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OCNEfiAL  INFORMATION 


PUBLIC  library 


Successful  in  getting  support  \jrom^fg{qfffi^s 


because  it  gets  response  from  consumers^ 


The  Chicago  Tribune 
Consumer-Franchise  Plan 


Sales  at  the  factory  grow  today 
as  plans  are  based  on  conditions 
at  the  retail  level.  With  little  per¬ 
sonal  selling  by  retailers,  the 
critical  phase  of  sales  work  has 
mwed  beyond  the  store  and 
into  the  home. 

Today’s  advertising  job  is  to 
sell  the  consumer  before  she  goes 
to  the  store.  Advertising  which 
is  run  to  influence  the  retailer  im¬ 
presses  him  only  when  it  im¬ 
presses  his  customers. 

To  get  retailers  to  take  on  your 
line — and  to  keep  it  in  the  face 
of  competitive  claims  for  his 
space  and  time — your  advertising 
must  be  used  to  build  a  consumer 
franchise  that  will  produce  for 
your  brand  an  important  share 


of  the  day-in,  day-out  buying  of 
consumers. 

From  first-hand  experience  in 
working  with  manufacturers  and 
retailers  the  Chicago  Tribune 
has  developed  a  sound  procedure 
that  successfully  builds  sales 
volume  and  a  strong  brand 
position. 

It  will  enable  you  to  turn  to 
your  advantage  the  trend  to 
fewer  brands  per  product  class 
per  store  and  the  increasing  re¬ 
liance  on  self  service  in  retailing. 

It  starts  with  the  retailer’s 
own  need  for  higher  volume  and 
faster  turnover.  And,  because  it 
does,  it  gets  his  active  support. 
You  can  use  this  consumer- 
franchise  plan  to  secure  larger 


orders  and  better  store  display. 
With  it  your  staff  can  sell  more 
and  earn  more. 

Pointed  for  immediate  sales, 
it  calls  for  no  special  prices,  dis¬ 
counts  or  deals.  Successfully  used 
in  Chicago,  it  is  readily  applica¬ 
ble  in  other  markets.  It  works 
for  big  units  as  well  as  for  pack¬ 
aged  goods. 

Why  not  decide  now  to  learn 
how  you  can  put  the  plan  to 
work  for  you?  A  Tribune  repre¬ 
sentative  will  be  glad  to  talk  to 
you.  Ask  him  to  call.  Do  it  now 
while  the  matter  is  fresh  in  your 
mind. 

Chicago  Tribune 

THB  world's  ORBATBST  NBWSPAPSR 


advertisers 

who  can  still  be  sold 

on  the  idea 

that  one  paper 

will  cover  a  m2urket 

should  confine  their  campaigns 

to  towns  that  have 

only  one  paper — 

Detroit  needs  TWO. 

One  of  these  papers 
is 

The  Detroit  Times. 

You're  missing  something 
if  you  miss  The  Detroit  Times 

REPRESENTED  NATIONALLY  BY  HEARST  ADVERTISING  SERVICE 


MORNING-'^ 
EVENING  J 
SUNDAY  y 

DAILY  aRCULATION:  ^ 
372^; 

SUNDAY!  309,927 


HELPING  TO  KEEP 
AMERICA  STRONG 


America’s  destiny  rides  on  her  ability  to  produce.  Day 
and  night,  the  telephone  helps  our  factories  get  out  the 
goods  and  the  guns.  In  many  other  ways  it  helps  to 
safeguard  the  country  and  its  people. 


Civilian  Defense.  The  telephone  is  an  essential  link 
in  national,  state  and  local  defense.  One  of  the  Bell 
System’s  most  important  current  undertakings  is  the 
installation  of  telephone  facilities  for  a  Radar  Network 
rimming  the  country. 

Meeting  Military  Needs.  Thousands  of  miles  of 
private  line  networks  have  already  been  provided  for 
military  needs.  Long  Distance  as  well  as  local  telephone 
facilities  are  also  being  built  and  installed  in  record  time 
for  military  bases  and  training  camps  all  over  the  country. 

Arms  and  Radar  Leader.  The  Nation’s  largest  producer 
of  gun  directors,  radar  equipment,  radio  and  telephones 
for  military  use  during  the  last  war  was  the  Western 
Electric  Company,  manufacturing  and  supply  unit  of 
the  Bell  System.  Western  Electric  and  Bell  Laboratories 
completed  over  1200  military  projects.  They  are  again 
working  on  special  defense  assignments. 

Value  of  Grov/th.  Times  of  national  emergency  em¬ 
phasize  the  \'alue  of  a  nationwide  telephone  system  big 
enough  and  good  enough  to  meet  the  needs  of  its  people, 
its  armed  forces,  and  its  industries. 

Whatever  the  job,  the  Nation  can  depend  on  the 
telephone  and  on  telephone  people  to  help  get  it  done. 

BELL  TELEPHONE  SYSTEM 
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Some  Issue! 

To  THE  Editor:  That  was  some 
Convention  Issue  you  guys  put 
out.  .  .  . 

Edwin  F.  Brennan, 
Pittsburgh  (Pa.)  Post-Gazette. 


(Thank  you.  We  have  received 
numerous  such  compliments  and 
praise  for  our  new  cover  and  new 
full-position,  next-to-reading  make¬ 
up  for  all  advertisers. — Ed.) 


Complete  Cooperation 
By  Navy  in  Crash  Story 

To  THE  Editor:  Miami  news¬ 
men.  including  wire  service  re¬ 
porters  and  photographers  and 
newsreel  cameramen,  found  the 
Navy  completely  cooperative  April 
25  when  they  arrived  in  Key  West 
to  cover  the  collision  of  a  four- 
engined  airliner  and  a  Navy  train¬ 
er  which  killed  43  persons. 

A  dozen  Miami  newsmen  ar¬ 
rived  at  about  the  same  time. 
The  focal  point  of  the  story  was 
the  Naval  Submarine  base,  from 
which  rescue  and  salvage  opera¬ 
tions  were  being  directed  and 
where  bodies  were  being  brought. 
There  was  perhaps  an  hour  of  in¬ 
decision  during  which  the  Navy 
made  up  its  mind,  and  after  that 
newsmen  were  given  complete  co¬ 
operation. 

Navy  cars  were  assigned  to  take 
reporters  and  cameramen  where 
they  wanted  to  go.  A  boat  was 
assigned  to  take  them  to  the  crash 
scene  half  a  mile  offshore.  They 
were  taken  aboard  the  salvage  der¬ 
rick  to  interview  divers.  A  plane 
was  assigned  to  fly  photographs 
to  Miami  for  Wirephoto  trans¬ 
mission.  General  passes  were  is¬ 
sued  to  each  newsman  to  permit 
him  to  go  wherever  he  wanted  on 
the  base,  and  any  telephone  in  any 
office  was  available  for  use. 

The  Navy  brought  in  a  big  box 
full  of  sandwiches,  and  assigned 
two  stewards  to  make  coffee  for 
Navy  personnel  and  newsmen. 
The  administration  building  was 
kept  open  all  night.  The  naval 
board  of  inquiry  opened  its  hear¬ 
ing  to  reporters. 

All  this  despite  the  fact  that  the 
naval  base  is  restricted  territory, 
not  open  to  visitors,  and,  as  one 
officer  commented:  “packed  with 
military  secrets.” 

The  story  so  often  is  different 
and  newsmen  so  frequently  are  un¬ 
happy  after  working  a  spot  news 
story  involving  military  services 
that  I  wrote  Comdr.  R.  W.  Saf- 
ford.  public  information  officer, 
thanking  him. 

E.  V.  W.  Jones, 

State  News  Editor, 
The  Associated  Press, 
Miami,  Fla. 


Tribute  to  Copy  Boys 

To  THE  Editor:  A  propos  oil 
your  recent  article  by  a  copyboy.l 
this  is  my  tribute  to  the  hard¬ 
working  copyboys  on  our  daily 
newspapers.  •  (And  with  apologies 
to  James  J.  Metcalfe,  portrait  fea-| 
ture  writer). 

The  copyboy  is  often  pressed,  to  | 
do  the  bidding  of  the  desk 
He  gathers  copy  all  the  day,  and  | 
never  to  the  boss  says,  “Nay” 
He  jumps  when  someone  hollers  I 
“boy,”  although  his  name  be| 
John  or  Roy 
In  some  departments  there’s  a  bell,  I 
to  call  him  and  it’s  sometimes  | 
hell. 

At  times  the  copyboy  goes  nuts, 
when  coffee  he  must  buy,  or 
butts. 

He  has  his  other  chores  to  do,  and 
never  must  he  answer  “boo” 
He  doesn’t  seem  to  mind  the  tasks, 
because  he  knows  that  it  won't 
last. 

Someday  he  too  will  have  the 
chance,  to  make  some  copyboy 
jump  up  and  prance 
And  then  his  face  the  yoy  will 
show;  he  ain’t  a  copyboy,  no 
mo’ 

Lee  Z.  Hafkin, 
Toledo  (O.)  Blade. 


Fast  Service 
To  the  Editor:  Many  thanks  for 
incorporating  story:  “Post  Praised 
for  Stock  Deal  Expose,”  in  your 
Big  Convention  Edition,  April  28, 
on  page  88.  You  certainly  got 
right  on  the  job,  for,  as  I  recall  it, 
I  only  wrote  to  you  a  day  or  so 
before  the  edition  came  off  the 
press.  ...  I  was  particularly 
pleased  and  gratified  to  have  the 
“Spot  News”  paper  of  the  News¬ 
paper  and  Advertising  Fields,  take 
notice. 

Bernard  J.  Hughes. 

Financial  Editor, 

Boston  (Mass.)  Post. 


Texas  Lows  Compiled 

To  THE  Editor:  All  Texas 
laws  relating  to  public  notices  will 
be  available  in  one  volume,  for 
the  first  time  on  May  20,  when  a 
256-page  book  entitled  Texas  Pub¬ 
lication  Laws  is  scheduled  for  re¬ 
lease.  Author  of  the  work  is  At¬ 
torney  General  Price  Daniel.  It 
is  published  by  the  Texas  Press 
Association,  in  Austin. 

Compilation  of  the  material  in 
book  form  was  made  by  Mr. 
Daniel,  as  a  public  service,  at  the 
request  of  the  Texas  Press  Asso¬ 
ciation.  Mr.  Daniel  is  co-publish- 
(Continued  on  page  4) 
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In  shipyards,  where 


workers  operate  over 


large  areas,  far  from  central  feeding 


facilities,  valuable  time  must 


be  saved  by  on-the-job  feeding — 


via  mobile  canteens.  And,  of  course. 


for  this,  paper  cups 


containers 


are  essential. 


One  of  a  series  of  messages  on  the  many  essential  uses  of 
paper  cups  and  containers  published  by  The  Paper  Cup  and 
Container  Institute,  Inc.,  1790  Broadway,  New  York  19,  N.  Y. 


l/U/ial  Our  ^eaderd 


(Continued  from  page  2) 
er  of  the  Liberty  Vindicator  and 
Anahuac  Progress. 


War  Correspondence — 1861 
To  THE  Editor:  Thought  yoo 
might  be  interested  in  a  story  from 


The  book  is  available,  in  limited  the  June  15,  1861  issue  of  the 

supply,  on  a  cost-of-production  Charleston  (S.  C.)  Daily  Courier. 

basis,  at  $5  per  copy.  Material  in  Manassas  Station,  Va.,  June 
the  volume  is  divided  into  two  12,  1861 — You  can  scarcely  im¬ 
parts.  Part  one  deals  with  the  agine  the  difficulties  which  beset 

General  Publication  Act,  the  Man-  the  path  of  a  newspaper  writer  in 
datory  Publication  Act,  Libel  and  camp  during  these  disturbed  times. 


Contempt  of  Court. 


Restricted  in  the  first  place  as  to 


The  Mandatory  Publication  Act  what  one  shall  write,  and  in  the 
became  law  following  passage,  next  surrounded  with  every  in* 
during  the  1949  sessions  of  the  convenience,  possessing  nothing 
legislature,  of  a  bill  sponsored  by  but  the  stump  of  a  lead  pencil  to 
the  Texas  Press  Association.  It  is  write  with,  and  a  starch  box  to 
a  law  making  it  mandatory  that  write  upon,  the  poor  fellow  has 
public  officials  who  are  required  to  do  his  best,  after  enduring  un- 
by  law  to  do  so,  publish  legal  told  privations  in  collecting  the 
notices  as  called  for  by  the  Texas  information  he  would  convey  .  . . 


statutes.  Penalties  for  failure  to 
do  so  are  provided  in  the  act. 


“At  this  moment  I  strive  amid 
the  babble  of  20  voices  to  coo- 


Part  two  of  the  book  of  Texas  municate  with  you.  aided  by  the 
Publication  Laws  is  a  compilation  dim  glimmer'of  a  two-penny  tal- 


constitutional  provisions,  low 


affording 


statutes,  and  rules  relating 


enough  light  to  make  darkness 


newspapers  and  publication  of  le-  visible.  During  the  three  days 

gal  notices.  In  addition,  there  is  that  1  have  been  here  1  have  had 

a  detailed,  cumulative  index  cov-  not  even  these  facilities,  and  I  am 
ering  all  subject  matter  and  olfi-  consequently  quite  thankful  for 
cials  referred  to  in  the  entire  so  rare  a  chance  as  a  starch  box 

book.  Under  the  name  of  each  and  tallow  dip. 

public  office  there  is  a  list  of  all  ‘“Camp  Pickens,’  as  this  local 
publication  laws  which  relate  spe-  ity  has  been  denominated,  is  pretty 


cifically  to  the  duties  of  that  par- 
tieular  official. 


nearly  in  the  same  condition  as 
when  1  was  here  before.  The 


A  pocket  section  is  provided  in  scarcity  of  water  and  the  abund- 
the  back  cover  for  such  supple-  ance  of  salt  meat  and  fish,  are 
ments  as  may  be  required  to  keep  both  sources  of  annoyance  and 
the  volume  up  to  date  until  com-  murmuring;  though,  as  a  general 


plete  revision  is  necessary. 


thing,  the  men  are  quite  content- 


plements  will  be  furnished  by  the  ed,  have  plenty  of  work  to  do  in  | 
Texas  Press  Association.  the  trenches,  and  are  drilled.  ^ 

The  book  is  dedicated  to  Texas  “At  present  the  news  from  ; 
newspaper  publishers,  editors.  Western  Virginia  continues  to  be  | 


lawyers,  and  public  officials.  irritating  in  the  extreme,  but  for  *- 

Vern  Sanford,  Manager,  the  future  we  have  the  brightest  ' 
Texas  Press  AssiKiation.  hopes.  In  opposition  to  McClel-  i 
Driskill  Hotel,  Austin.  Tex.  lan,  of  the  Federal  Division,  oper-  ? 

ating  against  us  in  this  quarter,  < 
of  Amsterdam  President  Davis  has  appointed  ' 

HE  Editor:  According  to  Gen.  Garnett,  a  graduate  in  the 
hat  Our  Readers  Say”  De-  same  class  with  McClellan,  though  | 


Tower  of  Amsterdam  President  C 

To  THE  Editor;  According  to  Gen.  Garnet 
the  “What  Our  Readers  Say”  De-  same  class  w 
partment  of  your  April  28  issue,  his  superior. 


the  North  Tonawanda  News  lays  “Gov.  Wise.  too.  the  eccentric  •- 


claim  to  the  tallest  office  boy  in  ex-Governor 


the  business. 


Virginia. 


equipped  his  legion  and  is  now  on  'f 


That  may  be.  but  we  hereby  the  march  for  the  Northwest.  And 
file  for  top  honors  in  the  compos-  in  addition,  troops  from  all  parts 
ing  room.  Joe  Glamm.  21  years  of  the  Confederacy  are  being  rap- 
old.  one  of  our  printer’s  devils,  idly  marched  towards  the  disputed 
stands  exactly  7  foot.  2  inches,  territory.  .  .  . 
and  weighs  a  bit  over  290  pounds.  “This  morning,  before  noon. 

So  outsize  is  Joe.  in  fact,  that  many  guns  were  plainly  distin- 
Uncle  Sam  decided  it  would  be  guished  in  the  distance,  off 
cheaper  to  reject  him  for  the  draft  towards  Alexandria,  but  up  to  the 
than  have  to  design  a  uniform.  present  nothing  is  known  as  to 
Understand,  we  have  nothing  the  cause.  In  consequence,  how- 
against  little  6-foot-8-lnch  Dick  ever,  the  men  were  ordered  to 
Dammann.  We  realize  that  he  stay  in  camp,  and  hold  themselves 
may  be  considered  pretty  big  in  in  readiness,  so  that  you  may  well 
North  Tonawanda.  but  we  just  imagine  we  have  been  on  tip  toe 
happen  to  have  a  photo  of  our  of  expectation  all  day.” 


Joe  which  we  shall  be  more  than 
happy  to  forward  if  you  think 
your  columns  are  long  enough. 
Bob  Stanley, 

Evening  Recorder, 
Amsterdam.  N.  Y. 


It  seems  that  war  correspond¬ 
ents  in  those  days  (as  well  as  to¬ 
day)  had  their  problems. 

Martin  Sheridan. 
New  Rochelle.  N.  Y. 
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Our  friend  has  no  need  to  shout,  really  .  .  .  the  facts 
speak  for  themselves!  The  8-paper  Booth  Michigan 
Market  is  a  state  within  a  state  ...  a  tremendous  market 
in  itself,  larger  than  any  one  of  20  entire  states. 
Addition  of  a  Booth  schedule  to  your  Michigan  adver¬ 
tising  program,  adds  another  third  to  your  state  retail 
sales  potential.  Latest  gross  weekly  factory  earnings 
average  S74.60. 


A.  H.  Kuch,  110  E.  42nd  Strnnt, 

.New  York  17.  New  York.  Murray  HVI  6-7232 


For  more  information,  ask  for  now  markot  data  s/iwwts 


The  John  E.  Lutz  Co.,  435  N.  Michigan  Avenue; 

Chicago  11,  Illinois,  Superior  7-4680 


1  1 
1  ✓  ' 

i 


THE  NEW  YORK  TIMES  INDEX 


CHAUNCEY,  (Or)  H«my.  US  Annamant-Mon- 
powar  K*  2S  ' 

CHECKS 

NY  Fad  Raaarva  Bonk  rapis  chackinq  activity 
down.  Fab,  kA  22,49:4 

CLEARMGSt  Dun  &  Brodatraat  wkly  rapt,  mojor 
UScltloa,  k*  16,43:5;  k*  23,32:8;  k*  30,39:1 
CHEktICAL  Bank  B  Traal  Ca  (NYC).  Stockholdara 
opprova  Natl  Safety  Bank  6  Truat  marqar,  k*  16,47:] 
chemical  Oavafepmanl  Atan,  Caaiawrc  lol.  Amual 
moatlnq,  NYC;  F  J  Curtla  bon,  kA  22,48:2 
CHEMICAL  SMlaly,  Amarieon.  Saa  k411k— Gan  Mr  24 
CHEMICAL  Worlaa.  Saa  Koraoi  War-Mil  Action 
k4r  18 

CHEMISTRY  and  Chamieala.  Saa:  cham  nomea. 

Flalda  oi  uaa 

US  (qan):  NPA  ordara  acorca  chama  ratlonad, 

17  22:7 

CHEktSTRANO  Carp.  Saa  Nylon  kA  28 
CHENNAULT,  (Mol  Can)  Oaira  L.  Saa  Alrllnea- 
Chlna,  kA  28,29 

CHERNE,  Laa  M.  Saa  US  Armonant-Gan,  oacialty 
par  KA  24 

CHERNYSHEV,Paval  kL  Saa:  Chlla,  foralqn  relation* 

por  KA  20.  Labor— Gan  kA  20 

CHESAPEAKE  B  Ohla  Ry  Ca.  Annual  rapt,  KA  23, 

29:6;  conanant  on  Allaghany  Coip  holdlnga,  KA  27, 

43:2 

CHESS.  Saa  Radio  &  TV-GB  KA  18 

IntamaMonol.  WORLD  CHAk4P  (ktoacow):  M 
Botvlnnlk'D  Bronateln  match,  KA  17,19>22,24*29,31 
(In  aporta  aac);  ad,  KA  31,14:3 

United  Stotaa.  JESUIT  COLL  LEAGUE  CHAMP: 


CAPITAL  Recarda  Diatrlbatlng  Carp.  Saa  Phono* 
qrapha  kA  20 

CAPONE,  Ralph  J  (Banlaa) 

Govt  complaint  chorqaa  falaa  offar  In  afloVt  to 
roach  compromlaa  on  unpaid  Income  taaaa,  avaalon 
and  willful  concaalmant  of  oaaata  from  Infernal  Rav* 
enua  offlcora,  Chicago;  tllua;  Coatf  Schoanaman 
commanta,  kA  17,7:1;  CopofM  dacldaa  to  avarandar, 
KA  19,18:8;  plea^  not  guilty;  freed  on  bond,  KA  20, 
32:4 

CARBALLO,  Lula.  Bomb  oaplodaa  outalde  homo, 

KA  27,9:5 

CAREY,  (US  Any)  Horvey  L.  Sea  OU-US  KA  25 
CARGO  Protactian  Bureau.  Saa  Robbarlea— US 

KA  19  In  KA  16  per 

CARIBBEAN  Aroo.  Saa  Amar  Natlona 
CARLINO,  (Aaaamblyman)  Jaaoph  F.  Saa  Comic 
Stripe  KA  16 

CARNEGIE  Carp  o(  NY.  Saa  Language,  baalc  Eng 
par  KA  21 

CAROL  II,  Ea.Klng  of  Rumania.  Saa  Stongia  KA  30 

CARONIA  (SSL  Saa  Shlpa— Intamotl  Sarvlcea, 

crulaaa  par  KA  19 

CARPETS.  Saa  Floor  Covarlnga 

CARROLL,  Jama*  J.  See:  Crime,  US  per  KA  22,23. 

Gambling,  KAaaourl  par  KA  23 

Fed  Govt  charge*  him  with  26  violation*  of 
obacure  tax  law,  Konaa*  City,  KA  29,19:3;  he  la 
releaaed  under  tond,  St  Louie,  KA  30,18:3 
CARTELS.  Sea:  Eur— Waat,  Schuman  plan  par  KA  17, 
20.  Indue,  product  and  CO  namea 
CARTHAGE  Hydroeel  Inc.  Saa  US-RFC  KA  16 
CARTWRIGHT,  Frederick  G.  Saa  Teachera-US, 
comihunlam  par  K 
CASALS,  Pablo.' 
par  KA  22 
CASEY,  Jomaa  E 
KA  20 

CASEY,  Joaoph  1 
CASTELLANOS 
CASTNlf^^ra 
CATHO'^M 


CALIFORNIA,  Univaralty  e( 

Charter  Day;  Dr  K  S  Pltxar  hon,  KA  20,36:2; 
loyalty  oatha  dfeputa  kept  open  by  etudlaa  of  2 
from  AAUP  and  faculty  com,  KA  2S,IV,9:1;  A  kJoc* 
Cormlck  apptd  Criminology  Prof  at  Berkeley, 

KA  30,13:2 

CALIFORNIA  State  Priaan  (San  (kioatln).  Vloa 

Adm  WUleutt*  named  chief  mad  officer,  KA  30,17:1 

CAMBODIA.  Saa  French  Indo-Chlna 

CAMDEN,  NJ.  KAiyor  Brunner  and  3  Comm  mambar* 

to  run  for  ramlactlon,  KA  24,10:6 

CAMERAS.  Saa:  Photography.  Radio  &  TV-US— 

Equipment  KA  2  3  In  1  at  Mr  18  per 

CAMERON,  (Dr)  Chorla*  S.  Sa*  Cancer  KA  28 

CAMEROONS.  Saa  Afrlca-Brlt 

CAMPBELL,  (Dr)  Eleanor  A.  See  Judaon  Health 

Center  KA  16 

CAMPS  end  Camping.  Saa  camp  name*  Inverted. 

Name*  of  aponoora 

B'nal  B*rlth  documentcry  film  dapicta  interracial 
camp,  KA  22,39:6 

CAMPS  In  Graeca,  (^eona  Fund  for  Children 
Benefit*  from  concert,  KA  25,75:4 
CANADA  Seat  Amer  Notion*.  Korean  War— Refugeea 
KA  20.  Korean  War— UN  Force*,  atrength  par  KA  29 
Armomant,  Defanta  and  Military  Ferca*.  Sea: 
Canada— US  Defenae.  NATO.  Shlpa— Oeat  Lake* 

KA  23 

Kiln  Claxton  rept*  7  of  56  airfielda  uaed  during 
World  War  II  reopened  for  training,  KA  22,7:5 
Naval  commarxia  changed,  Mr  24,2:6 

Politic*  and  Govt.  New  Defenae  Production 
Dept  set  up;  K41n  Howe  to  double  aa  head,  KA  23,3:5 
CANADAUS  Defense  Program 

Canadian  Defense  Production  Dept  to  start  op¬ 
erations;  K41n  Howe  named  head;  S  Pierce  to  head 
Washington  office,  KA  23,3:5;  CD  program  set; 
plans  to  be  carried  on  'as  if  there  were  no  border,' 

KA  28,20:3;  KAn  Claxton  asks  closer  integration  of 
weapons  mfr  and  attack  on  inflationary  costs  of 
programs,  KA  31,5:4 
CANADAY,  Word  KL  5o*  Sales  Mr  18 
CANADIAN  Pacific  Ry  Co 

H  M  Turner  elected  dir;  por,  KA  23,34:2 
CANALS.  See:  Panama  Canal.  Suez  Canal 

BARGE  CANAL,  NYS:  Pub  Work*  Dept  rept  on 
expenditures  for  contract  work,  '50,  KA  16,70:6; 

Army  Engineers  Corps  issues  new  charts  of  sec 
east  of  Lyons,  KA  26,41:8 

CANCER 

R  Hlftline  gets  mall  and  gifts,  KA  16,44:1;  KA 
1  9,24:1;  Mr  23,23:7;  dies,  Mr  31,17:7 

Amer  Cancer  Soc  plans  to  set  up  900  more  de¬ 
tection  and  treatment  clinics  to  provide  1  per 
100,000  population;  Dr  C  S  Cameron  comment, 

KA  26,34:6;  plan  backed  by  Comr  Kegel  and  other 
civic  leaders,  NYC,  KA  29,23:5 

CONTROL  AND  PUB  EDUC:  Apr  proclaimed 
control  mo  by  Pres  Truman,  KA  16,33:5;  by  Gov 
Dewey,  KA  30,17:6;  by  Mayor  Impellittari,  KA  31, 

17:4;  E  Cantor  named  'Cancer  Crusader,*  NYC, 

KA  29,23:6 

INCIDENCE  AND  MORTALITY:  Gov  Dewey 
vetoes  bill  to  require  local  pub  health  offioes  to 
rept  deaths  to  NYS  Health  Dept,  KA  31,7:1 
RESEARCH:  ed  on  Dr  P  Levine  discovery  of 
'J'  blood  factor  and  possible  clue  to  cause  In 
genetic  mutation,  KA  18,IV,8:2;  comment,  KA  18, 
IV,9:6;  US  Pub  Health  ^rvlce  allots  $1.3  million 
in  study  grants,  KA  29,29:7;  Sae  olse  treatment 
par  KA  27,31 

TREATMENT:  Laureono  Foundation  opened,  Rio 
de  Jatmlro,  In  hon  of  dr  dying  of  diaease,  KA  23,24:6, 
Dr  A  C  Ivy  rapt*  preliminary  tests  shew  krabiaxsn, 
davalepad  by  Dr  5  Durevic,  it  markedly  affaetiva; 

14  of  22  advanced  cases  bmeflted,  KA  27,31:7; 

Brazil  appeals  for  shipment  to  aid  Laureono,  KA 
.30,5:6;  Food  6  Drug  Adm  Informs  Durovic  of  rules 
governing  commercial  distribution;'  Illinois  Unlv 
repts  recg  many  pleas  for  drug  but  stresses  need  for 
mere  clinlcral  tests,  KA  31,10:8.  Saa  also  mlsc  sec 
KA  28  par 

'CANCER  Commiltaa,  Breeklyn.  FUND  DRIVE: 
opens;  Diet  Atty  K4cDonald  s,  KA  30,12:2 
CANCER  Cemmittsa,  NYC  New  hdqrs  opened; 

Comr  Kogel  s;  Ulus,  KA  29,23:5 
CANCER  Society,  American.  Saa  Cancer  KA  28 
CANFIELD,  (Repr)  Garden.  Saa  Poatal  Service-^ 
US-Gan  KA  17 

CANNING.  Saa:  Fruit.  KAlk-Gen 

CANNON,  (Min)  Cavendish  W.  Saa  US-Forelgn 

Service  KA  26 

CANNON,  (Repr)  Clarence.  See  US— Espionage  KA  22 
CANTOR,  Eddie.  So*  Cancer,  conAol  per  KA  29 
CAPEHART,  (Sen)  Homer  E.  See:  US-Econ,  con- 
trota  par  KA  27.  US-RFC  KA  16 

CAPEN,  (Dr)  Samuel  P.  Named  to  NYS  Crime  Comm, 
Mr  30,1:6;  career,  KA  30,18:3 
CAPITAL  Punishment.  Saa:  country  names,  sub- 
dlvs.  Armament  and  Defense,  Arms,  Pol.  Type*  of 
crime.  Personal  names 

CAPITALISM.  See:  Econ  Conditions.  Gaog  head¬ 
ings,  subdlv  Econ 


You  are  looking  at  a  page  from  The  New  York 
Times  Index.  Issued  twice  monthly,  this  64- 
page  book  is  packed  with  recently  published 
facts  about  people  and  events  in  the  news.  Each 
item  is  dated  to  show  when  the  story  appeared 
in  The  New  York  Times— or  when  your  own 
newspaper  may  have  carried  it.  Thousands  of 
news  events  are  summarized,  so  thoroughly  in 
many  cases  that  your  research  is  ended  then 
and  there. 

The  cost  is  low!  A  full  year’s  subscription  for 
the  twice-a-month  Index  costs  only  $35— the 
Cumulative  Annual  Volume,  $35.  Or  you  can 
get  both  for  $50,  a  saving  of  $20. 

If  your  morgue  is  not  equipped  with  The  New 
York  Times  Index,  why  not  give  your  staff  a 
break  by  having  your  subscription  entered  with¬ 
out  delay?  Send  your  order  (or  write  for  further 
information)  to  Library  Services  Department, 
The  New  York  Times,  229  West  43rd  Street, 
New  York  18,  N.  Y. 
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CENTR 
CEHTR 
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CHABR 

ar:d  film 
CHALF 
Force,  ; 

CHAMB 
CHAND 
ball— Ml 

CHANG 
KA  27 
CHANN 
KA  20  p: 

CHAPM 
CHAPM 
rural  pa 

CHARIl  lo,  wetnollerHl**  Housing— US,  discrimina¬ 
tion  par  KA  21 

NY  Archdiocese  annual  rept,  KA  19,29:6 

CHARITIES  Aid  Assn,  Stats 

J  B  Oakes  elected  to  mqrs  bd,  KA  28,23:4 
CHARLES,  Exzard.  Reveals  msriags,  KA  22,45:4 
CHASE,  Howard,  See  US  Armament- Kfetariel,pro- 
ductlon  par  KA  17 

CHASE,  (Moj  Gen)  William  C.  Sae  US  Armonent— 
Army  KA  26 

CHASE  Notional  Bonk  (NYC).  Sea:  Banks— PR  KA  17. 
Bonks- US,  mlsc  sec  KA  31,  labor  relations  par  KA  28 


D  Barclay  on  money-snaking  propeimltles;  itotes 
views  by  Dr  J  V  Coleman  and  G  F  Zlmmid,  KA  25, 
VI,p34 

Dr  Obertauffer  and  others  discuss  neods,  child¬ 
hood  educ  assn,  conv,  KA  31,10:2 
Welfare  Work  and  Needs 
INTERNATL  EMERGENCY  FUND  (UNICEF): 

1 5  mtlons  out  of  26  vote  (or  world-wide  collection 
of  funds  on  Oct  24,  KA  20,14:5.  See  also  Italy  par 
ITALY:  PoUlca  village  rafusM  UNICEF  gift  of 
•hoe*  because  of  disparity  between  number  offered 
and  demand,  KA  25,31:3 
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Trial  of  Times-Picayune 
Anti-Trust  Case  Begins 

U.  S.  Says  It  Aims  to  Show  How 
Rates,  Etc.,  Enhanced  Papers'  Position 


>  New  Orleans  —  Trial  of  the 
^  government’s  anti-trust  suit  against 
the  Times-Picayune  Publishing 
Company  and  four  of  its  officials 
opened  in  Federal  Court  here 
Monday,  April  30. 

Called  to  the  witness  stand  the 
first  day  were  Roland  Ladreyt, 
j  manager  of  general  advertising  for 
the  T-P  Publishing  Co.,  and  Vin- 
1  cent  J.  Kelley,  New  York,  of  the 
I  firm  of  Jann  and  Kelley,  Inc.,  spe- 
»  cial  representatives  of  the  defend- 
j  ant  company  in  the  solicitation  of 
i  national  advertising. 

I  Questioning  of  witnesses  fol- 
I  lowed  the  government’s  opening 
I  presentation  of  what  it  seeks  to 
establish.  The  government  case  was 
outlined  by  Horace  L.  Flurry,  head 
f  of  the  Kansas  City  Office  of  the 
I  Anti-Trust  Division  of  the  De¬ 
partment  of  Justice. 

No  Defense  Statement 
The  defense,  through  attorney 
I  Ashton  Phelps,  waived  its  right 
to  make  a  statement. 

Examination  of  witnesses  was 

I  conducted  by  Victor  H.  Kramer  of 
Washington,  special  assistant  to 
the  Attorney  General.  Also  pres¬ 
ent  to  assist  the  government  were 
George  E.  Leonard  and  Fred 
Turnage  of  Kansas  City,  and  Bad- 
die  J.  Raschid  of  Washington,  trial 
attorneys,  and  Harrison  F.  Hough¬ 
ton.  a  government  economist. 

Representing  the  defendants,  in 
addition  to  Mr.  Phelps,  were 
Charles  E.  Dunbar,  Jr.  of  New 
Orleans  and  Henry  N.  Ess  and 
James  C.  Wilson  of  Kansas  City. 

The  case  is  being  heard  by  Dis¬ 
trict  Judge  Herbert  W.  Christen- 
berry,  with  District  Attorney  John 
M.  McKay  also  present  for  the 
proceedings. 

Much  of  the  testimony  centered 
around  the  circumstances  in  con- 
nwtion  with  the  establishment  by 
the  defendant  late  in  1949  of  com¬ 
bination  unit  rates  for  national 
advertising,  the  rates  becoming  ef¬ 
fective  early  in  1950. 

_  Mr.  Kramer  directed  his  ques¬ 
tioning  to  the  intended  effect  of 
the  combination  rate  schedule. 

The  Government,  Mr.  Flurry 
S3id,  makes  four  charges  against 
the  publishing  company  and  four 
of  its  officers. 

The  first  charge  applies  to  the 
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defendant  corporation  alone,  and 
is  that  a  series  of  advertising  con¬ 
tracts  is  in  restraint  of  trade. 

It  had  heretofore  been  conten¬ 
ded  by  the  Government  that  the 
contracts  were  illegal  per  se,  but 
in  view  of  the  court’s  ruling  against 
this  contention,  the  Government 
will  advance  the  charge  without 
depending  on  that  position,  though 
it  does  not  waive  its  contention. 

Evidence  and  testimony  to  be 
presented  on  the  first  charge,  he 
continued,  would  be  to  show  the 
effect  of  combination  rates  on  the 
rival  New  Orleans  Item  and  on  ad¬ 
vertisers. 

A  second  charge  is  that  there 
was  a  combination  and  conspiracy 
in  unreasonable  restraint  of  inter¬ 
state  commerce. 

A  third  charge  alleges  a  com¬ 
bination  and  conspiracy  to  mono¬ 
polize  interstate  commerce. 

The  fourth  charge  asserts  an  at¬ 
tempt  to  monopolize  commerce. 

Government’s  Case 

Prior  to  1933,  the  government 
attorney  said,  there  were  three 
publishers  of  newspapers  in  New 
Orleans.  In  that  year  the  T-P  Pub¬ 
lishing  Co.  bought  the  name,  good¬ 
will,  circulation  and  contracts  of 
the  New  Orleans  States,  and  since 
then  has  published  the  States  in 
the  afternoon,  the  Times-Picayune 
in  the  morning  and  the  Times- 
Picayune  New  Orleans  States  on 
Sundays. 

The  Item  at  that  time  was  pub¬ 
lishing  the  morning  Tribune,  which 
it  discontinued  early  in  1941.  In 
July  of  that  same  year  it  discon¬ 
tinued  its  Sunday  paper,  so  that 
since  1941  there  has  been  no  morn¬ 
ing  newspaper  in  New  Orleans  ex¬ 
cept  the  Times-Picayune.  And  up 
to  1950  there  was  only  one  Sun¬ 
day  newspaper. 

The  Government  proposes  to  es¬ 
tablish,  Mr.  Flurry  said,  that  the 
Times-Picayune  was  not  only  the 
sole  medium  in  the  morning  field, 
but  that  as  the  dominant  daily  it 
was  in  a  position  to  adopt  and 
carry  out  any  policy  without  jeop¬ 
ardizing  its  position  —  could,  in 
fact,  enhance  it. 

The  defendants,  he  said,  origin¬ 
ally  denied  in  their  answer  the 
Government’s  contention  that  com¬ 
pensatory  advertising  rates  are  es- 

for  May  5,  1951 


sential  to  publication.  But  in  their 
statement  of  proof,  he  added,  they 
took  the  government  position  that 
such  revenues  are  essential. 

The  Government  intends  to 
show,  Mr.  Flurry  said,  that  if  a 
paper  cannot  compete  in  advertis¬ 
ing  it  cannot  survive.  The  Govern¬ 
ment  also  intends  to  produce  evi¬ 
dence  to  show  that  the  contracts 
at  issue  had  as  part  of  their  effect 
a  corresponding  decrease  in  adver¬ 
tising  revenues  of  the  competing 
newspaper,  and  that  their  effects 
were  also  felt  by  the  advertiser, 
who  was  denied  the  benefit  of  free 
competition  through  his  inability 
to  choose  between  various  media. 

Paper  Firm  Mentioned 

Referring  to  specific  allegations 
in  the  suit,  Mr.  Flurry  said  the 
evidence  will  show: 

( 1 )  That  the  contract  under 
which  the  T-P  Publishing  Co.  pur¬ 
chased  the  New  Orleans  States  in 
1933  restricted  the  owners  of  the 
States  from  re-entering  the  news¬ 
paper  business  in  or  within  50 
miles  of  New  Orleans  over  a  pe¬ 
riod  of  10  years  and  barred  them 
from  disposing  of  the  plant  and 
other  physical  assets  of  the  States 
until  after  nine  months,  the  Times- 
Picayune  thereafter  to  have  first 
option  to  buy. 

(2)  That  the  Times-Picayune 
and  some  of  its  officials  engaged 
with  the  International  Paper  Co. 
to  eliminate  the  Sunday  Item. 

(3)  That  from  the  statements 
of  those  representing  the  defend¬ 
ant  company  in  the  transaction  of 
its  business  and  from  the  attend¬ 
ant  circumstances,  they  were  not 
only  building  up  their  own  busi¬ 
ness  but  weakening  that  of  their 
competitor. 

(4)  That  beginning  in  1935  a 
forced  combination  advertising 
rate  was  placed  in  effect  for  clas¬ 
sified  advertising  in  the  Times- 
Picayune  and  States,  and  at  the 
same  time  local  advertising  rates 
were  established  whereby  an  ad¬ 
vertiser  could  get  the  benefit  of  a 
volume  discount  rate  established 
for  the  States,  but  based  on  the 
volume  carried  in  the  Times-Pica¬ 
yune.  It  was  anticipated,  the  gov¬ 
ernment  contends,  that  the  adver¬ 
tiser  prefers  and  desires  to  use  the 
morning  paper. 

(5)  That  in  1940  a  combination 
rate  was  established  in  part  for 
national  advertising,  applying  to 
all  advertising  in  excess  of  10,000 
lines  a  year. 


OFF  TO  El.'ROPE  goes  the  new 
president  of  the  American  News¬ 
paper  Publishers  Association — 
Charles  F.  McCahill — with  Mrs. 
McCahill  aboard  the  Holland- 
America  flagship  Nieuw  Amster¬ 
dam.  Mr.  McCahill  is  general 
manager  of  the  Cleveland  (O.) 

News. 


(6)  That  vendors  were  directed 
in  practices  calculated  to  injure 
the  circulation  of  the  competing 
newspaper  without  justification. 

(7)  That  the  same  evidence  to 
show  practices  in  restraint  of  trade 
will  also  show  they  were  in¬ 
tended  to  have  that  effect;  that 
there  was  an  abuse  of  the  domi¬ 
nant  position  of  the  Times-Pica¬ 
yune;  that  the  States  was  operat¬ 
ing  at  a  loss  and  the  profits  were 
being  made  in  the  non-competitive 
field,  and  that  the  defendant  had 
taken  even  greater  profits  by  rais¬ 
ing  the  rates  in  the  non-competi¬ 
tive  field  but  not  increasing  the 
advertising  rates  of  the  New  Or¬ 
leans  States. 

(8)  That  expenses  were  incurred 
on  which  there  was  little  or  no  al¬ 
location  to  the  States;  that  the  de¬ 
fendants  were  aware  of  this  con¬ 
dition  and  admitted  that  the  al¬ 
locations  were  arbitary  and  im¬ 
proper. 

Nicholson  Testimony  Sought 

Mr.  Phelps  repeated  his  denials 
of  the  charges. 

Mr.  Flurry  questioned  the  state 
of  health  of  Leonard  K.  Nichol¬ 
son,  president  of  the  T-P  Publish¬ 
ing  Co.  and  said  the  taking  of  his 
(Continued  on  page  56) 
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Union  Pressman 
Stages  Walkout 
On  ITU  Daily 


Meriden,  Conn. — A  pressman, 
member  of  the  International  Press¬ 
men’s  Union,  left  his  job  with  the 
Meriden  Star,  operated  by  the  In¬ 
ternational  Typographical  Union, 
last  week  because  the  labor-owned 
daily  “wouldn’t  live  up  to  stan¬ 
dards  concerning  wages,  hours 
and  conditions  of  employment.’’ 

Philip  Opinsky  of  Hartford,  in¬ 
ternational  representative  of  the 
Pressman’s  Union,  said  the  union 
had  “permitted”  Eino  Kaujampaa 
to  leave  his  job  at  the  Star  on 
April  26.  He  said  Mr.  Kaujampaa 
was  earning  $88  for  a  3714  hour 
week,  and  asked  $100  for  the  same 
work  week.  Mr.  Opinsky  also 
claimed  there  were  overtime  dif¬ 
ficulties  with  the  newspaper  oper¬ 
ators  and  other  differences  of 
opinion.  Merrick  Hill,  publisher 
of  the  Star,  told  Editor  &  Pub¬ 
lisher  he  had  not  been  informed 
of  any  formal  strike  action  by  the 
Pressmen’s  Union,  and  that  the 
ITU-owned  daily  will  continue 
contract  negotiations  with  the 
pressmen.  Both  unions  are  mem¬ 
bers  of  the  American  Federation 
of  Labor. 


WASHINGTON 


MacArthur  Hearing:  Censored  Copy  I2V2C  A  Page 

Because  doubt  existed  until  the  last  moment  whether  press,  rad» 
and  motion  picture  cameramen  might  be  permitted  to  cover  the 
MacArthur  hearing  Thursday,  media  representatives  swarmed  aro^ 
ihe  hearing  room  entrance  until  the  doors  were  banged  shut.  The 
cameramen  found  General  MacArthur  reasonably  cooperative,  he 
posed  several  times  although  he  did  make  a  mild  protest  against  the 
number  of  “shots.”  For  the  reporters  he  had  nothing;  his  story,  he 
said,  would  go  to  the  committee.  Throughout  the  hearing,  the  news¬ 
men  were  fed  a  mimeographed  running  story  on  the  proceedings,  at  ^ 
the  rate  of  1214  cents  a  page.  Some  47  copies  of  the  transcript  had  6 
been  ordered.  1  hese  included  four  for  the  Voice  of  America,  one  t 
foi  lass  (which  also  had  a  private  phone  line  installed  from  the*] 
Senate  Building  to  its  office)  and  one  for  the  Daily  Worker.  The 
censored  text  was  made  available  quickly,  the  blue-pencil  work  hav¬ 
ing  been  done  by  Vice  Admiral  Arthur  C.  Davis,  loaned  to  the  Com¬ 
mittee  by  the  Joint  C  hiefs  of  Staff.  Heretofore,  the  press  has  been 
charged  upwards  of  6.S  cents  a  page  for  fast  testimony. 
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Final  Edition? 


American  Daily 
In  Rome  Seeks 
To  Resume  Work 


Founded  by  ITl 

The  Star  began  publication  as 
a  daily  newspaper  last  December. 
It  was  founded  by  the  ITU  after 
typographers,  striking  against  the 
Meridan  Record  and  Journal  since 
June  1950,  were  unable  to  reach 
any  agreement  with  the  newspa¬ 
pers. 

Publication  of  the  Star  was  de¬ 
layed  for  three  hours  on  the  first 
two  days  of  Mr.  Kaujampaa’s  de¬ 
parture.  It  has  since  returned  to 
normal  schedule.  The  Pressmen’s 
Union  is  not  picketing  the  Star 
plant,  though  ITU  strikers  still 
picket  the  Record  and  Journal 
building. 
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Any  article  appearing  in  this  pub¬ 
lication  may  be  reproduced  pro¬ 
viding  acknowledgment  is  made 
of  the  Editor  &  Publisher  copy¬ 
right  and  date  of  issue. 


Rome — Italian  government  of¬ 
ficials  had  under  consideration  this 
week  the  question  of  whether  to 
permit  the  Rome  Daily  American. 
closed  on  complaints  of  noise  by 
residents  of  neighboring  buildings, 
to  resume  publication. 

The  Rome  Commission  for  the 
Control  of  Noisy  Industries  visit¬ 
ed  the  plant. 

Jack  L.  Begon  of  San  Francisco, 
publisher  of  the  newspaper,  said 
it  is  in  a  building  constructed  in 
1925  for  industrial  purposes  and 
that  there  are  no  industrial  zoning 
regulations  in  Rome.  He  added 
that  41  of  43  tenants  in  adjoining 
buildings  had  signed  a  statement 
that  the  newspaper  plant  was  not 
a  nuisance  as  it  had  been  operated 
only  in  daytime  in  the  last  two 
months. 

Mr.  Begon’s  notice  to  employes 
that  their  employment  had  ter¬ 
minated,  posted  on  the  newspa¬ 
per’s  bulletin  board,  stated: 

“This  action  was  made  neces¬ 
sary  by  the  complaints  of  one  of 
our  neighbors  and  the  injurious 
campaign  against  us  by  II  Mes- 
saggero  which  brought  about  the 
closure  order  on  the  grounds  we 
were  disturbing  the  tranquility  of 
our  neighbors. 

“In  due  time  legal  action  for 
the  damage  resulting  from  this 
closure  will  be  instituted.  Mean¬ 
while  we  have  no  other  choice 
than  to  discharge  our  employes 
and  cease  activities  as  ordered  by 
the  police. 

“We  have  tried  to  live  up  to  the 
st-tement  of  purpose  and  prin¬ 
ciples  as  published  in  our  opening 
edition  five  years  ago.  Only  our 
readers  can  judge  whether  or  not 
we  have  succeeded. 

“We  hope  that  the  day  will 
come  when  we  will  again  be  per¬ 
mitted  to  serve  our  many  sub¬ 
scribers  and  loyal  friends.  Until 
that  time  we  humbly  apologize 
for  this,  our  farewell  salute.” 


NPA  Wants  24  on  Newspaper  Advisory  Committee 

Nmionai  Production  Authority  has  sent  invitations  to 
24  prospective  appointees  to  serve  on  a  Newspaper  Advisory 
Committee  and  the  group  will  be  organized  on  the  basis  of 
acceptances  and  appearances  at  a  meeting  here  May  9.  In¬ 
dustry  advisory  committees  usually  are  held  /o  12  members 
but  the  nationwide  coverage  of  the  newspaper  business  has 
prompted  a  decision  to  double  the  membership  to  give  repre¬ 
sentation  on  a  geographical  basis  as  well  as  for  units  large 
and  small. 
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President  Repeats  He'll  Talk  to  Whom  He  Pleases 

President  Truman  told  u  news  conference  that  he  had  not  talked 
with  Anthony  Leviero,  the  New  York  Times  staffer  who  wrote  an 
exclusive  on  the  Truman-Mac Arthur  Wake  Island  memorandum.  A 
reporter  indicated  that  weeks  ago.  a  number  of  Washington  reporters 
had  sought  the  records  of  the  Wake  meeting  last  October.  They  were 
told,  the  reporter  said,  those  records  were  available  for  publication 
only  with  the  President’s  consent.  “We  would  all  like  a  chance  at 
these  scoops.”  the  reporter  added. 

Mr.  Truman  recalled  his  previous  statement  after  the  Arthur 
Kiock  interview;  He  would  talk  to  whom  he  pleased. 
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Exemption  from  Regulation  X  Extended  to  Newspapers 

Federal  Reserve  Bank  Board  has  released  an  “interpretation" 
easing  credit  financing  on  construction  under  Regulation  X  which 
requires  that  not  more  than  50%  of  the  cost  of  a  building  may  be 
financed  on  extended  credit.  The  new  ruling  places  a  newspaper  in 
tht  category  of  “manufactured  product”  to  which  exemption  extends— 
only  if  80'v  of  the  space  is  devoted  to  the  mechanical  processes  of 
the  newspaper.  C  ommercial  printing  is  not  counted. 


Weekly  News  Letter  to  Summarize  Defense  Production 
Defense  Production  Administration  went  into  the  pub¬ 
lishing  business  this  week  with  the  issuance  of  a  weekly  News 
Letter  which  will  range  from  16  to  24  pages  and  will  sum¬ 
marize  week-by-week  developments  in  defense  production. 
The  bulletin  will  be  free  to  newspapers  but  will  be  sold  to 
trade  associations  and  others.  Emphasis  was  placed  on  the 
fact  that^  it  will  not  he  competitive  with  the  press  since  it  will 
summarize,  not  create  a  point  of  first  announcement. 


Personnel  Jottings  from  Capitol  Hill 

John  McCarthy  has  left  Labor  Press  Association  to  gather  labor 
information  for  the  Department  of  State.  He  was  labor  reporter  on 
the  Philadelphia  (Pa.)  Record  when  it  folded. 

Paul  S.  Ellison,  for  many  years  with  Sylvania  Electric  Products, 
Inc.,  as  director  of  public  relations,  has  been  appointed  consultant 
to  the  advertising  division  of  the  Treasury  defense  bond  program. 


In  Supreme  Court — Lorain  Appeal  and  Radio  label 

The  Supreme  Court  docket  lists  the  appeal  of  the  Lorain  (0.) 
Journal  from  the  anti-trust  decision  as  No.  669,  and  if  it  accepts 
jurisdiction,  argument  may  be  heard  in  June  or  October. 


Radio  stations  are  left  with  the  responsibility  of  censoring  political 
speeches  against  libelous  matter,  now  that  the  Supreme  Court  h» 
declined  to  review  a  Circuit  Court  ruling  which  upset  a  district  judges 
opinion.  The  Circuit  Court  limited  responsibility  to  speeches  broad¬ 
cast  by  persons  other  than  the  candidate  themselves. 
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Promotion  Men  Have 
Fact-Finding  Parley 

By  Ted  McDowell 
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Assistcmt  Promotion  Manager,  Washington  Star 

Washington — Promotion  man-  “It  calls  upon  the  sound  prac- 
agers  should  aim  at  creating  a  per-  tical  thinking  of  a  great  many 
sonality  for  their  newspapers.  All  minds  rather  then  the  sudden  in- 
promotion  should  be  built  on  a  spiration  of  one  mind.” 
solid  foundation  of  facts.  Promo-  The  need  for  translating  research 
tion  departments  need  to  dig  facts  into  action  was  stressed  by 
deeper  than  ad  linage  and  circu-  Mr.  Nelson,  whose  organization 
lation  figures  for  their  ammuni-  conducts  the  Continuing  Study  of 
tion.  Newspaper  Reading.  He  said 

These  are  some  of  the  points  makeup,  editorial  content  and  pro-  FOR  NOTABLE  LEA 
raised  at  the  Fact-Finding  Confer-  motional  efforts  should  be  aimed  *  PUBLISHER  gets  i 
ence  of  the  National  Newspaper  at  encouraging  more  readers  to  Promotion  Association. 
Promotion  Association  here,  April  read  more  items. 

30  through  May  3.  “The  more  features  and  news 

140  Attend  Sessions  stories  they  read,”  he  stated,  ‘the 

It  was  the  biggest  convention  in  holds  the  editor  has  on  the 

the  association’s  21-year  history.  chance 

More  than  140  members  from  reader  will  desert  you  for 

throughout  the  United  States  and  competition. 

Canada  gathered  at  the  Wardman  .* promotion  manaprs  re- 
Park  Hotel.  ceived  a  jolt  from  an  advertising 

Most  of  those  present  were  pro-  executive  who  said  that  90% 
motion  managers.  But  a  few  were  newsp.aper  pomotion  (received 
former  promotion  managers  who  hy  agencies)  lands  in  the  scrap- 
now  are  editors,  publishers  and  l’^'''l^ct  five  minutes  after  its  re- 
oauprftcinn  munanArc  tQttrf»r  CciVed. 


good  interpretative  writing  rather 
than  hurry-up  city  desk  surgery 
to  get  a  news  beat. 

“A  new  deal  in  the  mechanical 
department  would  stimulate 
changes  in  the  news  room,”  Mr. 
Jones  continued. 

How  Price  Was  Boosted 
Belden  Morgan,  a  member  of 
one  of  the  association’s  many 
panel  discussion  groups,  told  how 
the  Hartford  (Conn.)  Courant 
managed  to  raise  the  price  of  its 
Sunday  paper  to  20  cents  and  still 
increase  circulation.  He  summed 
it  up  this  way: 

“if  the  situation  isn’t  too  highly 
competitive,  if  you’re  willing  to 
improve  your  product  and  turn  on 
the  promotion  heat,  then  you’ll 
(Fla.)  Morning  Tribune  and  Otto  good  results.” 

Silha  of  the  Minneapolis  (Minn.)  Federal  Communications  Com- 
Star  Tribune.  missioner  Wayne  Coy  and  Louis 

Geared  to  Box  Office  Hausman,  vicepresident  of  the  Co- 

Mr.  Silha,  chairman  of  a  panel  lumbia  Broadcasting  System,  dis- 
on  editorial  and  circulation  pro-  cussed  current  trends  in  television, 
motion,  said  there  is  but  a  fine  After  they  spoke,  an  association 
line  between  the  two  and  both  panel  explained  the  use  of  televi- 
“must  be  geared  to  the  box  of-  ^'^n  for  promotion, 
fice.”  TV  Hunting  Linage 

“Editors  created  newspapers.  Speakers  at  the  Coy-Hausman 
then  expected  people  to  come  and  Jinner  meeting  threw  oil  on  the 
buy  them,”  said  C.  D.  O’Rourke,  television-newspaper  waters.  But 
circulation  manager  of  the  Cleve-  the  first  speaker  the  next  nwrning 
land  (O.)  Press.  “Little  was  done  blasted  their  attitudes, 
years  ago  to  sell  the  paper.  But  “Radio  hurt  newspapers.  There’s 
gradually  ei'itors  and  publishers  no  doubt  about  it,”  said  Leo  E. 
realized  they  had  a  product  to  McGivena,  New  York  agency 
sell:  hence,  promotion  depart-  head.  “It  was  hard  to  get  back  ad- 


Synthetic  Solution 

Washington  —  Crossing  its 
fingers,  the  National  Newspa¬ 
per  Promotion  Association 
played  long  odds  this  week  on 
a  solution  to  the  newsprint 
problem.  At  its  list  annual 
meeting  here,  NNPA  passed  a 
resolution  urging  intensified  re¬ 
search  in  the  possibilities  of  a 
synthetic  newspmt. 


talked 
ote  an 
im.  A 
porters 
y  were 
lication 
I  nee  at 


srs 

tation” 
which 
lay  be 
iper  in 
ends— 
5ses  of 


>duct$, 

iultant 

am. 


f  w  m  ^  IV  1  posal  at  least  for  the  present  in  to  any  legitimate  publication  whidi 

1^  R  Ijf  R  the  hope  that  the  elimination  of  would  buy  their  services.  For  c*- 

*"^*^^'*  *  ^*  L  A  racing-wire  service  primarily  for  ample,  a  New  York  newspaper 

T»T*  T  t  ■ -1  ^  gambling  will  effect  the  desired  with  one  of  the  largest  circulations 

result,  with  the  minimum  disrup-  in  the  country  pays  no  more  than 
^  tion  of  legitimate  news  dissemina-  $30  a  week  for  Continental’s  News 
Washington — The  Senate  Crime  that  worthwhile  as  the  aim  of  such  tio"  activities.  *  *  *  ahhough  other  cust^en 

Investigating  Committee  told  Con-  legislation  may  very  well  be,  we  committee  intends  to  pro-  are  billed  as  much  as  $5,000  a 

gress  this  week  it  will  ask  for  gov-  should  look  carefully  around  the  legislation  to  be  sub-  week  for  the  identi^cal  service, 

ernmental  licensing  of  interstate  corners  of  any  such  proposal  to  '"“‘ed  that  the  operation  of  such  Bookmakers  are  frequently  com- 
wire  services  which  transmit  sport-  explore  its  implications  as  well  as  "'{f^  service  without  the  reqiii-  pelled  to  pay  a  fixe  ^rcentage 
ing  event  infbrmation.  its  intent.  suggested  shall  be  made  of  their  profits  to  distributors  of 

Chairman  Estes  Kefauver  almost  “It  would  be  most  unfortunate  ^  ,  ,  u  service,  whereas  the  few 

immediately  assured  the  press  that  if  under  the  guise  of  anti-gambling  The  committee  found  that  Con-  legitimate  users  pay  only  nominal 
such  regulation  would  not  include  legislation  something  were  done  ^mental  and  its  subsidiaries  are  de-  sums,  the  report  stated, 
the  general  news  services.  The  in-  to  give  a  government  administra-  ^  exclusively  to  the  report  charged  that  Conti- 

tent,  he  pointed  out,  is  that  “the  tion  power  to  license  the  press  trade  but  have  attempted  nental  is  a  property  of  the  Capone 

major  burden”  of  showing  that  a  associations  and  dictate  to  them  represent  th^selves  as  legiti-  Syndicate.  The  investigators  traced 
service  was  devoted  substantially  how  and  when  they  are  to  transmit  operators  by  offering  attrac-  development  of  this  type  of  service 

to  transmitting  information  used  news  to  the  public,  whether  it  be  ■'utes  to  newspapers  and  estab-  “under  the  urge  of  oldtime  news- 
in  illegal  gambling  would  be  on  racing  news  or  other  kinds  of  as  clients.  paper  circulation  methods,  cutting 

the  Federal  Communications  Com-  news.  report  amplified:  down  competition  by  strong-arm 

mission.  Doubtful  Procedure  “These  second-level  outfits  also  methods  where  such  tactics  seemed 

Not  for  Press  Services  “As  long  as  horse  racing  is  per-  ^  at  legality  best  suited  to  attainment  of  the 

“I  by  offering  highly  favorable  rates  goal.” 


the  Federal  Communications  Com-  news. 

mission.  Doubtful  Procedure 

Not  for  Press  Services  “As  long  as  horse  racing  is  per- 

“1  don’t  think  the  Associated  mitted,  there  is  no  reason  why  the 
Press,  United  Press  and  Interna-  results  and  all  factors  involved 
tional  News  Service  would  have  to  should  not  be  reported  fully  and 
obtain  a  license,”  Senator  Kefau-  promptly  as  news  is  reported  of 
ver  told  a  news  conference.  “It  other  sporting  events  such  as  base- 
would  be  out  of  the  question  and  ball  and  football,  both  of  which 
ridiculous.”  are  also  subject  to  gambling  activi- 


Section  8  of  the  Committee’s  ties. 


Newsprint  ‘Remedy’ 
Offered  in  Ad  Tax 


formal  report  stated: 


“It  is  very  doubtful  that  striking 


“In  general,  the  Committee  has  at  the  means  of  legitimate  news 
in  mind  a  proposal  which  would  transmission  is  the  way  to  cope 


By  James  J.  Butler 


m  mind  a  proposal  which  would  transmission  is  me  way  lo  cope  Washington — A  proposal  that  ducing  plants,  encouragement  of 
require  all  persons  engaged  in  the  with  the  gambling  problem  in-  advertising  revenues  be  taxed  on  new  or  expanded  domestic  indus 


dissemination  of  any  information  volved  in  horse  racing  and  such 
concerning  horse-racing  or  dog-  activities. 


racing  events  or  betting  informa- 


iiveo  m  norse  racing  ana  suen  ^  graduated  scale  for  the  purpose  try  in  the  Southern  states  or  in 
tivities.  t  1  f  H  reducing  newsprint  use  by  larg-  the  National  Forests,  creation  of 

I*  %  tundamental  freedom  papers  and  funneling  revenue  cooperatives,  conservation,  and 


tion  on  any  other  sporting  event  and  duty  of  the  American  press  to  smaller  competitors  is  in  the  improved  distributive  means, 

by  means  of  interstate  or  foreign  transmit  news  to  the  public  wher-  tentative  report  of  the  Senate  The  especial  problems  of  the 

communications  to  receive  a  li-  ever  and  whenever  events  of  in-  g^iall  Business  Committee,  sched-  smaller  publishers  are  expected  to 
cense  solely  for  these  purposes  terest  occur  and  by  the  fastest  j-gj^ase  next  week.  be  treated  at  some  length.  It  was 

from  the  Federal  Communications  means  of  communication.  The  report,  it  is  understood,  was  the  complaint  of  weekly  news 

Commission.”  If  that  precept  is  tampered  with  prepared  before  the  Congressional  paper  publishers  in  Minnesota, 

Senator  Kefauver  conceded  that  on  one  score,  the  temptation  and  Committee  on  the  Economic  that  they  could  not  obtain  ade 

only  about  one  percent  of  the  precedent  will  be  open  to  do  like-  j^gp^^t  released  its  staff  proposals  quate  supplies  of  paper,  that 
business  of  the  three  press  associ-  wise  on  a  variety  of  other  scores;  ^  confiscatory  tax  on  advertis-  prompted  the  investigation, 
ations  is  such  information.  and  we  may  very  well  find  that  jj^g  professedly  to  discourage  in-  Associated  with  the  Minnesotan 

Berkson  Apprehensive  Have  blundered  iiro  opening  flationary  purchasing.  The  reaction  are  Senators  Guy  Gillette  of  Iowa, 

Seymour  Berkson,  general  man-  ^  veritable  Pandora  s  box  ot  cen-  suggestion  (virtually  all  of  Lester  Hunt  of  Wyoming.  Lever 

age r  of  INS,  blasted  the  Commit-  restrictions  foreign  to  the  unfavorable)  may  have  elimi-  ett  Saltonstall  of  Massachusetts, 

tee  proposal  in  a  statement  to  cher-  Committee  rec-  and  lames  Duff  of  Pennsylvania. 


Editor  &  Publisher,  while  execu-  '  . 

tives  of  AP  and  U.P.  withheld  Aimed  at  Continental 

comment.  Said  Mr.  Berkson:  Aiming  its  criticism  mainly  at 

“INS  is  sincerely  interested  in  Continental  News  Service,  the  Ke- 
giving  its  wholehearted  coopera-  fauver  Committee  report  said  out- 
tion  to  the  forces  of  law  and  order  lawing  of  such  wire  service  to 


so  ucepiy.  ommendation,  or  at  least  lifted  it  IMC  Committee  Set  Up 

Aimed  at  Continental  out  of  the  category  of  recommen-  Newsprint  supply  and  distribu 

Aiming  its  criticism  mainly  at  dations  and  into  the  catalog  of  tion  was  made  the  concern  of  12 

mtinental  News  Service,  the  Ke-  “suggested  remedies.”  nations  in  a  cooperative  effort 

uver  Committee  report  said  out-  No  Public  Hearings  launched  this  week  under  the  spon 

wing  of  such  wire  service  to  jhe  committee  report  will  deal  sorship  of  the  International  Mate 


in  any  practical  and  constructive  bookmakers  would  be  sought  in  a  wholly  with  tfie  newsprint  situa-  rials  Conference  which  set  up  a 
effort  to  stamp  out  illegal  gam-  specific  bill.  Speaking  further  on  tion.  As  a  preliminary,  it  will  continuing  committee  of  repre- 
bling  and  whatever  criminal  syndi-  its  licensing  plan,  the  Committee  digest  the  evidence  and  the  recom-  sentatives  of  countries  accounting 
cates  are  linked  thereto.  said:  mendations  of  22  investigations  for  between  80  and  90%  of  pro 

“INS  has  already  demonstrated  “It  is  proposed  that  such  licenses  which  have  taken  place  and,  as  the  duction  and  use.  It  will  recom 
fully  its  public-spirited  enterprise  shall  be  freely  granted  to  any  committee  chairman.  Senator  Hu-  mend  action  to  governments, 
in  this  direction  by  relentlessly  applicant  unless  the  commission  bert  Humphrey,  Minnesota  Demo-  Similar  committees  are  operat- 
exposing  gambling  racketeers  and  establishes  that  the  granting  of  crat,  announced  at  the  outset,  will  ing  in  the  fields  of  copper-lead 


their  nationwide  tieups.  such  application  would  not  be  in  seek  to  find  cures  rather  than  re-  zinc,  sulphur,  cotton  and  coltoo 

“As  for  transmission  of  racing  the  public  interest,  that  the  ap-  search  current  ailments.  linters,  tungsten  -  molybdenum, 

news  on  its  wires,  INS  serves  only  plicant  is  not  of  good  moral  char-  Public  hearings,  which  have  fea-  manganese-nickel-cobalt,  and  wool, 
bonafide  newspapers  and  radio  sta-  acter,  or  that  the  information  will  tured  the  more  than  a  score  of  The  sulphur  committee  has  a 
tions  on  its  wires  and  our  method  intentionally  be  disseminated  di-  past  probes,  are  not  on  the  agenda,  particular  interest  to  the  newsprint 
of  handling  such  transmissions  is  rectly  or  indirectly  to  any  sub-  Publisher  associations,  paper  pro-  industry.  It  has  been  engaged  in 
such  that  they  cannot  serve  any  stantial  number  of  persons  who  ducers,  individual  publishers  and  gathering  production  statistics,  re- 
useful  purpose  for  bookmakers  or  would  utilize  it  primarily  to  facil-  all  witnesses  of  record  will  be  sup-  ports  on  methods  for  expanding 
other  illegal  persons  or  groups.  itate  gambling  activities  or  other  plied  with  copies  of  the  report,  the  output,  and  for  utilization  of 
“With  regard  to  the  specific  rec-  activities  in  violation  of  the  laws  informed  that  the  “record  has  been  sulphur-bearing  substitutes. 


zinc,  sulphur,  cotton  and  cotton 
linters,  tungsten  -  molybdenum, 
manganese-nickel-cobalt,  and  wool. 
The  sulphur  committee  has  a 


ommendation  of  the  Kefauver  of  the  various  states. 


made”  on  the  problem,  and  asked  Represented  on  the  newsprint 


committee  that  legislation  be  eii-  “The  committee  has  given  con-  for  their  proposals  as  to  how  it  committee  are  Australia,  Belgium, 


acted  to  require  press  associations,  sideration  to  proposals  that  all  dis-  can  be  met. 


Canada,  France,  Federal  Republic 


among  others,  to  obtain  an  FCC  semination  of  betting  information  Comment  will  be  invited  on  the  of  Germany,  Italy,  the  Nether- 
license  before  they  can  transmit  in  interstate  commerce  be  declared  advisability,  and  methods  of  es-  lands,  Norway,  Sweden,  United 
horse  racing  information,  we  feel  illegal,  but  has  rejected  this  pro-  tablishing  government-aided  pro-  Kingdom  and  United  States. 

10  EDITOR  <&  PUBLISHER  for  May  5,  1951 


5  Missouri 
Honor  Awards 
Are  Presented 

Columbia.  Mo.— Five  Miss- 
Honor  Awards  for  Distinguis 
Service  in  Journalism  were 


John  Cowles. 

'  7  publisher,  accept- 

ed  the  Honor 
^  Medal  in  behalf 

■C  ^  of  the  Minne- 
apolis  (M  i  n  n.) 
Star  and  Tribune. 
Dean  Frank  L. 

School  of  Jour¬ 
nalism  read  the 
Hills  following  c  i  t  a  - 

tion: 

"To  the  Minneapolis  Star  and 
Tribune  in  recognition  of  their 
intelligent  management  and  edit¬ 
ing.  which  accept  fully  the  re¬ 
sponsibilities  of  modern  journal- 
ism(;  their  devotion  tot  projects 
of  wide  community  service,  espe¬ 
cially  to  programs  for  the  study 
of  world  affairs,  and  their  contin¬ 
uous  and  sincere  effort  for  fairness 
in  both  news  and  opinion." 

Other  Awards  were: 

“To  Marquis  Childs,  United 
Features  Syndicate  columnist,  in 
recognition  of  his  sincere  and 
acute  discussions  of  national  and 
international  affairs  in  his  col¬ 
umn,  ‘Washington  Calling’;  his 
honest  and  equable  presentation  of 


TEAM  WORK  in  the  newspaper  business  scored  a  $499,000,000  record  for  national  linage  in  1950.  Here 
at  a  Bureau  of  Advertising  session  during  the  ANPA  convention,  are:  Left  to  right — Laurence  T.  Knott, 
advertising  director  of  the  Chicago  Sun-Times  and  chairman  of  the  Bureau's  Plans  Committee;  Louis  E. 
Heindel,  advertising  director  of  Madison  (Wis.)  Newspapers  and  president  of  the  Newspaper  Adver¬ 
tising  Executives  Association;  and  Lee  Ward  of  WanJ-Griffith  Co.,  president  of  the  American  Association  of 

Newspaper  Representatives. 


How  Ad  $  Are  Invested  in  Newspapers 

National  advertisers'  investment  in  newspaper  space  once  more 
topped  all  records  in  1950  with  a  score  a  hair’s-breadth  below  the 
half-billion-dollar  mark.  The  Bureau  of  Advertising.  American  News¬ 
paper  Publishers  Association,  has  tabulated  the  newspaper  budget 

as  follows: 

ID49'.  t!)r,0  %  Change 

■AGRICLLTLKE . .  $  5,931.000  $  6.819.000  -t-15.0 

.ALCOHOLIC  BEVER.XGE.'S . Total  42,375.000  45.473.000  +  7.3 

Beers .  15.756.(K)0  14,382.000  —  8.7 

Wines .  2.121.000  2.038.000  —  3.9 

Liquors .  24.498.(KK)  29.05.3.000  -fl8.6 

.AMUSEMENTS .  878,000  1,272,000  -(-44. 9 

.AUTOMOTIVE . Total  85,8,‘>6.(KK)  98.094.000  4-14.3 

.Aviation .  321.000  376,000  4-17.1 

Gasoline  &  Oils .  9.768,000  11,809,000  4-20.9 

Parts  &  .Accessories .  1.230.000  550,000  — 55.3 

Passenger  Cars— New .  58.292.000  63,383,000  4-  8.7 

Tires  &  Tubes .  1,596,000  2,903.000  4-81.9 

Trucks  &  Tractors .  4,259,0(X)  6,78.5,000  4-59.3 

Miscellaneous  Autoniotixe .  10.390,000  12.288.000  -(-18.3 

CONFECTIONS .  3,350,000  3,105.000  —  7.3 

EDUC.ATIONAL .  1.070.0<K)  1,339.000  4-25.1 

GROCERIES . Total  112.465.0(H)  123,354,000  4-  9.7 

.  16.59I,0(K)  15,531.000  —  6.4 

Total  17,415.000  21,686,000  4-24.5 

.  9,030.000  11.247,000  4-24.6 

.  6,862,000  8.891,000  4-29.6 

.  1,523.(XX)  1..548.000  4-  1.6 

.  6,6.35.000  8.762.000  4-32.1 

.  5.739,(HK)  6.883.0(K)  4-19.9 

.  10,808.(HX)  12,086.0(X)  -(-11.8 

.  1.267,0(H)  1,185,000  —  6.5 

.  26,.3.56,(KH)  26.773,000  4-  1.6 

.  6.I(H),0(H)  6.950,(XX)  4-13.9 

.  21,554,000  23,498.000  4-  9.0 

8.. 599.0.H)  9,946,000  4-15.7 

19.928.0(H)  20.001.000  4-  0.4 

28.5.000  520,000  4-82.6 

1.. 502.(HH)  1.133.000  —24.6 

3.899.000  3,509,000  — lO.O 

46.0(H)  14.(HH)  —69.6 

1.459.(HH)  852,000  — 41.6 

6,424,000  7,543.000  4-17.4 

LOSl.OOO  1.074.000  —  0.7 

5.232.(HH)  5.356.000  4-  2.4 

1()..5()7.(HH)  8.480.000  —19.3 

3.726,(HH)  4,152.000  4-11.4 

1.288.(HH)  1.190.0(H)  —  7.6 

19.2I3.(HH)  24.588.(HH)  4-28.0 

367.(HH)  730.000  -f98.9 

1 5.984  .(HH)  17,470,000  4-  9.3 

1(),17(),(HH)  10,685.000  4-  5.1 

4,229.(HH)  5.003.000  -f-18.3 

1.. 58.5.(HH)  1.782,(HH)  4-12.4 

7.553.(HH)  8..341.(HX)  4-10.4 

12.756.(HH)  22.760.000  4-78.4 

8,3(H);(HH)  16..507.000  4-98.9 

4.373.0(H)  6,097.000  4-39.4 

83.(HH)  1.56.000  4-88.0 

1.822.(HH)  1,997,000  4-  9.6 

Total  19.970.000  19.9.35.000  —  0.2 

3.2I2,(HHI  3.754.000  4-16.9 

15.88.5,(HH)  15,315.0(H)  —  3.6 

.376.(HH)  540.(HH)  4-43.6 

497.(HHI  326,0(H)  —34.4 

30..549.(HH)  34.'.K)4.(HH)  4-14.3 

272.(H)0  2.59.(HH)  —  4.8 

7.194,0(H)  5.909.(HH)  —17.9 

7.44().(HH)  10.339.(HH)  4-39.0 

8.471. (HH)  9.344.(HX)  4-10.3 

7.I72,(HH)  9.053,(HH)  4-26.2 

20.()48.(HH)  21.587.000  4-  7.7 

7.68.5,(XH)  8.454.000  4-10.0 

2.062.0(H)  1.977.000  —  4.1 

5.. 331.(HH)  5.304.000  —  0.5 

1,837.000  2.350.000  4-27.9 

1.323.000  1.621.000  4-22.5 

1,810.000  1.881.000  4-  3.9 

6,372.000  6.240.000  —  2.1 

14.408.000  17,242,000  4-19.7 

$44.5,015.000  $499,019,000  4-12.1 


Ad  Bureau  Revenue 

Current  operating  revenue 
of  $1,250,000  a  year  for  the 
Bureau  of  Advertising,  .\mcri- 
can  Newspaper  Publishers  As¬ 
sociation,  was  reported  by 
William  G.  Chandler  of 
Scripps-Howard  Newspapers. 
Bureau  treasurer,  at  the  ANPA 
coiiveiition. 


Baking  Products . 

Beverages . 

Coffee  &  Tea . 

Soft  Drinks . 

Miscellaneous  Beverages. . 

Cereals  &  Breakfast  Foods  .  .  . 

('ondiments . 

Dairy  Products . 

Disinfectants  &  E.\terniinators. 
Laundry  Soaps  &  Cleansers 

Meats.  Fish  &  Poultry . 

Miscellaneous  Groceries . 

HOTELS  &  RESORTS . 

HOUSING  EQUIPMENT  8c 

SUPPLIF-S . Total 

.Air  Conditioning . 

.Automatic  Heating . 

■Automatic  Refrigeration . 

Fixtures . 

Fuel . 

Furniture  8c  Furnishings . 

Heaters  8e  Stoves . 

Miscellaneous  Hsg.  E(|uip.  8c  Siippl 

I N  DUST  R  LAI . 

INSURANCE . 

lEWEI.RV  8c  SILVERWARE . 

MEDICAI . 

PROFE-SSIONAL  8c  SERVICE . 

PUBLICATIONS . Total 

B<H)k  Publishers . 

Magazines . 

Newspapt-rs . 

PUBLIC  UHL1TIF.S . 

RADIO  8c  TELEVISION . Total 

Radio  8c  Television  Sets . 

Stations . 

Miscellaneous  Radio  8c  Television. .  .  . 

SKIRTING  GOODS . 

TOB.ACCO . 

Cigars . 

Cigarettes  . 

Tobacco . 

Miscellaneous  Tobacco 

TOILET  REQUISITES . Total 

.Antiseptics . 

Dentifrices . 

Perfumes  8c  Cosmetics . 

Toilet  Soaps . 

Miscellaneous  Toilet  Requisites . 

TRANSPORTATION . Total 

.Airways . '. . 

Bus  Lines . 

Railroads . 

Steamships . 

Tours . 

Miscellaneous  Transportation . 

AVE.ARING  APPAREL . 

MISCELLANEOUS . 

TOTAL  NATICJNAL  (General  and  Auto¬ 
motive) . 


Childs 


Cowles 


Scruton 


Gallup 
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Asheville  C-T 
Stock  Battle 
Reaches  Court 


'S'aino- 


Cdirar 

UCkti- 


Hartford,  Conn.  —  Appoint¬ 
ment  of  Francis  S.  Murphy  as 
editor  and  publisher  of  the  Hart¬ 
ford  Times  was  announced  May 
1  by  the  board  of  directors  of  the 
Gannett  afternoon  daily.  The 
appointment  followed  announce¬ 
ment  of  the  retirement  of  Editor 
Charles  C.  Hemenway,  who  has 
been  active  on  the  scene  in  Hart¬ 
ford  newspapers  for  40  years. 

Joined  as  Errand  Boy 
Mr.  Murphy  has  been  publish-  S.  Murphy  on  his  appointment  as 
er  of  the  Times  since  the  death  editor,  as  well  as  publisher,  of  the 
of  John  F.  Rolfe  in  March,  19.17.  Hartford  Times. 

Mr.  Murphy  has  been  with  the  " 

Times  since  September,  1898,  A 

when  he  joined  the  newspaper  as  **  JT  rOHlOllOIlo 
an  errand  boy. 


Donald  S.  Elias,  president  of 
'  the  publishing  company,  was 

named  defendant  in  the  action 
volving  125  shares  of  stock. 

Mr.  Webb  was  chairman  of  the  FIRST  AID  treatment  is  given  by 
Jim  Brown  (at  right)  of  Editor  board  of  the  company  at  the  time  a  Korea  Marine  medical  corps- 
&  Publisher  congratulates  Francis  bis  death  in  1949.  The  execu-  man  to  Rafael  Steinberg,  INS 

tors  of  his  estate  complained  that  correspondent  who  suffered  in- 
Mr.  Elias,  in  buying  the  125  juries  making  a  hasty  getaway 
shares,  had  violated  an  agreement  from  Communist  gunfire. 
made  between  himself  and  Mr.  . 

Webb  when  the  Asheville  Citizen  CoX  £XGCUtiv@S  tWin 
and  the  Asheville  Times  were  AsSOCiatioil  Offices 
brought  under  one  management.  Atlanta  -  Executives  of  the 
The  agreement  the  complaint  Newspapers  are  the  leading 

alleged,  provided  that  if  cither  of  for  holding  more  top 

the  parties  purchased  any  of  the  ^  newspaper  as- 

125  shares  of  Cittzen  stock  then  .ociations  than  any  other  group, 
owned  by  the  E.  Katz  Social  Ad-  gj  president  of 

vert.sing  Acency  the  other  would  Newspapers.  Inc.,  pub- 

have  the  right  of  purchasing  one-  gibers  of  the  Journal  and  Consli- 

u  tution,  last  week  was  elected  vice- 
Mr.  Hhas  was  alleged  to  have  president  of  the  American  News- 
purchased  the  stock  in  1940  in  p^pgr  Publishers  Association, 
the  name  of  his  wife  with  negotia-  ^^ight  Bryan,  editor  of  th< 
tions  kept  secret  from  Mr.  Webb,  journal,  was  elected  first  vicepres 
No  transfer  record  appeared  on  |[^g  American  Society  ol 

stcKK  books  at  the  bnie.  Newspaper  Editors  as  Dwighi 

It  was  further  alleged  that  the  young,  editor  and  publisher  o 
Katz  company  continued  to  re-  jbe  Dayton  Journal  Herald  (i 
ceive  dividend  checks  In  1947,  the  Co^  p^pgr)  retired  as.ASNE  pres 
125  shares  were  said  to  have  ap-  jjgnt 

peared  on  the  stock  books  as  a  James  M.  Cox,  Jr.,  presiden 
^ttansfer  to  Brendon  Flodges,  a  of  the  Dayton  Journal  Herald  am 
former  North  Carolina  State  sen-  Sews,  was  elected  to  the  Associ 
ator;  now  state  treasurer.  uted  Press  board  of  directors. 

The  complaint  alleged  that  Mr.  -j-bis  week,  Ralph  McGill,  edito 
Hodges  acted  as  Mr.  Elias  agent  of  the  Constitution,  was  cited  a 
and  that  Mr.  Elias  retained  right  jbe  “outstanding  journalist  of  th 
to  repossess  the  stock  which,  the  southeast”  bv  the  Atlanta  an 


i  Hartford,  Conn.  —  Four  pro¬ 
motions  were  announced  by  the 
Hartford  Courant  this  week. 

Maurice  R.  Cronan.  who  has 
been  city  editor  for  10  years,  has 
been  promoted  to  the  editorial 
page.  He  is  succeeded  as  city  edi¬ 
tor  by  Charles  L.  Towne,  who 
has  been  night  city  editor, 
nway  John  P.  Cummiskey,  state  edi¬ 
tor,  has  been  promoted  to  night 
ilso  an-  city  editor,  with  Leon  L.  Clark, 
jf  David  assistant  state  editor  since  1949, 
manager,  moving  up  to  state  editor. 

Lmilar  to  Cronan  joined  the  Ckiur- 

,  having  ^ot  in  1923,  and  succeeded  Col. 
6)  as  an  John  R.  Reitemeyer  as  city  edi- 
s,  he  has  *or,  when  Mr.  Reitemeyer,  who  is 
ger  and  oow  president  and  publisher,  went 
into  active  service  during  World 

fered  a 

try  1950  ^  Cour- 

following 

he  Times  editor  in  1941.  Mr. 

led  a  (jg.  Cummiskey  joined  the  Courant  in 
ive  work  ^^27,  and  was  appointed  assistant 
state  editor  in  1941  and  state  edi¬ 

tor  in  1949. 

^  Mr.  Clark,  who  was  formerly 

:he  Times  with  other  newspapers  in  Con- 
when  he  necticut,  has  been  with  the  Cour- 
1  L.  Sher-  ant  since  1944.  He  was  named 
:tirement.  assistant  state  editor  in  1949. 
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L  A.  Janitor 
Dispute  Goes 
To  Arbitration 


THE  PRESIDENTS’  CLUB — Just  before  going  to  the  Bureau  of  Ad¬ 
vertising  dinner  at  the  Waldorf:  Left  to  right — Robert  McLean,  presi¬ 
dent  of  the  Philadelphia  Bulletin  and  of  the  Associated  Press;  Herbert 
Hoover,  former  President  of  the  United  States;  Charles  E.  Wilson, 
former  president  of  General  Electric  Co.  and  now  director  of  Defense 
Mobilization;  Edwin  S.  Friendly,  past  president  of  ANPA;  and  Charles 
F.  McCahill,  new  president  of  ANPA. 


Los  Angeles  —  A  threatened 
Guild  strike  against  the  Daily 
News  over  the  contemplated  dis¬ 
charge  of  nine  janitors  was  avert¬ 
ed  April  30  when  both  sides 
agreed  to  submit  the  dispute  to 
arbitration. 

The  Los  Angeles  Newspaper 
Guild  had  voted  a  strike  for  mid¬ 
night  May  1,  charging  that  the 
Daily  News’  proposed  replacement 
of  nine  janitors  with  an  outside 
maintenance  service  constituted  a 
breach  of  contract. 

Strike  machinery  had  been  set 
in  motion  Monday  when  Federal 
Labor  Conciliator  Harry  Mal¬ 
colm.  called  in  by  the  Guild,  per¬ 
suaded  both  sides  to  agree  to  ar¬ 
bitration. 

Under  the  terms  of  the  arbi¬ 
tration  agreement  the  only  issue 
to  be  settled  is  whether  or  not 
the  discharge  of  the  nine  janitors 
B  a  contract  violation.  Pending 
the  decision  the  men  in  question 
are  to  keep  their  jobs. 

The  move  to  discharge  the  jan¬ 
itors,  the  management  said,  was 
part  of  an  over-all  plan  to  reduce 
costs  and  increase  efficiency  to 
meet  spiraling  operating  costs. 

The  saving  would  amount  to  more 
than  $10,000  annually,  the  paper 
said. 

Guild  spokesmen  said  they  felt 
forced  to  take  a  strong  stand  in 
the  dispute  over  the  janitors  be¬ 
cause  of  the  implications  of  the 
move  to  call  in  an  outside  con¬ 
tractor  to  perform  the  same  work. 

“So  long  as  the  wprk  remains,” 
they  said,  “the  Guildsmen  who 
perform  it  must  be  covered  by  the 
contract,  as  stated  for  12  years. 

Any  other  meaning  would  allow 
management  to  retain  one  book¬ 
keeper  and  bring  in  outside  ac¬ 
counting  service,  retain  one  edi¬ 
torial  employe  and  bring  in  an 
outside  editorial  service,  retain 
one  artist,  truck  driver,  photogra¬ 
pher,  typist,  advertising  salesman, 
circulation  man — and  replace  all 
other  employes  with  outside  so- 
called  ‘services’  to  perform  their 
work.” 

■ 

40,000  Reprints 

Memphis  —  More  than  40,000 
readers  of  the  Memphis  (Tenn.) 

Commercial  Appeal  have  received 
special  reprints  of  General  Mac- 
Arthur’s  address  to  Congress.  Rob¬ 
ert  Paine,  managing  editor,  was 
responsible  for  the  idea.  Under  his 
direction,  3,000  reprints  (814"  x 
11*,  bearing  this  newspaper’s  mast¬ 
head)  were  ready  for  free  distri¬ 
bution  one  day  after  the  address. 

■ 

New  Weekly  Director 

Chicago — Ninth  annual  Nation- 

Jd  Directory  of  Newspapers  has  ENJOYABLE  COMPANY— J.  L'*  uui  tatuTvsnj ,  kciicijii  iiiaiui^vit 
Men  released  by  Newspaper  Ad-  Hearst  Newspapers;  Mrs.  William  Randolph  Hearst,  Jr.;  and  Richard 
^rtising  Service,  subsidiary  of  Na-  E.  Berlin,  president  of  Hearst  Corporation,  at  the  Bureau  of  Adver- 
tional  Editorial  Association.  tising  ffinner. 


TABLE  TALK — Roy  W.  Howard,  left,  president  and  editor  of  the 
New  York  World-Telegram  and  Sun,  and  William  Randolph  Hearst. 
Jr.,  publisher  of  the  New  York  Joumal-American,  enjoy  a  chat  at 
the  speakers’  table  during  the  Bureau  of  Advertising  dinner. 


D.  Gortatowsky,  general  manager. 


New  Guild  Contract 
For  S.  F.  Is  Approved 

San  F  r  a  n  c  I  s  c  o — Providing 
weekly  pay  increases  ranging  from 
$2  to  $6.  a  new  two-year-guild 
contract  with  the  four  San  Fran¬ 
cisco  newspapers  has  been  ap¬ 
proved  by  a  membership  vote  of 
approximately  500  to  50. 

The  contract,  subject  to  ap¬ 
proval  by  the  wage  stabilization 
board,  is  retroactive  to  March  27 
and  is  openable  one  year  from 
that  date  for  wage  discussions. 

The  wage  increase  is  graduated 
as  follows:  on  salaries  up  to 
$49.99,  $2;  to  $59.99,  $2.50;  to 
$74.99,  $3;  to  $89.99,  $3.50;  to 
$99.99,  $4;  to  $107.49,  $4.50,  and 
on  the  six-year  experience  bracket 
of  $107.50  or  over,  $6. 

Last  Fall  the  Guild  gained 
concessions  under  its  old  con¬ 
tract  when  an  arbitration  award 
provided  $2  weekly  additional 
wages  for  workers  under  $75 
weekly,  and  $2.50  for  those  in 
higher  pay  classifications. 

■ 

Mirror  to  Sponsor 
N.  Y.  Students'  Concert 

The  New  York  Mirror,  in  co¬ 
operation  with  the  New  York  City 
Board  of  Education,  will  sponsor 
a  concert  of  the  All-City  High 
school  Chorus  and  Orchestra  to 
be  held  at  Carnegie  Hall  on  May 
15. 

The  concert  will  feature  215 
singers  and  90  instrumentalists  se¬ 
lected  from  students  attending 
New  York’s  57  high  schools.  The 
idea  for  the  concert  originated 
with  Charles  B.  McCabe,  Mirror 
publisher. 

■ 

Kemsley  Dividend 

London — Kemsley  Newspapers 
this  week  announced  that  net 
profit  for  the  year  ending  Dec. 
31,  1950,  was  £745,733,  or  just 
over  $2,088,000.  A  12%  dividend 
was  declared  for  the  sixth  consec¬ 
utive  year.  In  the  last  full  pre¬ 
war  year,  1938,  the  papers  declared 
a  dividend  of  6%. 
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’Round  Ok  eir  d^ealA 


New  Lead  on  ‘Quiet’ 
Strike:  Reporter  Shot 


Raleigh,  N.  C.  —  Although 
wounded  by  gunfire  while  he  was 
covering  a  mill  strike  at  nearby 
Wake  Forest,  News  and  Observer 
Reporter  Jim  Rankin  telephoned 
in  his  story  before  going  to  a 
doctor  for  treatment  of  his  in¬ 
juries. 

The  doctor  picked  two  small¬ 
sized  shots  from  him,  one  from  his 


cago,  reporters  went  to  Soldiers 
Field  assuming  MacArthur  would 
merely  thank  Chicagoans  for  the 
gigantic  reception  given  him  dur¬ 
ing  the  day. 


What's  He  Got? 

Cincinnati — Several  years  ago, 
when  Edward  Carberry,  dramatic, 
screen  and  literary  editor,  was 
assigned  the  additional  job  of 
supervising  the  woman’s  page  of 
the  Post  bilious  desk  men  predicted 
dire  results.  But  Carberry  (pro¬ 
nounced  “Carbree”)  not  only  likes 
bossing  his  “barnyard  of  hens” — 
he’s  actually  putting  on  weight. 
Once  a  book  salesman,  Ed  treats 
the  ladies  with  utmost  diplomacy, 
they  “adore”  him,  while  the  male 
deskers  don’t  know  what  to  say. 


Reporter  Jim  Rankin,  left,  watches 
as  a  doctor  picks  a  shot  from 
his  chest. 


left  chest  and  the  other  from  his 
left  shoulder.  In  addition,  two 
other  shots  had  pierced  the  breast 
pocket  of  his  coat. 

Mr.  Rankin’s  telephoned  story 
put  a  new  twist  on  the  strike  story 
he  had  written  before  leaving  the 
office  to  investigate  the  situation. 
His  original  lead  had  been,  “The 
strike  at  Royal  Cotton  Mills 
passed  through  its  21st  day  today 
with  no  noticeable  signs  of  vio¬ 
lence.  .  .  .” 

No  injuries  had  been  reported 
until  the  reporter  and  two  other 
persons  were  hit  at  the  same  time 
by  gunfire  from  within  the  mill. 

Mr.  Rankin  was  on  the  scene 
because  of  evasive  answers  he  re¬ 
ceived  from  police  when  he  in¬ 
quired  about  the  strike  conditions. 
The  police  told  him  they  couldn’t 
say  whether  anything  had  hap¬ 
pened  or  not.  When  the  chief 
added,  “We’re  just  sitting  here 
waiting  for  help,”  Rankin  grabbed 
his  coat  and  hurried  over  to  see 
what  was  happening. 

A  Navy  veteran,  he  has  been 
with  the  News  and  Observer  two 
and  a  half  years. 


Scramble  for  Note  Paper 
General  Whitney  hinted  that 
MacArthur  might  touch  on  the 
Korean  situation,  but  the  report¬ 
ers  did  not  realize  the  importance 
of  his  speech  until  he  began  to 
talk.  No  copies  of  the  speech 
were  available  in  advance.  After 
the  first  two  sentences  or  so, 
reporters  dug  out  their  pencils 
and  note  paper  and  went  to  work. 
Radio  reporters  were  hard  pressed 
to  find  note  paper  and  pencils 
and  there  was  a  mad  scramble  at 
the  press  table. 

City  News  Bureau  made  a 
stenographic  transcript  of  Gener¬ 
al  Mac  Arthur’s  talk  and  had  it 
available  to  Chicago  papers  dur¬ 
ing  the  speech.  General  MacAr¬ 
thur  allowed  reporters  to  make 
notes  from  the  original  draft  after 
returning  to  the  hotel. 

Reporters  with  morning  paper 
deadlines  had  another  obstacle 
to  overcome  when  lights  in  Sol¬ 
dier’s  Field  were  turned  off  for 
the  fireworks  display  which 
capped  the  evening’s  celebration. 
Although  wires  were  available, 
darkness  prevented  reporters  from 
filing  stories  during  the  fireworks. 

City  News  Prepared 
Two  Chicago  Tribune  reporters 
left  the  press  stand  with  their 
typewriters,  found  a  Chicago  Park 
District  office  open  under  the 
stands  and  pounded  out  their 
stories. 

Preparations  for  taking  down 
MacArthur’s  speech  by  the  City 
News  Bureau  were  made  at  the 
suggestion  of  Don  Maxwell,  Trib¬ 
une  assistant  managing  editor. 
Mr.  Maxwell  sensed  that  perhaps 
MacArthur  would  depart  from  the 
anticipated  “thank  you”  speech 
and  make  news  copy. 


It  Pays  to  Check  Things 

New  Bedford,  Mass. — Casting 
about  for  information  on  the 
claim  that  the  Soviet  Union  would 
invoke  its  mutual  assistance  pact 
with  Communist  China,  if  the 
Korean  war  were  to  be  extended 
to  UN  bombing  of  Manchuria, 
editors  of  the  New  Bedford  Stan¬ 
dard-Times  found  something  en¬ 
tirely  unexpected. 

In  checking  the  un  Charter, 
they  noted  that  Chapter  16, 
Article  102  states  that  any  treaty 
not  registered  with  the  un  can¬ 
not  be  invoked  before  an  “organ 
of  the  UN.”  A  checkup  with  the 
United  Nations  secretariat  dis¬ 
closed  that  Russia  had  not  reg¬ 
istered  its  treaty,  as  required,  and 
the  Standard  -  Times  thereupon 
carried  a  story  to  the  effect  Rus¬ 
sia’s  military  aid  pact  was  in  fact, 
void,  and  could  not  be  invoked 
without  directly  violating  the 
Charter. 

Two  days  later  the  State  De¬ 
partment  acknowledged  the  Stan¬ 
dard-Times  findings  were  correct. 


WOODMAN,  spare  that  type¬ 
writer  ...  is  a  light-fingered  in¬ 
troduction  to  John  B.  White,  col¬ 
lege-trained  forester  who  hss 
turned  reporter  and  is  working  on 
the  Hattiesburg  (Miss.)  American. 


gave  the  photographer  a  chance 
to  snap  Mrs.  MacArthur  and  son 
as  they  entered  the  lobby.  These 
pictures  were  rushed  via  interur- 
ban  rapid  transit  to  the  home  of¬ 
fice. 

While  the  General  was  having 
lunch,  Smith  phoned  in  a  series 
of  color  items.  These  were  fol¬ 
lowed  with  the  results  of  a 
press  conference  with  Maj.-Gen. 
Courtney  Whitney,  the  general’s 
aide. 

While  the  parade  was  being  cov¬ 
ered  in  Milwaukee,  home  office 
staffers  were  rounding  up  a  “local” 
angle  story  telling  the  effects  of 
the  MacArthur  celebration  on 
business,  schools  and  industries. 


EDI 


Caught  OH  Guard 

Chicago  —  Reporters  covering 
General  MacArthur’s  speech  at 
Soldiers  Field,  April  24,  were 
caught  momentarily  off  -  guard 
when  the  General  launched  into 
his  talk  dealing  with  U.  S.  policy 
in  Korea. 

Having  been  assured  in  advance 
by  Maj.  Gen.  Courtney  Whitney, 
that  the  General  would  not  make 
a  “major  policy”  speech  in  Chi- 


Human  Interest 

Los  Angeles — Paul  V.  Coates, 
Mirror  columnist,  was  looking  for 
a  human  interest  sidebar  the  day 
General  MacArthur  addressed 
Congress. 

So  he  looked  in  the  telephone 
book  and  found  a  Douglas  Mac¬ 
Arthur  listed.  He  called  the  num¬ 
ber,  thinking  the  opinions  of 
Douglas  MacArthur  concerning 
Douglas  MacArthur  ought  to 
make  an  item  for  him. 

A  woman  answered  the  phone. 

“I’d  like  to  speak  to  Douglas 
MacArthur,”  Mr.  Coates  said. 

“I’m  afraid  that’s  impossible," 
the  woman  answered.  “You  see 
my  son  is  missing  in  action.” 


Smalltown  Pace 

Waukesha,  Wis. — What  a  small¬ 
town  daily  can  do  when  confront¬ 
ed  with  a  story  of  national  interest 
was  demonstrated  by  the  Wau¬ 
kesha  Daily  Freeman  when  Gen¬ 
eral  MacArthur  visited  Milwaukee 
April  27. 

Two  photographers  and  City 
Editor  Tom  Smith  were  assigned 
to  the  story.  Bucking  heads  with 
staffs  equipped  with  radio-tele¬ 
phone  and  other  time-savers  was 
no  easy  task.  But  the  Freeman 
decided  to  give  it  a  try. 

Plans  were  laid  for  Photog¬ 
rapher  lim  Kimball  to  take  an 
aerial  photograph  of  the  Mac.Ar- 
thur  motorcade  as  it  sped  along 
Hy.  42  to  Milwaukee.  Meanwhile 
Smith  and  Photographer  Howard 
Nyquist,  with  Louis  Wellford,  cir¬ 
culation  manager,  were  stationed 
at  the  Milwaukee  county  line. 

The  General  arrived  at  the 
county  line  on  schedule.  Nyquist 
took  three  shots  and  the  plates 
were  rushed  back  to  the  Freeman 
by  Wellford.  Kimball’s  aerial 
photographs  were  developed  by 
this  time  and  placed  on  page  two 
of  the  paper. 

Nyquist  and  Smith  left  the 
county  line  and  cut  across  Mil¬ 
waukee  proper  to  the  Plankinton 
hotel  where  the  General  was 
scheduled  to  have  lunch.  This 
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Tar  Heel'  with  a  Jig 

Raleigh,  N.  C. — Veteran  news¬ 
man  Tom  Bost’s  selection  as  “Tar 
Heel  of  the  Week”  by  the  News 
and  Observer  recognized  better 
than  half  a  century  of  reporting 
and  column  writing  by  a  man 
who  has  been  dean  of  the  Capitol 
press  corps  here  for  decades. 

He  has  been  Raleigh  corre¬ 
spondent  for  the  Greensboro  (N. 
C.)  Daily  News  since  Sept.  1, 
1914,  and  has  been  in  newspaper 
work  since  Jan.  1,  1901.  In  that 
year,  having  completed  two  and 
a  half  years  of  study  at  the  Uni¬ 
versity  of  North  Carolina,  Mr. 
Bost  joined  the  news  staff  of  the 
Salisbury  (N.  C.)  Truth-Index. 

Mr.  Bost  has  reported  every 
session  of  the  North  Carolina 
General  Assembly  since  1909. 

His  daily  column,  “Among  Us 
Tar  Heels,”  is  one  of  the  editorial 
page  features  of  the  Daily  News. 
Each  Sunday  for  34  years  the 
Daily  News  has  carried  a  Bost 
editorial  on  a  religious  theme. 
He  comes  naturally  by  his  flair 
for  writing  religious  editorials 
(and  sometimes  injecting  Biblical 
references  into  his  column),  for 
he  missed  being  ordained  an  Epis¬ 
copal  minister  by  only  three  days. 
He  frequently  is  called  upon  to 
deliver  sermons  at  churches  all 
over  North  Carolina. 

Bost  is  now  73  years  old,  but 
he  neither  looks  nor  acts  the  part. 
It  is  nothing  unusual  to  see  him 
break  into  a  little  jig  while  he’s 
walking  down  the  street,  and 
more  often  than  not  he’s  running 
instead  of  walking. 
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EDITORIAL  CARTOONISTS  COMMENT  ON  ENGLAND'S  LABOR  PARTY  SPLIT 


London  Daily 
Mirror  Group's 
Profit  Higher 

By  Doris  Willens 

London — Net  profit  of  the 
Daily  Mirror  Newspapers  for  the 
year  ending  Feb.  28,  1951,  was 
$1,133,277 — an  increase  of  $166,- 
140  over  the  previous  year.  For  the 
fifth  consecutive  year  shareholders 
collected  dividends  of  30%. 

Sunday  Pictorial  Newspapers 
fan  associate  of  Mirror  Newspa¬ 
pers)  also  voted  dividends  of  30%. 
That  company’s  net.  profit  was 
$839,437 — up  by  $37,716  over  the 
previous  year. 

The  Daily  Mirror  has  the  larg¬ 
est  daily  circulation  in  the  world, 
over  four-and-a-half  millions. 

*  *  * 

No  More  Penny  Papers 

Following  an  increase  in  news¬ 
print  price,  the  London  dailies  are 
raising  their  circulation  price  from 
one  penny  (as  prewar)  to  one 
penny  halfpenny  on  May  7.  The 
Times  will  stand  at  three  pence 
and  the  Telegraph  will  go  up  from 
one  penny  halfpenny  to  two  pence. 

Britain’s  famed  penny  press  is 
96  years  old.  A  printer  named 
Joseph  Levy  conceived  the  penny 
press  in  1855  in  the  form  of  the 
;t  Daily  Telegraph  (which  has  just 
raised  its  price  to  twopence). 
?  Forty  years  later  a  short-lived 
newspaper.  The  Morning,  was  the 
first  half-penny  paper.  In  1896 
i  Alfred  Harmsworth,  who  later  be¬ 
came  Lord  Northcliffe,  founded 
the  Daily  Mail  and  charged  a 
half-penny  per  copy.  Most  of 
Fleet  Street  soon  followed. 

In  1917  world  war  inflation 
forced  publishers  to  raise  their 
prices  to  a  penny.  The  present 
rise  came  just  a  week  after  the 
price  of  newsprint  went  up  to 
$168  a  ton — six  times  the  pre¬ 
war  cost. 
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The  Express  said  that  as  com¬ 
pared  with  a  year  ago  the  cost 
of  newsprint  required  to  print  the 
paper  (circulation  four-and-a- 
quarter  millions  daily)  has  in¬ 
creased  by  about  $3,(K)0,(MK)  a 
year. 

But  because  of  the  mass  cir¬ 
culations,  the  half-penny  price  rise 
will  more  than  cover  the  added 
cost  of  newsprint.  The  current 
and  continuing  ‘boom  of  news¬ 
paper  shares  on  the  stock  market 
indicates  that  investors  retain  their 
faith  in  the  money-making  ca¬ 
pacity  of  the  national  press. 

Fleet  Street  is  now  wistfully 
awaiting  the  effects  of  the  price 
rise  on  sales.  Will  the  reader  of 
two  and  three  newspapers  cut 
down  to  one?  If  so,  which  papers 
will  he  drop?  Meanwhile,  report¬ 
ers  expected  news  space  to  shrink 
for  a  time  while  editors  pulled 
out  the  circulation  stunts  to  rivet 
their  current  readers. 

*  *  * 

Newsprint  from  Bagasse? 

A  NEW  source  of  supply  of  pulp 
for  newsprint  will  begin  this  sum¬ 
mer,  W.  T,  Curtis-Willson,  out¬ 
going  president  of  the  Newspaper 
Society,  predicted  last  week.  He 
said  “tremendously  powerful  con¬ 
cerns’’  were  behind  the  proposal. 

Most  popular  theory  on  Fleet 
Street  is  that  Mr.  Curtis-Willson 
was  referring  to  bagasse  (sugar 
cane  residue). 

*  *  * 

Australia's  Plea  Belittled 

British  and  Australian  publish¬ 
ers  have  begun  a  statistical  tug-of- 
war  for  British -produced  news¬ 
print.  Objective  of  each  group  is 
to  prove  it  is  more  badly  in  need 
than  the  other. 

The  first  round  was  won  by  the 
Britidi,  who  convinced  the  Board 
of  Trade  to  cancel  licenses  for  the 
April  shipments  of  Australia’s  main 
supplier  because  of  the  critical 
shortage  here. 

Sir  Keith  Murdoch,  chairman  of 
the  Melbourne  Herald  and  Weekly 
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Times,  produced  Australia’s  case  in 
a  long  letter  to  the  London  Times. 
The  country’s  newsprint  plight  “is 
indeed  serious,”  he  wrote.  His 
statistics  were: 

“When  our  sizes  get  down  to  10 
or  12  pages,  this  is  broadly  equiv¬ 
alent  to  the  British  newspaper  size 
of  four  or  five  pages,  for  the  fol¬ 
lowing  reasons:  —  1 )  Our  maxi¬ 
mum  daily  circulations  exceed 
400,000  where  Britain’s  greatest 
circulations  exceed  4,000,000.  2) 
The  advertising  rates  of  our  high¬ 
est  circulating  papers  have  aver¬ 
aged  £2  sterling  a  single  column 
inch  compared  with  £25  in  a  lead¬ 
ing  London  daily.”  Also,  he  added, 
Australian  publishers  pay  higher 
capital  costs  of  plant  and  equip¬ 
ment,  and  higher  labor  costs. 

Lord  Rothermere,  chairman  of 
the  Newsprint  Supply  Company, 
spoke  for  the  defense.  His  statis¬ 
tics: 

“1)  The  Australians  are  actual¬ 
ly  publishing  daily  papers  not  of 
10  or  12  pages  but  of  20  pages 
and  weeklies  with  as  many  as  48 
pages;  2)  the  total  supply  of  news¬ 
print  available  to  the  Australian 
Press  in  1950  was  94  percent  of 
their  pre-war  supply,  while  the  cor¬ 
responding  figure  for  the  British 
Press  was  only  49  percent;  3)  the 
latest  available  figure  of  per  capita 
consumption  of  newsprint  in  Aus¬ 
tralia  (1949)  was  21.4  kilograms 
as  against  the  figure  of  11.4  kilo¬ 
grams  in  this  country.” 

*  *  * 

Nationalized  Apology 

A  Nationalized  industry  ran 
into  trouble  with  the  press  last 
week,  and  has  since  offered  its 
apology. 

After  a  photographer  from  the 
Peterborough  Citizen  and  Adver¬ 
tiser  had  taken  pictures  of  a  rail¬ 
way  accident  in  which  two  local 
residents  had  been  killed,  railway 
police  confiscated  camera  and 
plates.  The  camera  was  returned 
after  the  plates  had  been  removed 
for  retention  pending  “instructions 


from  higher  authorities.” 

A  day  later  the  plates  were  re¬ 
turned,  and  the  following  day  three 
British  Railways  officials  called  at 
the  paper  to  apologize  for  the  inci¬ 
dent. 

The  apology  did  not  satisfy  R. 
P.  Winfrey,  managing  director  of 
the  newspaper,  who  issued  a  state¬ 
ment  that  the  nationalized  rail¬ 
ways’  relations  with  the  provincial 
press  “are  deplorable.” 

In  answer,  the  Railway  Execu¬ 
tive  office  replied  that  press  ar¬ 
rangements  on  the  railways  “have 
been  built  up  over  many  years  in 
conjunction  with  the  newspapers 
and  have  been  strengthened  since 
nationalization.” 

■ 

Deseret  News  Issues 
Third  Market  Study 

The  Salt  Lake  City  (Utah) 
Deseret  News  this  week  dined 
some  100  advertising  agency  men 
at  a  luncheon  in  New  York  City’s 
Waldorf-Astoria  Hotel. 

Purpose  of  the  luncheon  was 
two-fold:  1)  to  unveil  the  News’ 
third  annual  consumer  analysis  of 
the  greater  Salt  Lake  City  mar¬ 
ket;  2)  to  convince  the  men  who 
have  a  lot  to  say  on  where  an 
advertiser  spends  his  advertising 
dollars  that  the  fast-growing  News 
is  a  prime  medium  for  reaching 
the  lush  Salt  Lake  market. 

On  hand  to  make  the  post¬ 
luncheon  sales  pitch  were  Herman 
L.  Wood,  assistant  business  man¬ 
ager,  and  O.  Preston  Robinson, 
assistant  general  manager,  both  of 
the  News. 

■ 

Gets  Safety  Award 

St.  Louis — ^The  Star-Times  Del- 
mar  Delivery  Co.,  which  delivers 
the  Star-Times  to  dealers  and  car¬ 
riers  throughout  metropolitan  St. 
Louis,  was  one  of  10  firms  receiv¬ 
ing  awards  for  safe-driving  in  1950 
from  the  Safety  Council  of  Greater 
St.  Louis. 
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THE  ADVERTISING  SURVEY 

*Five-Star*Merchandising 
Plan  Shines  for  Daily 


By  Robert  B.  McIntyre 

Word  of  an  interesting  mer¬ 
chandising  service  designed  to  pro¬ 
mote  food  linage  for  dailies  comes 
this  week  from  Charles  Dan,  in 
charge  of  newspaper  reps  Mid- 
South  Dailies’  Memphis,  Tenn., 
office. 

“After  using  a  so-called  ‘Five- 
S  t  a  r  Advertising  -  Merchandising 
Plan’  for  more  than  a  year  in  col¬ 
laboration  with  the  Johnson  City 
(Tenn.)  Press-Chronicle,”  writes 
Mr,,  Dan,  “we  thought  you’d  be 
interested  in  knowing  about  some 
of  the  developments  during  that 
period  as  they  pertain  to  national 
advertisers  and  their  distribution 
channels  as  well  as  the  newspaper 
and  consumers.” 

Makes  for  Continuity 

As  explained  by  Mr.  Dan,  the 
Five-Star  plan  is  the  brainchild  of 
John  H.  Mullaney,  head-man  at 
Star  Salesmen,  Associated,  Wash¬ 
ington,  D.  C.,  who  felt  there  was 
a  serious  gap  in  the  continuity  of 
advertising  caused  by  the  failure 
of  ads  to  point  out  the  food  item 
on  the  grocers’  shelves. 

Accordingly  Mr.  Mullaney  de¬ 
veloped  his  plan  around  a  five- 
pointed  star  which  is  used  by  the 
national  advertiser,  the  local  spon¬ 
soring  newspaper  and  the  grocery 
store  manager  who  displays  it  in 
his  window  and  at  the  point-of- 
purchase. 

The  Five-Star  gimmick  gets  its 
name  from  the  five-fold  benefits 
claimed  for  the  promotion  by  its 
inventor,  Mullaney.  These  are: 
1)  provide  effective  cooperation  to 
national  accounts;  2)  produce 
maximum  results  for  these  ac¬ 
counts;  3)  increase  national  ad¬ 
vertising  linage  for  the  sponsoring 
paper;  4)  build  up  local  food  lin¬ 
age,  and  5)  increase  advertising 
consciousness  of  consumers,  re¬ 
tailers,  wholesalers  and  manufac¬ 
turers. 

Press-Chronicle  Test 

The  Five-Star  plan,  continues 
Mr.  Dan,  was  first  tested  in  John¬ 
son  City,  Tenn.,  with  a  population 
of  25,000.  The  Press-Chronicle 
was  selected  to  make  the  test  and 
all  grocers  who  used  the  daily’s 
columns  for  their  ads  were  desig¬ 
nated  as  Star  Brand  Stores  and 
were  qualified  to  display  the  “star 
of  advertising  approval.”  National 
advertisers  who  bought  space  in 
the  Press-Chronicle  were  similarly 
eligible  to  participate,  and  their 
products  featuring  the  star  emblem 
were  dubbed  Star  Brands. 

“The  idea,”  says  Mr.  Dan,  “was 
to  provide  the  missing  link  be¬ 
tween  the  national  advertiser  and 
the  retail  shelf  prices;  to  provide 


a  tie-in  for  national  advertisers  at 
the  point-of-purchase.” 

How  Star  Is  Used 

The  five-pointed  star  is  placed 
before  each  of  the  Star  Brands 
appearing  in  a  Press-Chronicle 
grocery  ad.  At  the  same  time, 
each  participating  grocer  pastes 
the  symbol  price  tag  on  the  corre¬ 
sponding  products  on  his  shelves 
and  places  the  emblem  in  his  win¬ 
dows.  This  same  star  is  also  used 
in  the  tie-ins  of  the  advertising 
grocers. 

“The  whole  idea,”  writes  Mr. 
Dan,  “is  explained  constantly  to 
the  readers  of  the  Press-Chronicle 
by  large  promotion  ads  that  list 
the  Star  Brands  and  Star  Stores.” 

When  the  Press-Chronicle  first 
sponsored  and  introduced  the  plan, 
it  gave  it  the  full  treatment  with 
announcements  and  explanations 
both  editorially  and  via  display 
space.  l.ocal  grocers  were  con¬ 
tacted  in  advance  so  that  once  the 
plan  was  announced  to  the  public, 
it  started  immediately. 

Launched  With  Contest 

Originally,  the  newspaper  used 
a  contest  with  the  plan  as  a  device 
to  get  the  housewife’s  interest  and 
awarded  $40  in  monthly  prizes. 
Contestants  were  asked,  for  ex¬ 
ample,  to  count  the  stars  in  the 
local  grocers’  ads  in  which  the 
stars  appeared  next  to  the  tie-ins 
featuring  the  Star  Brands  “as  ad¬ 
vertised  in  the  Press-Chronicle.” 

Along  with  the  number  of  stars 
counted,  contestants  were  asked 
to  send  in  a  label  from  some  Star 
Brand  item  along  with  25  words 
or  less  on  “Why  I  buy  Star 
Brands.”  Once  the  housewives 
took  to  the  star  tie-in,  the  contest 
was  dropped. 

The  Press-Chronicle,  according 
to  Mr.  Dan,  charges  for  the  ser¬ 
vices  at  the  rates  scaled  to  its 
regular  rates  and  antes  up  the  nec¬ 
essary  publicity  in  its  news  and 
ad  columns.  In  addition,  it  pays 
for  the  stars,  contest  prizes,  win¬ 
dow  stickers  and  other  promo¬ 
tional  aids.  • 

“The  plan  has  paid  off,”  says 
Dan.  “in  terms  of  increased  ad¬ 
vertising  linage  used  by  national 
and  ‘national-local’  accounts  in 
the  Press-Chronicle.” 

(Contacted  in  the  New  York 
City  office  of  Mid-South  Dailies 
late  this  week  for  a  last-minute 
check  on  the  effectiveness  of  the 
Five-  Star  plan  in  boosting  linage 
for  the  Press-Chronicle,  Manager 
Gene  Kraemer  had  this  to  say; 
“Month  after  month  the  Press- 
Chronicle  has  shown  a  far  great¬ 
er  proportionate  gain  in  linage 
than  other  papers  in  the  area. 


This  gain  is  directly  traceable  to 
the  success  of  the  Five-Star 
plan.”). 

Rep's  Merchandising 

As  national  representatives  for 
the  Press-Chronicle,  Mr.  Dan  says 
his  office  has  merchandised  the 
plan  for  all  it’s  worth  to  national 
accounts,  agencies  and  district 
sales  factors,  in  line  with  the 
recommendations  of  the  Bureau 
of  Advertising,  ANPA,  and  the 
NAEA. 

“Through  well  directed  hand¬ 
ling  and  promotion  on  the  part 
of  the  paper  and  intensive  follow- 
through  on  our  part,”  says  Mr. 
Dan,  “the  Five-Star  plan  has 
yielded  unusual  results.” 

Originally  contracted  for  solely 
as  a  means  of  merchandising  co¬ 
operation  for  national  accounts, 
Mr.  Dan  continues,  the  plan  has 
developed  into  an  important  sell¬ 
ing  instrument  for  the  medium. 
“In  addition,”  he  says,  “it  has 
greatly  improved  retailer  and 
wholesaler  relations  for  the  Press- 
Chronicle.  And  the  consumer  pro¬ 
motion  has  had  a  decidedly  favor¬ 
able  effect  on  the  readers  of  the 
paper  in  influencing  their  attitude 
toward  and  buying  of  name  brand 
merchandise  advertised  in  the 
Press-Chronicle’s  columns.” 

What  Advertisers  Say 

Backing  up  Mr.  Dan’s  enthusi¬ 
asm  for  the  plan  are  a  number  of 
statements  from  satisfied  national 
advertisers.  . 

W.  F.  Parker,  product  manager 
of  Standard  Brands  Inc.,  for  ex¬ 
ample,  wrote  Mr.  Dan:  “This  is 
one  of  the  finest  pieces  of  co¬ 
operation  extended  to  national 
grocery  advertisers.” 

Director  of  media  for  Procter  t 
Gamble  Co.  W.  M.  Ittmann  said: 
“We  cannot  help  but  feel  that 
our  advertising  in  the  Press-Chron¬ 
icle  will  be  more  effective.” 

Apparently  the  Five-Star  plan 
has  a  promising  future. 

■ 

Jury  Makes  Paper  Pay 
For  Loss  Due  to  Ad 

Jackson,  Miss.  —  Newspapers 
that  publish  erroneous  ads  for 
their  customers  are  liable  for  ac¬ 
tual  losses  incurred  by  the  adver¬ 
tisers,  the  Mississippi  Supreme 
Court  has  ruled. 

It  is  up  to  the  advertiser,  the 
Court  said,  whether  he  will  accept 
a  publisher’s  offer  to  publish  a  cor¬ 
rection  and  write  a  letter  admit¬ 
ting  the  error. 

The  court  upheld  a  verdict 
awarding  $1,276  to  Kay’s  De¬ 
partment  Store  as  a  result  of  an 
advertisement  published  in  the 
Meridian  Star.  The  ad  offered  suits 
for  sale  at  50%  discount  instead 
of  25%  as  intended. 

Kay’s  refused  an  offer  of  a  cor¬ 
rective  ad,  a  letter  from  the  pub¬ 
lisher  admitting  the  mistake,  and 
a  streamer  over  the  store  entrance. 
Instead  the  store  went  ahead  with 
the  sale  at  50%  discounts.  The 
jury  limited  damages  to  the  first 
day’s  sales  and  to  the  difference 
between  25  and  50%  discounts. 


Christmas  Ad 
Plans  Are  Off 
To  Early  Start 

Planning  by  newspapers  for 
Christmas  Greetings  advertising  is 
getting  away  to  an  early  start  this 
year,  it  is  reported  by  Willua 
Schak,  general  manager  of  Metro 
Associated  Services,  Inc. 

With  Christmas  still  more  than 
eight  months  away,  Metro  is  re¬ 
ceiving  an  unprecedented  number 
of  requests  from  advertising  math 
agers  for  immediate  delivery  of  hi 
new  1951  annual  Christmas  Greet¬ 
ings  Ad  Mat  Service. 

“We  knew  that  many  newspi 
pers  wanted  their  Greetings  serv 
ices  earlier  this  year  than  last  year 
because  they  told  us  so.  Yet  we 
thought  last  year  that  June  wai 
early  enough,”  Mr.  Schak  svd. 
“This  year  we  worked  hard  to 
make  the  1951  edition  available  > 
before  May  1  and  we  have  man-  ^ 
aged  to  do  so.  ^ 

“But  we  hardly  expected  the  i 
rush  for  immediate  delivery  that  ( 
we  are  experiencing  right  now  1 
in  the  middle  of  April.  Fortunat^  i 
ly,  we  are  prepared  to  cope  with  1 
it.  Shipments  are  being  made  every 
day.”  ( 

Postwar  Growth 

Only  explanation  for  the  un¬ 
precedented  volume  of  early  le- 
quests  appears  to  be  found  in  the 
phenomenal  growth  of  Greetings 
advertising  since  World  War  fl.  \ 
The  trend,  assiduously  cultivated  I 
by  many  newspapers,  has  helped  » 
to  convert  editions  published  the  > 
day  before  Christmas  or  on  Christ- 
mas  day,  from  Saturday-slim  is-  . 
sues  to  record-making  editions.  : 

As  the  volume  of  this  type  of 
advertising  has  increased  annual-  ; 
ly,  and  as  local  advertisers  have  i 
in  many  instances  come  to  value 
it  so  highly  as  good  public  rela¬ 
tions  advertising,  newspaper  ad-  - 
vertising  executives  have  sought 
more  and  more  time  in  which  to 
build  up  their  annual  greetings  edi¬ 
tions. 

Early  Space  Reservations 

In  many  instances,  it  appears, 
advertisers  are  ready  to  select  their 
greetings  copy  and  reserve  space 
for  it,  months  in  advance  of  pub¬ 
lication. 

In  recognition  of  the  demand 
for  more  completely  prepared 
Greetings  ads.  as  well  as  the  de-  , 
mand  for  earlier  service,  the  1951 
edition  of  Metro’s  annual  Christ¬ 
mas  Greetings  Ad  Mat  Service 
carries  50%  more  individual  ads 
than  last  year’s  edition. 

Every  individual  ad  (except  the 
cover  and  one  full  page  display, 
which  are  duplicated  in  smaller 
sizes)  is  entirely  different  in  art, 
typographic  and  copy  treatments. 
Text  matter  of  ads  is  matted  along 
with  art  work.  Thus  the  service  j 
furnishes  newspapers  with  ads  that  | 
require  only  sig  cuts  to  make  them  I 
complete  for  publication.  | 
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Plain  Dealer>minded  homemakers  know  spring  is  in  the  air 
when  Helen  Robertson  suggests  a  gay  and  colorful  fruit  plate.  For  the 

Home  Economics  editor  keeps  her  thousands  of  regular  readers 
alert  to  savory  new  dishes  in  keeping  with  the  seasons.  Prepared  in 

the  Plain  Dealer  kitchen  for  Plain  Dealer  readers,  unusual  meals  and 
special  dishes  with  taste  appeal  and  eye  appeal  for  experienced  cooks 
and  beginners,  alike,  appear  regularly  in  the  P.  D.  Home 
Economics  pages.  Just  another  reason  why  for  news  of  food  features 
and  food  advertising,  thousands  of  readers  in  Cleveland  and  26 
adjacent  counties  look  first  to  the  Cleveland  Plain  Dealer. 


PLAIN  DEALER 


Cleveland's  Home  Newspaper 

Cretmer  &  Woodward,  Inc.,  New  York,  Chicago,  Detroit,  San  Francisco,  Los  Angeles 

A.  S.  Grant,  Atlanta 


How  Magazines  Use 
Ads  in  Newspapers 


Why  do  the  national  magazines 
turn  to  the  power  of  newspaper 
advertising  to  boost  their  news¬ 
stand  sales,  promote  subscriptions 
or  lure  new  advertisers  to  their 
pages? 

A  spot  check  among  advertising 
and  promotion  executives  of  lead¬ 
ing  consumer  and  news  magazines 
by  Editor  &  Publisher  turned  up 
some  interesting  thinking  behind 
this  question;  proved  once  again 
that  when  the  chips  are  down, 
there  is  no  one  best  medium  for 
doing  a  complete  job.  It  still  takes 
a  skillful  blending  of  media  to  hit 
the  sales  target. 

Take,  for  example,  the  thinking 
of  Edward  P,  Seymour,  advertis¬ 
ing  director  of  the  Crowell-Collier 
Publishing  Co.,  publishers  of 
Woman’s  Home  Companion,  The 
American  Magazine,  and  Collier's. 

When  a  magazine  wishes  to  ad¬ 


vertise  for  advertising  space,  says 
Mr.  Seymour,  it  has  a  choice  of 
several  types  of  media.  “You  can¬ 
not  use  other  leading  magazines 
because  they  are  our  competitors 
and  are  not  particularly  anxious 
to  peddle  our  story.” 

Newspapers  More  Suitable 

“We  believe,”  he  continues, 
“that  newspapers  are  more  suit¬ 
able  for  this  purpose  than  radio, 
•television  or  billboards  because 
newspapers  do  reach  most  business 
men,  not  only  in  the  advertising 
business  but  outside  of  it,  too.” 

When  it  comes  to  circulation 
advertising,  however,  Mr.  Sey¬ 
mour  says  Crowell-Collier  not 
only  uses  newspapers  but  adds  ra¬ 
dio  to  the  schedule  because,  “in 
that  case  we  want  as  much  cov¬ 
erage  as  possible  among  the  gen¬ 
eral  public.” 

Ad  director  Seymour  says  that 


SuBURBANITIS 


*A  coined  word  to  describe 
the  population  mouement 
from  city  to  suburbs 


BUFFALO  PEOPLE  haven't  all  moved  into 
the  suburbs  yet. ..but  census  figures  show  a 
great  many  of  them  have. 

In  the  Suburbs,  as  in  the  City,  the  News  is 
Buffalo's  great  family  newspaper  .  .  .  the  newspaper  that  gives 
complete  coverage  of  the  great  Buffalo  market  six  days  a  week. 

In  Williamsville,  for  instance,  the  News  is  preferred  more  than  3V^- 
to-1..  In  Orchard  Park,  the  News  is  a  4-to-1  favorite.  In  Hamburg 
and  Lancaster,  if  s  almost  3-to-1  and  in  East  Aurora  and  Cheektowaga 
it's  more  than  2-to-l. 

SELL  the  NEWS  READERS  and  you  SELL 
The  Whole  Buffalo  Market 

Buffalo  Evening  News 


EDWARD  H.  BUTLER 
E<litof  and  FwblisKor 


KELLY-SMITH  CO. 

Notional  R•pr•»•nlotiv•« 


WESTERN  NEW  YORK’S  GREAT  NEWSPAPER 


C-C  tries  to  advertise  consistently 
and  as  an  example  points  to  its 
Woman’s  Home  Companion  cam¬ 
paign  which  has  been  running 
for  five  years  on  the  basis  of  a 
page  ad  every  month  in  dailies  in 
major  cities. 

Sticks  to  Big  Cities 

“We  stick  pretty  close  to  the  big 
cities  because  of  the  concentration 
of  ad  agencies  and  national  adver¬ 
tisers  in  those  cities,”  he  says. 

The  publishing  company  has  no 
preconceived  ideas  about  the  size 
space  that  should  be  used  for  its 
newspaper  ads;  believes  it  can  be 
varied  according  to  the  size  of  the 
appropriation  and  the  importance 
of  the  subject  matter. 

On  the  American  Magazine  ads 
it  uses  1,500-liners;  on  Collier’s 
everything  from  100  lines  to  full 
pages  is  used.  In  the  case  of  the 
latter  publication,  says  Mr.  Sey¬ 
mour,  “our  small  ads  have  to  do 
with  circulation  and  only  appear 
in  cities  which  would  be  partic¬ 
ularly  interested  in  a  certain  arti¬ 
cle  in  a  current  issue.” 

According  to  Mr.  Seymour, 
Crowell-Collier  campaigns  aimed 
at  reaching  potential  advertisers 
are  full  pagers.  Practically  all  of 
its  major  promotions  are  sched¬ 
uled  for  monthly  insertions  and  in 
a  list  of  papers  that  ranges  from 
five  to  15  dailies. 

C-C’s  ad  chief  estimates  that  in 
the  course  of  one  year  “we  spend 
between  $500,000  and  $600,000 
for  newspaper  advertising  on  our 
three  magazines.  Of  course,”  he 
adds,  “we  also  use  the  advertising 
trade  papers  and  dealer  papers.” 

While  Mr.  Seymour  says  it’s  im¬ 
possible  to  quote  any  direct  re¬ 
sults  from  newspaper  advertising, 
“the  fact  that  we  continue  it  year 
in  and  year  out  should  be  suffi¬ 
cient  indication  that  we  consider 
it  satisfactory.” 

Life’s  Page  Ads 

fudging  from  budget  figures 
submitted  by  George  D.  Wever, 
director  of  promotion  for  Life 
Magazine,  Life  spends  on  its  lone 
magazine  what  Crowell-Collier 
spends  on  all  three  of  its  publica¬ 
tions — approximately  $500,000  in 
full  page  newspaper  ads,  with  an 
occasional  spread. 

These  ads  for  Life  run  in  1 1  big 
'cities  but,  Mr.  Wever  emphasizes, 
all  ads  do  not  run  simultaneously 
in  all  cities.  Highest  frequency  is 
in  New  York,  Philadelphia,  Chi¬ 
cago  and  Detroit. 

“Purpose  of  our  newspaper  ad¬ 
vertising,”  according  to  Mr.  Wever, 
“is  to  reach  advertiser  and  agency 
executives  with  the  message  of 
Life’s  high-interest  editorial  mat¬ 
ter.  .  .  .” 

As  with  C-C’s  Seymour,  Life’s 
Wever  found  results  of  the  news¬ 
paper  ads  non-traceable  but  he 
says,  “we  continue  to  use  newspa¬ 
pers  believing  that  they  are  pro- 
motionally  helpful.” 

Over  at  Time,  Inc.,  promotion 
man  Gerald  Broidy  reports  that 
Time’s  newspaper  ad  program  is 
very  flexible;  is  geared  to  the  edi¬ 
torial  content  and  for  that  reason 


the  magazine  finds  the  flexibility 
of  newspapers  a  natural. 

“As  a  rule,”  he  says,  "we  use 
full  page  ads,  sometimes  dropping 
to  1,000  lines,  sometimes  expand¬ 
ing  to  two-page  spreads.  Over  the 
past  several  years  we  have  aver¬ 
aged  about  20  insertions  per  year." 

Mr.  Broidy  explains  that  Time’s 
newspaper  schedule  is  generally 
confined  to  nine  cities  in  which 
the  magazine  maintains  advertis¬ 
ing  offices. 

Post’s  Irregular  Campaign 
lesse  Grantham,  Jr.,  circulation 
promotion  division  of  the  Curtis 
Publishing  Co.,  says  that  with  the 
exception  of  a  recent  three-month 
advertising  schedule  for  Saturday 
Evening  Post,  Curtis  does  not  have 
a  regular  new^aper  campaign. 

“Our  division,”  he  explains, 
“operates  on  the  basis  of  selling 
each  individual  issue  as  it  comes 
along.  To  do  this,  we  schedule 
newspaper  or  radio  advertising  de 
pending  on  the  contents  of  the 
Post  at  the  time.  In  most  cases, ’’ 
Mr.  Grantham  adds,  “such  adver¬ 
tising  is  concentrated  in  those 
cities  about  which  articles  are  writ¬ 
ten  or  in  which  personalities  live 
who  are  profiled  in  the  Post.” 

For  these  reasons,  concludes 
Mr.  Grantham,  it  isn’t  possible  to 
give  specific  figures  as  to  the 
amount  of  money  spent  in  news 
paper  advertising. 

“When  local  newspaper  ads  are 
scheduled,”  he  says,  “we  do  re^ 
ceive  very  good  results.  However, 
this  cannot  be  entirely  laid  to  the 
dailies  concerned  since  we  also  buy 
radio  time.  Then  too,  the  very  na¬ 
ture  of  local  articles  attracts  many 
new  readers  to  that  particular  is¬ 
sue  of  the  Post.” 

Newsweek  Likes  ’em  All 
Gibson  McCabe,  admanager  of 
Newsweek  Magazine,  reports  he 
has  been  using  small  ads  in  the 
New  York  Times  pointing  out 
new  advertisers  picked  up  by 
Newsweek.  But  he  wouldn’t  pin¬ 
point  the  over-all  role  of  newspa¬ 
pers  in  his  magazine’s  promotion. 
“We  believe,”  he  said,  “in  ad¬ 
vertising  Newsweek  in  all  media, 
and  accordingly  use  all  types." 

Advertising  director  of  the  New 
Yorker  Magazine  Raymond  B. 
Bowen  told  an  interesting  story. 

“Except  for  a  small  subscrip¬ 
tion  ad  in  each  issue,”  he  said, 
“we  have  a  strict  policy  forbidding 
the  use  of  house  ads  in  the  New 
Yorker. 

“In  our  early  years  we  us^ 
newspaper  ads  to  build  our  cir¬ 
culation  but  from  the  time  we 
were  three  years  old  we  stopped 
building  circulation  this  way.” 

Aimed  at  Advertisers 
Mr.  Bowen  explains  that  today 
all  of  the  New  Yorker’s  newspaper 
advertising  is  aimed  at  snagging 
new  advertisers.  “For  the  past  two 
years,”  he  says,  “we’ve  been  using 
just  the  New  York  Times  and  New 
York  Herald  Tribune  for  a  50-line 
ad  every  Tuesday  and  Thursday. 
Once  in  a  great  while,”  he  con¬ 
cludes,  “we  let  go  with  a  full- 
pager  for  prestige.” 
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Do  X  Days 
Make  One\^ak 


The  Philadelphia  Inquirer  publishes  seven 
days  a  week.  The  second  Philadelphia  news¬ 
paper  also  publishes  seven  days  a  week. 

Every  important  metropolitan  daily  and  Sunday 
newspaper  reports  seven-day  advertising 
figures  as  a  basis  for  analysis  and  comparison. 

The  Philadelphia  Inquirer  conforms  to  this 
established  practice. 

We  are  proud  of  The  Inquirer  every  day  of 
the  week.  We  are  proud  of  The  Inquirer’s 
18  consecutive  years  of  total  advertising  lead¬ 
ership  in  America’s  3rd  market. 

To  increase  sales  in  Philadelphia,  be  sure  that 
your  schedule  is  headed  by  the  newspaper 
that  stands  first . . .  THE  INQUIRER. 


ADVERTISING  LINAGE 
FIRST  THREE  MONTHS  1951 

Philadelphia  Inquirer  .  8,358,600  lines 
2nd  Newspaper  ....  7,240,349  lines 
INQUIRER  Leadership.  1,118,251  lines 

Source:  Media  Records 


Cxtiutivo  AdvorHang  Roprotontotivs:  ROBERT  R.  BECK,  Empire  State  Bldg.,  N.Y.C.,  Longacre  5-5232j  EDWARD  J.  LYNCH,  20  N.  Wadier 
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editor  &  PUBLISHER  for  May  5,  1951 


THE  CLASSIFIED  CLINIC 

Few  Words  of  Wisdom 
To  Spur  Sales  Effort 

By  Herbert  W.  Tushingham 

CAM.  Camden  (N,  J.)  Courier-Post 


For  several  weeks  I  have  been 
scanning  various  old  Classified 
publications  and  releases.  Uncon¬ 
sciously,  I  became  impressed  with 
several  thoughts  and  ideas  to  such 
an  extent  I  started  clipping.  Finally, 
I  decided  they  were  worthy  of  re¬ 
broadcasting  as  a  reminder  to  some 
CAMs  and  words  of  wisdom  to 
others.  So — here  are  excerpts  de¬ 
serving  of  thought. 

«  «  * 

Reginald  Marshall,  CAM, 
Winston-Salem  (N.  C.)  Journal  & 
Seninel: 

“This  may  or  may  not  be  classi¬ 
fied  as  promotion,  we  often  use 
one  of  our  new  girls  calling  from 
the  phone  book.  After  a  few 
weeks  training  she  calls  all  the 
non-commercial  phones  to  acquaint 
them  with  our  Classified  service 
and  rates.  We  have  found  it  an 
excellent  idea.  Ads  have  been  sold 
and  many  secured  in  this  way  are 
still  inserting  copy.” 

♦  ♦  ♦ 

Morton  J.  A.  McDonald, 
CAM,  Oakland  (Calif.)  Tribune: 


“Since  voluntary  ads  come  from 
the  emergencies  and  small  crisis 
met  by  our  own  subscribers,  they 
should  be  constantly  told  by  pro¬ 
motion  advertising  of  the  service 
the  Want  Ads  provide  for  help. 
They’ll  use  the  newspaper  if  they 
remember.  To  make  them  remem¬ 
ber  keep  telling  them  through  pro¬ 
motion.” 

*  *  * 

John  L.  Irvin,  CAM,  New 
York  Journal  American: 

“People  who  read  our  own  news¬ 
paper  are  the  most  logical  and  re¬ 
sponsive  advertising  prospects. 
Therefore,  promotion  in  our  own 
paper  is  tops  as  an  essential  re¬ 
quirement  for  development. 

“Direct  mail  has  become  an  im¬ 
portant  factor  with  us.  It  has 
been  a  major  medium  with  us  and 
has  proved  helpful.  The  more 
people  we  impress  favorably,  the 
more  friends  we  acquire. 

“Satisfactory  results  is  a  major 
factor.  Results  imply  reader  in¬ 
terest  which  is  attracted  by  a  sec¬ 
tion  inviting  and  readable.” 


JOSHUA  B.  POWERS,  Inc. 

345  Madison  Avnmin 

Branchet :  London  Paris  Buenos  Aires  Mexico  City  Miami 

Agent*:  Rio  de  Janeiro  Bogota  SantiaRo  de  Chile 


the  only  difference.  Summer  in  New  York  is  winter 

HOW?  JUST  ASK  POWERS.  It  costs  nrmoli^a^elShone  c 
a  3c  stamp  to  send  for  the  foider  describing  our  services  to  advertiM 

- -  hsting  the  LOC/ 

MEDIA  wc  represent. 


Jordan  Marsh  Co.  Vicepresi-  We  all  have  marked  papers  go- 
dent  Richard  H.  Edwards,  Jr.:  ing  to  Classified  Makeup.  Adj 

“I  like  to  be  approached  by  to  be  lifted  are  marked  with  an 
newspapers  or  other  advertising  “X.”  Do  you  find  many  of  these 
media  with  the  sales  point  of  their  ads  remaining  in  the  paper  through 
attempts  to  make  themselves  of  error? 

more  value  to  their  reading  public.  We  know  of  a  paper  that  pulls 
The  better  they  serve  the  public,  a  galley  proof  of  the  type  lifted, 
the  more  valuable  their  medium  They  have  the  proof  room  check  it 
for  my  advertising  use.  If  the  read-  against  the  marked  paper  It  saved 
ers  want  more  of  certain  features,  plenty  of  dollars  to  say  nothing 
then  I  like  to  be  told  how  the  of  maintaining  the  good  will  of 
newspaper  is  working  to  improve  customers  who  were  annoyed  with 
their  presentation  of  these.”  calls  after  cancellation.  Who  can- 

*  *  ♦  not  compute  the  cost  of  a  dis- 

Oklahoma  Press  Assciation  gruntled  advertiser  because  of  a 

Bulletin:  newspaper’s  error? 

“One  of  the  best  sources  of  Clas¬ 
sified  advertising  is  the  retail  dis-  Errors  in  Classified 
play  advertiser  and  the  retail  non-  ANCAM  members  received  the 
advertiser.  The  volume  of  display  benefit  of  a  survey  of  116  news¬ 
advertising  would  not  be  disturbed  papers  regarding  Classified  ad-er- 
in  the  least.  rors.  While  the  details  are  exclu- 

“Classified  does  a  different  sort  sive  for  the  members,  it  was  re- 
of  job  than  display.  The  two  could  vealed  that  the  composing  room 
not  possibly  be  competitors.  was  responsible  for  50%  of  the 

“There  are  store  services  deserv-  errors,  the  Classified  department  B 
ing  of  advertising,  but  never  seen  for  33%  and  other  branches  5%.  B 
in  display.  You  never  see  mourn-  Charge-offs  were  slightly  over  V4  I 
ing  apparel  for  widows  advertised  of  1%  of  the  total  dollar  volume, 
in  display  .  .  .  why  not  in  Classi-  i,  *. 
fied  where  death  notices  are  pub-  Record  Established 
lished?  Just  one  of  many  typical  j.  Weinstein,  CAM,  Shreveport 
examples.”  (La.)  Times,  celebrated  his  17th 

*  *  *  .  year  with  this  newspaper  on  Sun- 

Harry  Gwaltney,  Assistant  day,  April  1,  by  publishing  the 

Advertising  Director,  Milwaukee  largest  Want  Ad  section  ever  to 
(Wis.)  Journal:  appear  in  the  Times — 10  pages 

“Advertising  is  one  of  the  coun-  consisting  of  80  columns,  or  24,- 
try’s  great  public  services.  Its  080  lines.  March  showed  a  46,000  | 
power  is  not  a  myth.  You  re  not  ijjjg  increase  over  March,  1950.  « 
going  to  become  good  salesmen 

and  increase  advertising  linage  un-  Timely  Direct  Mail 
til  you  realize  this  and  believe  in  it.  From  the  West  Coast  comes  two 
“Newspaper  ads  influence  the  small,  inexpensive,  but  highly  ef- 
spending  of  more  consumer  dol-  fective  Classified  promotion  pieces, 
lars  than  all  other  advertising  me-  . .  (Forth  Wright,  CAM,  San 
dia  combined.  We  can  be  proud  Diego  Union-Tribune,  printed  and 
of  our  business.”  distributed  a  complete  baseball  j 

*  *  *  schedule  of  the  Coast  League.  ; 

Allen  K.  Clark,  CAM,  Ama-  Across  the  bottom  it  reads:  “A 

rillo  (Tex.)  News-Globe:  HIT!  The  San  Diego  Union-Eve- 

“Good  copy  writing  does  not  ning  Tribune  Want  Ads.”  One 
mean  a  lot  of  4-syllable  words,  thing  for  sure:  Baseball  fans  will  ; 
high  pressure,  exaggeration  or  the  ‘Xpunq  siqj  daaij 

straying  away  from  the  ethical.  Morton  J.  A.  MacDonald, 
Just  tell  the  complete  story  in  as  CAM,  Oakland  Tribune,  made  eco- 
few  simple  words  as  possible.  Tell  nomical  use  of  a  direct  mail  piece  t 

what  you  would  want  to  know.  7x23 Vi.  Folded  just  right  to  a  j 

Perhaps  the  greatest  sin  in  Classi-  size  7x3%  it  acts  as  an  index  I 
fied  copy  is  the  waste  of  words,  guide  to  the  reader.  The  heading  I 
Maybe  we  don’t  let  our  advertis-  reads:  “Writing  Want  Ads  to  Sell  I 
ers  get  away  with  it,  but  I’m  Property.”  On  the  index  flaps  are  1 
afraid  we’re  letting  our  guard  three  separate  sub-heads:  “Fun- 
down.”  damentals,”  “Effective  Ads,”  “Ar-  ■ 

*  *  *  resting  Heads.”  Inside  reveals  ] 

We'll  conclude  with  two  ideas,  vital  information  on  how  to  write  ‘ 

Most  newspapers  receive  too  real  estate  ads;  sample  ads;  sug- 

many  complaints  such  as,  “I  gested  headings.  ] 

called  the  third  day  and  canceled 

my  ad.  It  ran  seven  days  and  Ad  Recovers  Lost  Teeth 
I  want  credit  for  the  last  four  Columbus,  O. — Proof  that  its 
days.”  classified  ads  “have  teeth”  was  of- 

Some  have  tried  giving  out  kill  fered  readers  of  the  Ohio  State 
numbers,  but  people  will  not  write  Journal  recently, 
the  number  down,  others  lose  it.  In  a  Page  One  story,  the  Journal 
We  know  of  a  paper  sending  out  noted  its  classified  department  had 
a  card  headed:  “Save  This  Card!!”  been  given  a  “rare  assignment”— 
The  message  acknowledges  the  can-  recovering  a  set  of  false  teeth  lost 
cellation,  gives  a  kill  number  and  in  the  business  section, 
advises  saving  the  card  in  case  of  A  two-line  ad  run  for  three 
any  question  later  on.  It  seems  to  days  by  a  local  realty  salesman  i 
work  better  than  just  giving  the  brought  results.  His  lower  den-  a 
number  by  phone.  tures  were  returned.  | 
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Announcing . . .  the  First  Washington  Star 

Consumer  Analysis'^  of 

/ 

Brand  Preferences  and  Shopping  Habits 
in  Metropolitan 
Washington,  D«  C* 

NEW  FACTS  ON  BRAND  PREFER-  NEW  FACTS  ON  SHOPPING  HABITS: 
ENCES  in  The  Star  Consumer  Analysis  shopping  time  preferences,  types  of 
of  5,000  families  in  the  ABC  City  Zone  stores  shopped,  and  important  new  in- 
include:  food,  soap  and  allied  products,  formation  on  shopping  center  use. 
drugs  and  toiletries,  home  appliances,  DISTRIBUTION  OF  BRANDS:  The 
beverages,  automobiles  and  automotive  gtar  Analysis  includes  a  study  of  dis- 
supplies,  and  family  unit  characteristics.  of  many  food  and  drug  items 

NEW  FACTS  ON  PERSONAL  HABITS  metropolitan  area  retailers, 

and  brand  preferences:  (men)  shaving,  METROPOLITAN  AREA  RENTAL 
tobacco,  travel,  vacation  plans;  (women)  MAP  gives  new  information  on  rents 

tobacco,  foundation  garments,  brassieres,  paid  and  rental  values  of  homes  owned 
deodorants.  in  all  census  tracts  of  the  ABC  City  Zone. 


FOR  SURVEY  INFORMATION  write  to  Consumer  Analysis,  Department  D 
The  Washington  Star,  or  to  our  national  representatives. 


The  Washington  Star 

Evening  and  Sunday  Morning  Editions 

Repre$ented  nationally  by:  O’Mara  and  Ormabce,  Inc.,  420 
Lexington  Ave.,  NYC  17;  The  John  E.  Lutx  Co.,  Tribune 
Tower,  Chicago  11.  Member:  Bureau  of  Advertising, 
ANPA  Metropolitan  Group,  Audit  Bureau  of  CireulatioB. 

^f'ltUwaukee  Journal"  typo 


the  evening  STAR  BROADCASTING  COMPANY  OWNS  AND  OPERATES  STATIONS  WMAL.  WMAL-FM  AND  WMAL-TV 
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let  the  "rep”  help  you 


Branham  offices 
coast  to  coast 


You  ask  these  questions^ 


•  Market 

•  Coverage  Maps  and  Data? 

•  Surveys. Route  Lists,  etc.? 

We  answer  them. 

Branhom-men  are  seasoned 
advertising  counselors.  Mar¬ 
ket  and  media-wise  they  are 
in  constant  daily  contact 
with  all  factors  who  develop 
*  national  advertising  policy 
and  campaigns.  Branham  is 
a  sales  organization  repre¬ 
senting  leading  media  and 
serving  national  advertisers. 
May  we  help  you? 

THE 

BRANHAM 

COMPANY 


/^cUio*uii  Ad4^eA^,i/U*iXf 

Chicago  New  York 
Detroit  Dallas  Atlanta 
Charlotte  St.  Louis  Memphis 
San  Francisco  Los  Angeles 


Ronald's  WiU  <?/  /  "=7  / 


Bequeaths  Word 
As  Chief  Asset 

Mitchell,  S.  D. — ^William  Roy 
Ronald,  late  editor  and  publisher 
of  the  Daily  Republic  here,  named 
as  the  principal  asset  of  his  estate 
“words  printed  on  white  paper  with 
black  ink.” 

In  his  last  will  and  testament, 
the  publisher  stated: 

“The  principal  asset  in  this  es¬ 
tate  is  not  of  an  ordinary  nature; 
particularly  it  is  not  a  material 
thing.  It  is  a  daily  newspaper 
which  has  served  the  people  of  15 
or  18  counties  in  South  Dakota 
for  a  period  of  60  years. 

“Physically  speaking,  a  daily 
newspaper  consists  of  white  paper 
and  black  ink — no  more.  Its  value 
to  the  purchasers  consists  of  the 
words  that  are  printed  on  white 
paper  with  this  black  ink.  Its  prin¬ 
cipal  concern  should  be  these 
words  that  are  printed  on  white 
paper  with  this  black  ink.  Its  prin¬ 
cipal  concern  should  be  that  these 
words  could  not  be  of  financial 
interest  to  any  individual  or  group 
apart  from  the  general  welfare. 
Value  Is  Intangible 
“Therefore,  it  is  literally  true 
that  the  value  of  this  asset  is  an 
intangible  one. 

“The  first  requirement  is  to 
make  this  newspaper  an  instru¬ 
ment  of  great  purpose  to  all  those 
who  can  be  made  free  only  by 
knowing  the  truth. 

However,  this  intangible  value 
calls  for  even  more  than  a  diligent 
search  for  the  truth  about  the  lives 
and  affairs  of  men  and  govern¬ 
ment.  Because  it^ust  deal  with 
life,  the  helpfulness  of  a  valuable 
newspaper  will  run  the  gamut  all 
the  way  from  sorrow  and  disap¬ 
pointment  and  suffering  to  unsel¬ 
fishness  and  achievement  and  help¬ 
fulness.  In  other  words,  the  key¬ 
note  of  a  good  newspaper  must 
be  one  of  service,  whatever  the 
problem  and  whatever  the  field  of 
activity. 

“As  a  young  man  I  was  given 
in  a  few  words  the  goal  or  objec¬ 
tive  of  what  must  be  a  great  news¬ 
paper.  One  of  these  was  the  in¬ 
struction  to  endeavor  to  find  that 
which  is  true  and  right  about 
every  public  question  and  advocate 
it  through  the  newspaper  regard¬ 
less  of  any  individual  or  financial 
interest  or  political  party. 

“And  the  second  injunction 
which  is  worthy  to  be  for  the 
guidance  of  anyone  who  is  in  a 
position  to  give  character  to  a 
newspaper  is  this:  ‘Let  this  news¬ 
paper  represent  the  man  on  the 
street;  the  man  in  office  is  already 
represented  in  high  places.’ 

“Instances  are  numerous  in 
which  newspapers  of  great  influ¬ 
ence  and  financial  success  have 
deteriorated  into  nonentities;  they 
still  consist  of  print  paper  and 
black  ink,  but  little  more.  I  hope 
that  those  who  have  the  privilege 
.of  reaching  the  good  people  of 


Line  in  church  ad  in  the  Jack- 
son  (Mich.)  Citizen  Patriot:  “The 
Church  That  Calls  You  With 
Crimes.” 

m 

Headline  in  the  Eugene  (Ore.) 
Register-Guard:  “Broadcasters  To 
Look  Into  Plunging  Gowns.” 

■ 

Convalescents  anonymous,  as 
described  in  the  San  Diego  (Calif.) 
Union:  “Tiers  of  shelves  filled  with 
potted  convalescents  will  be  an¬ 
other  interesting  spot  for  home 
gardeners.” 

■ 

ScHNOZZLE  wreck  reported  in 
the  Bellefontaine  (O.)  Examiner: 
“He  escaped  from  his  demolished 
automobile  with  only  a  scratch  on 
his  nose  after  it  had  left  the  road, 
and  struck  a  fence,  a  tree,  a  sign, 
a  concrete  culvert  and  a  rock 
along  U.  S.  Route  68.” 

■ 

Home  attire,  as  described  by 
the  Dallas  (Tex.)  Morning  News: 
“The  other  ran  home,  and  was 
found  there  in  his  bathtub  and 
house  slippers  which  he  had  hur¬ 
riedly  put  on.” 

■ 

GI  ITEM  in  the  Westerly  (R.  1.) 
Sun:  “Pvt.  Carroll  has  finished  his 
basic  trouncing  at  Sampson  Air 
Force  Base.” 

■ 

Restaurant  ad  in  the  Tulsa 
(Okla.)  World:  “Special  Rats  for 
Banquets  and  Parties.” 

central  South  Dakota  through  this 
Mitchell  paper  will  tell  the  truth 
with  unfaltering  courage  and  con¬ 
tribute  to  the  solving  of  terrific 
problems  having  to  do  with  the 
making  of  the  democracy  a  spirit¬ 
ual  achievement,  rememt^ring  that 
they  will  thus  not  only  prosper 
themselves,  but  also  make  the 
newspaper  in  every  sense  of  the 
word  a  community  asset.  In  that 
case  it  will  become  and  remain 
the  richest  asset  of  this  estate  in 
a  material  way  as  well. 

“It  should  be  obvious  that  the 
development  and  preservation  of 
this  asset  as  here  outlined  cannot 
be  achieved  if  the  executors  or 
the  court  make  the  mistake  of  in¬ 
jecting  their  own  interests  or  prej¬ 
udices  into  the  determination  of 
the  policies  of  this  newspaper.” 

Mr.  Ronald  provided  for  an  an¬ 
nual  income  for  his  widow,  Mrs. 
Hazel  Ronald,  and  bequeathed  the 
rest  of  his  estate  to  his  son,  Mal- 
com  B.  Ronald,  executive  editor 
of  the  Daily  Republic  and  vice- 
president  of  the  company. 

■ 

Community  Award 

Plant  City,  Fla. — A.  P.  Cooke, 
editor  and  publisher  of  the  Plant 
City  Courier  and  former  president 
of  the  Florida  Press  Association, 
has  received  a  citation  from  Flor¬ 
ida  Southern  College  for  outstand¬ 
ing  service  to  his  community. 


DC  Businessmen 
Study  Star's 
Buying  Survey 

Washington  —  Two  hundred 
leading  businessmen  were  given  a 
preview  of  the  Washington  Star’t 
six-month  survey  of  buying  habits 
at  a  Hotel  Statler  luncheon  April 
20.  Food  distributors,  brokers, 
manufacturers’  representatives  and 
retail  executives  heard  an  explana- 
tion  of  the  results  and  purposes  of 
the  $20,000  survey. 

The  study,  conducted  by  the 
newspaper’s  advertising  and  pro¬ 
motion  departments,  covered  5,300 
families  in  the  Washington  area, 
representing  every  class  aind  seg¬ 
ment  of  the  population.  The  pro¬ 
gram  included  a  mail  question¬ 
naire  and  personal  interviews,  as 
well  as  retail  store  checks. 

Godfrey  Kauffman,  the  Star’s 
advertising  manager,  told  the  busi¬ 
nessmen  that  copies  of  a  140-page 
booklet  embodying  results  of  the 
survey  will  be  mailed  shortly  to 
major  advertising  agencies  and 
other  business  concerns  interested 
in  the  Washington  area  market 
Copies  of  the  booklet  were  distri¬ 
buted  at  the  luncheon.  The  Star 
plans  to  conduct  such  a  survey 
annually,  Mr.  Kauffman  said. 

Effect  of  the  consumer  survey  b  j 
to  extend  the  work  of  ANPA’i  j 
Bureau  of  Advertising  to  a  local 
level,  Samuel  H.  Kauffman,  presi¬ 
dent  of  the  Evening  Star  Newspa-  ' 
per  Co.,  told  the  businessmen.  The 
analysis  of  the  Greater  Washing¬ 
ton  market  will  be  a  valuable  tool 
for  advertisers  and  merchandisers 
to  plan  their  campaigns  more  ef¬ 
fectively  and  intelligently,  he  said. 

An  outline  of  methods  used  in 
conducting  the  survey  was  pre¬ 
sented  by  William  Coyle,  promo¬ 
tion  manager.  The  study  is  de 
signed  to  aid  advertisers  to  get  “a 
greater  share  of  the  highly  rated 
Washington  area  market,”  Mr. 
Coyle  said.  “The  spotlight  b 
turned  on  the  Washington  market 
as  never  before,”  he  pointed  out 
■ 

Sally  Moore  Retires 
As  L.  A.  Society  Editor 

Los  Angeles — Sally  Moore,  so¬ 
ciety  editor  of  the  Evening  Herald 
&  Express  since  1948  and  Los  An¬ 
geles  news  and  society  reporter 
for  more  than  20  years,  retired 
last  week. 

Mrs.  Moore  left  to  join  her  hus¬ 
band,  William  Moore,  recently  ap¬ 
pointed  general  director,  public 
relations,  for  the  Union  Pacifc 
railroad  with  headquarters  in 
Omaha. 

Mrs.  Moore’s  position  was  taken 
by  Anne  Thompson  Smith,  the 
Herald’s  assistant  society  editor 
since  last  December.  Mrs.  Smith 
was  society  editor  of  the  Los  An¬ 
geles  Daily  News  from  1935  to 
1939.  New  assistant  society  editor 
is  Meredith  Overpeck,  for  nine 
years  woman’s  editor  of  the  West- 
wood  Hills  (Calif.)  Press. 
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In  New  York  Grocery  advertisers 


in  1950 


,460,000  lines 


in  The  News _ a  quarter  of  all  national 

grocery  advertising  in  New  York  newspapers 

FOURTH  YEAR  exceeding  1,250,000  lines 
in  this  classification 

FIFTEENTH  consecutive  year  of  leadership 
in  New  York 

BECAUSE  The  News  moves  more  merchandise 
and  minds,  reaches  a  majority  of  customers 
and  retail  grocers  ...  at  lowest  cost 


in 


one 


newspaper 
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Color  Pictures 
Of  Mac  in  Roto 


In  Only  8  Days 


St.  Louis — Fast  coverage  of  a 
spot  news  story  by  a  newspaper 
rotogravure  magazine  was  achieved 
by  the  Post-Dispatch  in  its  color 
photo  story  of  the  Washington  and 
New  York  welcome  celebrations 
for  Gen.  Douglas  MacArthur. 

The  P-D’s  Sunday  Pictures  of 
April  29,  a  little  more  than  a  week 
after  the  events  occurred,  carried 
three  pages  of  color  photos  taken 
by  staff  photographers.  There  were 
nine  photos  in  all. 

Two  Pictures  photographers, 
Paul  Berg  and  Edward  J.  Burk- 
hardt,  flew  to  Washington  April 
18,  the  day  before  the  celebration 
there,  to  New  York  for  the  Man¬ 
hattan  welcome  on  April  20,  and 
back  to  St.  Louis,  April  21. 

Negatives  were  developed  im¬ 
mediately.  Editors  Julius  Klyman 
and  Keith  Kerman  selected  the 
photos.  Artist  George  Conrey 
made  the  layouts,  and  color  copy 
was  at  the  paper’s  rotogravure 
plant  by  7:30  p.m.  In  a  race 
against  time,  no  color  proofs  could 
be  pulled.  Presses  began  rolling 
be  pulled. 

Presses  began  rolling  at  7:45 
a.m.  April  26,  papers  first  went 
on  sale  at  8  p.m.  Saturday,  April 
29. 


helps  business 
manufacture  more 


customers  at  low  cost. 


Your  advertising  in 
Printers’  Ink  tells 
the  leading  [JTOH  of 
advertising  how 
I'FiiHiio-jiTmcan 

help  them  manu¬ 


facture  more  customers 


at  low  cost. 


NEWSPAPER  WEEK,  to  be  observed  Oct.  1-8  under  the  slogan  “Your  Newspaper  Lights  the  Way  of 
Freedom,”  is  being  promoted  by  this  committee:  Left  to  right — 4jlenn  McNeil,  Tennessee  Press  As¬ 
sociation;  Ed  O.  Meyer,  Virginia  PA;  Marjorie  Bell,  Maryland  PA;  Vic  Portmann,  Kentucky  PA;  I 
Scott  Greenwood,  Texas  PA,  chairman;  Joseph  A.  Bernstein,  Metro  Associated  Services,  which  will  , 
again  furnish  mats  of  the  official  emblems;  and  Howard  Palmer,  New  York  PA.  (Not  presenl 
for  picture:  Vernon  Sanford,  Texas;  Cranston  Williams,  ANPA;  Walter  Johnson,  SNPA;  William 
Canfield,  Inland;  and  Stanford  Smith,  Georgia.) 


Cycle  Couriers 
And  Seaplane 
Speed  Pictures 


A  new  record  for  fast  picture 
coverage  of  New  York  City  news 
was  set  by  Westchester  County 
dailies  on  the  visit  of  General  Mac¬ 
Arthur  to  New  York  on  April  20. 

By  the  assignment  of  two  staff 
photographers  to  the  story  and  the 
use  of  a  seaplane  and  its  own 
motorcycle  courier  service,  West¬ 
chester  County  Publishers,  Inc., 
provided  its  papers  with  same-day 
pictures,  published  within  two  and 
a  half-hours  after  the  General  left 
the  Waldorf-Astoria  for  his  his¬ 
toric  welcome  to  the  metropolis. 

Detailed  plans  for  the  taking  of 
pictures  and  their  delivery  to  the 
papers’  photo-engraving  plant  in 
Yonkers  had  been  made  on  Thurs¬ 
day.  Staff  Photographer  John 
Sarno  was  assigned  to  the  west 
side  of  Park  Avenue  and  Staff 
Photographer  Jerry  Sarno  to  the 
east  side.  As  soon  as  each  had 
taken  two  pictures,  their  plates 
were  turned  over  to  motorcycle 
couriers.  Dave  Tracy,  on  the  west 
side,  sped  to  Yonkers  by  the  West 
Side  Highway.  Homer  Birchard  on 
the  East  Side  hurried  to  the  East 
River  seaplane  base  at  23rd  Street, 
where  he  delivered  the  plates  to 
Joseph  Columbo,  seaplane  pilot. 
Tracy  and  Columbo  reached  Yon¬ 
kers  simultaneously  at  11:45,  39 
minutes  after  the  first  pictures 
were  snapped. 

Using  regular  photo-engraving 
facilities  and  two  Fairchild  ma¬ 
chines,  engravers  had  cuts  ready 
shortly  after  one  o’clock  for  dis¬ 
tribution  by  motorcycle  couriers  to 
the  White  Plains  Reporter  Dis¬ 
patch,  the  Tarrytown  Daily  News, 
the  Ossining  Citizen-Register,  the 
New  Rochelle  Standard-Star,  the 
Port  Chester  Daily  Item  and  the 
Mamaroneck  Daily  Times.  The 
Yonkers  Herald  Statesman  and  the 
Mount  Vernon  Daily  Argus,  taking 
cuts  directly  from  the  engraving 
department,  were  able  to  go  to 
press  with  three  pictures. 


Photo-engraving  was  handled 
by  Charles  Fredericksen,  mechan¬ 
ical  superintendent  for  the  West¬ 
chester  papers,  George  Kinner  of 
the  Herald  Statesman  and  Alex 
Poletsky  of  the  photo-engraving 
department.  William  E.  Seely  of 
the  Herald  Statesman  was  in 
charge  of  planning  arrangements 
for  photography  and  delivery  of 
plates. 

The  Westchester  papers  also 
published  on  Friday  special  pic¬ 
tures  taken  by  Staff  Photographer 
Jerry  Sarno  of  General  MacAr- 
thur’s  arrival  in  New  York  Thurs¬ 
day  night. 


LeBlanc's  Co-op  r 
Ad] 


Plan  Pays 
75%  of  Costs 


Ohio  Editors  to  Have 
Atomic  Energy  Seminar 

Cleveland — ^An  Atomic  Energy 
Press  Seminar  for  daily  newspapers 
in  Ohio  will  take  place  here  May 
11-12.  Case  Institute  of  Tech¬ 
nology  is  host  for  the  seminar  in 
cooperation  with  the  Public  Infor¬ 
mation  Services  of  the  U.  S.  Atom¬ 
ic  Energy  Commission. 

Paul  Block,  Jr.,  co-publisher  of 
the  Toledo  Blade  and  Toledo 
Times,  will  speak  on  the  subject 
“What  the  Public  Must  Know 
about  the  Work  of  the  Atomic 
Energy  Commission.”  Mr.  Block 
will  present  conclusions  which  he 
arrived  at  from  an  extensive  study 
of  the  AEC  at  its  Washington 
headquarters.  The  study  was  made 
in  connection  with  a  committee 
assignment  from  the  American 
Society  of  Newspapers  Editors. 

Chairmen  for  the  seminar  ses¬ 
sions  include  Ray  E.  Dix,  manag¬ 
ing  editor,  Wooster  Record;  Mur¬ 
ray  Powers,  managing  editor, 
Akron  Beacon- Journal;  George 
R.  Madtes,  chief  editorial  writer, 
Youngstown  Vindicator;  and  R.  L. 
Heminger,  editor,  Findlay  Repub¬ 
lican-Courier. 


Mixmaster  Edition 

Charleston,  W,  Va. — ^The  April 
27  issue  of  the  Daily  Mail  con¬ 
tained  more  than  19,000  lines  of 
advertising  (50  individual  ads)  de¬ 
voted  exclusively  to  one  product — 
Sunbeam  Mixmaster. 


‘Portrait  of  Press' 
Painted  in  Allentown 

Allentown,  Pa.  —  The  Call- 
Chronicle  Newspapers  are  the  sub¬ 
ject  of  a  unique  art  project,  “Por¬ 
trait  of  the  Press”,  sponsored  by 
the  Lehigh  Art  Alliance.  The  work 
will  be  climaxed  by  a  two-week 
exhibition,  June  10-25,  of  about 
150  paintings. 

“Portrait  of  the  Press”  is  the 
second  project  in  the  “Art  In  In¬ 
dustry”  program  through  which 
members  of  the  Alliance  have 
switched  from  landscapes  and  still 
life  subjects  to  portray  the  indus¬ 
try  and  business  life  of  Pennsyl¬ 
vania. 

Artists  have  made  their  work 
sketches  in  every  corner  of  the 
Call-Chronicle  building. 


The  LeBlanc  Corp.,  Lafayette, 

La.,  producers  of  the  dietary  sup¬ 
plement  Hadacol,  has  concocted  a 
co-op  newspaper  ad  scheme  to  end 
all  co-op  ad  plans. 

Through  its  not-to-be-outdone 
president,  Dudley  J.  LeBlanc,  the  \ 
company  says  it  will  pay  75%  of 
the  cost  of  Hadacol  co-op  news¬ 
paper  advertising — 50%  upon  pres¬ 
entation  by  the  retailer  of  the  paid 
bill  and  tear  sheets. 

At  the  end  of  the  year,  the  re¬ 
tailer  (through  the  papers  he  has 
used),  furnishes  the  LeBlanc  Clorp. 
with  a  listing  of  all  Hadacol  co-op- 
newspaper  advertising  he  has  done, 
showing  his  earned  rates  and  dis¬ 
counts.  He  then  receives  a  check 
for  the  amount  necessary  to  make 
LeBlanc’s  cost  75%. 

The  new  plan,  like  the  old  one. 
applies  to  Hadacol  mats  used  as 
a  part  of  the  retailer’s  larger  ad, 
(with  LeBlanc  paying  its  share  of 
the  ^ace  actually  used  for  the 
Hadacol  products  or  as  individual 
ads  where  the  retailer’s  name  and 
address  is  run  beneath  the  Hada¬ 
col  mat. 
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Outstanding  Cartoonist 
of  tke  Year — 

/ 

by  the  vote  of  the  NATIONAL  CARTOONISTS  SOCIETY 


creator  of 


BUZ  SAWYER 


Ivoy  Crane,  creator  of  the  King  Fea¬ 
tures  adventure  strip  and  page,  "Buz 
Sawyer,"  has  been  voted  the  Billy  De- 
Beck  Memorial  Award  by  the  members 
of  the  National  Cartoonists  Society. 

This  honor  is  in  recognition  of 
Crane's  craftsmanship  as  an  artist  and 
writer,  his  contributions  to  the  cartoon¬ 
ing  profession;  and  the  world-wide 
popularity  of  "Buz  Sawyer." 

No  higher  tribute  to  one  of  Amer¬ 
ica's  great  newspaper  artists  could  be 
paid  than  this  award  from  his  fellow 
craftsmen. 

Crane's  associates  at  King  Features 
join  with  them  in  congratulations. 
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Kind  of  Newspaper 
Students  Would  Make 


Monographs  winning  prizes  in 
the  annual  ANPA  Journalism  Con¬ 
test,  conducted  with  the  aid  of  the 
American  Council  for  Education 
in  Journalism,  indicate  the  kind  of 
newspapers  the  winners  hope  to 
produce  when  they  are  editors. 

‘Editor’  Mulligan 

Hugh  A.  Mulligan,  student  of 
the  Division  of  Journalism,  Bos¬ 
ton  University,  winner  of  the  first 
prize  of  a  gold  medal  and  $500 
cash,  painted  his  mythical  news¬ 
paper  with  these  broad  strokes: 

“To  me  as  an  editor  is  not  given 
the  power  to  destroy  the  temple  in 
one  day  with  the  fiat  of  a  god, 
rather  to  wear  away  mountains  in 
time  by  constantly  grazing  them 
with  the  wing  of  the  printed  word. 
The  temple  can  be  rebuilt  and 
raised  aloft  again,  but  the  flattened 
mountain  can  never  rise.  May  God 
give  me  the  courage  to  always 
wear  away  the  cliffs  of  doubt  and 
distortion  with  the  leveling  plu¬ 
mage  of  my  pen,  and  ever  to  soar 
above  the  peaks  of  truth  and 
knowledge. 

“When  I  think  of  the  paper  I’m 
going  to  edit  as  going  into  my  own 
home  and  before  the  eyes  and  into 
the  minds  of  my  family,  I  cease 
fearing  the  responsibility  I  am 
about  to  accept.  I  know  now  that 
no  radical  changes  in  the  make-up 
and  concept  of  the  newspaper  is 
needed.  American  newspapers  have 
a  heritage  of  more  than  two  hun¬ 
dred  years  of  service  and  devotion 
to  the  ideals  of  freedom  and  equal¬ 
ity  that  have  made  this  country 
great  in  the  eyes  of  the  world.  In 
that  time,  American  newspapers 
have  come  of  age,  and  I  would 
not  want  my  own  family  to  miss 
this  heritage  through  the  fault  of 
some  futuristic,  impractical  de¬ 
sign  that  would  lift  the  newspaper 
out  of  the  realm  of  a  daily  social 
habit  into  the  sphere  of  an  idealis¬ 
tic  fantasy. 


“What  is  needed  is  not  more 
crime  or  less  comics  or  fuller  in¬ 
ternational  interpretations  or  back¬ 
ground  shadings  or  greater  objec¬ 
tivity,  but  a  realization  that  Amer¬ 
ican  newspapers  have  come  of  age. 
What  is  needed  is  a  more  profes¬ 
sional  outlook  on  our  work,  a 
viewpoint  that  will  place  the  jour¬ 
nalist  on  a  par  with  the  lawyer 
and  the  doctor  and  the  scholar. 
The  carnival  trappings  and  the  pin¬ 
ball  machine  glitter  of  circulation 
stunts  and  hoaxes  and  coupons 
and  big  prize  money  contests  and 
arctic  expeditions  are  colorful  epi¬ 
sodes  out  of  our  newspaper  fron¬ 
tier  days.  There  is  no  need  to  harp 
on  the  sensational  aspects  of  crime 
because  all  of  the  sensation  has 
gone  out  of  it  long  ago.  Sin  is  no 
longer  in  vogue. 

“In  the  full  light  of  morning  I 
sit  back  and  await  the  arrival  of 
my  staff,  armed  with  the  knowl¬ 
edge  and  the  conviction  that  the 
dying  philosopher  on  the  other 
side  of  the  world  and  the  Senator 
standing  before  his  committee  and 
the  social  victories  of  the  Ladies 
Aid  Society  are  all  part  of  the 
vast  pattern  of  sociological  and 
cultural  designs  that  constitute  the 
heritage  of  the  daily  newspaper. 
It  is  up  to  me  as  editor  to  bring 
a  sufficiently  high  standard  of  pro¬ 
fessional  competence  to  make  these 
various  and  converse  facts  and 
ideas  significant  and  interesting  in 
their  own  place.  By  looking  a  lit¬ 
tle  harder  and  longer  for  the  truth, 
by  trying  to  turn  out  a  piece  of 
real  literature  each  day,  by  trying 
to  enrich  rather  than  to  shock,  to 
enlighten  rather  than  to  indoctrine, 
and  by  trying  to  suppress  my  own 
latent  prejudices  and  biases  in  fa¬ 
vor  of  the  ideals  and  ethics  of  my 
profession,  I  can  begin  to  attain 
this  high  standard  of  competence.” 

‘Editor*  Alpert 

Arnold  Alpert,  Graduate  School 


CHAS.  T.  MAIN,  INC. 

CONSULTING  ENGINEERS 

Since  1893 

Layouts,  Dosigns,  Spacifications  and  Enginaaring  Suparvision 

NEWSPAPER  AND  PRINTING  PLANTS 

Structural,  Machanical  and  Elactrical  Enginaaring 

80  Federal  Street  Boston  10,  Moss. 


of  Journalism,  Columbia  Uni¬ 
versity,  second  prize  winner,  de¬ 
scribed  his  plans  to  revamp  a 
newspaper  as  they  evolved  from  a 
staff  conference.  Some  excerpts 
from  the  findings  follow: 

“We  thought  of  the  front  page 
as  wrapping  for  a  product  we 
wanted  to  market.  Our  product, 
the  newspaper  itself,  will  be 
wrapped  in  as  neat,  clean,  and  at¬ 
tractive  a  package  as  possible,  but 
within  the  limits  of  popular  news¬ 
paper  appeal. 

“We  decided  to  semi-sectionalize 
the  front  page  at  the  middle  fold; 
to  have  the  top  half  and  the  bot¬ 
tom  half  each  balance  within  it¬ 
self,  but  only  so  the  two  together 
formed  one  whole  balance  for  the 
entire  spread.  Each  half  always 
will  carry  a  picture,  more  than 
one  if  the  balance  calls  for  it. 
Nothing  denies  monotony  better 
than  change;  we  will  have  no  for¬ 
mal,  unchangeable  balance  from 
day  to  day. 

“Our  front  page  will  depart¬ 
mentalize  foreign,  national,  and 
local  news.  Each  front  page  story 
will  be  complete  on  the  page.  We 
will  use  a  reference  line  at  the 
bottom  of  the  story  directing  the 
reader  to  any  further  detailed  story 
inside.  In  this  way,  we  hope  to 
foster  more  adequate  reading  of 
the  most  important  news  for  the 
day.  We  all  agreed  that  readers 
miss  good  stories  by  not  following 
up  on  jump-lines. 

“Our  leads  will  be  sharp,  at¬ 
tractive,  and  interest  -  catching; 
short  as  possible  to  tell  the  story. 

Pronunciation  Chart 

“We  also  decided  to  use  a  for¬ 
eign  name  pronunciation  chart  as 
a  reference  to  our  foreign  and 
national  news. 

“We  all  agreed  to  play  up  the 
Rocky  Mountain  region.  We  are 
part  of  a  fine  community  and 
area;  and  the  paper  will  say  so 
whenever  possible. 

“All  matter  in  the  paper  will  be 
departmentalized  and  indexed  on 
page  two,  making  it  easy  for  the 
reader  to  find  what  he  wants.  We 
decided  that  the  following  features 
and  departments  will  be  included 
daily:  science  and  education, 

sports,  financial,  business  and  la¬ 
bor  (in  the  layman’s  language), 
comics  (spread  throughout  the  pa¬ 
per  to  help  increase  inside  reader- 
ship),  children’s,  women’s,  radio 
and  television,  magazines  and 
newspapers,  entertainment  and 
culture. 

“Our  Sunday  paper  will  be  a 
blown-up  replica  of  the  daily  with 
departments,  features,  and  sections 
expanded  and  added  including  re¬ 
ligion,  gardening,  and  real  estate. 
We’ll  have  a  rotogravure  and 
ntagazine  supplement.  We’ll  re¬ 
view  in  all  aspects,  news  of  the 
week,  in  addition  to  news  for  the 
day. 

“There  wasn’t  much  discussion 
about  advertising.  We  thought  that 
advertisers  presented  no  real  edi¬ 
torial  problem  so  long  as  we  acted 
fairly  and  justly  in  our  editorial 
policies.” 
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Easter  Seal  Help 
Is  Appreciated 

John  Mason,  promotion  man¬ 
ager  for  King  Features  Syndicate, 
received  a  Certificate  of  Appre¬ 
ciation  on  behalf  of  the  Syndi¬ 
cate  for  its  generous  support  o( 
the  Easter  Seal  appeal  through 
special  Easter  Seal  cartoons  dur¬ 
ing  the  past  four  years.  Presenta¬ 
tion  of  the  award  was  made  bj 
Gerard  M.  Ungaro,  president  ol 
the  National  Society  for  Crippled 
Children  and  Adults,  in  an  infor¬ 
mal  ceremony  at  Uie  Roosevelt 
Hotel,  New  York. 


David  L.  Bowen,  College  of 
Journalism,  Marquette  University, 
Milwaukee,  Wis.,  winner  of  the 
third  prize,  promised: 

‘Edhor*  Bowen 

“When  I’m  editor,  the  newspa¬ 
per  I  run  will  recognize  its  sacred 
task  is  to  bring  the  picture  in  the 
heads  of  its  readers  into  conform- 
ancy  with  the  reality  in  the  world. 

It  will  leave  no  stone  unturned  ia 
attempting  to  regain  the  confidence 
of  the  reader,  to  replace  his  con¬ 
fusion  with  clarity.  No  effort— 
either  intellectual  or  economic- 
will  be  spared  to  heal  the  discrep¬ 
ancy  between  the  reader’s  idea  of 
the  world  and  the  world  itself. 
This  task  will  be  pursued  on  the 
principle  that  the  newspaper  is  in 
existence  for  some  other  reason 
besides  giving  its  owners  a  profit 
My  newspaper  will  realize  its  char¬ 
acter  as  a  social  institution:  a  crea¬ 
tion  in  society  which  has  a  duty 
to  perform  and  which  cannot  con¬ 
sider  that  duty  accomplished  until 
the  public  has  a  mental  grasp  on 
what  is  going  on  about  it.  The  per¬ 
formance  of  this  duty  should  yield 
a  profit,  but  never  would  my  news¬ 
paper  forget  that  public  good 
comes  before  private  gain. 

“My  newspaper  would  go  all  out 
for  interpretative  reporting.  It 
would  realize  that  a  complex  world 
requires  a  new  kind  of  presenta¬ 
tion.  It  would  throw  away  its 
squirrel  rifle  for  a  field  piece.  It 
would  heed  the  advice  of  men  like 
Lester  Markel,  James  Reston,  Sid¬ 
ney  Kobre,  Paul  Hutchinson,  Her¬ 
bert  Brucker  and  Curtis  MacDou- 
gall.  It  would  go  to  work  on  the 
events  of  the  day  in  a  fashion  ex-  \ 
pected  to  give  those  events  some  | 
meaning.  It  would  do  this  by  pre¬ 
senting  the  reader  with  the  reason 
why  events  occurred. 

‘The  effort  by  my  newspaper  to 
bring  the  picture  of  the  world  in¬ 
side  the  heads  of  its  readers  into 
conformancy  with  the  reality  out¬ 
side  through  emphasis  upon  inter¬ 
pretative  reporting  would  certain¬ 
ly  never  meet  complete  success. 
That  reality  has  eluded  the  mass  of 
mankind  too  long  to  suppose  all 
the  difficulty  can  be  wiped  out  by 
one  breath-taking  charge  upon 
the  walls  of  ignorance.  The  walls 
have  been  holding  for  quite  some 
time,  and  can  be  expected  to  hold 
for  quite  some  time  henceforth." 
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BOOKS  IN  REVIEW 


*3d  World  War  Is  OnV 
Warns  Maggie  Higgins 


By  Prof.  Roscoe  Ellord. 

Graduate  School  of  Journalism,  Columbia  University.  N.  Y. 


WAE  IN  KOREA:  The  Report  of  a  Wo¬ 
man  Combat  Correspondent.  By  Mar¬ 
guerite  Higgins.  Photographs  by  Carl 
Mydans  and  others.  New  York:  Dou¬ 
bleday  and  Company.  223  pp.  $2.76. 


MacArthur  repeatedly  —  and 
urgently  and  fruitlessly  —  had 
warned  Washington  he  had  in¬ 
sufficient  forces  for  an  emergency. 
Marguerite  Higgins  charges  in  tlus 
vivid  and  outspoken  book. 

When  the  emergency  came  last 


June  in  the  rumble  and  crash  of 
Communist  aggression,  Miss  Hig¬ 
gins  makes  starkly  clear,  ‘‘we  were 
terribly  unprepared — a^  paid  a 
high  price  for  the  unpreparedness. 
Here  was  tragic  evidence  of  Mac- 
Arthur’s  wisdom.  Victory  will 
cost  a  lot  too,  but  it  will  be 
cheaper  than  defeat,”  she  writes. 

“War  in  Korea,”  by  this  young 
but  already  veteran  correspondent 
of  the  New  York  Herald  Tribune 
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in  both  Europe  and  Asia,  hits  with 
ungloved  but  impersonal  reporting 
at  inadequacy.  But  with  signifi¬ 
cant  incident  and  broad  sweep  of 
battle,  it  dramatizes  too  the  cour¬ 
age  of  skillful  fighting  with  infer¬ 
ior  numbers  and  equipment,  and 
of  brilliant  leadership. 


promptly  headed  for  the  fighting 
in  the  ffills  again.  Half  an  hour 
later,  he  was  back  with  bullets  in 
his  shoulder  and  chest.  Sitting  on 
the  floor  smoking  a  cigaret,  he 
calmly  remarked,  ‘I  guess  I  better 
get  a  shot  of  morphine  now. 
These  last  two  are  beginning  to 
hurt’.” 


The  book  is  alive  and  timely 
with  forthright,  well-written  re¬ 
porting  and  cogent  interpretation 
by  a  correspondent  who  has  cov¬ 
ered  occupy  Poland,  the  Nurem- 
burg  triah,  the  Berlin  blockade, 
and  the  Korean  war.  Her  writing 
is  lively,  colorful,  and  specific;  and 
she  has  the  journalist’s  sense  of 
the  essential. 

“Russians  are  everywhere  in 
China,”  she  quotes  a  Red  POW 
as  declaring.  “It  is  they  who 
decide.” 

If  we  cede  the  Asian  mainland 
to  the  Communists,  we  shall 
greatly  strengthen  our  enemy.  Miss 
Higgins  speculates.  “We  would 
thus  give  the  Chinese  military 
dictatorship  a  chance  to  build  an 
even  stronger  army,  an  opportun¬ 
ity  to  ‘liberate’  Indo-China  and 
Thailand  with  new  manpower  and 
raw  materials — and  we  would  be 
saying  to  the  Soviet  world,  ‘Your 
eastern  flank  is  comparatively  se¬ 
cure.  Go  ahead  and  concentrate 
on  Europe’.” 

Miss  Higgins  who  covered 
Soviet-occupied  countries  in  Eu¬ 
rope  refuses  the  idea  that  Ameri¬ 
cans  prefer  a  new  automobile  each 
year  to  a  way  of  life  that  will  pro¬ 
tect  them  from  the  midnight 
knock  of  secret  police,  from  con¬ 
centration  and  slave-labor  camps. 

The  alternative,  she  warns,  is  a 
prospect  of  austerity.  In  this  era, 
she  declares,  “it  is  no  longer  a 
question  of  how  much  our  econ¬ 
omy  can  stand  but  how  much  is 
needed  to  survive.”  She  quotes  a 
North  Korean  colonel  who  had 
spent  a  good  deal  of  time  in  the 
United  States:  “Your  countrymen 
will  be  defeated  by  longing  for  a 
hot  shower.” 


During  that  ambush,  Maggie 
Higgins,  girl  reporter,  nine  years 
ago  a  student  in  the  Graduate 
School  of  Journalism  at  Columbia 
University,  took  notes,  inter¬ 
viewed,  wrote  her  dispatch,  and 
helped  administer  plasma.  And 
when  Colonel  Mike  Michaelis 
asked  her  once,  “How  you  doin’, 
kid,”  she  answered,  “Just  fine,  sir.” 

Our  leaders  should  have  started 
preparing  us  for  possible  war, 
Miss  Higgins  concludes,  the  mo¬ 
ment  Russia  slammed  down  the 
blockade  in  Berlin  in  1948. 

“Russia  showed  then  that  she 
was  prepared  to  use  force,”  she 
declares.  Miss  Higgins  had  then 
been  chief  of  the  Herald  Tribune’s 
Berlin  bureau.  “The  war  in 
Korea  has  made  it  clear,”  she 
warns,  “that  the  Communists  will 
resort  to  arms  whenever  and 
wherever  they  think  the  non-com¬ 
munist  world  is  an  easy  mark.  We 
must  stop  them  now  with  superior 
strength.” 


Veteran  Reporters  Trace 
Origin  of  Punctuation 


MARKS  OF  PUNCTUATION  .  .  .  Where 
They  Came  From.  By  Gene  D.  Leirler 
and  Kenneth  A.  Millican.  Published 
by  the  authors  at  3303  Main  Street, 
Apartment  6.  Houston  2.  Texas.  16 
pp. 


Miss  Higgins  was  continually 
at  the  very  front  after  the  second 
day  of  war.  To  show  the  fluidity 
of  modern  “fronts,”  she  describes 
an  ambush  by  inflhration  at  night 
a  few  hours  after  an  American  vic¬ 
tory. 

Bullets  suddenly  crashed 
through  a  headquarters  hut  where 
she  and  other  correspondents  were 
asleep  on  the  floor.  “My  teeth 
were  chattering  uncontrollably,” 
she  writes,  “and  in  shame  I  broke 
off  after  the  first  disgraceful 
squeak  of  words.  I  experienced 
the  cold,  awful  certainty  that  there 
was  no  escape.  I  was  simply 
filled  with  surprise.  Then  I  be¬ 
came  hard  inside  and  campara- 
tively  calm.  My  hands  ceased 
shaking.” 

But  her  “most  vivid  memory  of 
the  hour” — which  GIs  turned  into 
a  rout  for  the  Reds — was  of  a  Cap¬ 
tain  Logan  Weston.  “He  lin^d 
into  the  aid  station  with  a  wound 
in  his  leg,  was  patched  up,  and 


An  exclamation  point  is  what 
remains  of  the  Greek  word  /o 
meaning,  “I  am  surprised.”  Print¬ 
ers  finally,  to  save  space,  put  the 
I  over  the  o,  filled  in  the  o  to  make 
it  a  more  legible  dot — and  there 
was  the  writer’s  mark  of  surprise. 

Pretty  much  the  same  printers’ 
space-saving  gave  us  the  question 
mark.  Early  Romans’  vocabulary 
was  limited.  They  couldn’t  ask  a 
question.  They  couldn’t  say,  “Will 
you  come  to  my  party  tonight," 
They  said:  “You  will  come  to  my 
party  tonight — quaestio." 

The  quaestio  meant  literally,  “I 
am  asking  you.”  Soon  the  Ro¬ 
mans  cut  all  intervening  letters  be¬ 
tween  the  Q  and  the  o  and  wrote 
Qo.  That  ancient  Q  was  written 
like  ou  r  numeral  2.  Printers  put 
it  over  the  o  which  became  a  dot. 

Here  is  a  highly  fascinating 
1 6  pages  of  pictures  and  origins  of 
punctuation  and  diacritical  marks. 
No  price  is  given.  A  note  says  if 
you’re  interested,  write  Ken  Milli¬ 
can  at  the  address  given. 

Our  comma,  for  instance,  is  the 
simplified  picture  of  a  curved-tip 
skinning  knife.  The  name  is  pared 
down  from  the  Greek  koptein 
meaning  to  cut.  The  comma 
means  that  the  sentence  has  been 
cut  up  so  the  eye  can  handle  it 
more  easily. 

Punctuation  —  at  least  once  — 
was  as  simple  as  that. 
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Yon  may  be  one  of  the  1 0^000^000 

who  will  have  an  operation  this  year! 


Your  family  “doc”  says,  “How  about  next 
Monday?”  Before  you  know  it,  you’re  in  the 
operating  room  .  .  .  the  anesthetist  has  shot 
sodium  pentothal  into  you  .  .  .  the  surgeon’s 
scalpel  cuts  into  you  ever  so  precisely  . . .  his 
assistant  is  tying  off  blood  vessels . . .  the  scrub 
nurse  is  slapping  out  any  of  twenty-odd  in¬ 
struments  to  order.  Presto!  Whatever  you 
shouldn’t  have  in  you  is  out  .  .  .  they’re  sew¬ 


ing  you  back  together  with  silk  .  .  .  the  cir¬ 
culating  nurse  announces,  *^The  sponge  count 
is  correct”  . . .  which  means  (like  the  old  gag) 
there  are  no  tools  left  inside  you.  Here’s  an¬ 
other  of  the  great  series  Nation’s  Business  has 
been  running  on  “Teams  in  Action”,  Read  it. 
You’ll  enjoy  it,  and  it  may  suggest  a  dozen 
different  tie-ins  for  good  local  stories.  Ask  us 
fora  complimentary  copy  of  Nation’s  Business. 


Read  ^When  Surgeons  Go  to  Work”  by  Greer  Williams  in  May  ^ation^a  Business 

A  GENERAL  MAGAZINE  FOR  BUSINESSMEN 


note  to  public  relations  men  ...  Of  all  magazines  published  especially  for 
businessmen.  Nation’s  Business  is  far  and  away  the  biggest  .  .  .  three-quarters  of  a 
million  mass  coverage  of  business  mangement.  It  gives  you  all  the  proven  power  of 
mass  communication  to  merchandise  your  clients’  ideas  to  businessmen  ...  to  men 
who  are  active  in  local  Chambers  of  Commerce,  clubs  and  civic  affairs.  Write  for 
the  NB  facts  today.  Nation's  Businass,  Washington  6,  D.  C. 


■ 


Beeler  to  Head 
Speidel  Paper 
At  ChiUicothe 

Palo  Alto,  Calif. — Executive 
changes  in  two  newspaper  affiliates 
of  Speidel  Newspapers,  Inc.,  have 
(been  announced  by  Merritt  C. 
Speidel,  president. 

W.  E.  (Ralph)  Beeler,  who  has 
been  advertising  director  of  the 
Poughkeepsie  New  Yorker,  on 
July  1  will  become  associate  pub¬ 
lisher  of  the  ChiUicothe  (O.)  Ga¬ 
zette. 

Philip  B.  Maguire,  who  has 
worked  on  Poughkeepsie  newspa¬ 
pers  since  1933  and  has  been  on 
the  staff  of  the  New  Yorker,  will 
succeed  Mr.  Beeler  as  advertising 
director. 

Also  on  July  1,  Nelson  L.  Kell- 
enberger,  who  has  been  business 
manager  of  the  ChiUicothe  Ga¬ 
zette,  will  become  general  man¬ 
ager. 

Mr.  Beeler’s  appointment  at 
ChiUicothe  was  made  in  anticipa¬ 
tion  of  the  retirement  of  J.  K. 
Hunter,  publisher,  on  Dec.  31, 
1951,  after  which  Mr,  Hunter  will 
remain  with  the  Gazette  in  an  ad¬ 
visory  capacity. 

Mr.  Beeler  began  his  newspaper 
career  in  Xenia,  O.,  in  1920.  He 
went  to  ChiUicothe  as  advertising 
manager  of  the  Gazette  in  1929. 
He  became  business  manager  in 
1939,  moved  to  Poughkeepsie  in 
1942. 

Mr.  Maguire,  a  graduate  of  Co¬ 
lumbia  University  in  1930,  taught 
in  business  school  for  three  years 
before  entering  the  newspaper 
business  in  Poughkeepsie. 
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JUST  LIKE  THE  ORIGINAU-An  exact  replica  (l/4(Hh  size)  of  the 
Goss  Headliner  press  in  the  plant  of  the  Atlanta  (Ga.)  Journal  and 
Constitution  is  presented  to  George  C.  Diggers,  president  of  Atlanta 
Newspapers,  during  ANPA  convention.  Shown,  left  to  right,  are: 
C.  S.  Reilly,  vicepresident  of  Goss  Printing  Press  Co.;  F.  A.  White, 
Southeastern  Goss  representative;  Horace  Powell,  business  manager 
of  Atlanta  Newspapers;  Mr.  Diggers;  J.  C.  Council,  president  of 
Tampa  (Fla.)  Tribune,  and  L.  D.  Wright,  Goss  East  Coast  sales 
manager.  Similar  models  will  be  given  to  all  newspapers  which  have 
purchased  Goss  Headliners  (some  700  units  are  deUvered  or  on  order). 


Miss  Higgins  to  Get 
Press  Club's  Prize 

Marguerite  Higgins,  war  corre¬ 
spondent  for  the  New  York  Herald 
Tribune,  will  be  given  the  top  prize 
of  the  Overseas  Press  Club  of 
America,  the  George  Polk  Me¬ 
morial  Award,  May  16  for  dem¬ 
onstrating  “courage,  integrity  and 
enterprise  above  and  beyond  the 
call  of  duty.”  The  $500  prize  was 
established  in  memory  of  George 
Polk,  CBS  correspondent,  mur¬ 
dered  in  Greece  in  1948. 

Six  other  awards  will  go  to  Hal 
Boyle,  AP;  Homer  Bigart,  New 
York  Herald  Tribune;  James 
Reston,  New  York  Times;  David 
Douglas  Duncan,  Life;  Edward  R. 
Murrow  and  Howard  K.  Smith, 
CBS. 

John  Daly,  correspondent  and 
news  analyst  for  the  American 
Broadcasting  Co.,  was  unanimous¬ 
ly  elected  president  of  the  Over¬ 
seas  Press  Club  at  the  annual 
meeting  April  26.  He  succeeds 
Louis  P.  Lochner,  of  the  Associat¬ 
ed  Press  (retired). 

The  Club’s  Board  of  Governors 
has  arranged  for  Mr.  Lochner  and 
his  wife  to  take  off  for  a  10-day 
vacation  in  Nassau  on  May  2. 


Two  Newspapers  Win 
Anti-Crime  Citations 

Citations  for  anti-crime  efforts 
were  awarded  to  two  newspapers 
by  local  civic  groups  last  week. 

The  Providence  (R.  I.)  Journal 
and  Bulletin  received  the  1951 
Public  Service  Award  of  B’nai 
B’rith’s  two  Rhode  Island  chap¬ 
ters  of  “the  outstanding  contribu¬ 
tion  of  the  combined  staff  to  the 
welfare  of  the  state  and  nation”  in 
sponsoring  the  association  of  14 
leading  newspapers  in  the  ex¬ 
change  of  news  about  organized 
crime. 

Senator  Charles  W.  Tobey  (R., 
N.H.),  who  spoke  at  the  presen¬ 
tation,  said  “the  great  inspiration 
of  the  Kefauver  Committee  came 
from  the  officers  and  management 
of  that  great  newspaper,  the  Prov¬ 
idence  Journal.” 

The  Citation  of  Merit  of  the 
Citizens  Union  was  awarded  to  the 
Brooklyn  (N.  Y.)  Eagle  for  “out¬ 
standing  public  service”  in  un¬ 
covering  gambler-police  alliances 
in  Kings  County.  The  citation  will 
be  presented  at  a  dinner  May  7 
at  which  Senator  Alexander  Wiley 
(R.,  Wis.),  another  member  of 
the  Senate  Crime  Investigating 
Committee,  will  be  guest  speaker. 


News,  Drivers 
Asked  to  End 
Discrimination 

The  News  Syndicate  Co.,  Inc, 
publisher  of  the  New  York  Daily 
News  and  the  Sunday  News,  is  the 
latest  of  the  New  York  metropol¬ 
itan  area  dailies  to  have  National 
Labor  Relations  Board  attention 
in  the  matter  of  working  agree¬ 
ments  with  the  Newspaper  and 
Mail  Deliverers’  Union  of  New 
York  and  vicinity,  unaffiliated. 

Trial  Examiner  David  London 
recommended  in  Washington  to 
the  NLRB  that  an  order  be  issued 
requiring  the  publisher  and  union 
to  discontinue  foreclosing  employ¬ 
ment  to  persons  who  have  not  at¬ 
tained  a  seniority  under  the 
union’s  peculiar  rules — a  type  of 
“grandfather  clause.”  Similar  ac¬ 
tions  previously  were  taken  with 
respect  to  other  papers. 

Mr.  London  found: 

“Union  membership  was  diffi¬ 
cult  to  acquire;  generally  passing 
only  by  descent  and  being  largely 
entailed.  For  some  years  the 
membership  list  has  been  frozen 
and  substantially  only  sons  of 
members  and  employes  in  newly- 
organized  shops  are  eligible  to  fill 
any  vacancies.  .  .  . 

“On  the  entire  record  I  am 
convinced  and  find  that  during 
practically  all  of  1949  and  1950, 
to  the  date  of  hearing,  the  order 
of  hiring  .  ,  .  was  union-men 
first,  and  then  if  additional  work 
was  available,  and  then  only,  non¬ 
union  men.” 

The  examiner  ordered  both  the 
newspaper  and  union  to  stop  it 
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journal  is  a  diary 


but  Journal  is  a  newspaper 


CTlONS 


A  journal  is  a  school  girl’s  diary,  an  accountant’s  record 
book,  or  even  that  portion  of  an  axle  that  rotates  in 
the  bearing.  But  Journal  is  the  name  of  a  newspaper. 

It’s  the  same  with  Coke,  the  friendly  abbreviation  for 
Coca-Cola.  Like  Journal,  Coke  is  a  proper  name.  Con¬ 
sequently  it  always  rates  a  capital  “C.”  Spelled  with  a 
lower-case  “c,”  it  means  something  entirely  different. 

Also,  Coke  and  Coca-Cola  are  registered  trade-marks. 


And  good  practice  requires  the  owner  of  a  trade-mark 
to  protect  it  diligently.  So  this  is  another  reason  why 
we  keep  asking  you  to  use  the  upper-case  initial  on  both 
names  for  our  product— just  as  you  do  when  you  write 
or  print  the  name  of  your  publication. 


Coke  —  Coca-Cola 

Both  are  registered  trade-marks  which  distinguish  the 
same  thing:  the  product  of  The  Coca-Cola  Company. 


THE  COCA-COLA  COMPANY 


JOURNALISM  EDUCATION 

J-School  Helps  Solve 
UCLA  Newspaper  Tiff 


By  Dwight  Bentel 

Loud  noises  from  various  col- 
ikge  campuses  this  spring  were 
explosions  on  student  newspapers. 

The  Campus,  City  College  of 
New  York,  was  suspended  for  “in¬ 
sulting  the  president  of  the  col¬ 
lege.” 

Editor  and  entire  staff  of  the 
Daily  Bruin,  University  of  Cali¬ 
fornia  at  Los  Angeles,  resigned  in 
protest  against  “juggling”  of  edi¬ 
torial  appointments. 

At  San  Francisco  City  College, 
The  Guardsman  was  suspended 
because  12  members  of  its  staff 
had  not  bought  student  body  cards. 
And  so  on. 

Frequent  Strains 

Such  crises  are  frequent  among 
the  college  press,  because  student 
newspaper  publishing  is  subject  to 
rending  strains  and  stresses  and 
sometimes  lets  go  with  a  roar. 

It  has  problems  undreamed  of 
by  the  general  circulation  press. 


newspapers  generally.  The  con¬ 
sequences  of  his  ineptness,  willful¬ 
ness  or  irresponsibility  sonKtimes 
are  pretty  a\^ul. 

Paper  Belongs  to  Students 

Then,  further  complicating  the 
problem,  there’s  the  student  gov¬ 
ernment.  The  paper  belongs  to 
the  student  body,  which  elects 
officers  to  conduct  its  affairs. 
These  include  the  student  news¬ 
paper. 

Student  officers  appoint  the  edi¬ 
tor,  who  presumably  is  responsible 
to  them.  Yet  any  editor  worth 
his  salt  believes  his  job  calls  for 
independence  from  student  govern¬ 
ment,  and  that  his  job  is  to  serve 
the  student  body  even  if  it  means 
lambasting  the  people  who  ap¬ 
pointed  him  to  office. 

This  situation,  which  would  try 
the  resourcefulness  of  even  experi¬ 
enced  newspapermen,  must  be 
dealt  with  by  comparatively  un- 


STUDENTS’  DAY  at  the  New  Bedford  (Mass.)  Standard-Times  finds 
Club  Editor  Mary  A.  Judson,  standing,  and  S<Kiety  Editor  Aniantha 
A.  Akin,  flower  in  lapel,  turning  over  their  chores  to  Boston  Univer¬ 
sity  J-students  Joan  Weiss  and  Joan  McMahon.  A  group  of  B.  U. 
students  put  out  the  paper  for  a  day. 


Board  consisting  of  the  editors  of 
the  various  campus  publications, 
and  then  voted  on  by  SEC. 

For  a  number  of  years  there 
was  a  growing  feeling  that  the 
Bruin  was  not  representative  of 
the  campus.  It  allegedly  engaged 
in  ardent  campaigns  on  non-exist¬ 
ing  issues  such  as  discrimination 


the  Bruin  unless  he  has  had  this 
instruction. 

Lecturer  assigned  to  the  course 
is  a  working  newspaperman,  Rob¬ 
ert  Kirsch,  presently  swing-man  on 
the  Hollywood  Citizen-News. 

Mr.  Kirsch  will  also  serve  as 
faculty  adviser  to  the  Bruin. 

A  second  part  of  the  solution 


most  of  which  stem  from  a  three- 
way  division  of  rights  and  respon¬ 
sibilities  peculiar  to  this  small 
branch  of  the  publishing  industry. 

A  college  administration  should¬ 
ers  full  responsibility  for  all  activi¬ 
ties  within  that  institution  (a  fact 
students  are  inclined  to  overlook). 

It  cannot  tolerate  publication 
detrimental  to  the  institution  or 
jeopardizing  its  own  authority. 
Moreover,  it  determines  that  all 
campus  activities  operate  with 
optimum  effectiveness  and  useful¬ 
ness. 


The  campus  newspaper  can  be 
an  asset  or  a  thorn  depending 
upon  its  conduct;  the  temptation 
to  impose  direction  or  “guidance” 
is  very  great,  and  sometimes  irre¬ 
sistible. 

Dictation  Resented 

But  no  one  is  apt  to  resent  dic¬ 
tation  more  keenly  than  the  cam¬ 
pus  journalist. 

He’s  idealistic  about  press  free¬ 
dom.  He  feels,  with  considerable 
justification,  that  if  freedom  of  the 
press  can  exist  anywhere  it  should 
be  in  the  enlightened  atmosphere 
of  a  college  or  university. 

He  wants  to  put  out  his  news¬ 
paper  the  way  he  wants  to  put  it 
out,  and  dam  well  be  let  alone 
while  he’s  doing  it.  “How  can 
you  expect  college  graduates  to 
respect  and  fight  for  the  basic 
human  liberty  of  press  freedom 
when  the  educational  system  de¬ 
nies  it  to  them?” 

As  a  newspaperman,  however, 
he  leaves  much  to  be  desired.  He’s 
largely  untrained,  sometimes  irre¬ 
sponsible  and  immature,  occasion¬ 
ally  has  axes  to  grind. 

The  paper  he  produces  is  cap¬ 
able  of  all  the  good  or  evil  of 
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Where  departments  or  courses 
in  journalism  are  available,  prob¬ 
lems  arising  from  lack  of  news¬ 
paper  training  by  the  staff  would 
seem  susceptible  to  solution. 

But  at  many  schools  the  kids 
regard  the  journalism  department 
as  an  arm  of  administration  and 
potential  threat  to  their  freedom. 
They  view  any  proposed  tie-up 
with  grave  suspicions. 

A  Partial  Solution 

The  fact  that  some  journalism 
schools  maintain  close  and  mutu¬ 
ally  profitable  relations  with  stud¬ 
ent  papers  without  curtailment  of 
their  freedoms  isn’t  apt  to  impress 
situdent  staffs  at  other  institutions 
where  such  relationships  do  not 
exist. 

So,  a  minimum  -  competency 
staff,  headed  by  editors  appointed 
by  student  governmental  officers, 
insists  on  freedom  in  the  conduct 
of  a  newspaper  which  can  be  a 
source  of  great  trouble  to  the  col¬ 
lege  admisistration  which  provides 
for  its  existence  and  takes  final 
responsibility  for  it. 

Recent  Daily  Bruin  fracas  at 
U.C.L.A.  offers  capsule  illustration 
of  how  things  can  get  fouled  up  in 
such  a  situation.  And  the  partial 
solution  of  the  problem,  which  in¬ 
cludes  use  of  graduate  department 
of  journalism  instruction  for  the 
basic  training  of  cubs,  is  one  worth 
study  at  many  another  institution. 

Senior  editors  of  the  Bruin  are 
elected  by  the  Student  Executive 
Council  which  represents  student 
government.  In  the  past  the 
Bruin  senior  staff  has  turned  over 
to  this  SEC  its  own  slate  of  suc¬ 
cessors.  The  slate  was  first  acted 
on  by  a  Student  Publications 


on  campus,  and  the  cry  of  com¬ 
munism  frequently  was  hurled  at 
it  by  students,  alumni,  and  busi¬ 
ness  leaders. 

Its  “Grins  and  Growls”  column 
seemingly  gave  increasing  play  to 
propaganda  for  the  extreme  left. 

The  cubs — students  coming  up 
for  the  first  time  to  work  on  the 
Bruin — were  taught  reporting  by 
a  senior  staff  member,  and  consid¬ 
erable  indignation  was  aroused 
when  a  cub  trainer  allegedly  was 
an  admitted  member  of  the  Com¬ 
munist  Party. 

Last  semester  the  Bruin  choice 
of  editor  was  rejected  four  times 
by  the  SEC  and  a  second  choice 
was  elected.  Former  editor  of  a 
junior  college  newspaper  who  had 
recently  come  to  UCLA  and  not 
served  on  the  Bruin  was  chosen  as 
feature  editor. 

Whole  Staff  Resigned 

That  job  carries  with  it  the 
“Grins  and  Growls”  column. 

At  this  point  the  newly  elected 
editor  and  all  of  his  staff  resigned. 
SEC  called  for  volunteers  to  con¬ 
tinue  the  paper,  and  a  hundred 
students  showed  up.  The  Bruin 
continued  publication. 

Joseph  A.  Brandt,  chairman  of 
U.C.L.A.’s  new  graduate  depart¬ 
ment  of  journalism  then  was  con¬ 
sulted.  In  conjunction  with  Mil- 
ton  Hahn,  dean  of  students,  a 
plan  was  evolved  which  seems  to 
eliminate  in  part  the  problems  of 
an  untrained  staff  and  perpetua¬ 
tion  of  staff  inadequacies. 

The  Graduate  department  of 
journalism  agreed  to  hold  Bruin 
cub  classes — a  tbreenhour  course 
to  be  known  as  Journalism  A. 

No  student,  unless  he  can  de¬ 
monstrate  satisfactory  previous 
journalism  training,  can  work  on 


called  for  creation  of  an  advisory 
board  composed  of  three  students 
— a  junior,  senior,  and  graduate— 
and  two  .facuty  members. 

The  board  will  meet  at  least 
twice  a  month  with  the  senior  staff 
of  the  paper  to  discuss  problems 
as  they  arise,  and  familiarize  itself 
with  the  professional  competence 
of  staff  members  so  that  at  time 
of  elections  it  can  recommend 
editorial  nominees  to  SEC. 

For  Greater  Democracy 

It  is  hoped  this  will  eliminate 
the  political  Impasse  that  has  ex¬ 
isted  in  the  past  and  should  make 
for  greater  democracy. 

Third  part  of  the  settlement  was 
the  promise  of  the  university  ad¬ 
ministration  to  establish  a  print¬ 
ing  plant  on  the  campus  to  print 
both  the  Bruin,  and  the  California 
Sun,  graduate  journalism  depart¬ 
ment’s  experimental  paper. 

Says  Dr.  Brandt,  “While  un¬ 
doubtedly  there  has  been  a  good 
deal  of  politics  in  the  troubles  of 
the  Bruin,  in  my  opinion  a  gij.t 
many  of  the  mistakes  were  made 
by  enthusiastic  students  who  had 
not  bad  professional  training.” 

“Journalism  A  will  not  be  de¬ 
signed  as  a  regular  undergraduate 
journalism  course,  but  specifically 
for  training  in  the  problems  that 
are  inherent  in  a  daily  college 
newspaper. 

“More  than  60  students  present¬ 
ly  are  enrolled  in  the  course,  in¬ 
cluding  many  of  the  interim  Bruin 
staff  as  well  as  all  of  the  old 
Bruin  staff. 

“While  it  may  take  some  time 
to  put  the  entire  plan  in  operation, 
I  do  believe  that  much  of  the  dif¬ 
ficulty  that  has  occurred  in  the 
Bruin  situation  in  the  past  will  bt 
straightened  out.” 
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Ship  bringing  first  ore  from  Venezuela  to  reach  this  country  docks  near  blast  furnaces  at  Bethlehem’s  Sparrows  Point,  Md.,  steel  plant. 


Trainload  of  ore  arrives  at  Palua  on  Orinoco 
River,  from  where  it  will  be  shipp>ed  down 
river  in  shallow-draft  vessels  to  ocean  port. 


Late  in  March  we  began  bringing  in  iron 
ore  from  our  new  mines  in  Venezuela. 

Development  of  these  mines,  begun 
during  the  Thirties  and  delayed  for  years 
as  a  result  of  World  War  II,  has  now 
been  completed.  A  36-mile  railway  was 
pushed  through  the  jungle  to  carry  the 
ore  from  the  mines  to  the  Orinoco 
River.  Two  large  ports  were  constructed, 
one  on  the  river,  the  other  on  the  Carib¬ 
bean.  Vessels  were  built  to  move  the  ore 
down  river,  and  a  fleet  of  ocean-going 


ships  to  bring  it  to  this  country.  Hun¬ 
dreds  of  acres  of  jungle  were  cleared, 
and  three  complete  communities  built 
for  employees  and  their  families. 

Our  new  mines  in  Venezuela  will  soon 
be  producing  3  million  tons  of  iron  ore  a 
year,  and  can  be  stepped  up  to  5  million 
tons.  Planned  years  ago  with  an  eye  to 
the  future  growth  in  steel  demand,  these 
mines  are  now  ready  to  help  supply  the 
much  larger  tonnages  of  ore  needed  for 
Bethlehem’s  expanding  steel  capacity. 


Power  shovel  picks  up  ore  broken  by  blast¬ 
ing,  and  loads  it  into  trucks.  After  crushing, 
the  ore  begins  long  journey  to  steel  plants. 


Modern  hospital  facilities  are  provided  in  new 
communities  for  employees  that  Bethlehem 
built  in  developing  its  Venezuela  ore  mines. 


This  new  community  with  paved  streets  and 
all  improvements  replaces  jungle.  Homes 
designed  for  comfonable  living  in  tropics. 


BETHLEHEM  STEEL 


First  Ore  arrives  from  Venexvela 
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STAY  WITH  IT 

TWO  EVENTS  lend  emphasis  to  the  words 
of  Carroll  Binder,  Minneapolis  Tribune 
editor  of  the  editorial  page  who  has  been 
the  United  States  representative  on  the  UN 
freedom  of  information  committee,  that  we 
must  not  abandon  or  withdraw  from  further 
participation  in  international  deliberations  on 
this  subject.  No  matter  how  distasteful  are 
the  present  efforts  of  some  UN  members  to 
write  restrictionist  legislation,  we  cannot 
withdraw  into  our  shell  and  expect  our  own 
Bill  of  Rights  to  protect  us. 

“Failure  of  the  U.  S.  to  participate  fully 
in  every  UN  consideration  of  freedom  of 
information  issue  would  not  bring  an  end  to 
UN  activities  in  this  field.  On  the  contrary, 
those  bent  upon  curtailing  freedoms  would 
write  the  most  drastic  restrictions  into  inter¬ 
national  law.  Their  arguments  for  such  re¬ 
strictions  would  go  unanswered.  Free  prac¬ 
tices  would  fall  into  ever  greater  disrepute 
and  disuse,”  he  said. 

Two  examples  of  what  Mr.  Binder  means 
are  the  arrest  in  Prague  of  the  Associated 
Press  bureau  chief  and  the  cancelling  of  cre¬ 
dentials  of  the  New  York  Times  correspond¬ 
ent  in  Madrid.  Note  the  similarity  of  the 
reasons  given  by  both  the  Czech  and  Spanish 
governments  to  those  so-called  principles  of 
freedom  of  information  which  have  been 
written  into  the  UN  draft  convention. 

William  N.  Oatis  in  Prague  was  arrested 
and  charged  with:  1.  Activities  hostile  to  the 
state;  2.  Gathering  and  disseminating  infor- 
maton  considered  secret  by  the  Czech  gov¬ 
ernment;  3.  Spreading  malicious  information 
regarding  the  Czech  state.  Sam  Pope  Brewer 
in  Madrid  is  charged  with  “lack  of  truth¬ 
fulness”  although  no  specific  incorrectness 
has  been  cited. 

These  are  the  interpretations  some  gov¬ 
ernments  would  give  to  Article  5  of  the  UN 
Convention  on  Freedom  of  Information  as  it 
now  stands  which  says  that  reporters  and 
correspondents  must  “counteract  the  dis¬ 
semination  of  false  or  distorted  report  which 
offend  the  national  dignity  of  peoples  or 
promote  hatred  or  prejudice  against  other 
states,  or  against  persons  or  groups  of  dif¬ 
ferent  race,  language,  religion  or  philosophi¬ 
cal  conviction;  or  combat  any  form  of 
propaganda  for  war.” 

The  U.  S.  government  and  the  press  must 
stay  in  there  pitching  to  do  all  they  can  to 
prevent  the  UN  from  writing  such  ambiguous 
and  dangerous  language  into  international 
law.  Even  if  the  U.  S.  Senate  does  not  ratify 
the  treaty  and  our  own  rights  are  protected 
at  home,  these  two  instances  show  how  our 
reporters  will  be  treated  overseas.  Under 
the  present  terminology  any  excuse  can  be 
justified. 

HOLLOW  SHELL 

THE  PERON  government  in  Argentina  has 
completed  its  expropriation  of  La  Prensa 
and  turned  the  newspaper  over  to  the  Gen¬ 
eral  Confederation  of  Labor. 

Mr.  Peron  and  his  vest-pocket  union  may 
think  they  have  acquired  a  great  newspaper 
which  they  can  manipulate  to  their  best 
interests.  What  they  have  taken  over  is  a 
name  and  a  plant — a  hollow  shell. 

La  Prensa  will  be  another  mouthpiece  for 
the  government  but  it  will  never  regain  its 
stature  as  a  free  newspaper  under  the  pres¬ 
ent  alliance. 


There  is  gold,  and  a  multitude  of  rubies; 
but  the  lips  of  knowledge  are  a  precious 
jewel. — Proverbs,  XX;  15. 


OPEN  DOOR 

THE  AMERICAN  Newspaper  Publishers 
Association  used  to  hold  its  annual  con¬ 
ventions  completely  behind  closed  doors.  It 
has  made  progress  in  opening  the  doors  so 
that  there  is  no  mystery  about  what  is  going 
on  in  closed  sessions  But  there  is  room  for 
more  progress. 

ANPA  opened  its  first  session  in  1944 
during  the  war  when  the  Wednesday  after¬ 
noon  meeting  was  devoted  to  a  discussion 
of  advertising  under  the  auspices  of  the 
Bureau  of  Advertising.  That  meeting  has 
stayed  open  through  the  intervening  years. 
In  the  meantime,  the  Wednesday  morning 
session  has  been  opened  up,  as  it  was  this 
year  when  an  address  on  the  newsprint  prob¬ 
lem  was  followed  by  a  question  period. 
Other  sessions,  however,  remain  closed  to 
the  press  and  public. 

Those  who  believe  in  the  closed  session 
policy  state  that  the  members  have  private 
pioblems  to  discuss  and  that  they  would 
not  get  on  their  feet  and  talk  about  them  if 
they  felt  they  might  be  quoted. 

We  have  three  thoughts  on  the  subject: 

1.  No  session  of  two  to  four  hundred 
people,  or  more,  can  be  completely  secret 
or  off-the-record. 

2.  We  never  heard  of  anything  that  took 
place  behind  those  doors  that  could  not  have 
been  reported  in  an  open  session.  The  ques¬ 
tion  period  following  the  newsprint  talk 
this  year  proves  the  publishers  are  not  afraid 
to  get  on  their  feet  in  front  of  a  big  crowd, 
reporters  and  everybody. 

3.  This  closed  door  policy  is  the  worst 
possible  public  relations  that  the  American 
newspaper  publishers  could  think  up.  There 
is  no  conspiracy  behind  those  closed  doors 
but  the  mere  fact  that  they  are  not  open 
leads  to  mystery  and  suspicion.  It  makes 
the  publishers  a  perfect  target  for  the  jibes 
and  attacks  of  labor  publications  and  pro¬ 
fessional  press  critics. 

Newspapermen,  being  the  first  to  protest 
closed  meetings  of  other  groups,  should  be 
the  first  to  admit  there  is  no  justification  for 
the  practice.  The  newspaper  publishers’  as¬ 
sociation  should  live  in  a  glass  bowl.  Neither 
it  nor  its  members  have  anything  to  hide. 

We  have  nothing  but  admiration  for  the 
work  of  the  present  ANPA  general  manage¬ 
ment  and  the  job  it  has  done  in  opening 
some  of  the  sessions.  However,  we  feel 
there  is  no  need  for  any  secrecy  at  the  an¬ 
nual  meetings  and  they  should  be  open  as 
are  those  of  AP  and  ASNE. 
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UCENSING 

SENATOR  Kefauver  and  his  successor. 
Senator  O’Conor,  quickly  assured  news¬ 
men  that  it  was  not  the  intention  of  the 
committee  to  require  the  three  news  services 
to  be  licensed  by  the  Federal  Communica¬ 
tions  Commission. 

This  assurance  is  welcome  as  the  commit¬ 
tee  report  didn’t  make  it  exactly  clear.  The 
committee  said  it  is  working  on  a  bill 
“which  would  require  all  persons  engaged 
in  the  dissemination  of  any  information  con¬ 
cerning  horse  racing  or  dog  racing  events 
or  betting  information  on  any  other  sporting 
event  by  means  of  interstate  or  foreign 
communication  to  receive  a  license  solely  for 
these  purposes  from  the  FCC.” 

This  is  going  to  be  a  tricky  bill  to  write. 
We  have  no  desire  to  protect  those  organ¬ 
izations  engaged  solely  in  transmitting  gam¬ 
bling  information  to  gamblers.  But  the  major 
news  services  which  transmit  racing  infor¬ 
mation  as  legitimate  news  must  be  protected 
against  any  licensing  attempt. 

Senator  Kefauver  has  said  the  “the  major 
burden”  of  showing  that  a  service  was  de¬ 
voted  substantially  to  transmitting  informa¬ 
tion  used  in  illegal  gambling  would  be  on 
the  FCC.  It  seems  to  us  the  proposed  bill 
should  contain  some  provision  which  would 
prevent  FCC  from  having  any  authority  at 
all  over  what  is  carried  on  press  association 
wires.  What  should  be  avoided  is  any  loop¬ 
hole  through  which  FCC  in  the  future 
might  try  to  tell  the  press  services  what 
they  can  transmit  over  their  sports  wires. 

We  feel  sure  the  Kefauver-O’Conor  com¬ 
mittee  has  this  problem  in  mind  and  that 
those  who  are  eager  to  preserve  our  free 
press  will  cooperate  in  solving  the  problem. 

SOUTHERN  NEWSPRINT 

LAST  WEEK  Editor  &  Publisher  pointed 
out  that  the  immediate  supply  of  news¬ 
print  in  this  country  depends  on  the  decisions 
ol  the  U.  S.  and  Canadian  governments 
which  may  take  some  of  it  away  from  news¬ 
paper  publishers  here  and  allocate  it  to 
nations  overseas. 

It  doesn’t  look  as  if  publishers  can  do 
much  about  it.  But  they  can  do  something 
about  alleviating  the  situation  in  the  future. 

The  answer  lies  in  more  publisher-spon¬ 
sored  newsprint  mills  in  the  South. 

If  5  or  10%  of  our  present  supply  is  sent 
to  other  countries  that  need  it,  U.  S.  pub¬ 
lishers  can  expect  to  kiss  this  tonnage  good¬ 
bye  for  all  time.  There  is  no  hope  that  this 
would  be  a  temporary  arrangement.  Now 
that  foreign  governments  have  realized  their 
mistake  in  letting  their  contracts  lapse  in 
Canada,  now  that  they  are  either  providing 
the  dollars  to  get  back  into  the  market  or 
stand  to  get  the  tonnage  by  international  al¬ 
location  devices,  they  will  not  relinquish 
those  arrangements  quickly.  U.  S.  publishers 
can  expect  to  be  in  short  supply,  therefore, 
for  many  years  to  come  until  the  world 
supply  is  increased. 

They  can  help  enlarge  that  supply  for 
their  own  benefit  by  developing  more  mills 
in  the  South.  There  is  already  one  mill 
venture  underway.  More  are  feasible.  The 
publishers  who  suported  the  Lufkin  and 
Coosa  River  mills  have  never  regretted  their 
investments.  Many  of  them  wish  they  had 
invested  more. 
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PERSONAL 

MENTION _ 

Max  H.  Bromberg,  president 
of  S.  S.  Koppe,  Inc.,  international 
publishers  representatives,  has  re¬ 
cently  returned 
from  a  business  SBBHH 

trip  through 

Central  and  ■ 

South  America. 

Mrs.  Oveta  II  ’  J 

Culp  Hobby,  It^v 

vicepresident  of  » 

tht  Houston  ' 

(Tex.)  Post  and 

former  head  of  %  f| 

the  WACs,  is  the  *  .  A'  i 

onlv  woman  ap-  _  . 

pointed  to  the  Bromberg 

national  policy  board  of  the 
American  Assembly  by  Gen. 
Dwight  D.  Eisenhower,  president 
of  Columbia  University.  John 
Cowles,  president  of  the  Minne¬ 
apolis  (Minn.)  Star  and  Tribune, 
also  was  appointed  to  the  board, 
organized  to  clarify  national  is¬ 
sues. 

Merritt  E.  Benson,  assistant 
to  Gov.  Arthur  Langlie  of  Wash¬ 
ington,  has  announced  plans  to 
return  in  September,  after  a 
year’s  leave  of  absence,  to  his 
University  of  Washington  post  as 
professor  and  assistant  director  of 
the  School  of  Journalism. 

Robert  McLean,  president  of 
the  Philadelphia  (Pa.)  Bulletin 
and  president  of  the  Associated 
Press,  will  receive  a  Journalism 
Medal  from  Syracuse  University 
on  May  2. 

Neil  MacNeil,  who  recently 
retired  as  assistant  night  manag¬ 
ing  editor  of  the  New  York 
Times  after  33  years  of  service 
on  that  newspaper,  received  the 
John  O’Hara  Cosgrave  Award  for 
distinguished  work  in  the  field  of 
journalism  from  the  Dutch  Treat 
Club.  Assisting  in  the  entertain¬ 


ment  at  the  annual  dinner  were 
John  Chapman  of  the  New  York 
Daily  News  and  H.  Howard 
Taubman  of  the  New  York 
Times. 

George  Fries,  general  manager 
of  the  Cincinnati  (O.)  Times- 
Star,  was  honored  at  a  dinner  of 
the  Cuvier  Press  Club  as  he  be¬ 
gan  his  18th  consecutive  term  as 
president  of  that  group. 

Herbert  L.  Lewis,  editor  of 
the  St.  Paul  (Minn.)  Dispatch- 
Pioneer  Press,  recently  was  given 
a  n  Outstanding 
Achieve- 
ment  medal  by 
the  University  of 
Minnesota  in  rec¬ 
ognition  of  the 
merit  of  his  writ¬ 
ings  and  his  lead¬ 
ership  in  school 
and  civic  affairs. 

Edward  T. 

Austin,  former 
editor  -  in  -  chief  Lewis 
of  the  San  Diego 
(Calif.)  Union-Tribune,  has  been 
named  director  of  public  relations 
of  Rohr  Aircraft  Corp.,  Chula 
Vista,  Calif.  Mr.  Austin  con¬ 
tinues  to  write  his  syndicated  col¬ 
umn,  “Passing  Parade.” 

Tom  Whitehead,  editor  and 
publisher  of  the  Brenham  (Tex.) 
Banner-Press,  has  been  elected 
president  of  the  Texas  Gulf  Coast 
Professional  Chapter  of  Sigma 
Delta  Chi,  national  professional 
journalism  fraternity,  Mr.  White- 
head  succeeded  John  H.  Man- 
they,  Jr.,  Cleveland  (Tex.)  Ad¬ 
vocate  publisher. 

On  the  Business  Side 

Paul  J.  O’Neill,  Jr.,  formerly 
secretary-treasurer  of  the  Press- 
Union  Publishing  Co.,  Atlantic 
City,  N.  J.,  who  is  to  become  as¬ 
sociated  with  the  Atlantic  City 
(Continued  on  next  page) 
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GORDO 

IN  ONE  OF  THE  MOST  HILARIOUS 
EPISODES  IN  COMIC-STRIP  HISTORY! 


Readers  of  tke 
Denver  Post 
insisted  that 
(jordo  he  pnt 
back  in  the 
Post  lineup. 


Spark  reader-interest  with  Burck's 
"paced-to-the-news"  cartoon  comment 


Attroct  growing  roador-ot- 
tontioa  to  your  oditorial  pagoo 
with  Pulitxor  Priiowinnor  Jacob 
Burck's  oditorial  cartoons. 
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mony  looding  nowspapors  emd 
or#  roprintod  iroquontly  in  na¬ 
tional  nows  magosinos.  AtoU- 
ablo  in  2  crad  3  colunm  panels, 
drawn  and  nailod  8  times 
weekly  to  keep  on  top  ol  the 
news.  ¥nre  for  proofs  and 
terms  todayl 
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Gordo-s 

I  s-sTtlCES  are  blaclt^  1 

1  1 

1  “Beans  1 

\  our  again—  \ 

1  We’ll  enjoy  r'f  I 

\  A.  thing  \ 

\  Is  gS’s  \ 

\  ^  Wp’s  there  ,  \ 

\  As  long  as  ^Fortunes  I 

\  vfe  can  swn  i 

\  ^^f*Tgrapei«««-  \ 

\  Larainte,  wy  •  ^ 


WHAT  IS  THE 
SECRET  OF 
GORDO'S 
"SCREWY" 
BALL? 

What  strange  course 
of  events  thrusts  an 
easy-going  farmer  into 
the  world  spotlight  as 
one  of  the  most  sensa¬ 
tional  pitchers  of  all 
time? 

What  has  Gordo  got 
on  the  ball?  Plenty, 
we  say! 


Sequence  starts 
Monday.  May  14. 
Wire  for  proofs. 
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branch  of  Newberger  &  Co.,  stock 
brokers,  on  Aug.  1,  is  sailing  with 
Mrs.  O’Neill  on  May  12  on  the 
French  liner  Liberte  for  a  tour 
of  Europe  and  England. 

Vester  Coy  Jones,  advertising  Publisher  of  the  Yakima  (Wash.) 
salesman  for  the  Anadarko  ^^orning  Herald  and  the  Yakima 


newspaper,  has  been  elected  pres¬ 
ident  of  the  National  Duck  Pin 
Bowling  Congress. 

Jan  Bragg  is  a  new  addition  to 
the  business  office  of  the  Anchor¬ 
age  (Alaska)  Daily  News. 

Mrs.  Louise  Swansey  has 
joined  the  accounting  department 
of  the  Republic  Publishing  Co., 


THE  FOURTH  ESTATE  . . . 


By  Trent 


In  1 


(Okla.)  News,  has  resigned  to 
take  a  similar  post  with  the  Deni¬ 
son  (Tex.)  Herald  and  has  been 
succeeded  at  the  News  by  Bill 
Welch. 

Arling  Brooks,  former  press¬ 
room  foreman,  has  been  named 
acting  advertising  manager  of  the 
Gadsden  (Ala.)  Times  during  the 
absence  of  Kenneth  Strickland, 


Daily  Republic. 

Mrs.  John  Morse  has  been  em¬ 
ployed  as  a  clerk  in  the  classified 
advertising  department  of  the 
Yakima  (Wash.)  Morning  Herald 
and  the  Yakima  Daily  Republic, 
replacing  Mae  Rensch,  resigned. 

Bill  King,  recently  of  the 
Anchorage  Shopping  News,  now 
heads  the  advertising  department 


in  military  service  since  last  Sep-  Fairbanks  (Alaska)  News 


tember. 

Russell  N.  Bentley,  credit 
manager  of  the  Woonsocket  (R. 
I.)  Call  and  a  veteran  of  approxi¬ 
mately  40  years’  service  with  that 
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Miner. 

Bob  Breckenridge,  former  ad¬ 
vertising  manager  of  the  Yorba 
Linda  (Calif.)  Star,  has  joined 
the  advertising  staff  of  the  Garden 
Grove  (Calif.)  News. 

Bob  Seal,  formerly  of  the 
Ketchikan  Chronicle,  Ketchikan 
Daily  News,  Anchorage  Times 
and  Alaska  Weekly,  is  now  ad¬ 
vertising  manager  of  the  Anchor¬ 
age  Daily  News,  replacing  John 
Cox  who  has  gone  to  Washing¬ 
ton,  D.  C. 

Shirley  King  Gilmour,  for¬ 
merly  of  the  Seattle  (Wash.)  Star, 
and  for  the  last  seven  years  on 
the  editorial  and  advertising  staff 
of  the  Ketchikan  Chronicle,  has 
joined  the  Anchorage  (Alaska) 
Daily  News  advertising  depart¬ 
ment, 

Russell  W.  Young,  advertising 
manager  of  the  Seattle  (Wash.) 
Times  has  been  elected  a  member 
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Glenn  Tabor,  who  has  been 
farm  editor  of  the  Topeka  (Kan.) 
Daily  Capital  for  six  years,  be¬ 
came  director  of  the  aeronautics 
division  of  the  Kansas  Industrial 
Development  Commission  on  May 
1.  He  is  a  son  of  Milton  Tabor, 
managing  editor  of  the  Capital. 

Borges  Fortes  da  Silva, 
member  of  the  editorial  staff  of 
Correio  de  Povo,  Porto  Alegro, 
Brazil,  is  in  the  U.  S.  studying 
newspaper  methods  on  a  press 
scholarship  awarded  by  the  U.  S. 
Government. 

Arnaldo  Cortesi,  New  York 
Times  correspondent  in  Rome,  re¬ 
cently  arrived  in  New  York  on 
the  Italian  liner  Satumia  for  a 
visit  in  the  U.  S. 

Dean  Pieper,  former  reporter- 
photographer  of  the  old  Oakland 
(Calif.)  Post-Enquirer,  and  man¬ 
aging  editor  of  the  Martinez 
(Calif.)  Contra  Costa  Gazette, 
has  joined  the  general  assignment 
staff  of  the  San  Diego  (Calif.) 


Union.  During  World  War  II,  he 
was  managing  editor  of  the  Pa¬ 
cific  Stars  &  Stripes  in  Tokyo. 

Mariam  Badcon,  many  years 
with  the  Seattle  (Wash.)  Press- 
Intclligencer  and  Seattle  Times, 
who  has  been  operating  a  public 
relations  office  in  Settle,  has 
joined  the  staff  of  Palmer  (Alas¬ 
ka)  Frontiersman  as  editor.  She 
will  also  edit  the  paper’s  monthly 
magazine,  the  Alaskan. 

Jack  Magee,  former  reporter- 
photographer  on  the  Clovis  (N. 
M.)  News  -  Journal,  and  copy¬ 
writer  at  WHBY  (Appleton,  Wis.), 
has  joined  the  ^itorial  staff  of 
the  Amarillo  (Tex.)  Times. 

John  Ryan,  former  managing 
editor  of  the  Anchorage  (Alaska) 
Daily  News,  is  now  managing  edi¬ 
tor  of  the  Fairbanks  (Alaska) 
News  Miner.  Cliff  Cernick  is 
now  managing  editor  of  the 
Anchorage  Daily  News. 

Frank  Mastro,  Chicago  Trib¬ 
une  sports  writer,  has  been  elected 
president  of  the  Chicago  Boxing 
Writers  and  Broadcasters  Associa¬ 
tion,  succeeding  Gene  Kessler, 
Chicago  Sun  -  Times.  Charles 
Davis,  Chicago  Defender,  is  vice- 
president;  Ed  Sainsbury,  United 
Press,  secretary,  and  Joe  Rein, 
Chicago  Daily  News,  treasurer. 

Gale  Ellis,  former  news  editor 
of  the  Indio  (Calif.)  News  and 
reporter  on  the  San  Francisco 
Examiner  and  Sacramento  (Calif.) 
Bee,  has  become  news  editor  of 
the  Garden  Grove  (Calif.)  News. 

Jerry  Murphy,  assistant  field 
representative  for  the  Waterbary 
(Conn.)  Republican,  has  joined 
the  staff  of  the  Washington  (D. 
C.)  Times-Herald. 

Mrs.  Wilma  Jean  Jolly  has 
begun  work  as  society  reporter  on 
the  Oklahoma  City  Daily  Okla¬ 
homan  and  Times.  Prior  to  join¬ 
ing  the  Oklahoma  City  papers,  she 
was  post  information  specialist  at 
Camp  Polk,  La.  and  society  editor 
of  Anadarko  (Okla.)  Daily  News. 
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Sam  G.  Campbell  has  resigned 
as  city  editor  of  the  Muskogee 
(Okla.)  County  News  to  accept 
a  post  on  the  copydesk  of  the 
Long  Beach  (Calif.)  Press-Tele¬ 
gram. 

Gene  Bennett,  formerly  on 
the  editorial  staff  of  the  Staunton 
(Va.)  News  Leader,  has  joined 
the  reportorial  staff  of  the  Roa¬ 
noke  (Va.)  World-News. 

Bill  Zeidler,  former  police  re¬ 
porter  of  the  Atlantic  City  (N.  J.) 
Press-Union,  has  joined  the  As¬ 
sociated  Press  staff  at  the  Charles¬ 
ton,  W.  Va.  office. 

George  Padget  has  joined  the 
copydesk  of  the  Topeka  (Kan.) 
Daily  Capital.  He  was  formerly 
managing  editor  of  the  Laramie 
(Wyo.)  Daily  Bulletin. 

Carrie  Lou  Sutherland,  so¬ 
ciety  editor  of  the  Anaheim 
(Calif.)  Bulletin,  has  been  elected 
president  of  the  California  Asso¬ 
ciation  of  Press  Women,  succeed¬ 
ing  Helen  Malloch,  founder  of 
the  National  Federation  of  Press 
Women,  Inc. 

Danny  Terzo,  chief  copyboy 
of  the  Los  Angeles  Herald  &  Ex¬ 
press,  is  now  a  reporter. 

Richard  J.  Gonder  has  been 
named  an  assistant  city  editor  of 
the  Norfolk  (Va.)  Virginian-Pilot, 
succeeding  L.  Cameron  Gregory, 
who  has  been  recalled  to  active 
Navy  duty  as  a  lieutenant.  Rich¬ 
ard  W.  Wilson  has  moved  into 
Mr.  Gonder’s  spot  on  the  mari¬ 
time  beat  and  Charles  K.  Mar¬ 
shall,  formerly  with  the  Easton 
(Md.)  Star-Democrat,  is  an  addi¬ 
tion  to  the  staff. 

Richard  Maloy,  son  of  Frank 
Maloy,  the  late  managing  editor 
of  the  Lorain  (O.)  Journal,  has 
left  the  staff  of  the  Detroit 
(Mich.)  Free  Press  and  has  taken 
a  job  on  the  telegraph  desk  of  the 
Journal.  James  Simpson,  former 
Journal  telegraph  editor,  has 
joined  the  Free  Press  copy  desk. 

(Continued  on  page  37)- 


EDITOR  &  PUBLISHER  for  May  5.  1951 


36 


In  The  Editorial  Rooms 

continued  from  page  36 


Charles  Cain,  who  has  been 
^rts  editor  for  Associated  Press 
Detroit  bureau,  has  been  named 
news  editor.  Mr.  Cain  replaces 
Frank  Kenesson,  who  has  joined 
the  public  relations  department  of 
Chrysler  Motors.  The  AP  sports 
job  has  been  taken  over  by  for¬ 
mer  AP  staffer  Harry  Stapler, 
who  recently  was  sports  editor  of 
the  Wooster  (O.)  Daily  Record. 

Wu-LiAM  Hutchins,  formerly 
with  the  Pontiac  (Mich.)  Daily 
Press,  and  Jack  Strohm,  who 
worked  on  the  Detroit  (Mich.) 
Labor  News,  have  joided  the  re¬ 
porting  staff  of  the  Detroit  Free 
Press. 

Glen  Smith,  Los  Angeles  Mir¬ 
ror  reporter,  has  resigned  to  ac¬ 
cept  a  position  with  the  State  De¬ 
partment’s  Information  Service  in 
Calcutta. 

Pete  Hayes,  of  the  U.P.  Bu¬ 
reau  in  Seattle  is  now  in  charge 
of  the  Alaska  U.P.  office  with 
headquarters  in  Anchorage. 

Miss  Andree  J.  Colt  has  been 
named  director  of  public  relations 
of  the  W.  P.  Chrysler  Building 
Corp.,  New  York  City.  She  for¬ 
merly  had  held  editorial  and 
reportorial  positions  on  the  Sala¬ 
manca  (N.  Y.)  Republican-Press, 
Amsterdam  (N.  Y.)  Evening  Re¬ 
corder,  Woonsocket  (R.  I.)  Call, 
and  the  New  York  Post. 

Carol  Lou  Tippit,  who  for  the 
last  three  years  has  been  a  re¬ 
porter  on  the  Honolulu  (Hawaii) 
Star  Bulletin  is  now  with  the  news 
staff  of  the  Anchorage  (Alaska) 
Daily  News.  Helen  Gellette 
of  the  News  is  taking  a  leave  of 
absence  for  several  months. 


Wedding  Bells 

Bert  D.  Lane,  business  mana¬ 
ger  of  the  Santa  Barbara  (Calif.) 
News-Press,  to  Mrs.  Teresa  de 
PiAzzi  Janssens,  recently. 

Michael  O.  Cicarelli,  Boston 
(Mass.)  Record- American  staffer, 
to  Josephine  Velardo,  recently. 

Norm  Shavin,  picture  editor  of 
the  Louisville  (Ky.)  Times,  to 
Miss  Phyllis  Grumet  of  New 
York,  in  New  York,  April  15. 

Gerald  E.  McCourt,  on  the 
New  Britain  news  •staff,  Hartford 
(Conn.)  Courant,  to  Miss  Mary 
B.  Jaskot,  recently. 

Mrs.  Miriam  Jones  Daugher¬ 
ty,  Warren  (O.)  Tribune  Chron¬ 
icle  society  editor,  to  Osmond  J. 
Hawkins  of  Warren. 

Miss  Angle  Johnston,  adver¬ 
tising  manager  of  the  Seminole 
(Okla.)  Producer,  to  Winston 
Combes,  Tishomingo,  Okla.,  in 
Ponca  City,  Okla.,  March  24. 

W.  C.  Stouffer,  managing  edi¬ 
tor  of  the  Roanoke  (Va.)  World- 
News,  to  Mrs.  Anne  Cannon 
Plumley,  April  23. 

Herbert  J.  Phillips,  member 
of  the  advertising  staff  of  the 
Boston  Hearst  papers,  to  Miss 
Anne  M.  Carr  of  Boston. 


AFFAIRS  OF  PRESS  held  the  spotlight  at  the  Chicago  Daily  News 
reception  during  ANPA  Convention,  though  Celeste  Holm,  star  of 
“Affairs  of  State,”  was  the  center  of  attraction.  She  is  pictured  be¬ 
tween  John  Sterling,  publisher  of  Thk  Week,  and  John  S.  Knight, 
publisher  of  the  Chicago  Daily  News. 


Military  Service 


Lt.  Jerry  O'Leary,  formerly 
assistant  city  editor  of  the  Wash¬ 
ington  (D.  C.)  Post,  has  assumed 
command  of  the  Public  Informa¬ 
tion  Section  of  the  First  Marine 
Division,  fighting  in  Korea.  He 
relieved  Capt.  Michael  C.  Cap- 
RARO,  formerly  a  reporter  for  the 
San  Francisco  Chronicle,  who  re¬ 
ports  to  Washington  for  further 
assignment.  The  latter  was  with 
Frank  Noel,  AP  photographer, 
when  he  was  captured  by  the 
Chinese  Communists  last  Decem¬ 
ber. 

Guy  Old,  who  left  the  news 
editorship  of  the  Idahel  (Okla.) 
McCurtain  Gazette  in  September 
to  enter  service  as  a  private,  is 
now  a  corporal  in  the  public  in¬ 
formation  office  at  Walker  Air 
Force  Base.  Roswell,  N.  M.  His 
job  includes  editing  the  Atomic 
Blast,  weekly  camp  newspaper. 

Staff  Sgt.  John  P.  McPart- 
LiN,  former  city  editor  of  the 
Bemidji  (Minn.)  Northland 
Times,  and  Sgt.  John  J.  Murray, 
formerly  with  the  Manistee  News- 
Advocate,  are  editors  of  the  Tenth 
Air  Force  News,  Selfridge  Air 
Force  Base,  Mich.,  which  won  the 
national  first  prize  from  the 
Armed  Forces  Press  Service. 

2nd  Lt.  Park  H.  Irvine,  staff 
writer  for  the  Enid  (Okla.)  News 
and  Eagle,  reported  to  the  525th 
Military  Intelligence  Service 
Group,  Fort  Bragg,  N.  C.,  Apr. 
27. 

1st  Lt.  Elwin  D.  Hatfield, 
assistant  city  editor  of  the  Okla¬ 
homa  City  Daily  Oklahoman,  re¬ 
ported  to  Fort  Riley,  Kans.,  for 
active  duty  April  21  and  was 
assigned  to  the  First  Radio  Broad¬ 
casting  and  Leaflet  Groiq>  at  the 
post. 

Franklin  S.  Riley,  Jr.,  city 
desk  man  and  reporter  for  the 


Kansas  City  Star,  has  been  re¬ 
called  to  active  duty  as  a  first 
lieutenant  in  the  artillery.  He 
now  is  stationed  at  Camp  Carson, 
Colo. 

Argyll  Campbell,  reporter  for 
the  New  Orleans  (La.)  States,  is 
in  training  at  Langley  Field,  Va., 
with  the  1 22nd  Bombardment 
Squadron,  Louisiana  Air  National 
Guard,  which  has  been  called  to 
active  duty.  He  is  the  son  of 
Charles  H.  Campbell,  director 
of  the  Washington  office  of  Brit¬ 
ish  Informational  Services. 

Sgt.  Mark  Feinberg  is  assigned 
to  the  public  information  office 
of  the  103rd  Fighter-Interceptor 
Wing,  U.  S.  Air  Force,  at  Brain- 
erd  Field,  Hartford,  Conn.  He  is 
a  former  reporter  for  the  Spring- 
field  (Mass.)  Newspapers  and 
the  Hartford  (Conn.)  Courant. 

Cpl.  Marvin  Presley  Forgy, 
Altus,  Okla.,  has  been  appointed 
editor  of  the  newspaper  of  the 
Biggs  Air  Force  Base  in  Texas. 
He  is  a  World  War  II  veteran  and 
a  graduate  of  the  University  of 
Missouri  J-School. 

■ 

Brown  Buys  Control 
Of  Anchorage  News 

Anchorage,  Alaska  —  Norman 
C.  Brown,  editor  and  publisher 
of  the  Anchorage  Daily  News,  has 
purchased  25,000  shares  of  the 
paper’s  stock  from  Harry  Hill, 
president  of  the  Northern  Pub¬ 
lishing  Co.  Sale  of  the  stock 
gives  Mr.  Brown  controlling  in¬ 
terest. 

Mr.  Hill,  Alaskan  capitalist,  is 
a  member  of  the  board  of  direc¬ 
tors,  Lathrop  Co.,  owners  of  the 
Fairbanks  News  Miner. 

Starting  the  Anchorage  News 
as  a  weekly  in  January,  1946, 
Mr.  Brown  brought  the  paper  into 
the  daily  field  in  May,  1948. 
Present  circulation  is  over  7,500. 
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Bernstein  Is  Named 
Times  News  Editor 

Two  new  titles  have  been  cre¬ 
ated  in  the  night  bull  pen  of  the 
liew  York  Times  following  the 
retirement  of  Neil  MacNeil,  se¬ 
nior  assistant  night  managing 
editor. 

Theodore  M.  Bernstein,  assist¬ 
ant  night  managing  editor,  was 
named  news  editor.  He  will  be 
major  supervisor  of  the  night  news 
operation  under  night  managing 
editor  Jlaymond  H.  McCaw.  Er¬ 
nest  von  Hartz  was  designated  as¬ 
sistant  news  editor.  The  title  of 
assistant  night  managing  editor  was 
dropped. 

‘Swing  Man’  Post 

A  fourth  place  of  “swing  man” 
in  the  bull  pen  will  be  filled  on  a 
rotating  basis  by  Lewis  Jordan,  as¬ 
sistant  foreign  news  editor;  Will 
Weng,  night  city  editor,  and  Don¬ 
ald  Marshall,  city  copy  desk  head. 
This  follows  the  procedure  of  the 
past  several  months. 

Although  Mr.  von  Hartz  has 
been  sitting  in  the  bull  pen  since 
March  of  1950,  he  has  retained  the 
title  of  national  news  editor.  That 
title  shifted,  with  this  chain  of 
changes,  to  Ray  O’Neill,  who  was 
head  of  the  national  news  desk. 
Sam  Sharkey,  Mr.  O’Neill’s  assist¬ 
ant,  moved  up  to  desk  chief.  Clif¬ 
ford  Laube  continues  as  day  na¬ 
tional  news  editor. 


Ada  Montgomery 
Gets  Kansas  Award 

Lawrence,  Kan. — Ada  Mont¬ 
gomery,  women’s  editor  of  the 
Topeka  Daily  Capital,  received 
the  1951  Kansas  University  award 
“for  outstanding  work  by  a  wo¬ 
man  journalist.” 

Mrs.  Montgomery  received  the 
award  at  the  Matrix  Table  dinner 
of  Theta  Sigma  Phi. 

She  is  the  wife  of  Paul  M. 
Montgomery,  veteran  Daily  Cap¬ 
ital  advertising  man.  Both  became 
members  of  the  Capper  Publica¬ 
tions  Old  Timers  Club  a  few  years 
ago.  Mrs.  Montgomery  has  been 
on  the  staff  30  years. 

■ 

No  Jump  in  3  Years 

Cincinnati — Despite  the  Ko¬ 
rean  war  and  the  MacArthur  story, 
the  Enquirer  hasn’t  jumped  a  story 
from  page  one  since  Dec.  12,  1947. 


You* re  Lucky— ^ 

“Here  right  on  hand  are  Editob 
k  PuBLitRH'a  claMified  ads  to 
help  you  replace  personnel  in 
military  serriee.’’ 

You  Reach  Quality  Hdp. 

—  Run  a  Help  Wanted  Ad  — 

—  Check  Situations  Wanted  — 

WSITB  —  WIBB  —  PHONB 

Editor  &  Pubushoi 
Classitiid  Dept. 

TImss  Tawer,  New  Tark  18,  M.  T. 
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1951  Year  Book 
Corrections 
And  Additions 


The  following  revisions  should 
be  made  in  the  1951  Editor  & 
Publisher  International  Year 
Book'. 


Page  24  —  ARIZONA,  Tucson.  List 
Thomas  E.  ElUnwood  as  Assistant  to 
the  Publisher;  Victor  Thornton,  Man¬ 
aging  Editor  and  Frank  Johnson  as 
City  Editor. 

Page  25— ARKANSAS,  Little  Rock  Ar- 
kansas  Gazette  circulation  rates  should 
read  (5cd,  lOcS,  25cw-d,  3S:w-d&S). 

Page  26— CALIFORNIA,  Burbank  Re¬ 
view  General  Advertising  rate  is  .07. 
Wire  Services  are  (AP)  (U.P.) 
(CWB).  Publishing  Company  is 
Southern  California  Associated  News¬ 
papers,  Inc.;  Alden  C.  Waite,  Pres.; 
ill  u  g  h  Baumberger,  (Pub-e-gm) ; 
George  Hutchison  (me);  Fred  Corn- 
stock  (ne) ;  Lyn  Nofziger  (sp); 
Frances  Peck  (so) ;  Warren  Taylor 
(bm);  Weymond  Hopkins  (cm); 
Charles  Christian  (ad-pm);  Dave 
Grace  (mga) ;  Jack  Hathaway 
(cam);  Harold  Larson  (comp.  for.). 

Page  27 — CALIFORNIA,  Los  Angeles 
Herald  &  Express,  List  N'eil  S.  Hellis 
as  Advertising  Manager. 

Page  36— DISTRICT  OF  COLUMBIA, 
Washington  Times-Herald  Advertising 
Rates  should  read  65c  flat  daily  or 
Sunday  and  $1.10  for  the  combination. 

Page  50 — INDIANA,  Decatur  Demo¬ 
crat,  change  Advertising  Aate  to  .045 
flat. 

Page  66 — MAINE,  Bangor  Commercial 
circulation  figures  shonld  be  13.278 
for  evening  and  21,264  for  Sunday, 
total  35.542. 

Page  72 — MICHIGAN,  Detroit  News, 
add  Paul  Aird  as  Sunday  Editor. 

Page  84 — NEVADA,  Las  Vegas  Sun 
(m  ex  Sun.)  7,089,  September  30, 
1950;  Advertising  Rate.  .075  flat; 
Politics;  (I)  (^R);  Circulation  Rate; 
(5''d-$1.00  mo.);  H.  M.  Greenspun 
(Pub.  -e-gm-bm);  Rav  Germain  (me); 
Ed  Oncken  (ce);  Oarence  Hecket- 
hom  (sp);  Della  Richards  (so);  S. 
Perlman  (cm) :  N.  L.  White  (ad) : 
Robert  Belz  (mga);  Frank  L.  Ed¬ 
wards  (cam);  Robert  R.  Campbell 
(pm):  Richard  Lochrie  (ms). 

Pa-e  99— NORTH  DAKOTA.  Fargo 
Forum  circulation  figures  should  read; 
(m  ex  Mon),  26  272;  (e).  22,1^9; 
(me).  48,621;  (S),  47,558;  (eS), 

69,907. 

Pace  104 — OHIO,  Dayton  News,  add 
Glenn  L.  Cox  as  Vice-President  of  the 
News  Publishing  Company. 

Pace  106 — OHIO,  Lorain  Journal,  add 
H.  E.  Hughes  as  circulation  manager. 

Page  115— PENNSYLVANIA,  Ellwood 
City  Ledger;  delete  C.  C.  Cox  and  add 
W.  F.  Kegel  as  city  editor.  Change 
Steve  Z.  Palatka  to  Joe  Palatka  as 
circulation  manager. 

Page  122— RHODE  ISLAND,  Provi¬ 
dence  Toumal  and  Bulletin;  Change 
John  C.  A.  Watkins  to  assistant  pub¬ 
lisher. 

Pane  127— TEN»NESSEE.  Kno-ville 
N'ews-Sentinel,  chance  number  108  to 
104,  the  number  of  Scripps-Howard 
Newspapers,  General  Advertising  .De- 
Ipartment;  the  National  advertising 


PULITZER  PRIZES,  to  be  announced  May  7,  have  been  decided  by 
(his  Advisory  Board  of  publishers  and  editors,  pictured  at  Columbia 
University:  Left  to  right,  front— Sevellon  Brown,  Providence  (R.  1.) 
Journal  and  Bulletin;  Dr.  Grayson  Kirk,  acting  head  of  Columbia; 
Joseph  Pulitzer,  St.  Louis  (Mo.)  Post>Dispa(ch;  William  R.  Mathews, 
Tucson  Arizona  Daily  Star;  Kent  Cooper,  Associated  Press;  Frank  R. 
Kent,  Baltimore  (Md.)  Sun;  and  Stuart  H.  Perry,  Adrian  (Mich.) 
Telegram;  back  row — Dean  Carl  W’.  Ackerman,  executive  secretary; 
John  S.  Knight,  Knight  Newspapers;  Gardner  Cowles,  Des  Moines 
(la.)  Register  and  Tribune;  Hodding  Carter,  Greenville  (Miss.)  Delta 
Democrat-Times;  Arthur  Krock,  New  York  Times;  and  Robert  Choate, 
Boston  (Mass.)  Herald  and  Traveler.  (Harold  S.  Pollard  of  the  New 
York  World-Telegram  and  Sun  was  absent  when  the  picture  was 
taken.) 


Chronicle-Telegram,  vice-p  resident; 
Richard  Trout,  Middletown,  Ohio 


Journal,  secretary-treasurer. 

Page  291— MANUFACTURERS  AND 


representatives  of  the  News-Sentinel. 
Page  m— WASHINGTON,  Centralia 
Chronicle,  advertising  rate  should  read 
.065-flat. 

Page  140 — WASHINGTON,  Olympian, 
change  Gordon  B.  Hayden  to  George 
B.  Hayden. 

Page  144 — WISCONSIN,  Kenosha 
News,  correct  spelling  of  the  editor’s 
name  to  R.  S.  Kingsley. 

Page  145 — CANADA,  Alberta,  Edmon¬ 
ton  Journal,  add  J.  S.  Ward  (ram). 
Change  advertising  rates  to  .24  max. 
and  .22  min. 

Page  149,  Column  4,  add; 

ACCN  Advertising  Service,  Salt  I.ake 
City  5,  Utah,  1473  Redondo  -Avenue, 
Roy  A.  Schonian,  manager. 

California — Bakersfield  Report;  Fresno 
Real  Estate  Report;  Los  Angeles 
Journal;  San  Diego  Transcriiit;  San 
Jose  Post-Record. 

Colorado — Denver  Journal. 

Florida — Jacksonville  Financial  N'cws; 
Miami  Review. 

Georgia — Atlanta  Fulton  County  Re¬ 
port. 

Illinois — Chicago  Law  Bulletin. 

Indiana — Indianapolis  Commercial. 
losva — iDes  Moines  Record;  Sioux  City 
Reporter. 

Maryland — Baltimore  Record. 
jVfiV/itpon— Detroit  Legal  News. 
Minnesota — Minneapolis  Finance  and 
Commerce;  St.  Paul  Legal  Ledger. 
Missouri — Kans'as  City  Record;  St. 

Louis  Record;  Springfield  Events. 
Nebraska — Omaha  Record. 

Netv  York — Buffalo  Law  Journal; 
Rochester  Record ;  White  Plains 
Westchester  Law  Journal. 

Ohio — Akron  Legal  News;  Cincinnati 
(^ourt  Index;  Davton  Rei>orter: 
Youngstown  Legal  News. 
Pennsylvania — Philadelphia  Legal  In¬ 
telligencer;  Pittsburgh  Legal  Jour¬ 
nal. 

Tennessee — Memphis  News. 

Texas — San  Antonio  Commercial  Re¬ 
corder. 

IVisconsin — Milwaukee  Reporter. 

Page  160— (ADVERTISING  AGEN¬ 
CIES,  Column  3,  Leo  Burnett  Com¬ 
pany,  Inc.  Tender  Account  Executives, 
George  A.  Rick  should  be  George  A. 
Rink. 

Page  168 — Column  2,  add  Don  Ilein- 
rirh  Advertising  Agency  (d),  408 

Fulton  Stre“t,  Peoria  2.  Ill.  Owner  & 
Art  Dir. — Donald  J.  Heinrich.  Asst. 
Art  Dir.  &  Pro.  Mgr. — Eugene  W. 
McDaniels.  Asso.  Art  Dir. — Kenneth 
VVesterdale. 

Media  Dir. — Marv  Helen  Oktanski. 
Mkt.  Res.  Mgr.  &  Res.  Dir. — Harry 
E.  Wood.  Act.  Exec. — Alvin  R.  Haerr, 
Richard  A.  Hall,  Ray  Peterson,  Gene 
R.  Slevin,  Harry  E.  Wood. 


Page  197— WEEKLY  ABC  PAPERS, 
column  2.  Under  Tennessee,  change 
Paris  Parisian  to  Clinton  Courier- 
News. 

Page  229— SYNDICATE,  column  1, 
change  Entertainment  Press  Service 
to  E.  P.  S.  News  Syndicate. 

Page  257— SCHOOLS  AND  DEPART- 
■MENTS  OF  JOURNALISM,  column 
2,  please  add; 

California,  University  of,  Los  An¬ 
geles,  California.  General  enrollment 
for  fall  semester,  1950,  14.318. 

(graduate  Department  of  Journalism. 
Faculty;  Joseph  A.  Brandt,  B.A., 
A.B.,  B.Litt.,  LL.D.,  Professor  and 
chairman  of  the  D-partment;  Robert 
E.  G.  Harris,  A.B.,  A.M.,  Profes¬ 
sor  of  Journalism;  Harva  Kaaren 
Sprager,  A.B.,  MS.,  Instructor; 
Lawrence  M.  Dorris,  Lecturer  in 
Copy-Editing;  George  M.  Lacks, 
Lecturer  in  Photography  and  Pic¬ 
ture-Editing;  Frank  M.  McNitt, 
Lecturer;  Washington  Ramsdell, 
Lecturer:  George  F.  Wasson,  _Jr., 
A.B.,  J.D.,  Lecturer  in  Libel;  Rob¬ 
ert  R.  Kir«ch,  Teaching  Assistant; 
Harry  O.  Klissner,  Teaching  Assis¬ 
tant.  Enrollment;  Graduate  profes¬ 
sional:  19.  Graduated  in  1950;  19 
Masters.  Organizations :  American 
Institute  of  Graphic  Arts.  UCLA 
Chapter;  Graduate  Press  Club. 
Lincoln  Uniz'ersity,  Jefferson  City, 
Mo.  School  of  .lournalism.  Faculty: 
Armistead  S.  Pride,  Ph.D.,  dean. 
Grad'-ated  in  To-’nialism  19^0;  15. 
Enrollment:  Professional,  40;  pre¬ 
professional,  10. 

Southern  Illinois  University,  Carbon- 
dale,  Illioois.  Denartment  of  Jour¬ 
nalism.  General  Enrollment  for  the 
first  semester,  3.000.  Faculty:  Rob¬ 
ert  A.  Steffes,  M.S.,  acting  chair¬ 
man  of  department;  Donald  R. 
Grubb,  M.A.,  instructor;  C.  William 
Horrell,  M.A.,  instructor.  Enroll¬ 
ment:  professional  18;  pre-profes¬ 
sional  30;  Miscellaneous  40.  Grad¬ 
uated  in  Journalism  (1950-51)  4. 
Professional  fraternity:  Pi  Delta 
Epsilon. 

Page  273— RADIO  STATIONS  WITH 
NEWSPAPER  AFFILIATIONS. 
Michigan,  delete  WTLB.  Detroit; 
WBBC.  Flint:  WSGW.  Saginaw. 

Page  278  —  ASSOCIATIONS  AND 
CLUBS,  column  2,  under  Associated 
Court  and  Commercial  N'ewspapers, 
Inc.  add  Roy  A.  Schonian.  1473  Re¬ 
dondo  Avenue,  Salt  Lake  City  5,  Utah, 
manager. 

Page  283 — Column  4.  under  Classified, 
insert  Classified^  Advertising  .Associa¬ 
tion  of  the  Ohio  Select  List — Robert 
E.  Schaefer.  Chillicothe,  Ohio  Gazette, 
president;  Herbert  Guild,  Elyria,  Ohio 


DISTRIBUTORS  OF  NEWSPAPER 
EQUIPMENT  AND  SUPPLIES, 
column  1,  insert — ALAN  WOOD 
STEEL  COMPANY,  Wood  Road, 
Conshohocken,  Pa.  Products:  A.  W. 
Algrip  abrasive  rolled  steel  floor  plate; 
permaclad  stainless  clad  steel;  A.  W. 
sui)er-diamond  floor  plate:  plates; 
sheets;  strip  (alloys  and  special 
grades). 

Page  329— ADVERTISING  CLUBS— 
Column  4,  Pennsylvania,  The  Poor 
Richard  Cluh,  delete  the  name  of 
Morton  J.  Simon,  1100  Morris  Bldg, 
as  executive  secretary. 

Cage  331— FOREIGN  CORRESPON¬ 
DENTS  IN  THE  UNITED  STATES, 
column  1,  under  England,  add  to  the 
Daily  Mirror  listing  names  of  John  B. 
Walters,  chief  correspondent  and  St.-in- 
ley  Mays.  Insert  new  copy  for  Daily 
Telegraph  8:  Morning  Post,  50  Rocke¬ 
feller  Plaza.  New  York  20,  N.  Y., 
Alex  H.  Faulkner,  Edwin  Tetlow, 
R.  N.  B.  Brett-Smith.  Daily  Tele¬ 
graph  &  Morning  Post,  1251  National 
Press  Building,  Washington,  D.  C., 
Denys  Smith  and  John  B.  Whittles. 

Page  28 — Part  Two — Latin  American 
Section — Brazil,  Uberlandia,  the  di¬ 
rector’s  name  should  be  spelled  Dr. 
Jacy  de  Assis. 

Page  32 — Part  Two — Colombia.  Paste, 
El  Radio— circulation  is  5.000;  Direc¬ 
tor:  Libardo  Guerrero  Munoz. 

Page  32 — Part  Two — Costa  Rica,  all  in¬ 
formation  under  Santa  Marta,  El 
F.stado  should  he  transposed  up  to 
Colombia. 

Page  56 — Part  Two — NORW'AY,  column 
2.  Oslo  Verdens  Gang,  change  circu¬ 
lation  to  29,673. 

P.T'e  70 — Part  Two — INDEX,  column 
2,  Associations  and  Clubs — U.  S.  and 
Canada  page  numbers  should  read  from 
278  to  284. 

Pave  204— Column  1,  Illinois,  Peoria 
Star.  S"b«t'tute  the  name  of  Mrs. 
Wilma  Lemburg  as  church  editor  in 
place  of  Mrs.  Nevah  Simmons. 

Page  271 — Column  3,  Colorado,  delete 
Radio  Station.  KT  7  KT  Z-FM,  Den¬ 
ver;  KOA.  KOA-FM.  Denver. 

Page  234 — SYNDICATE  iin-^e'-  United 
A«-no>ation=  list  Hu")!  Paillie  as 
Ptes.  and  Gen.  Mgr.:  .lack  Bisco  as 
Gen.  Bus.  Mgj-. ;  Earl  Johnson  as 
Gen.  News  Mgr. 


Centennial  Edition 
For  Dixon  Telegraph 

Dixon,  Ill. — ^The  Dixon  Eve¬ 
ning  Telegraph  celebrated  its 
100th  birthday  May  1  with  a 
270-page  Centennial  Edition.  The 
edition  also  marked  the  100th 
year  of  continuous  operation  of 
the  newspaper  by  the  Shaw  family. 

Benjamin  F.  Shaw  founded  the 
Evening  Telegraph  in  1851.  To¬ 
day  his  daughter-in-law,  Mrs.  Eu¬ 
stace  E.  Shaw,  is  carrying  on  as 
president  and  publisher,  and  her 
three  sons,  George  B.  Shaw,  Ben 
T.  Shaw,  and  Robert  E.  Shaw  are 
all  active  in  the  new^aper. 
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We  are  in  a  state  of  Emergency. 

We  must  build  our  military  strength — 
and  at  the  same  time  we  must  keep 
our  economy  strong  for  the  long  pull. 
Inflation  bleeds  both! 


^Xoday,  despite  higher  taxes  and 
higher  living  costs,  we  are  being  asked 
to  step  up  oxu:  savings  “to  help  stop 
Inflation.”  Does  this  make  sense? 

Yes!  Here’s  why: 

Last  year,  after  the  Korean  war  started, 
the  American  people  drew  on  their  savings, 
to  the  extent  of  several  billion  dollars  over 
and  above  their  current  income,  to  buy 
goods.  In  addition,  they  did  more  buying 
on  credit  than  usual.  This  created  an  ab¬ 
normal  demand  for  the  supply  of  goods 
available,  and  prices  went  up. 

This  demand  is  further  increased  now  by 
the  fact  that  more  people  are  working  and 
at  increased  wages.  But  the  defense  effort 
necessarily  reduces  the  amount  of  consumer 
goods  that  can  be  bought.  So  to  keep  prices 
from  going  still  higher,  we  must  hold  our 
buying  down  to  normal  needs  by  spending 
less — and  saving  more. 

Price  controls  can  help  “hold  the  line” 
temporarily.  But  they  can’t  cure  Inflation 
because  basically  it  is  the  increased  income 
and  our  willingness  to  spend  more  that 
keeps  pushing  prices  up. 

If  we  cut  out  certain  things,  and  buy  only 
what  we  absolutely  have  to  have  right  now,  we 
help  keep  prices  from  rising  further.  What 
we  don’t  spend  we  save,  and  thus  build  a 
reserve  for  ourselves  and  our  families. 

Saving  more  now  is  important  to  you — 
and  to  the  country.  Your  savings  are  used 
in  great  part  to  help  finance  additional  fac¬ 
tories  which  will  later  on  mean  more  goods 


for  all  of  us.  Our  savings  in  this  way  help 
check  Inflation. 

★  ★  ★  ★ 

So  it  is  important  to  save  today — for  our 
own  future — as  an  aid  to  the  defense  effort 
— and  as  a  definite  check  on  Inflation. 

5  more  things  that  must  be  done  to  check 
Inflation; 

1.  Increase  production:  To  meet  military 
needs,  provide  civilian  necessities,  help  keep 
prices  down. 

2.  Cut  non-military  government  expendi¬ 
tures:  To  provide  money  for  vital  military 
needs  and  to  hold  down,  as  much  as  pos¬ 
sible,  further  borrowing  and  further  tax 
increases. 

3.  Support  increases  in  taxes:  To  put  our 
Government  on  a  “pay-as-you-go”  basis. 

4.  Accept  controls:  To  assure  military  ma¬ 
terials  and  to  keep  prices  down  by  reducing 
competition  for  these  materials. 

5.  Buy  only  for  real  needs :  We  must  prevent 
bidding  against  each  other  for  scarce  goods. 

None  of  these  things  will  be  easy  for  any 
of  us  to  do.  But  everybody  will  agree  that 
it’s  worth  sacrificing  to  prevent  the  Sixth 
Column  Enemy — INFLATION  —  from 
bleeding  our  economy. 


Xliis  message  is  one  of  a  series  on 
Inflation  brought  to  you  by  the  life 
insurance  companies  and  their 
agents  in  the  interest  not  only  of 
keeping  America  strong  but  also  in 
protecting  the  purchasing  power 
of  the  dollars  of  the  83  million 
policyholders  in  this  country  today. 

You  can  help  check  Inflation  by 
doing  your  part  and  by  letting  your 
representatives  in  Government 
know  that  you  support  every  action 
they  take  to  check  Inflation — 
the  Sixth  Column  Enemy. 


Institute  of  Life  Insurance 
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RADIO  AND  TELEVISION 

Radio  Has  Close  Ties 
To  ANPA  Convention 


By  Jerry  Walker 

Observers  at  the  annual  mem¬ 
bership  meeting  of  the  Associated 
Press  come  away  each  year  im¬ 
pressed  with  the  democratic  pro¬ 
cedure.  The  radio-television  busi¬ 
ness  has  particular  reason  to  re¬ 
joice  at  this  characteristic  of  AP 
this  year,  in  view  of  the  sugges¬ 
tion  by  AP’s  directors  that  the 
members  give  some  thought  to 
taking  radio  stations  into  full 
membership. 

This  appreciation  of  radio’s  sta¬ 
ture  in  the  news-gathering  and 
news-dissemination  business  has 
been  growing  at  rapid  paces  in  the 
last  few  years,  following  a  long 
period  in  which  radio  was  a  step¬ 
child.  There  are  still  some  ques¬ 
tions  in  the  minds  of  AP’s  gover¬ 
nors  as  to  the  standards  of  admis¬ 
sion  for  radio  stations,  but  they 
have  put  radio  on  notice  that  an¬ 
other  year  of  “gratifying”  partici¬ 
pation  in  news  exchange  may  be 
rewarded  with  equal  status  in 
membership  alongside  some  1,720 
newspapers. 

If  AP  were  addicted  to  steam¬ 
roller  parliamentary  tactics,  the 
directors  might  find  some  strong- 
arm  method  in  the  bylaws  to  put 
across  radio  memberships  to  suit 
their  own  wishes,  by  a  vote  of  14 
to  4,  possibly.  But  the  board,  on 
which  there  are  14  men  whose 
newspapers  are  partners  with  ra¬ 
dio,  has  chosen  to  advance  the  idea 
among  the  general  membership, 
where  the  direct  radio  interest  is 
not  so  predominant. 

2  Radio  Men  Elected 

In  this  year’s  election,  two  of 
the  country’s  chief  radio  broad¬ 
casters  became  members  of  the 
AP  board — Mark  Ethridge  of  the 
Louisville  (Ky.)  Courier- Journal 
and  Times  and  James  M.  Cox,  Jr., 
of  the  Cox  Newspapers  in  Dayton, 
Miami  and  Atlanta. 

At  the  same  time  the  member¬ 
ship  elected  two  publishers  whose 
newspapers  do  not  have  radio  af¬ 
filiations  —  Dolph  Simons  of  the 
Lawrence  (Kan.)  Journal-World 
and  Raymond  L.  Spangler  of  the 
Redwood  City  (Calif.)  Tribune. 

And  in  the  choice  of  vicepresi¬ 
dents,  the  Board  elected  a  radio 
man — W.  H.  Cowles  of  the  Spo¬ 
kane  (Wash.)  Chronicle  and 
Spokesman-Review — and  one  non- 
radio  man — ^Harold  A.  Fitzgerald 
of  the  Pontiac  (Mich.)  Press. 

This  balance  was  probably  ac¬ 
cidental.  At  least  there  has  never 
been  any  issue  over  radio  “weight” 
in  the  board.  As  now  constituted, 
the  AP  ruling  body  includes  the 
following  with  radio  interests: 
President  Robert  McLean,  Phila¬ 
delphia  (Pa.)  Bulletin;  Roy  A. 


Roberts,  Kansas  City  (Mo.)  Star; 
John  S.  Knight,  Knight  Newspa¬ 
pers;  Joseph  R.  Knowland,  Oak¬ 
land  (Calif.)  Tribune;  Paul  Bel¬ 
lamy,  Cleveland  (O.),  News;  Ar¬ 
thur  Hays  Sulzberger,  New  York 
Times;  James  E.  Chappell,  Bir¬ 
mingham  (Ala.)  News-Post;  Ben¬ 
jamin  N.  McKelway,  Washington 
(D.  C.)  Star;  W.  G.  Chandler, 
Scripps-Howard  Newspapers;  Rob¬ 
ert  Choate,  Boston  (Mass.)  Her¬ 
ald  and  Traveler;  Paul  Miller, 
Gannett  Newspapers;  James  M. 
North,  Fort  Worth  (Tex.)  Star- 
Telegram;  and  the  Messrs,  (^ox  and 
Ethridge. 

In  the  non-radio  bloc  (if  any 
such  tag  could  be  applied)  would 
be  Palmer  Hoyt,  Denver  (Colo.) 
Post,  and  Harry  F.  Byrd,  Jr.,  Win¬ 
chester  (Va.)  Star,  along  with 
Messrs.  Simons  and  Spangler. 

Ready  for  Responsibilities? 

Since  newspapers  are  always 
first  in  their  thinking,  both  radio 
and  non-radio  representatives  on 
the  board  agree  that  radio  stations, 
who  have  been  enjoying  associate 
membership  status  only  a  few 
years,  must  demonstrate  their 
readiness  to  assume  the  respon¬ 
sibilities  of  news-gathering  and 
news-exchange  in  the  world’s  big¬ 
gest  cooperative  organization 
maintained  by  pro-rated  assess¬ 
ments  for  that  purpose. 

Much  has  been  done  in  recent 
years  by  AP  management  to  help 
radio  clients  climb  toward  mem¬ 
bership,  through  broadcaster  asso¬ 
ciations  where  the  AP  principles 
are  drummed  into  radio’s  news¬ 
men.  And  a  further  step  has  just 
been  taken  by  an  individual  pub¬ 
lisher  who  owns  a  station,  Junius 
P.  Fishburn  of  the  Roanoke  Times 
and  World  News,  in  the  award  of 
a  trophy  to  the  news  editor  of  a 
Virginia  station  giving  the  best 
cooperation  to  the  AP  in  news 
protection. 

The  first  winner  is  Miss  Jean 
Lindsay,  news  editor  of  WCHV, 
Charlottesville.  Her  father,  by  the 
way,  was  general  manager  of  the 
Charlottesville  Progress  for  many 
years  and  her  grandfather  was  pub¬ 
lisher. 

Oliver  P.  Gramling,  AP  assis¬ 
tant  general  manager,  regards  Mr. 
Fishburn  as  one  of  the  foremost 
exponents  of  cooperation  between 
newspapers  and  radio.  His  news¬ 
paper  and  radio  staffs  maintain 
close  contact  and  he  has  been  a 
leading  advocate  of  the  mutual 
news  exchange  between  AP  news¬ 
papers. 

Same  Thing  in  ANPA 

Radio  and  television  have  many 
staunch  friends  in  the  high  coun¬ 


cils  of  the  newspaper  business,  as 
witness  not  only  the  AP  board 
personnel  but  the  directorate  of 
the  American  Newspaper  Publish¬ 
ers  Association.  In  the  latter  case, 
nine  out  of  1 1  directors,  and  all 
four  of  the  officers,  have  radio 
tieups.  The  only  ones  who  do  not 
show  up  with  radio  affiliations  in 
the  1951  Editor  &  Publisher  In¬ 
ternational  Year  Book  are  J.  D. 
Funk  of  the  Santa  Monica  (Calif.) 
Outlook  and  JS  Gray  of  the  Mon¬ 
roe  (Mich.)  News. 

In  the  radio  group  are  Charles 
F.  McCahill,  Cleveland  News; 
George  C.  Biggers,  Atlanta  News¬ 
papers;  J.  L.  Stackhouse,  Easton 
(Pa.)  Express;  William  L.  Fan¬ 
ning.  Westchester  Ckiunty  Publish¬ 
ers;  Bert  Honea,  Fort  Worth  Star- 
Telegram;  Philip  Jackson,  Port¬ 
land  Oregon  Journal;  Richard  Slo¬ 
cum,  Philadelphia  Bulletin;  W.  J. 
Blackburn,  London  (Ont.)  Free 
Press;  William  Dwight,  Holyoke 
(Mass.)  Transcript-Telegram;  Ed¬ 
win  S.  Friendly,  Scripps-Howard 
Newspapers;  W.  G.  Chandler, 
same;  and  E.  M.  Antrim,  Chicago 
Tribune. 

(Mr.  Antrim  has  been  elevated 
to  vice-chairman  of  the  Board  of 
Mutual  Broadcasting  System,  with 
the  election  of  Thomas  F.  O’Neil 
of  General  Tire  and  Rubber  Co. 
as  chairman,  succeeding  Theodore 
C.  Streibert.) 

CBS  Shows  Its  Color 

The  importance  of  radio  in 
ANPA  Convention  discussions, 
though  there  was  no  formal  pro¬ 
gram  spot  for  it,  was  quickly  rec¬ 
ognized  by  Columbia  Broadcasting 
System’s  alert  public  relations  staff. 
They  shepherded  more  than  250 
editors  and  publishers  to  a  CBS 
demonstration  of  its  color  televi¬ 
sion  and  elicited  such  quotes  as: 

Tom  C.  Gooch,  Dallas  (Tex.) 
Times-Herald,  “Wonderful!” 

Mark  Ethridge,  “Remarkably 
good.” 

Guy  P.  Gannett,  Maine,  “Beau¬ 
tiful.” 

George  F.  Booth,  Worcester 
(Mass.)  Telegram  and  Gazette, 
“I’d  like  to  start  broadcasting  color 
when  we  start  our  television  sta¬ 
tion.” 

Robert  B.  Ridder,  Ridder  News¬ 
papers,  “Far  better  than  black-and- 
white  as  both  an  entertainment 
and  advertising  medium.” 

■ 

lohn  G.  Booth  Joins 
Perry  Associates 

John  G.  Booth  has  just  joined 
the  sales  staff  of  the  New  York 
office  of  John  H.  Perry  Associates, 
general  newspaper  and  radio  sta¬ 
tion  representatives.  Prior  to  tak¬ 
ing  this  position  Mr.  Booth  was 
advertising  manager  of  Travel-Go- 
Round.  He  is  a  graduate  of  Ho¬ 
bart  College,  where  he  majored  in 
economics,  and  during  World  War 
II  served  with  the  Army  Air 
Force  in  the  Pacific  area. 

John  H.  Perry  Associates  was 
established  in  1936  under  the 
management  of  William  K.  Dor¬ 
man. 


24  Papers  Get 
Safety  Awards 

Chicago  —  The  National  Safety 
Council  this  week  named  19  daily 
and  five  weekly  newspapers  among 
those  receiving  its  1950  Public  In¬ 
terest  Awards.  Included  also  were 
63  radio  and  seven  TV  stations, 
three  radio  networks,  and  30  mag¬ 
azines. 

Newspapers  receiving  the  1950 
award  were: 

Daily  Newspapers 
Akron  (O.)  Beacon-Journal,  Al¬ 
bany  (N.  Y.)  Times-  Union,  Allen¬ 
town  (Pa.)  Call  &  Chronicle 
Atlanta  (Ga.)  Journal,  Battalion 
(Texas  A.  &  M.  College),  Canton 
(O.)  Repository,  Cleveland  (O.) 
Press,  Denver  (Colo.)  Post,  Ham¬ 
ilton  (O.)  Journal-News,  Los  An¬ 
geles  (Calif.)  Times,  Memphis 
(Tenn.)  Commercial  Appeal, 
Moose  Jaw  (Sask.)  Times-Herald, 
New  Bedford  (Mass.)  Standard- 
Times,  New  Rochelle  (N.  Y.) 
Standard-Star,  Oakland  (Calif.) 
Tribune,  Pittsburgh  (Pa.)  Press, 
Pittsburgh  (Pa.)  Sun-Telegraph, 
Seattle  (Wash.)  Times,  Winona 
(Minn.)  Republican-Herald. 

Weekly  Newspapers 

Cranston  (R.  1.)  Herald,  Deep 
River  (Conn.)  New  Era,  Lenoir 
City  (Tenn.)  News,  Oregon 
Teamster,  Portland,  Ore.,  Stark- 
ville  (Miss.)  News. 

■ 

Don  Wilson  to  Direct 
California  Foundation 

San  Francisco — Selection  of 
Don  M.  Wilson  as  executive  direc¬ 
tor  of  the  California  Newspaper- 
boy  Foundation  is  announced  by 
J.  Hart  Clinton,  CNF  president 
and  publisher,  San  Mateo  Times. 

Mr.  Wilson,  now  manager  of 
the  New  Kensington  (Pa.)  Dis¬ 
patch,  will  assume  his  new  duties 
June  1.  Ross  Williams,  for  three 
years  assistant  to  the  director,  will 
be  in  charge  of  Foundation  offices 
at  San  Mateo  pending  the  arrival 
of  Mr.  Wilson  from  Pennsylvania. 

C.  Robert  Payne,  who  resigned 
to  accept  State  EXepartment  du¬ 
ties,  left  for  Washington,  April  23. 
He  is  slated  for  the  office  of  chief 
public  affairs  officer  of  the  Em¬ 
bassy  at  Cairo,  Egypt. 

Mr.  Wilson  was  circulation  man¬ 
ager  of  the  Pasadena  (Calif.) 
Star-News  before  joining  the  Dis¬ 
patch,  operated  by  Alfred  G.  Hill, 
two  years  ago.  He  is  an  Army 
veteran. 

■ 

APA  Directory  Out 

The  1951  Directory  of  Country 
&  Suburban  Home  Town  News¬ 
papers,  released  by  the  American 
Press  Association,  shows  a  total  of 
8,347  weekly,  semi-weekly  and  tri¬ 
weekly  newspapers  with  net  paid 
circulations  in  the  United  States, 
published  in  towns  of  under  50,- 
000  population.  Total  circulation  is 
13,797,852. 
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Live  artist  quality  is  a  characteristic  ot  the  new 
RCA  V*ictor  *Ter$onal’*  radio,  one  of  the  most  compact  ever  built. 


-HewtelM.  dlxiMji 

Uui>^ 


Tune  in  this  RCA  Victor  “Personal”  radio 
—no  bigger  than  a  book.  Out  pour  the 
full  tones  of  any  orchestra— so  full  of 
“living  presence”— that  it’s  like"  holding 
a  band  in  your  hand. 

This  compact  instrument  grows  directly 
from  basic  research  conducted  at  RCA 
Laboratories.  Scientists  and  engineers  here 
perfected  highly  efficient  circuits  and  elec¬ 
tron  tubes— powered  by  compact  RCA 
Batteries.  Its  built-in  antenna  gives  peak 
performance  anywhere— at  home  or  “on  the 


road.”  Its  miniature  loudspeaker  offers  fine 
acoustical  performance  in  a  minimum  of 
space. 

Development  of  this  handsome  portable 
radio,  weighing  less  than  4  pounds,  is  another 
example  of  RCA  research  and  engineering  at 
work  for  you.  Result:  a  totally  new  satisfaction 
from  a  small  “Personal”  radio. 


See  the  latest  wonders  of  radio,  television  and  elec¬ 
tronics  at  RCA  Exhibition  Hall,  38  West  49th  Street, 
S.  Y.  Admission  is  free.  Radio  Corporation  of  America, 
RCA  Building,  Radio  City,  New  York  20,  N.  Y. 


See  the  compact  new  RCA  Victor 
“Personal”  radio  today.  Model 
B411— now  on  display  at  your  local 
RCA  Victor  dealer’s. 


iUiOiO  of 
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PHOTOGRAPHY 

Johnnie*s  ^Contraption* 
Good  On  Sequence  Pix 

By  Stan  Witwer 

City  Editor.  St.  Petersburg  (Fla.)  Times 


For  an  expenditure  of  less  than 
$50,  Johnnie  Evans,  chief  photog¬ 
rapher  of  the  St.  Petersburg  (Fla.) 
Times,  has  solved  the  problem  of 
obtaining  exciting  sequence  pic¬ 
tures. 

Some  metropolitan  dailies  have 
invested  thousands  of  dollars  in 
photo  equipment  to  obtain  the 
type  of  pictures  that  follow  the 
action  of  a  football  or  baseball 
play  from  start  to  finish  in  movie 
style.  Not  so  Evans,  whose  de¬ 
partment  operates  on  a  limited 
budget  but  whose  sports  editor, 
nonetheless,  is  insistent  on  the  se¬ 
quence  stuff. 

Basis  of  Evans’  “contraption,” 
so-called  by  fellow  news  camera¬ 
men  who  have  been  amazed  at  its 
performance,  is  a  4x5  Graflex 
equipped  with  IVz  and  15-inch 
telephoto  lenses. 

Proves  a  Theory 

An  idea  was  born  when  Evans 
spotted  a  35  mm.  Robot  with  f.  4, 
three-inch  Zeiss  lens  for  sale  at 
$35  in  the  window  of  a  second¬ 
hand  camera  shop  in  St.  Peters¬ 
burg.  He  bought  the  camera. 
He  then  set  to  work  to  prove  a 
theory  he  had  had  for  some  time: 
That  a  sequence  camera  such  as 
the  Robot  could  be  attached  to  a 
Graflex  to  produce  long-range 
sports  action  in  series. 

With  the  help  of  Times  photo¬ 
engravers  and  a  pressroom  ma¬ 
chinist,  Evans  had  made  a  zinc 
plate  four  times  the  thickness  of 
an  ordinary  newspaper  engraving 


and  the  same  size  as  the  Graflex 
film  holder. 

In  the  plate  two  holes  were 
drilled.  One  is  the  same  diameter 
as  the  Robot  lens  ring  and  the 
other  is  one-inch  across.  By 
means  of  a  bushing,  the  Robot, 
minus  lens,  can  be  fastened  tightly 
to  the  larger  opening.  Into  the 
lower  screws  a  brass  tube  inside 
which  is  glued  a  circular  piece 
of  ground  glass.  The  ground  glass 
and  the  Robot  film  are  on  an  ex¬ 
act  plane. 

Another  second  -  hand  store 
“find,”  a  Zoom  finder  from  an 
8  mm.  movie  camera  (cost  $5.00) 
was  attached  to  the  top  of  the 
Graflex. 

First  Test 

Evans  gave  the  camera  its  first 
test  in  the  University  of  Florida’s 
big  football  stadium  at  Gaines¬ 
ville.  From  the  top  of  the  press 
box,  several  hundred  feet  up  from 
the  scene  of  action,  he  fired  away 
all  afternoon  as  Florida  played 
the  U.  of  Miami.  He  first  focused 
on  a  general  area  via  the  ground 
glass  in  the  tube,  then  adjusted 
the  Zoom  finder  to  show  the  area 
covered  by  whichever  of  the  tele¬ 
photo  lenses  was  being  used  at 
the  time. 

The  day  was  bright  and  sunny. 
Evans  used  Super  Double  X  film 
and  shot  at  f.  8,  1 /500th.  At 
speeds  up  to  four  shots  a  second, 
the  Robot  produced  an  average  of 
50  pictures  on  each  36-exposure 
roll. 

The  usual  Robot  negative  area 


Note  the  Zoom  view  finder  attached  to  top  of  camera.  The  Robot  is 
fastened  to  a  zinc  plate  on  the  rear.  Just  helow  the  Robot  is  a  focusing 
ground  glass  tube. 


COLLECTING  PRIZES^ — This  picture,  made  by  Regiuald  McGovern 
of  the  Redwood  City  (Cal.)  Tribune  and  titled  “Whoom!”  has  just 
won  another  prize — fii^  place  ($250)  in  the  National  Fire  Pro¬ 
tection  Association  photo  contest.  Previously,  it  took  first  in  the 
California  Newspaper  Publishers  Association  and  the  California  As¬ 
sociated  Press  contests  (E&P,  March  3).  Prediction:  More  honors. 


of  one-inch  square  was  cut  to 
about  three-fourths  of  an  inch 
square  by  attaching  to  the  Graflex 
but  the  resulting  images,  although 
in  some  instances  no  more  than 
3/16ths  of  an  inch  high  on  the 
negative,  were  sharp  enough  to 
provide  good  enlargenrents  and 
the  Times  had  some  of  the  best 
action  made  of  the  game  that  day. 
Processing  was  with  Microdol  de¬ 
veloper  and  exposure  time  was 
normal. 

The  thing  that  interested  other 
photographers  was  this  negative 
sharpness.  Inability  to  get  sim¬ 
ilar  results  with  more  expensive 
equipment  had  forced  many  of 
them  to  give  up  the  idea  of  se¬ 
quence  shots.  One  Florida  daily 
spent  $2,500  for  a  sequence  cam¬ 
era  but  hasn’t  been  able  to  pro¬ 
duce  a  single  outstanding  series 
with  it. 

Evans  continued  to  mike  se¬ 
quence  action  throughout  the  foot¬ 
ball  season.  He  photographed 
plays  from  start  to  finish;  passing 
action  that  followed  the  ball  from 
the  time  the  passer  received  it, 
faded  back,  passed,  hit  a  receiver 
and  the  latter  was  downed. 

When  big  league  baseball  teams 
reported  for  spring  training  in 
Florida,  Evans  made  scores  of  se¬ 
quence  layouts  of  individual  ac¬ 
tion  and  action  afield.  Acme 
Newspictures  took  a  liking  to 
them  and  moved  several  on  its 
telephoto  networks  to  newspapers 
all  over  the  country. 

Sharp  Negs 

It  was  during  the  spring  train¬ 
ing  games  that  Evans  discovered, 
on  a  cloudy  day,  that  he  could  get 
good  action  and  sharp  negatives 
even  when  shooting  at  f.  5.6  at 
1/ 100th. 

In  addition  to  sports,  the  “con¬ 
traption”  proved  versatile  in  many 
other  ways.  From  the  third-floor 


window  of  an  office  building. 
Evans  once  made  a  continuity  of 
hat-chasers  on  a  windy  day.  From 
a  similar  vantage  point  he  made 
a  series  of  pictures  of  motorists 
violating  traffic  ordinances  at  in¬ 
tersections. 

To  supplement  his  Graflex-Ro- 
bot  combine  for  long-distance  se¬ 
quence  stuff,  Evans  now  has  added 
a  Foton  for  closer  work.  The 
Foton,  equipped  with  two-inch 
Cooke  lens,  has  speeds  ranging 
from  one  second  to  l/lOOOth.  By 
merely  pressing  a  button,  the  Fo¬ 
ton  will  make  a  sequence  of  28 
negatives  at  the  rate  of  six  a 
second  without  stopping. 

To  get  night  sequences  with 
the  Foton,  Evans  has  to  be  vir¬ 
tually  “on  top”  of  the  action.  So 
he  now  is  at  work  on  a  second 
contraption.  This  one  (he  hopes) 
will  feature  the  Foton  attached  to 
a  Speed  Graphic  in  such  a  way 
that  an  f.  2,  five-inch  lens  can  be 
used  to  obtain  action  sequence, 
without  flash,  from  distant  van¬ 
tage  points. 

Short  Courses 

Two  MORE  short  courses  in 
press  photography  took  place  re¬ 
cently — the  University  of  Illinois’ 
fourth  annual  Press  Photographers 
Workshop  and  the  Southern  Short 
Course  at  Chapel  Hill,  N.  C. 
Between  them,  they  attracted  304; 
the  university  104  and  Chapel  Hill 
200.  Speakers  at  Illinois  includ¬ 
ed  Alvin  C.  Orton,  AP  bureau 
chief  in  Chicago;  John  Stipe,  St. 
Louis  Acme  manager,  and  C.  J. 
Nichols,  INP  manager  in  Chicago. 
At  Chapel  Hill,  the  faculty  was 
made  up  of  Ray  Mackland,  pic¬ 
ture  editor  of  Life;  Harry  Shigeta 
of  Chicago;  Joe  Costa,  King  Fea¬ 
tures  photo  supervisor,  and  Ar¬ 
thur  Rothstein,  chief  photogra¬ 
pher  of  Look. 
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Kodak  Super  Panchro-Press  Film,  Type  B 


SBB  lt>«»thenGBt  it^with 


The  picture  a  good  photographer  “sees” ...  is  the  picture  he  gets  with 
Kodak  Super  Panchro-Press  Film,  Type  B. 

This  high-speed  film  gets — and  holds — highlight  and  shadow  in  their  true 
values,  giving  you  negatives  with  balanced  exposures,  negatives  that  easily 
produce  rich  prints. 

And  Type  B  Pan  gives  excellent  results  with  any  kind  of  lighting:  photo¬ 
flash  or  Kodatron  Speedlamp,  tungsten  or  fluorescent. 

In  ever-increasing  demand,  Kodak  Super  Panchro-Press  Film,  Type  B,  is 
sometimes  scarce.  But  when  your  Kodak  dealer  delivers  it  to  you,  you  know  you 
have  the  same  able,  dependable  product. 


EASTMAN  KODAK  COMPANY,  Rochester  4,  N.  Y. 


CIRCULATION 


Inland  Publishers  Tell 
Ideas  on  Circulation 


By  George  A.  Brandenburg 


Publisher  thinking  on  circula¬ 
tion  practices  was  voiced  by  In¬ 
land  Daily  Press  Association  mem¬ 
bers  at  their  recent  Chicago  meet¬ 
ing.  It  was  apparent  that  publish¬ 
ers  are  vitally  interested  in  main¬ 
taining  high  standards  of  service 
and  equally  high  net  revenue  from 
subscribers. 

It  was  revealed,  for  instance, 
that  a  majority  of  Inland  newspa¬ 
pers  now  either  carry  or  make 
available  life  and  accident  insur¬ 
ance  policies  for  their  carriers.  Of 
151  newspapers  responding  to  an 
Inland  questionnaire,  20  pay  for 
the  insurance  themselves  and  82 
make  it  available  for  the  carriers 
to  pay.  Only  49  have  no  carrier 
insurance  program. 

59%  Require  Bonds 

Earl  P.  Hanway,  Casper  (Wyo.) 
Tribune  •  Herald  circulation  man¬ 
ager,  reported  that  for  15  cents 
a  week,  a  newspaperboy  gets  a 
policy  providing  up  to  $6  per  day 
for  hospitalization,  $5  per  week 
disability  pay,  up  to  $1,000  for 
loss  of  life  and  some  medical  ex¬ 
pense. 

The  Inland  survey  also  indicated 


that  more  than  half  (59%)  of 
member  publishers  responding  re¬ 
quire  their  newspaperboys  to  fur¬ 
nish  bonds.  The  larger  the  news¬ 
paper  the  more  common  the  prac¬ 
tice  of  requiring  bonds.  Most  car¬ 
rier  bonds  are  accumulated  on  a 
“saving  account”  basis,  available 
to  the  boy  when  he  leaves  his 
route. 

Use  of  magazines  to  promote 
mail  subscriptions  came  up  for 
discussion.  M.  M.  Oppegard,  Grand 
Forks  (N.  D.)  Herald,  said  his 
paper  had  been  using  that  pro¬ 
gram  in  rural  areas,  but  does  not 
offer  such  a  service  for  city  circu¬ 
lation.  The  objection  in  the  city, 
he  said,  was  the  collecting  of  an 
additional  10  cents  weekly. 

“We  have  found  that  the  people 
in  the  rural  areas  get  into  the 
habit  of  looking  to  us  entirely  for 
all  of  their  reading  matter,  and 
we  feel  that  it  acts  as  a  barrier 
to  somebody  else  getting  that  in¬ 
fluence  into  that  family,”  he  ex¬ 
plained.  “I’d  estimate  that  40% 
of  our  rural  subscriptions  include 
magazines.” 

A.  M.  Clapp,  Clinton  (la.) 


Herald  publisher,  said  he  felt  sale 
of  magazines  was  a  waste  of  time. 
“We  have  never  touched  maga¬ 
zines,”  he  said.  “We  have  sold 
newspapers.”  He  added  that  the 
Herald  has  the  highest  percentage 
of  trade  area  coverage  of  any 
newspaper  in  the  Midwest. 

Earlier  deadlines  to  help  meet 
television  competition  were  advo¬ 
cated  by  some  Inland  publishers. 
“There  are  just  so  many  hours 
in  a  day,  and  when  the  tv  goes  on, 
newspaper  reading  stops,”  declared 
Joseph  K.  Vodrey,  Canton  (O.) 
Repository  general  manager.  “So 
I  have  an  idea  that  the  paper  that 
isn’t  read  before  the  supper  or 
dinner  hour  is  not  likely  to  be 
read.” 

Mr.  Oppegard  observed  that  “if 
the  paper  isn’t  in  the  house  before 
the  housewife  begins  the  evening 
meal,  it  is  not  serving  its  func¬ 
tion.” 

Favors  Strong  Daily 

Mr.  Vodrey  reported  the  Brush- 
Moore  newspaper  in  Salisbury, 
Md.,  has  competition  from  nine 
television  stations.  “And  the  amaz¬ 
ing  thing  about  that  is  that  it  has 
shown  a  consistent  gain  in  circu¬ 
lation,”  he  aded. 

Roy  H.  Thomson,  Galt  (Ont.) 
Reporter,  said  bis  newspaper  has 
gone  to  30  cents  a  week  in  the 
face  of  metropolitan  competition 
at  18  cents  a  week.  He  has  main¬ 
tained  his  circulation,  he  said,  by 
publishing  a  strong  local  daily.  In 
the  suburban  area,  he  meets  the 
same  competition  by  offering  his 


paper  at  25  cents  a  week  against 
the  metropolitan  paper’s  18  cents. 

Fred  Seaton,  Hastings  (Neb.) 
Tribune,  reported  suburban  in¬ 
creases  had  made  little  difference, 
because  the  circulation  department 
worked  a  little  harder  to  hold  sub¬ 
scribers. 

The  time  of  announcing  an  in¬ 
crease  is  of  utmost  importance, 
publishers  agreed.  Russell  Stoklej’, 
Elyria  (O.)  Chronicle  •  Telegram, 
suggested  that  if  a  new  rate  is  to 
go  into  effect  on  Monday,  an¬ 
nouncement  should  not  be  made 
before  the  Saturday  preceding,  so 
fore  the  carrier  collects  the  high¬ 
er  rates. 

that  a  full  week  will  intervene  be- 

An  interesting  sidelight  on  how 
to  keep  a  small  daily  circulatitm 
manager  busy  came  from  Jerome 
Bjerke,  Valley  City  (N.  D.)  Times- 
Record,  who  said  when  his  circu¬ 
lation  manager  goes  into  neighbor- 
towns  in  the  trade  area,  he 
obtains  data  for  advertising  re¬ 
search  studies.  Others  reported 
th«r  circulation  managers  serve  as 
promotion  men  and  as  speakers 

before  local  groups. 

»  *  • 

(Additional  Circulation  news  on 
page  51) 

■ 

Tankersley  Joins  I-A 

Garvin  E.  Tankersley,  former 
assistant  managing  editor  of  the 
Washington  (D.  C.)  Times-Her- 
aid,  has  joined  the  staff  of  the 
New  York  Journal- American  as 
associate  Sunday  editor. 


Newsprint  is  SCARCE  . . . 

^  so  IS  "DUCK"! 

The  Number  One  problem  with  newspapers  is  paper  on  which  to 
print  their  editions.  An  always-present  shortage  is  now  accentuated 
by  current  conditions. 

Allied  with  the  publishing  business  is  an  admittedly  important  factor 
— the  Carrier  Bags  used  by  delivery  boys  and  the  aprons  worn  by 
those  who  dispense  papers.  As  worn  by  these  two  newspaper  allies, 
they  are  a  living  message  to  the  public,  apart  from  their  convenience. 


‘‘It  never  rains  but  It  pours”  during  shortage  times.  The  vital 
product,  “duck,”  from  which  both  bags  and  aprons  are  manufac¬ 
tured,  Is  NOW  VERY  SCARCE  .  .  .  may  become  Impossible  to  obtain. 
We  antlcmated  this  shortage  .  .  .  had  vision  .  .  .  put  In  a  supply  of 
“Duck.”  But  .  .  .  order  now,  to  be  sure.  Better  fabric,  better  made 
Into  bags  and  aprons  .  .  .  better  nameplated.  ‘The  Imprint  can  be 
YOUR  choice.  Any  style  .  .  .  any  color. 

. . .  but  we  DO  advise  immediate  action. 


arriet 


J  A 


pronA 


KENTOR  Carrier  Bag  Distributing  Co. 

739  EAST  242ND  STREET  •  .  NEW  YORK  66,  N.  Y. 

Largest  Distribaters  of  News  Bags  oad  Ckanga  Aprons  In  thn  U.  $. 


EDITOR  S  PUBLISHER  for  May  5,  1951 


i 


in  motion 


Evary  lima  your  oil  r- 

man  delivers  a  gallon  [  gm 

of  gasoline  or  fuel  oil  to 
you— he  sets  in  motion  a  chain 
of  events  reaching  to  distant  oil  fields. 

Your  purchase  is  registered  through  a 
sensitive  system  of  Co-ordinated  Distribution, 
which  balances  supply  with  demand. 


No  matter  where  you  live,  from  Maine 
to  California,  your  call  for  any  oil  prod¬ 
uct  has  its  echo  hundreds  or  thousands 
of  miles  away.  The  fact  that  your  use  is 
multiplied  by  millions  of  other  people— 
in  thousands  of  places— means  that  the 
chain  of  distribution  must  be  kept  go¬ 
ing  24  hours  a  day  every  day. 

To  deliver  the  required  290,000,000  gal¬ 
lons  of  petroleum  products  “to  your  door” 
d«;7^,the  petroleum  industry  has  developed 


its  own  special  system  of  transportation.  Your 
gallons  set  it  in  motion. 

Making  oil  more  useful: 

Oil  contributes  in  hundreds  of  ways  to  the 
nation’s  economy,  comfort,  protection.  It  pro¬ 
duces  more  than  half  of  America’s  power. 

Co-ordinated  Distribution  is  another  ex¬ 
ample  of  how  the  oil  industry  gets  the  maxi¬ 
mum  usefulness  out  of  our  petroleum  supply. 

.\nd  oil  companies,  to  do  this,  work  on  3 
fronts:  production,  refining  and  distribution. 


Joined  to  serve  you  best: 

Production  finds  new  oil  fields,  gets  the  most 
possible  oil  from  existing  wells. 

Refining  gets  more  and  better  products  from 
every  gallon  of  crude  petroleum. 
Distribution  anticipates  the  users’  needs,  and 
delivers  the  product  where  and  when  it  is 
needed. 

With  production,  refining,  and  distribution 
all  joined  “under  one  roof”— teamed  to  ex¬ 
change  ideas  — Shell  does  its  part  to  assure  the 
most  efficient  flow  of  petroleum  products  to 
you. 

To  strengthen  America: 

Because  they  have  plowed  back  over  10  billion 
dollars  into  new  plants  and  equipment  since 
the  end  of  W’orld  War  11,  America’s  privately 
managed  oil  companies  outproduce  the  world 
—are  better  prepared  today  than  ever  before 
to  meet  both  civilian  and  military  needs. 


I  PRODUCTIONS  RIPINDIO  SOKTRMUTIOn'' 

JOINED  TO  SERVE  YOU  BEST 


Shell  Oil  Company 


SYNDICATES 


Young  McClure  Artist 
Tries  to  Please  Himself 


By  Jane  McMoster 

Jack  Kent  of  San  Antonio. 
Texas,  one  of  the  new  crop  of 
syndicated  cartoonists  on  hand  for 
the  ANPA  convention,  is  an 
amazed  gent.  He  once  concoc¬ 
ted  a  comic  strip  about  an  arma¬ 
dillo  and  a  road-runner  (the  lat¬ 
ter,  we  have  it  on  reliable  author¬ 
ity,  is  a  sage  hen).  It  was  rejec¬ 
ted  with  syndicate  comment  that 
“it  was  over  people’s  heads.” 

Nevertheless,  Mr.  Kent  followed 
his  own  individualistic  bent,  pro¬ 
duced  another  comic.  This  one, 
with  help  and  suggestions  from 
Editor-in-Chief  Elmer  Roessner  of 
McClure  Syndicate,  has  seen 
the  light  of  day.  In  fact,  accord¬ 
ing  to  President  James  Lenahan 
of  McClure,  “King  Aroo”  has  an 
audience  “conservatively  esti¬ 
mated”  at  15,000,000.  Big-city 
papers,  including  the  New  York 
Mirror,  the  Chicago  Tribune,  the 
San  Francisco  Chronicle,  have 
found  room  for  it.  So  have  a 
group  of  Canadian  papers. 

He  Is  ^Startled’ 

“The  reaction  startles  me,”  says 
Mr.  Kent,  who  had  free-lanced 
up  until  the  time  his  strip  started 
last  November. 

Less  surprising,  perhaps,  is  the 
fact  that  the  strip,  daily  and  Sun¬ 
day,  goes  in  Canada. 

“I  like  a  particular  kind  of 
humor  which  if  I  were  to  use  it 
undiluted,  would  sell  nicely  in 
England  but  you  couldn’t  sell  over 
here,”  Mr.  Kent  explains.  That 
type  of  humor,  he  points  out,  in¬ 


volves  a  basically  funny  situation 
and  characters — but  the  joke,  for 
instance,  might  be  in  the  first 
panel  of  the  strip. 

With  an  eye  toward  the  de¬ 
mands  of  syndication,  Mr.  Kent 
now  remembers  to  have  a  joke 
in  the  last  panel.  But  it  doesn’t 
have  to  be  a  last-panel  slam-bang 
gag.  Mr.  Kent’s  humor  is  the 
quieter,  whimsical  type. 

And  a  basic  aim  still  is  to 
please  himself,  Mr.  Kent  points 
out. 

“  ‘King  Aroo’  is  intended  to 
have  two  levels,  and  from  reac¬ 
tions,  I  think  I  have  been  at  least 
occasionally  successful,”  he  says. 
“It’s  supposed  to  be  a  strip  that 
anybody  can  read  and  see  the 
humor  of — and  that  some  people 
can  get  something  extra  from.” 

Enter  the  Princess 

Action  of  Mr.  Kent’s  “fairy  tale 
nonsense”  is  laid  on  the  tiny 
island  of  Myopia,  where  an  un- 
tyrranical  little  monarch,  with 
help  of  his  one-man  retinue 
named  “Yupyop,”  rules  over  his 
bird  and  beast  subjects.  King  Aroo 
and  Yupyop,  up  until  a  recent 
continuity  in  the  daily  strip,  were 
the  only  two  people  Mr.  Kent 
would  have  any  dealings  with. 
But  the  Beautiful  Princess  in  the 
Kingdom  Next  Door,  did  come 
over  to  borrow  a  cup  of  sugar  and 
provide  romantic  interest  for  a 
time. 

The  31 -year-old  cartoonist  was 
wearing  freckles,  a  mustache. 


hazel  eyes,  a  gray  flannel  suit  Add:  Mags  Versus 
and  cowboy  boots  the  other  day  Syndicates  Controversy 
when  we  saw  him.  He  developed  qne  syndicate  head,  who  re- 
a  taste  for  the  latter,  he  says,  quests  anonymity,  has  an  add  to 
once  when  a  horse  fell  on  him  i-ecent  discussion  about 
because  he  couldn  t  get  off  in  time  whether  or  not  syndicates  are  do- 
due  to  clumsy  pedestrian  foot-  j^g  competing  with  maga- 

wear.  Besides,  he  says,  the  boots  zjnes  for  big  serials.  (E&P,  April 
are  more  comfortable.  14^  42.)  “If  editors  of  news- 

His  foot  regalia  has  at  times,  papers  around  the  country  expect 
however,  been  different.  In  the  (q  jjjjg  jQp  material,  they  have 
Army  during  World  War  II,  he  gQ(  jq  consider  they  are  in  corn- 
had  to  come  down  off  his  heejs.  petition  with  magazines,”  he  says. 
And  stationed  awhile  in  Alaska  -.-phey  have  got  to  make  it  pos- 
( where  he  picked  up  Eskimo  talk,  sihle  for  syndicates  to  get  this 
incidentally)  he  wore  mukluks,  material.” 

whose  bottoms,  he  apured  us,  ^  syndicate  in  competing  with 
were  made  of  wgruk  hide.  a  major  magazine  for  a  big-name 

Largely  self-educated,  Mr.  Kent  serial,  is  gambling,  he  continued, 
professes  a  fondness  for  that  Gambling  on  the  financial  support 
quaint  custom  of  book-reading,  it  can  get  from  the  newspaper 
describes  himself  as  one  of  the  market. 


cult  devoted  to  the  late  George 
Herriman’s  classic  “Krazy  Kat.” 


This  particular  syndicate,  in¬ 
cidentally,  took  a  loss  on  a  serial- 


He  is  still  waiting  for  some  as-  i^ation  of  a  VIP’s  story.  The 
tute  reader  to  fuss  at  him  about  author  was  given  a  six-figure 

this:  Mr.  Pennipost,  the  Kanga-  guarantee;  but  some  papers  were 

roo  mail  man  in  the  comic  has  willing  to  pay  only  $100  for  the 

a  buiIt-in  mail  pouch;  whereas  in  serial, 

real  kangaroo  life,  the  pouches 
are  the  peculiar  property  of  the  j^ews  and  Notes 
female  of  the  species. 


female  of  the  species 

Re-Offer  Clapper  new  long-term  contract  with 

Award  Series  Chicago  Sun -Times  Syndicate 

“Men  Around  Truman,"  syndi-  allows  him  $100,M0  annual 
cated  series  of  articles  by  Paul  guarantee,  and  gives  him  a  break 
Martin  which  won  the  Raymond  some  other  respects.  In  effect. 


Clapper  Memor¬ 
ial  Award  for 
1950,  is  being  re¬ 
offered  to  news¬ 
papers,  GENER-AL 
Features  Corp. 
announces. 

Mr.  Martin, 
Washington  Bu¬ 
reau  chief  of  the 
Gannett  Newspa¬ 
per,  has  brought 
the  series  up  to 
date  and  it  is  for 


It  represents  an  increase  for  Mr. 
Caniff. 

King  Features  Cartoonist 
Rube  Goldberg,  masterfully  em¬ 
ceeing  the  National  Cartoonists 
Society  dinner  last  week,  intro¬ 
duced  U.N.’s  Warren  Austin, 
guest  speaker,  as  “the  Faye  Em¬ 
erson  of  the  political  world  with 
a  high  neckline.”  Another  Gold¬ 
berg  quip:  “A  cartoonist  is  a  man 
torn  between  a  bottle  of  ink  and 
a  bottle  of  Scotch — a  syndicated 
man  is  torn  between  two  bottles 


)  Moppet  to  millions... 

/\IL.  With  golden  hair  and  heart,  a  pet  pooch  for  a  pal,  a 
r  perennial  penchant  for  kicking  adversity  in  the  shins,  and 

a  smiling  philosophy  which  always  sets  sunny  side  up... 


Little  Orphan  Annie 

Peppers  entertainment  with  inspiration... is  drawn 
by  Harold  Gray  who  graduated  from  Purdue  to  a 
cub  reporter’s  job,  got  promoted  to  handy  man 
in  the  Tribune  Art  Department,  launched  his 
strip  in  1924... a  favorite  for  a  quarter  century, 
popular  with  both  sexes— the  recent  surveys 
show  readership  of  64%  women,  66%  men ! 

For  proofs  and  prices,  phone,  wire,  or  write 
Mollie  Slott,  Manager... 


Chicago  Trihune^IVew  York  News 

BuUMmg,  iV^ir  Vorfc 

^gnascase  Trt^mne  Tower,  Chlraoo 


immediate  release,  according  to  ' 

General  Features  President  S.  Golfs  great  are  writing  a  by- 
George  Little.  New  material  will  how-t^play  series  (28  ar- 

include  an  article  on  Joseph  H.  I'cl^s)  for  NEA  Service. 

Short,  Jr.,  who  has  replaced  late  exhibit  of  American  news- 

Press  Secretary  Charles  Ross;  and  cartooning  opens  at  the 

on  General  Marshall,  who  has  Metropolitan  Museum  of  Art  May 
succeeded  Secretary  of  Defense  ^  one-month  run.  The 

Louis  Johnson.  National  Cartoonists  Society  is  co- 

The  18  illustrated  articles,  op^fating  in  the  staging  of  the 
which  first  appeared  last  April,  ®*mbit. 

are  being  re-released  in  view  of  Gorp.,  producer  of  the 

their  timeliness  due  to  the  Tru-  Howdy  Doody”  comic  strip 
man-MacArthur  controversy,  it  (United  Features)  recently 
was  pointed  out.  played  host  to  60  children  of 

Mr.  Martin,  a  native  Texan,  N-  delegates  at  the  circus, 
traces  his  career  back  to  cub  re-  ■ 

Or^mzatlon 

year  at  Harvard  Law  School,  he  Moves  tO  Own  PlcXIlt 
worked  as  rewrite  man  for  the  Miami — ^The  Howard  Parish  Or- 

Boston  Herald  and  The  American,  ganization,  publishers  of  “Tested 
From  1937-40,  he  covered  the  Want  Ad  Selling  Plans,”  moved 
Pennsylvania  State  capitol  at  into  its  own  plant  this  week,  a 


Harrisburg  for  the  AP. 

He  joined  Gannett  Newspapers 


building  at  2900  NW.  79th  Street. 
The  new  quarters  have  made 


in  1947  after  nearly  five  years  in  possible  the  addition  of  more 
the  Air  Force.  He  succeeded  printing  equipment,  including  the 
Vernon  Croop  as  chief  of  the  latest  model  17-inch  x  22-inch 
Washington  Bureau  in  July,  1950,  Webendorfer  offset  press, 
when  Mr,  Croop  became  manag-  The  firm  has  been  located  in 
ing  editor  of  the  Rochester  Times-  the  Daily  News  Tower  ever  since 
Union.  1941. 
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This  is  National  Steel 

as  of  January  1,  1951 


One  of  Americans  largest  and  most 
progressive  steel  producers  reports  to 
the  public  and  to  customers,  employees 
and  stockholders  on  its  activities  in  1950 


PRODUCTION,  SHIPMENT  AND  SALES 
SET  NEW  RECORDS  IN  ’50  .  .  . 

National  Steel  did  more  than  its  share  to  meet  the  unprece¬ 
dented  demand  for  steel  products  by  producing  and  deliver¬ 
ing  a  record-breaking  tonnage  of  steel  to  its  customers  while 
carrying  on,  without  interruption,  its  large  program  of 
expansion. 

AS  DID  NET  EARNINGS,  EMPLOYMENT, 

WAGE  PAYMENTS  AND  STOCK  DIVIDENDS. 

National’s  net  earnings  for  the  year  1950  reached  a  new 
high  of  $57,814,974.  Record  total  payrolls  for  a  record 
29,679  employees  amoimted  to  $124,135,529,  exclusive  of 
substantial  company  payments  for  employee  benefits. 
Total  dividends  of  $20,917,690 — or  $2.85  per  share  when 
converted  to  the  new  basis  established  by  a  three-for-one 
stock  split  after  May — were  paid  to  stockholders. 

PRODUCTION  FACILITIES  WERE  ADDED 
AND  EXPANDED  .  .  . 

In  1950,  National’s  continuous  program  of  expansion  and 
improvement  included  further  development  of  blast  furnace 
and  open  hearth  facilities,  a  sintering  plant,  coke  ovens, 
land  purchases,  the  new  Weirton  Coal  Mine  at  Morgan¬ 
town,  West  Virginia,  a  fourth  electrolytic  line  (largest  and 
fastest  in  the  world),  final  work  on  the  oxygen  plant  now 
in  operation,  extensive  new  electrical  finishing  equipment. 
Ingot  capacity  was  increased  by  250,000  tons,  bringing 
total  capacity  to  4,750,000  tons  as  of  January  1,  1951. 

AND  NATIONAL  CONTINUES  TO  PLAN, 

CONTINUES  TO  BUILD  FOR  THE  FUTURE. 

The  program  now  imderway,  and  scheduled  approximately 
for  completion  by  the  end  of  1952,  will  further  increase 
National’s  total  capacity  to  6,000,000  tons — more  than  50% 
greater  than  National’s  capacity  at  the  close  of  World  War 
II,  and,  in  proportion  to  size,  the  largest  expansion  pro¬ 
gram  for  the  same  period  so  far  announced  by  any  major 
steel  company. 


1950  IN  REVIEW 


1950 

Net  sales . $537,024,673 

Net  earnings .  57,814,974 

Net  earnings  per  share* .  7.85 

Total  payrolls .  124,135,529 

Total  dividends  paid .  20,917,690 

Total  taxes .  68,546,069 


'computed  on  baaia  eatabliahed 
by  the  three-for.one  atock  split 


1949 

$424,892,845 

39,311,269 

534 

107,843,848 

13,481,585 

43,571,827 


Total  taxes  paid  by  National  in  1950  were  more  than 
$10,000,000  greater  than  net  earnings  . . .  more  than 
12  %  of  sales  . . .  more  than  $9.30  per  share  of  stock  . . . 
more  than  $2,300  per  employee — a  forceful  illus¬ 
tration  of  the  terrific  impact  of  the  cost  of  govern¬ 
ment  on  the  American  economy. 


Sifyrhf 

NATIONAL  STEEL  A  CORPORATION 


GRANT  BUILDING 


PITTSBURGH,  PA. 


WBRTON  srm  COMPANY  a  MEAT  LAKES  STEM.  CORPORATION 

Owning  and  Operating  hanna  furnace  corporation  #  hanna  iron  ore  company 


NATIONAL  srm  PRODUCTS  COMPANY  •  NATIONAL  MINES  CORPORATION 
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PROMOTION 


Let*s  Have  Competitive 
Talk,  But  Keep  It  Clean 

By  T.  S.  Irvin 


Competition,  as  we  all  know, 
is  the  life  of  trade,  and  even 
more,  and  we  ought  to  thank  God 
every  day  that  we  live  in  a  coun¬ 
try  where  competition  is  still  part 
of  our  way  of  life. 

But  sometimes  competition  can 
get  too  intense,  and  then  it  de¬ 
teriorates  quickly  into  strife,  and 
when  this  strife  develops  into 
open  and  internecine  warfare,  no¬ 
body  wins  and  everybody  loses. 

You  have  only  to  look  around 
you  at  the  situations  the  daily 
promotional  output  of  the  coun¬ 
try’s  newspapers  reflect  to  see 
that  there  are  little  competitive 
wars  being  waged  here  and  there 
over  the  country  that  are  a  little 
nastier  than  go^  clean  competi¬ 
tion. 

Intense  Situations 

Not  to  mention  any  names, 
there  are  some  morning-evening 
situations,  and  some  six-day-sev¬ 
en-day  situations  that  are  pretty 
intense  on  the  home  grounds,  a 
little  more  intense  than  seems 
competitively  necessary.  One 
thing  the  participants  in  these 
little  wars  don’t  seem  to  realize 
is  that  when  they  are  observed  by 
persons  far  from  the  scene,  they 
look  sillier  than  is  good  for  either 
of  the  participants. 

Beyond  looking  silly,  such  situ¬ 
ations  also  always  pi^uce  exag¬ 
gerations  and  distortions  in  pro¬ 
motion  which  challenge  belief. 
And  once  the  validity  and  truth¬ 
fulness  of  any  promotion  is  ques¬ 
tioned,  all  promotion  is  ques¬ 
tioned.  Surely  it  is  obvious  to 
everyone  that  this  is  an  undesir- 
I  able  and  intolerable  situation. 

I  Th6  Boiling  Point 

This  little  sermon  is  inspired 
this  week  by  a  promotion  that 
.  comes  from  Ralph  R.  Mulligan, 

;  the  publishers’  reps  who  have 
handled  hometown  daily  newspa¬ 
pers  for  half  a  century.  But  we 
hasten  to  add  that  nothing  evil 
I  or  bad  attaches  to  this  promotion. 
On  the  contrary,  this  is  an  excel- 
lent  promotion  and  a  useful  one. 
'  Certainly  it  is  a  thought-provok- 
1  ing  promotion. 

But  we  have  been  working  in 
'  the  promotional  vineyard  long 
i  enough  to  know  that  there  are 
some  emotional  and  impetuous 
^  brethren  who  will  come  to  a 
I  boll  quickly  when  they  see  this 
promotion.  Instead  of  studying  it 
*  for  the  good  they  can  derive  from 
I  it,  they  will  explode  and  throw 
their  promotionaJ  dukes  up, 

I  What  Mulligan  has  done  is  to 
study  the  trend  of  population  and 
,  retail  sales  in  the  U.  S.  and  in  its 
10  largest  cities  over  the  past  two 
;  decades.  His  figures,  all  from 


official  sources,  indicate  that  this 
period  has  been  a  “double  decade 
of  decentralization.”  That,  indeed, 
is  what  this  promotion  is  titled. 

Decentralization  Story 

This  decentralization,  the  Mul¬ 
ligan  thesis  holds,  has  taken  place 
at  the  expense  of  America’s  10 
largest  cities.  “If  America’s  10 
largest  cities  had  retained  their 
1929  percentage  of  the  nation’s 
retail  sales  volume,”  this  study 
claims,  “they  would  have  shown 
almost  $7  billion  more!” 

In  other  words  and  figures, 
“$6,782,300,000  was  lost  by 
America’s  10  largest  cities  to 
America’s  Hometown  Markets  in 
retail  sales  volume  in  1948 
alone!” 

Retail  Percentage  Off 

The  figures  show  that  although 
the  10  largest  U.  S.  cities  increased 
their  population  from  1930  to 
1950,  their  per  cent  of  the  U.  S. 
total  population  dropped.  And  al¬ 
though  they  increased  their  retail 
sales  from  1929  to  1948,  $11,702,- 
203,000  to  $24,281,590,000,  their 
per  cent  of  the  U.  S.  total  retail 
sales  fell  from  23.8%  to  18.6%. 

No  statistical  data  is  provided  to 
show  that  this  big  city  loss  by  de¬ 
centralization  actually  became  a 
small  city  gain,  but  it  seems  pretty 
safe  to  go  along  with  this  assump¬ 
tion. 

The  pitch  this  promotion  makes 
is  for  decentralized  newspaper  ad¬ 
vertising.  “America  is  a  nation  of 
small  cities — most  of  them  served 
by  a  strong  hometown  daily;  80% 
of  all  daily  newspapers  of  America 
are  published  in  cities  under  50,- 
000  population.” 

All  Business  As  Local  As . . . 

Of  course,  this  carries  forward 
the  Bureau  of  Advertising’s  “all 
business  is  local”  theme.  Mulligan 
rewrites  it  to  read:  “All  business  is 
as  local  as  the  hometown  daily.” 

Now  surely  one  of  the  significant 
phenomena  in  U.  S.  life  in  recent 
years  have  been  this  very  trend  to¬ 
ward  decentralization.  It  is  taking 
place,  indeed,  within  the  big  cities 
themselves;  more  and  more  you 
find  the  big  downtown  stores  es¬ 
tablishing  suburban  branches.  So 
certainly  it  is  a  problem  every  big 
city  newspaper  ought  to  study  seri¬ 
ously.  And  it  is  an  opportunity 
every  small  city  newspaper  ought 
to  ride  along  with  Mulligan  to  take 
advantage  of. 

Our  point  is  that  so  long  as  this 
kind  of  big  city-small  city  compe¬ 
tition  is  kept  clean,  all  newspapers 
will  win.  Once  it  starts  getting 
nasty — and  we  fervently  hope  it 
never  does — we’ll  all  lose. 


In  the  Bag 

The  Alpena  (Mich.)  News, 
proud  of  its  new  building,  has  used 
a  jumbo  mailing  card  to  tell  folks 
about  it — and  to  give  them  essen¬ 
tial  data  about  the  News — with 
what  Publisher  John  Emmet  Rich¬ 
ards  tells  us  is  “good  effect.” 

Rochester  (N.  Y.)  Democrat 
and  Chronicle  and  Times-Union 
distributing  a  booklet  giving  the 
“photo  story  of  Rochester  news¬ 
papers  in  production”  that  is  an 
excellent  example  of  this  kind  of 
promotion.  Photos  are  good  action 
photos  of  the  staff,  and  readers  of 
this  booklet  get  a  good  clear  under¬ 
standing  of  how  the  newspaper 
gets  out. 

“How  62  salesmen  make  74,500 
calls  a  year”  is  the  intriguing  cap¬ 
tion  Moloney,  Regan  &  Schmitt  put 
on  a  folder  telling  how  they  serve 
the  newspapers  they  represent.  It’s 
excellent  in  idea,  copy,  design — 
and  in  the  sell  it  does  for  news¬ 
papers. 

Milwaukee  Sentinel  out  with  an¬ 
other  fine  result  story  broadside, 
this  one  telling  how  advertising  in 
the  Sentinel  insured  that  there  was 
“No  slump  in  tv  sales  at  Grable’s.” 
1  his  is  a  good  story  about  the  pro¬ 
ductiveness  of  small  space  used 
consistently. 

St.  Louis  Star-Times  packed  in 
the  crowds  recently  at  its  fourth 
annual  Greater  St.  Louis  Science 
Fair,  at  which  high  school  stu¬ 
dents  exhibited  some  1,600  scien¬ 
tific  displays.  This  is  one  of  the 
finest  youth  promotions  going. 


eaA 


Picture  Tagline 

The  Easton  (Pa.)  Express  does 
some  subtle  promotion  in  its  pic¬ 
ture  credits  with  the  line  “Today’s 
Picture  Today  by  AP  Wirephoto 
(or  Staff  Photographer).” 

Baseball  Schedule 

The  Phoenix  (Ariz.)  Gazette 
distributed,  in  folder  form,  the 
1951  official  Southwest  Interna¬ 
tional  Baseball  League  Schedule. 
On  the  back  are  pictures  and  pro¬ 
motion  about  Sports  Editor  Bob 
Allison  and  three  other  Gazette 
sports  writers. 

Attention  Arrester 

The  Cincinnati  (O.)  Post  is 
carrying  a  Page  1  attention  ar¬ 
rester,  a  two-column  box  with 
art  concerning  a  leading  story 
featured  each  day  on  another 
page.  Index  for  the  entire  paper 
runs  at  the  bottom  of  the  box. 

Radio  Recognition 

In  addition  to  by-lines,  the 
Cincinnati  (O.)  Times-Star  is  giv¬ 
ing  its  reporters  radio  recognition. 
Jerry  Hurter,  city  editor,  inter¬ 
views  a  member  of  his  staff  over 
WKRC  each  Friday  night  and 
gives  him  or  her  a  plug. 


Clown  Conducts 
Poll  on  Comics, 
'Morgcm'  Wins 

Winston-Salem,  N.  C. — Senti¬ 
nel  Sam,  a  clown,  has  just  con¬ 
ducted  a  comic  poll  for  the  Twin 
City  Sentinel. 

Sam  actually  is  Paul  Hauser,  a 
Winston-Salem  man  who  makes  a 
hobby  out  of  clowning.  He  took 
a  week  off  from  his  work  at  a  local 
store  to  do  the  popularity  poll. 

Armed  with  more  than  4,000 
printed  ballots  listing  the  Sentinel’s 
comics  Sam  visited  schools,  fac¬ 
tories,  clubs  and  the  man-on-the- 
street.  He  cracked  jokes,  made 
friends  for  the  Sentinel  and  hand¬ 
ed  out  ballots.  He  carried  along 
chewing  gum  and  candy  kisses  for 
the  children. 

Three  days  during  the  week,  he 
went  out  of  the  city  to  towns  40 
to  50  miles  away  where  the  Senti¬ 
nel  is  distributed.  He  called  on 
ball  teams  during  their  practice 
and  people  chatting  in  the  corner 
drug  store. 

Ed  Friedenberg,  Sentinel  report¬ 
er,  wrote  a  daily  report. 

At  the  end  of  the  week,  Rex 
Morgan,  M.D.,  was  the  undisputed 
winner  with  4,921  votes. 

The  next  nine  comics,  in  order, 
with  the  number  of  votes  they  re¬ 
ceived  were  (a  point  grading  sys¬ 
tem  was  used) : 

2.  Blondie  4,465. 

3.  Nancy,  3,446. 

4.  Mary  Worth  3,311. 

5.  Brenda  Starr  2,392. 

6.  Kerry  Drake  2,112. 

7.  Henry  1,551. 

8.  They’ll  Do  It  Every  Time 
1,337. 

9.  Gasoline  Alley  818. 

10.  Boots  818. 

The  rest  of  The  Sentinel’s  22 
comics  followed  in  this  order:  Al¬ 
ley  Oop,  Priscilla’s  Pop,  Wash 
Tubbs,  Freckles,  Out  Our  Way, 
Susie  Q.  Smith,  Major  Hoople, 
Side  Glances,  These  Women, 
Time  Out,  Carnival  and  Strictly 
Richter. 

■ 

Washington  News 
To  Build  Addition 

Washington  —  The  Washington 
Daily  News  will  begin  construc¬ 
tion  within  30  days  of  a  press 
room  addition  that  will  allow  total 
circulation  to  more  than  double. 
Business  Manager  Matt  Mayer  has 
announced. 

Present  News  circulation  is 
about  140,000  and  the  new  presses 
will  provide  for  a  capacity  of  300,- 
000  papers.  Cost  of  construction 
is  estimated  at  $500,000,  and  com¬ 
pletion  is  planned  for  Oct.  1,  at 
which  time  it  is  planned  to  install 
four  presses.  These  will  be  added 
to  six  now  operating. 

Incidental  to  the  larger  press 
room  in  the  two-story  addition  will 
be  an  enlarged  composing  room 
and  tripled  paper  storage  capac¬ 
ity.  The  contract  has  been  given 
to  Austin  Co. 
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got  to  produce 

Healthy,  diversified  Pennsylvania  comes 
out  on  top  because  it  produces  almost  anything 
you  can  name  .  .  .  and  usually  more  of  it 
than  anyone  else.  For  instance,  it  turns  out 
more  knit  underwear  and  mechanical  stokers 
than  any  other  place  in  the  nation.  Total 
income  payments  in  Pennsylvania  reach 
over  ten  and  one-half  billion  dollars  a  year. 
Pennsylvania,  whose  smaller  cities  and  towns 
of  under  100,000  City  Zone  contain  the  great 


bulk  of  its  population,  lies  smack  dab  in 
the  center  of  the  world’s  richest  market. 
Serving  these  communities — ^where  more 
goods  produced  mean  more  goods  bought — 
are  the  fine  local  newspapers  whose  pages  are- 
the  display  windows  for  saleable  goods. 

And  speaking  of  buying,  you  can  purchase 
all  twenty  of  the  excellent  hometOMm 
newspapers  listed  on  this  page  for  less  than 
$1.55  a  line. 


Pennsylvania 

has  more  daily  newspapers  than  any  other  State 

newspaper  advertising  w  orks  best 
in  a  newspaper-minded  market  •  •  • 

BEAVER  FALLS  NEWS-TRIBUNE  (E)  •  BRISTOL  COURIER  (E)  •  CHAMBERSBURS  PUBLIC  OPINION  (E)  •  CLEARFIELD  PROG¬ 
RESS  (E)  •  COATESVILLE  RECORD  (E)  •  CONNELLSVILLE  COURIER  |E)  •  HAZELTON  PLAIN  SPEAKER  (E)  •  HAZELTON 
STANDARD-SENTINEL  (M|  •  INDIANA  SAZEHE  (E)  •  JEANNEHE  NEWS-DISPATCH  (E)  •  LOCK  HAVEN  EXPRESS  (E)  •  NEW 
CASTLE  NEWS  (E)  •  SUNBURY  DAILY  ITEM  (E)  •  TOWANDA  REVIEW  (M)  •  WARREN  TIMES-MIRROR  |E)  •  WASHINGTON 
OBSERVER  REPORTER  (M«E)  •  WAYNESBORO  RECORD-HERALD  (E)  •  WILLIAMSPORT  GAZEHE-BULLETIN  (M)  •  WILLIAMS¬ 
PORT  SUN  (E)  •  YORK  DISPATCH  (E). 
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NEWSPAPER  LAW 


Non-Union  Employes 
Protected  By  Injunction 


By  Albert  Woodruff  Gray 


A  STRIKE  of  composing  room 
employes  of  the  Miami  (Fla.) 
Herald  began  Dec.  23,  1948, 

bringing  with  it  a  series  of  out¬ 
rages  which  the  state  court  in  a 
decision  on  March  14  of  this  year 
held  to  justify  a  permanent  in¬ 
junction  against  the  picketing. 

A  non-union  printer,  returning 
from  lunch,  found  her  machine 
jammed  with  iron  filings.  A  day 
or  so  later  she  was  told  by  a 
striker  that  unless  she  quit  her 
job  her  head  would  be  “bashed 
in." 

A  composing  room  employe  was 
beaten  early  one  morning  and 
later  that  day  the  Miami  Union 
Printer  carried  the  picture  of  the 
victim  below  the  head,  “Know  this 
man,”  followed  by  a  story  in 
which  the  man  was  characterized 
as  a  “rat.” 

Beating,  Blackjacking 

Two  days  later  the  composing 
room  foreman  was  beaten.  This 
was  followed  a  few  months  later 
with  the  blackjacking  of  another 
employe  and  a  short  time  later  a 
Herald  makeup  man  was  as¬ 
saulted. 

Employes’  cars  were  damaged, 
tires  slashed  and  acid  thrown  on 
the  varnish  and  upholstery.  An 
attempt  at  dynamiting  was  made 
on  an  apartment  occupied  by  three 
non-union  employes  and  a  dye 
bomb  thrown  through  the  win¬ 
dow  of  a  composing  room  fore¬ 
man,  splashed  a  baby  with  dye 
and  paint. 

This  year  another  dye  bomb 
was  thrown  and  the  non-union  em¬ 
ployes  of  the  paper  asked  the 
Florida  Circuit  Court  to  enjoin 
the  picketing  of  the  Herald  plant. 

‘Evident  General  Plan’ 

There  can  be  no  doubt,  said  the 
court  in  granting  this  injunction, 
that  the  picketing  of  this  news- 


The  Florida  court  declared  “it 
is  now  firmly  established  under 
federal  and  state  decisions  that 
peaceful  picketing  is  not  in  itself 
unlawful  and  hence  will  not  be 
enjoined  if  carried  on  for  a  lawful 
purpose.  However,  picketing  for 
an  unlawful  purpose  or  accom¬ 
panied  by  threats,  force,  violence, 
coercion  or  intimidation,  enjoys 
no  such  immunity.” 


Stories  Inspire 
Bill  to  Expose 
Campaign  Fund 


4? 


You  could  write  paragraphs 
about  GOSS  STEREOTYPE 
EQUIPMENT  and  still  not 
say  it  any  better  than  the 
one  word  —  GOSS. 


paper  plant  in  which  these  non 
union  employes  were  working,  has  Liquor  Ads  in  Papers 
been  set  in  a  background  of  con- 

tinned  and  persistent  threats,  mol-  Upnelu  Ul  IventUCKy 
estation,  interference,  coercion,  vi¬ 
olence  and  mischief,  to  which 
these  non-union  employes  have 
been  subjected. 

While  the  picketing,  except  upon 
a  few  occasions,  has  been  peace¬ 
ful  it  cannot  be  divorced  from  the 
evident  general  plan  in  which  it 
is  enmeshed. 

The  union  in  its  defense  insisted 
these  incidents  were  not  directly 
traceable  to  the  labor  organiza¬ 
tion.  “Must  this  court  be  so  blind 
to  the  actualities  of  life,”  asserted 
the  Florida  court,  “as  to  conclude 
because  of  lack  of  direct  evidence 
that  such  incidents  and  events 
were  the  activities  of  irresponsible 
outsiders?  The  circumstances  were 
such  that  no  conclusion  can  be 
reached  other  than  that  the  union 
and  its  members  are  responsible.” 

“The  right  to  organize  and 
strike,”  continued  the  court,  “are 
necessary  and  legitimate  economic 
weapons  in  the  hands  of  labor 
and  peaceful  and  lawful  picketing 
is  always  a  potent  and  valid  force. 

Picketing,  however,  loses  the  pro¬ 
tection  of  the  constitutional  guar¬ 
antee  when  it  steps  over  the  line 
from  persuasion  to  coercion.” 

Supreme  Court  Precedent 
In  the  issuance  of  this  injunc¬ 
tion  the  Florida  court  cited  as 
authority  the  decision  of  the  Su¬ 
preme  Court  of  tlie  United  States 
in  the  Meadowmoor  Dairies  strike, 
where  more  than  50  windows  were 
smashed,  bombs  used  in  attacks  on 
the  plant,  stench  bombs  dropped  Wisconsin  Bill  Drops 
ia  stores  handling  the  dairy  com¬ 
pany’s  products,  one  company 
truck  wrecked  and  another  driven 
into  the  Chicago  River. 

“The  state  may  withdraw  an 
injunction  against  labor  contro¬ 
versies,”  said  that  court  in  rela¬ 
tion  to  this  contention  that  an 
anti-strike  injunction  is  a  violation 
of  the  guarantee  of  free  speech, 

“but  no  less  certainly  the  Four¬ 
teenth  Amendment  does  not  make 
unconstitutional  the  use  of  an  in¬ 
junction  as  a  means  of  restricting 
violence.  We  find  nothing  in  the 
14th  Amendment  that  prevents  a 
state,  if  it  chooses,  from  placing 
confidence  in  a  chancellor’s  de¬ 
cree  and  compels  it  to  rely  exclu¬ 
sively  on  a  policeman’s  club.” 

A  Florida  statute  forbids  the 
coercion  or  intimidation  of  any 
employe  in  the  enjoyment  of  his 
legal  rights  or  the  picketing  by 
force  and  violence  or  other  than 
in  a  reasonable  and  peaceful  man¬ 
ner  or  the  preventing  of  ingress  or 
egress. 


Frankfort,  Ky.  —  A  statute 
prohibiting  the  distribution  of 
“handbills  or  posters”  advertising 
alcoholic  beverages  in  dry  terri¬ 
tory  may  not  be  applied  to  news¬ 
paper  advertising  Attorney-Gen¬ 
eral  A.  E.  Funk  of  Kentucky  has 
ruled. 

In  a  letter  to  the  State  Alco¬ 
holic  Beverage  Control  Board  he 
stated  that  “the  literal  construc¬ 
tion  of  said  statute  leads  us  to  the 
conclusion  that  the  publication  of 
alcoholic  beverage  advertisements 
in  newspapers  published  in  local 
option  territory  is  not  a  violation 
of  said  statute.” 

“Many  leading  magazines  and 
newspapers  of  nationwide  distri¬ 
bution  have  a  legal  right  to  and 
do  carry  whiskey  and  other  alco¬ 
holic  beverage  advertisements,” 
the  Attorney  General  pointed 
out.  “Such  publications  are  legal¬ 
ly  distributed  in  various  and  sun¬ 
dry  communities  of  the  nation, 
regardless  of  their  alcoholic  bev¬ 
erage  status. 

“We  also  take  notice  that  the 
newspapers  of  this  state,  includ¬ 
ing  practically  all,  if  not  all,  of 
the  weekly  publications,  have  not 
only  an  intrastate,  but  an  inter¬ 
state  circulation,  and  have  the 
same  legal  right  to  publish  and 
distribute  their  newspapers  in  lo¬ 
cal  option  territory  as  any  maga¬ 
zine  or  other  publication  of  na¬ 
tionwide  circulation.” 


Tallahassee — A  bill  to  curb  the 
high  cost  of  running  for  state  office 
has  been  introduced  in  the  Florida 
Legislature.  The  measure  is  the 
result  of  a  series  of  articles  on 
“The  High  Cost  of  Running  for 
Office  in  Florida”  written  lu 
Morty  Freedman  in  the  St.  PetM 
burg  Times. 

State  Senator  George  Dayton 
told  the  press: 

“I  think  the  ideas  expressed  in 
those  articles  would  be  a  most  ef¬ 
fective  way  to  bring  campaign 
spending  in  Florida  within  proper 
bounds.  I  believe  that  if  campaign 
expenditures  and  contributions  are 
fully  known  to  the  public  there  is 
no  need  for  a  legal  limit  on  cam¬ 
paign  expenses.  The  glare  of  pub¬ 
lic  opinion  will  hold  them  down.” 

The  bill  provides  that  all  candi¬ 
dates  must  designate  a  campaign 
treasurer  and  one  campaign  bank 
account,  the  account  to  be  open 
to  the  public  and  all  opponents 
for  inspection. 

Another  bill  would  prohibit  daily 
and  weekly  newspapers  from  in¬ 
creasing  their  rates  for  political 
advertising  introduced  in  the  Flori¬ 
da  Legislature.  Papers  would  have 
to  charge  the  same  rate  for  po¬ 
litical  ads  and  store  advertising. 


Carrier  Age  to  12 

Madison,  Wis. — By  voice  vote, 
an  emergency  bill  to  relax  restric¬ 
tions  on  the  hiring  of  newspaper 
carrierboys  during  the  life  of  the 
Selective  Service  Act  has  been 
passed  by  the  State  Senate  and 
sent  to  the  Assembly.  The  bill 
reduces  the  minimum  age  limit 
from  13  years  to  12  years,  the 
employment  requiring  the  consent 
of  the  parents  and  school  prin¬ 
cipals,  and  approval  of  the  State 
Industrial  Commission  which  is¬ 
sues  the  permits. 

Introduced  at  the  request  of  the 
Wisconsin  Daily  Newspaper 
League,  the  bill  was  sponsored  by 
Sen.  Melvin  Laird  of  Marshfield. 


Wyoming  Court  Rules 
Tabloid  Legal  Paper 

Cheyenne,  Wyo.  —  The  Wyo¬ 
ming  State  Supreme  Court  has 
ruled  that  a  state  law  which  pre¬ 
viously  excluded  tabloids  from  the 
definition  as  a  legal  newspaper  is 
unconstitutional. 

The  last  legislature  changed  the 
provision  to  include  tabloids,  but 
the  court’s  ruling  upheld  the  le¬ 
gality  of  any  notices  published  in 
Wyoming  tabloids  prior  to  the  ef¬ 
fective  date  of  the  new  law. 

Decision  was  made  in  the  case  of 
Donald  L.  Pirie  vs.  Gertrude 
Kamps,  over  a  legal  notice  pub¬ 
lished  in  the  Casper  (Wyo.)  Morn¬ 
ing  Star,  a  tabloid.  Title  to  prop¬ 
erty  was  disputed  because  the  le¬ 
gal  notice  had  been  printed  in  the 
Star. 

“We  think  that  legal  notices  pub¬ 
lished  in  a  tabloid  newspaper  of 
the  size  here  in  question,  which 
in  other  respects  conforms  to  the 
requirements  of  the  statute,  are 
valid,”  stated  the  court  in  an 
opinion  written  by  Justice  Fred  H. 
Blume. 


Rice  Week  in  Houston 

Houston — ^National  Rice  Week 
was  saluted  by  special  sections  in 
two  Houston  newspapers  Sunday, 
April  22.  The  Chronicle  featured 
a  10-page  section,  and  the  Post 
a  12-page  tabloid. 


cn 


Community  Award 

San  Diego — The  Chula  Vista 
(Calif.)  Star,  published  by  W.  Ray 
Coyle  and  Gerald  F.  Champ  Jr., 
has  been  given  the  community 
service  award  of  the  San  Diego 
Chamber  of  Commerce  for  a  year¬ 
long  campaign  which  was  cli¬ 
maxed  in  an  improved  water  sup¬ 
ply. 
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Have  Own  Clubhouse  Newsmen  Attend 

Long  Beach,  Calif. — ^“Business  — 

for  Boys,”  a  special  clubhouse  Wavy  beminar 
where  new  Long  Beach  Press-  Marine  Corps  Reservists,  all  vet- 
Telegram  newspaperboys  are  in-  g^ans  of  World  War  II,  who  at- 
doctrinated,  is  an  integral  part  of  tended  a  two-week  Navy  Informa- 
that  newspapers  program.  tion  Seminar  at  Norfolk,  Va.  in- 

“Through  these  portals  pass  the  eluded:  2nd  Lt.  William  H.  Fields, 
best  new.spapers  in  the  World”  is  associate  editor,  Atlanta  (Ga.) 
the  proud  slogan  unfurled  over  Constitution;  Capt.  James  R.  Buck- 
the  entraiKe  of  the  conference  nam,  assistant  night  editor,  Man- 
room  designed  by  George  S.  John-  Chester  (N.  H.)  Union  Leader, 

. . ^ _  _  son,  circulation  manager,  and  ist  Lt.  Richard  J.  Sullivan,  tele 

on  the  first  want-ad  page  of  the  Stanford  Stanley,  sales  promotion  graph  editor,  Sioux  City  (la.) 

manager.  On  its  walls  hang  the  Journal-Tribune;  Maj.  Cecil  S 


pers.  M.  E.  Fisher,  circulation  di¬ 
rector,  reports  that  20  of  the  pre¬ 
vious  winners  are  now  attending 
college. 

Northern  States  Groups 

Elects  Norman  Doman  A  Promotion  Idea 

Minneapolis — Norman  Doman,  Walter  Arnoff,  Detroit 

country  carrier  and  dealer  man-  (Mich.)  Times,  has  hit  upon  a 
ager  of  the  Minneapolis  Star  and  “natural”  for  positioning  of  carrier 
Tribune,  was  named  president  of  promotion  stories.  He  has  pre- 
ihe  Northern  States  Circulation  vailed  upon  those  in  charge  to 
Managers  Association  at  its  spring  permit  publication  of  a  daily  one- 
meeting  here  last  week.  column  carrier  promotion  article 

Other  officers  elected  are:  N.  C.  t 
Helevik,  Mankato  (Minn.)  Free  Times. 

Press,  vicepresident,  and  W.  R.  Similarly,  the  h 
Schaefer,  Marinette  (Wis.)  Eagle  Journal-Newr,  uses 
Star,  secretary-treasurer. 

Lloyd  Fennell,  Austin  (Minn.) 

Daily  Herald,  retiring  president, 
was  named  chairman  of  the  board. 


CIRCULATION 


classified  ads  each  month,  explanations  of  fea-  Di 

to  acquaint  subscribers  with  the  tures  of  Press-Telegram  circulation  M 

need  to  pay  their  paper  bills  and  service,  and  charts  describing  con-  d, 

to  have  the  pr<^r  change  handy  tests  and  methods.  ha 

to  pay  the  carriers.  Both  ideas  Inside  this  hall  the  new  boys  Ni 
H.  M.  Nicol,  Oelwein  (la.)  Daily  take  advantage  of  the  universal  receive  a  detailed  demonstration  C. 

Register,  and  Oscar  Possehl,  Min-  reader  traffic  found  on  the  want-  of  the  insurance  provisions  and  W 

neapolis  Star  and  Tribune,  were  ad  pages  of  newspapers,  large  and  the  advancement  point  system.  H 

named  directors.  small.  Training  films  are  shown.  Jc 

At  a  round-table  conference,  as- 
delegates  that 

will 

by  proposed  postal 
rate 
John 

sales- 

man  for  the  Fargo  (N.  D.)  Forum, 

received  the  association’s  $100  r 

route 

Oilers 

Donald  of 

the  Vancouver  (B.  C.)  Sun,  has  WWail^— B— gWli— 


Fhoto  by  OHo  RotHtchild 


HERALD 

EXPRESS 


HOLLYWOOD  BOWL!  Nestled  like  a  gleaming 
jewel  in  the  rolling  hills  of  Hollywood,  Cali- 
*"  fornia,  this  beautiful  amphitheatre  ranks  among 
the  world’s  finest.  Here  audiences  of  thousands 

gather  regularly  to  enjoy  musical,  dramatical 
and  religious  pageantry  under  the  stars.  Al¬ 
though  attendance  appproaches  the  quarter-mil¬ 
lion  mark  each  year,  this  total  is  considerably 

less  than  the  average  one  day  city  and  trading 
zone  circulation  of  the  Los  Angeles  Evening 

Herald  and  Express  .  .  .  the  largest  evening 
circulation  in  the  largest  city  in  Western  America. 

Wise  advertisers  use  it  regularly  and  reap  rich 
rewards. 


WHAVS  N^W  IN  BUSINESS 
WHAT  DOES  17  MEAN  ^ 


Sam  Dawson 

PROVIDES  THE  ANSWERS  IN 
A  DAILY  BUSINESS  COLUMN 
FEATURE  OP 


Institutional  Ad 
Use  by  Builders 
Is  Increasing 


Pittsburgh  Pay 
Dispute  Ruling 
Due  in  August 


Up  until  a  few  years  ago.  the 
home  building  industry  had 
dragged  its  feet  in  the  field  of  in¬ 
stitutional  advertising.  Gradually, 
however,  the  industry  is  becoming 
more  public  relations-conscious 
and  recently  has  been  turning  to 
full-page  institutional  ads  in  news¬ 
papers  to  get  across  the  story  of 
the  private  enterprise  system. 

Credit  for  lighting  the  fu^  goes  GANNETT  NEWSPAPERS  in  Rochester,  N.  Y.  are  occupying  this 
to  the  National  Asstxiation  of  production  annex,  an  extension  of  the  Times-Union  building.  Both 
Home  Builders,  Washington,  an  Times-Union  and  the  Democrat  and  Chronicle  are  printed  here. 


organization  maintained  by  more  Recent  improvement  program  involved  expenditure  of  more  than  has  ever  heard. 


Pittsburgh — A  decision  is  ex¬ 
pected  about  Aug.  1  in  the  arbi¬ 
tration  case  of  900  members  of 
seven  non-striking  unions  seeking 
lost-time  pay  during  the  47-day 
suspension  of  this  city’s  three  daily 
newspapers  last  fall. 

The  arbitrator,  Ralph  T.  Se¬ 
ward,  former  chairman  of  the 
U.  S.  Steel  Corporation-ClO  Steel¬ 
workers  Permanent  Arbitration 
Panel,  had  described  the  issue  as 
one  of  the  most  complicated  he 


than  20,000  members  in  168  local  $1,000,000,  including  new  press  units  and  ultra-modem  newsroom 
home  building  associations.  for  the  T-U. 

This  week,  NAHB's  public  re¬ 


in  the  oral  arguments  now 
completed,  the  unions’  case,  pre¬ 
sented  by  Attorney  Irving  Leuch- 
ter,  counsel  for  the  American 
Newspaper  Guild,  was  based  on 
the  contention  that  the  publishers 
forced  the  Mailers  Union  to  strike 


lations  director,  Conrad  P.  Har-  the  Home  Builders’  Association  of  Bordon  Co.  RoCldvinCI 
ness,  revealed  what  his  organiza-  Lincoln.  t*  J  ^ ^ 

tion  has  been  doing  to  pry  loose  “in  this  manner  the  builders  *^09  TOOd  Campaign 

some  of  the  profits  made  by  mem-  let  the  public  know  that  the  city  A  new  ad  campaign  to  market 
ber  builders  and  channel  them  in-  of  Lincoln  had  an  organized  home  Borden’s  Dog  Food  through  gro-  and  then  suspended  publication  to 
to  institutional  campaigns  at  the  builders’  association  and.  at  the  eery  stores  in  selected  areas  of  have  the  other  unions  exert  pres- 

local  level.  same  time,  exposed  the  public  to  f^e  U.  S.  is  being  drafted  for  The  sure  on  the  striking  mailers  union. 

For  four  yeap  Mr.  Harness  the  accomplishments  of  the  Lin-  Borden  Co.  by  Young  &  Rubicam,  Edition  Ready  to  Go 

was  real  est^e  editor  of  the  Was/i-  coin  builders.”  said  Mr.  Harness.  j  u  u  «r-  .  Countering  this  argument.  Pub- 

ington  (D.  C.)  Post  and  president  Another  type  of  institutional  ad-  Keyed  to  the  theme.  Feed  your  William  Block  asserted  the 

of  the  National  Association  of  vertising  particularly  adaptable  to  dog  better  than  ever,”  the  up-  Post-Gazette  had  one  of  its  big- 

Real  Estate  Editors.  home  building  associations,  is  the  coming  promotion  will  break  ^  editions  ready  for  distribu- 

Ads  Combat  Attacks  ads  published  before  and  during  shortly  with  1,000,  600,  and  400  morning  of  Oct.  2. 

According  to  Mr.  Harness,  his  annual  home  shows  which  most  hne  ads  in  newspapers  in  eastern 

PR  department  has  been  cam-  associations  sponsor  once  a  year,  cities. 

paigning  among  NAHB  affiliates  As  an  example  of  this  type  of  newspaper  schedules  - 

toward  the  further  use  of  page  nd,  Mr.  Harness  offered  the  page  are  still  m  the  works.  Some  radio  executives  and  ready  for  delivery 

ads.  ad  run  late  last  month  in  Fort  spots  are  bemg  tested  in  Wash-  before  he  was  informed  the  driv- 

“While  the  industry  last  year  Wayne,  Ind.,  newspapers.  Head-  ington,  u.  C.,  and  in  eastern  ers  would  not  handle  them, 

established  an  all-time  production  lined,  “It  is  easy  to  own  a  new  Pennsylvania.  Trade  paper  and  attempts  to  sell 

record  of  1,400,000  new  homes  home  in  Ft.  Wayne,”  this  ad  fea-  advertising  are  also  being  as-  j^e  Post-Gazette  at  the  front  coun- 
and  apartments  started,”  he  said,  ‘“red  the  industiy’s  slogan,  “The  s'gned  niches  in  the  over-all  cam-  jg^  ^g^g  thwarted  because  drivers 

“it  still  has  been  under  constant  °nly  real  security — a  home  of  Pmgn.  «  and  mailers  grabbed  papers  from 

attack  by  left-wing  elements  in  your  own.”  In  preparation  for  the  jump  off.  purchasers  as  soon  as  they  left 

the  government  and  among  labor  Another  fertile  field,  according  Borden  has  named  Ray  T.  Bailey.  ,^6  building,  leaving  him  no  al- 
unions.  fo  Mr.  Harness,  is  advertising  dur-  fonner  assistant  ad  manager  of  ternative  except  to  suspend  pub- 

“The  industry  realizes  that  it  ing  the  annual  National  Home  ds  Special  Products  Division,  as  pg^j  publication  on  Oct.  2. 

must  tell  its  story,”  Mr.  Harness  Week,  in  September.  Last  year  ad  manager  for  its  dog  food  line.  Publisher  E.  W.  Becker  of  the 
continued.  “Here  and  there  full-  10*  newspapers  published  Home  James  G.  Doolan  has  been  made  .  Telegraph  and  President 


He  testified  that  6,000  papers 
had  rolled  off  the  presses,  many 
of  them  bundled  by  Post-Gazette 


scale  institutional  campaigns  are  Week  sections, 
under  way  to  accomplish  this  mis¬ 
sion.” 

As  an  example,  Mr.  Harness 
cited  the  Home  Builders’  Associa- 


promotion. 


Domino  in  300  Dailies 
American  Sugar  Refining  Co. 
will  use  more  than  300  news- 


tion  of  Greater  Cleveland,  the  papers  and  farm  journals  to  plug 


Republic  Steel  Breaks 
Series  in  50  Dailies 
Republic  Steel  Corp. 


last 


Builders’  Association  of  Metro-  Domino  Pure  Cane  Sugar  during  week  broke  an  institutional  cam- 
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coordinator  of  grocery  dog  food  Morrison  of  the  Press,  and 


Mr.  Block  all  asserted  they  would 
have  put  their  plants  in  operation 
immediately  if  the  mailers  had 
offered  to  return  a  few  days  after 
the  strike  began. 

Mr.  Seward’s  decision  will  be 


in  1 
in 
chi 
poi 
e® 
po 
28, 


politan  Detroit,  and  home  build-  1951.  Under  the  campaign  ban-  paign  (via  Meldrum  &  Fewsmith.  binding  on  both  parties  with  no 
ers  and  realtors  in  Milwaukee  ner  —  “More  get-up-and-go  with  Inc.)  in  50  newspapers  in  selected  appeal, 
who,  he  said,  are  all  participating  Domino,”  copy  will  stress  the  areas;  marked  the  10th  straight  ■ 

in  a  series  of  institutional  ads.  “need  for  a  continuous  flow  of  year  that  it  has  used  an  institu-  Finrtnr'o 

The  NAHB  has  pushed  this  in-  food  energy.”  tional  approach  to  promote  both  Axew^nili 

stitutional  advertising  idea  by  re-  The  Nancy  Sasser  and  Jessie  itself  and  the  American  way  of  San  Francisco  Announcem 
printing  typical  ads  and  making  De  Both  columns  will  continue  life.  of  a  newsprint  purchase  financing 

them  available  to  every  chapter.  through  Domino’s  market  area.  The  1951  campaign  got  under  plan  specially  designed  to  aia  p 
In  Cleveland  local  builders,  ■  way  with  a  930-line  ad  headlined:  hshers  of  smaller  papers  is  ma« 

through  the  Cleveland  association  Editorial  Clinic  “That’s  right  .  .  .  church  closed.”  L-  M.  Giannini,  president,  Ba 

and  the  Cleveland  News,  partici-  chapel  Hill.  N.  C.-A  confer-  ^  church  being  iJg’°®a?™niSt 

pate  in  a  full-page  ad  once  a  ence  and  clinic  for  daily  editorial  b^ause  of  a  fire  and  how  laj  helps  Snee 

month  at  a  cost  of  $10  per  writers  in  the  state  will  take  nlace  residents,  out  of  town  by  which  the  hanx  helps  nnanw 

builder-participant.  May  26  Ind  27.  Discussion  Ih®. ‘‘"ff  of  the  fire,  mistakenly  auto  dealers  in  car  purchases. 

New  Members  Get  Pitch  leaders  will  be  Robert  Estabrook,  n 

As  each  new  local  association  Washington  (D.  C.)  Post,  chair-  ®  ®  ^  ROS©  Mallory  a  DITClG 

is  admitted  to  NAHB  membership,  man  of  the  National  Conference  -  .  _  /n  Miami — Rose  Mallory,  Miam 

Mr.  Harness  explained,  the  organ-  of  Editorial  Writers;  Jack  Kilpat-  JOUIS  DUmGtt  UO.  Daily  News  reporter,  whose  fa* 

ization  sends  the  president  of  the  rick,  chief  editorial  writer  of  the  Chicago  —  William  K.  Ziegfield  mous  photograph,  snapped  as  ^ 

new  affiliate  a  copy  of  a  full-  Richmond  (Va.)  News  -  Leader;  has  resigned  as  vicepresident  of  splashed  into  the  Atlantic  doing 

page  ad  which  appeared  in  the  Rufus  Terell  of  the  St.  Louis  Foote,  Cone  &  Belding  to  join  Leo  a  story  on  census  takers,  won 

March  18  issue  of  the  Lincoln  (Mo.)  Post-Dispatch;  and  John  P.  Burnett  Company,  Inc.,  Chicago  many  top  honors,  broame  the 
(Neb.)  Sunday  Journal  and  Star.  McKnight,  former  Associated  agency,  as  vicepresident  and  mem-  bride  of  Robert  Lee  Rice,  Miami 
This  ad  annoimced  formation  of  Press  foreign  correspondent.  ber  of  the  plans  board.  builder,  on  April  14. 
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Lincoln  Publishers 
Stand  Pat  on  Policy 


Lincoln,  Ill.  —  The  Lincoln 
Evening  Courier  this  week  stood 
pat  on  its  30-year  policy  of  refus¬ 
ing  to  print  unsupported  charges 
against  any  individual  or  group, 
in  the  face  of  statements  last  week 
in  a  Chicago  Daily  News  story, 
charging  that  two  Courier  re¬ 
porters  were  fired  because  of  their 
efforts  to  report  a  local  gambling- 
political  tieup.  (E&P  for  April 
28,  page  136). 

At  a  staff  meeting  called  to  ex¬ 
plain  policy  to  two  new  reporters, 
engaged  to  replace  the  dismissed 
men,  Allyne  V.  and  John  L.  Nu¬ 
gent,  co-publishers,  declared: 

No  Change  in  Policy 

“We  are  not  changing  our  local 
news  policy.  We  hold  that  the 
proper  place  for  allegations,  evi¬ 
dence  and  proof  is  in  a  court  of 
law,  not  in  the  news  columns. 
We  have  never  and  we  will  not 
now  resort  to  sensationalism  to 
gain  readers. 

“The  Courier’s  long  record  of 
community  service  and  participa¬ 
tion  in  worthwhile  projects  for 
the  common  good  is  too  well 
known  to  the  people  of  our  com¬ 
munity  for  them  to  give  any  cre¬ 


dence  to  the  absurd  statements 
and  ridiculous  behavior  of  two 
youths  fired  from  their  first  jobs. 

.  .  .  Any  employe  who  works  for 
the  Courier  must  have  the  same 
zeal  for  protecting  the  dignity  of 
the  people  of  this  community,  and 
the  same  feeling  for  the  future  of 
this  community  and  its  people, 
else  they,  too,  may  no  longer  be 
on  the  Courier’s  staff.” 

The  two  reporters  recently  dis¬ 
missed,  according  to  the  Daily 
News  story,  claimed  they  were 
fired  because  they  would  not 
subordinate  their  news  coverage 
to  the  newspaper’s  policy.  Nine 
persons  are  under  indictment  by 
a  grand  jury,  Jan.  20,  but  have 
yet  to  come  to  trial. 

In  answer  to  questions  raised 
by  Mr.  Nugent,  District  Judge 
Frank  S.  Bevan  replied  as  fol¬ 
lows: 

No  Undue  Delay 
Question:  “Do  you  consider 
that  there  has  been  any  undue 
delay  in  this  trial?” 

Answer:  “No.  This  is  a  con¬ 
tested  case  and  there  has  been  no 
undue  delay.  It  is  customary  in 
this  county,  when  a  defendant  is 


contesting,  that  he  be  given  until 
the  next  term  of  court  before  he 
is  forced  to  stand  trial.  The  next 
term  of  the  court  begins  on  the 
third  Monday  in  May.” 

Question:  “What  is  the  exact 
status  of  the  men  now  under 
indictment?” 

Answer:  “They  are  out  on 
bond.” 

Mayor  Defends  Position 

Lincoln’s  Mayor  Aolis  M.  Feld¬ 
man,  in  reply  to  questions  asked 
by  the  Courier,  stated  in  part: 
“Pin  tables  have  been  licensed 
by  the  city  for  14  years.  Neither 
the  city  council  nor  I  have  ever 
received  a  complaint  about  this 
practice.” 

“I  think  Lincoln  is  a  clean 
town,”  said  the  mayor,  “and  to 
my  knowledge  there  is  no  gamb¬ 
ling.  Further,  any  statements  that 
any  members  of  the  city  adminis¬ 
tration  have  been  influenced  by 
any  of  the  nine  men  under  indict¬ 
ment  are  untrue.” 

Meanwhile,  as  an  aftermath  of 
George  Thiem’s  story  in  the  Daily 
News,  April  22,  Ken  Goodrich, 
Courier  managing  editor,  has  been 
dismissed  by  the  Daily  News  as 
its  string  correspondent  in  Lincoln. 
Mr.  Goodrich,  in  reply  to  the 
Daily  News  letter,  stated: 

“I  was  surprised  to  receive  your 
notice  and  to  find  myself  in  the 
same  position  as  Gen.  MacArthur 


in  not  knowing  why  I  was  fired. 
Would  appreciate  explanation.” 

On  April  25,  Everett  Norlander, 
Daily  News  managing  editor,  ex¬ 
plained  in  a  letter  to  Mr.  Good¬ 
rich  that  his  failure  to  send  a 
story  on  the  Logan  County  Min¬ 
isterial  Association’s  resolution, 
calling  for  a  state  crime  and 
gambling  investigation  and  charg¬ 
ing  that  a  “protected  gambling 
syndicate”  exists  in  Lincoln,  was 
the  reason  for  his  dismissal. 

■ 

/ 

Col.  McCormick  Speaks 
Before  Legislature 

Springfield,  Ill. — Col.  Robert  R. 
McCormick,  editor  and  publisher 
of  the  Chicago  Tribune,  addressed 
a  joint  session  of  the  Senate  and 
House  of  the  Illinois  Legislature 
on  April  25  in  commemoration  of 
the  birthday  of  Gen.  Ulysses  S. 
Grant,  born  April  27,  1822. 

Colonel  McCormick,  the  author 
of  “Ulysses  S.  Grant:  The  Great 
Soldier  of  America,”  and  “The 
War  Without  Grant,”  told  the 
legislature  that  one  measure  of 
Grant’s  military  genius  is  that  in 
every  campaign  he  solved  differ¬ 
ent  problems. 

Before  leaving  the  state  capital. 
Colonel  McCormick  visited  Abra¬ 
ham  Lincoln’s  tomb  where  he  was 
given  a  piece  of  stone  from  the 
original  sarcophagus  to  be  placed 
in  the  wall  of  Tribune  Tower. 
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Western  Union  Files 
Change  in  Press  Rate 


The  Western  Union’s  pro¬ 
posed  tariff  revision,  filed  with  the 
Federal  Communications  Commis¬ 
sion  this  week,  includes  an  ad¬ 
justment  in  press  message  rates 
which  would  result  in  about  a 
15%  increase  compared  with  pres¬ 
ent  charges. 

The  historic  one-third  and  one- 
sixth  rates  enjoyed  by  the  press 
for  many  years  would  be  supplant¬ 
ed  with  new  ratios  of  one-half 
of  the  full  rate  for  day  press  mes¬ 
sages  and  one-fourth  of  the  full 
rate  for  night  press  messages. 

Full  effect  of  the  change,  West¬ 
ern  Union  officials  said,  would  be 
minimized  by  the  lower  rates  for 
additional  words  in  the  full  tele¬ 
gram  rate.  If  the  FCC  approves. 
Western  Union  will  abandon  its 
long-time  10-word  telegram  mini¬ 
mum  and  will  extend  it  to  15 
words,  as  a  result  of  which  many 
messages  will  cost  less  than  under 
current  rates. 

Money  for  Mage  Rise 
Also,  it  was  pointed  out,  the 
full  effect  of  the  new  rates  would 
not  be  felt  by  the  newspapers, 
especially  those  with  a  heavy  vol¬ 
ume  of  intrastate  copy,  until  in¬ 
dividual  state  regulatory  bodies 
approve  them.  Western  Union 
hopes  the  FCC  will  permit  its  new 
rate  schedules  to  go  into  effect 
June  1,  with  the  anticipation  of 
netting  about  $11,000,000  a  year 
to  meet  union  demands  for  a 
higher  wage  in  July.  \  strike  vote 
has  been  taken. 

News  matter,  which  is  the  only 
special  class  in  the  Western  Union 
tariffs,  accounts  for  approximately 
$3,000,000  a  year  in  the  company 
revenue,  out  of  a  gross  of  more 
than  $186,000,000.  All  non-news 
messages  in  the  newspaper  busi¬ 
ness  are  charged  the  full  commer¬ 
cial  rate,  and  the  Government  has 
been  paying  the  full  rate  for  sev¬ 
eral  years. 

Western  Union  officials  said  the 
change  in  the  press  ratio  is  merely 
an  attempt  to  pass  along  part  of 
the  expense  of  special  services 
given  to  newspapers  such  as  Morse 
operators  at  sports  events  and  po- 


No  other  company  has  enjoyed 
more  intimate  relations  with  the 
press  for  so  many  years. 

“From  the  football  field,  the 
baseball  diamond,  the  political 
candidate’s  speeding  train,  in  fact 
from  all  special  events,  as  well  as 
regular  offices  and  special  offices 
such  as  have  been  provided  in 
disaster  areas.  Western  Union  has 
had  the  means  and  knowhow  to 
serve  the  urgent  and  unique  needs 
of  the  press.  The  saga  of  Western 
Union  and  the  news  has  its  only 
counterpart  in  the  men  that  made 
the  news  and  wrote  it.” 

How  Rates  Compare 

Under  current  schedules,  the 


FIRST  LEE  EVANS  AM'ARD  for  outstanding  reportorial  work  is 
presented  by  City  Editor  John  F.  Cronin  of  the  Cincinnati  Enquirer 
to  Michael  J.  Maloney,  Jr.,  former  Enquirer  staffer  now  with  the 
U.  S.  Air  Force,  while  Publisher  Roger  H.  Ferger  looks  on.  The 
award  honors  the  late  Mr.  Evans,  former  city  editor  of  the  Enquirer 
who  was  noted  as  ‘second  father”  to  copy  boys  and  cubs.  Mr.  Ma¬ 
loney  won  with  his  coverage  of  a  double  shooting.  The  competition 
is  open  to  all  Cincinnati  staffers  with  less  than  five  years'  experience. 


cost  of  press 

messages 

is  figured 

at  one-third 

for  DPR 

and  one- 

sixth  for  NPR  of  the 

following 

full  telegram 

rate  (with  a  mini- 

mum  charge  of  35c): 

Mileage 

For 

For 

Zones 

10  wds. 

each 

or 

add’l. 

from  to 

less 

word 

0-  75 

35c 

2c 

76-  125 

40 

3 

126-  225 

50 

4 

226-  225 

60 

5 

426-  750 

75 

6 

751-1125 

90 

7 

1126-1550 
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8 

1551-2100 
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9 

2101-3000 

145 

10 
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or 
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less 
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0-  75 

50c 

2c 

76-  125 

60 

2 

126-  225 

70 

3 

226-  425 

85 

3 

426-  750 

100 

4 

751-1125 
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5 
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5 

1551-2100 

145 

6 

2101-3000 

160 

6 

Promotion  Men 

continued  from  page  9 


litical  conventions,  extraordinary  ■ 

wire  tie-ins  at  points  remote  from  Tulsa  World  Edited 
city  offices,  etc. 

Historic  Principle  Preserved 
“Although  Western  Union  is 
departing  from  its  100-year-old 
10-word  telegraph  minimum,  it  is 
not  abandoning  the  traditional 
low  rates  it  has  provided  to  the 
press  but  is  preserving  them,”  it 


By  Journalism  Class 

Tulsa  —  An  advanced  journal¬ 
ism  class  from  the  University  of 
Tulsa  took  over  the  newsroom  of 
the  Tulsa  Daily  World  and  edited 
the  May  2  copy. 

The  students,  with  regular 
World  staffmen  at  their  side,  han- 


was  stated  by  T.  B.  Gittings,  vice-  died  dowmtown  beats,  society  and 
president  of  the  company.  desk  work.  The  event,  an  annual 

‘‘The  low  press  rate  was  his-  affair,  is  staged  through  the  co- 
torically  tied  to  the  desire  to  in-  operation  of  the  local  newspaper 
sure  the  broadest  and  most  general  and  the  university’s  school  of 
dissemination  of  news.  Western  journalism.  Managing  Editor  Lee 
Union  accordingly  believes  it  has  C.  Erhard,  who  is  a  member  of 
made  a  major  contribution  to  the  the  school’s  faculty,  instituted  the 
growth  and  freedom  of  the  press,  program  three  years  ago. 


cooperation  of  all  departments. 
Good  public  relations  within  the 
plant  and  with  the  public  is  nec¬ 
essary.  And  well-planned  public 
events  promotions  can  add  to  this 
personality,  they  said. 

PR  Comes  First 

As  LeRoy  Newmeyer.  advertis¬ 
ing  manager  of  the  Toledo  (O.) 
Blade,  put  it: 

“Good  public  relations  is  more 
important  to  me  than  out-and-out 
promotion.  I  believe  in  seeing  that 
a  paper  is  deserving  of  good  public 
opinion,  first;  then  seeing  that  it 
gets  this  opinion.” 

Mr.  Newmeyer  lashed  out  at 
what  he  called  selfish  types  of  pro¬ 
motion.  He  called  for  a  program 
of  national  public  relations  involv¬ 
ing  the  entire  newspaper  industry. 
He  said  too  many  papers  publish 
criticism  of  the  press  while  ne¬ 
glecting  the  great  good  done  by 
newspapers.  Frank  Knight,  man¬ 
aging  editor  and  former  promo¬ 
tion  manager  of  the  Charleston 
Gazette,  said  promotion  men 
should  have  editorial  experience. 

“Reporters  should  be  promo¬ 
tion-minded,  promotion  men 
should  be  news-minded.”  he  stated. 
“If  radio  and  television  have 
glamor,  so  can  we.  It  may  mean 
new  layouts,  tighter  editing,  bet¬ 
ter  pictures,  and  use  of  public 
opinion  surveys.” 

No  Effect  on  Circulation 

Television  cropped  up  again  dur¬ 
ing  this  panel  of  former  promo¬ 
tion  managers.  Joyce  Swan,  vice- 
president  and  general  manager  of 
the  Minneapolis  Star  -  Tribune, 
produced  a  set  of  charts  which 
contained  “nothing  to  suggest  that 
television  is  having  the  remotest 
effect  on  circulation.” 

Another  guest  speaker  was  Col¬ 
umnist  Thomas  L.  Stokes,  who 
outlined  the  background  of  the 
Korean  fighting  and  warned 
against  a  military  man  for  Presi¬ 
dent. 

The  annual  Editor  &  Publisher 


Promotion  Certificates  were  pre¬ 
sented  by  Charles  T.  Stuart,  pub¬ 
lisher,  and  the  Association  award¬ 
ed  a  plaque  to  E&P  “for  the  no¬ 
table  and  unprecedented  leader¬ 
ship  it  has  given  to  American 
newspajjers  in  understanding  the 
values  of,  and  disseminating  the 
modern  techniques  of  Newspaper 
Promotion.” 

Two  silver  shovels,  emblematic 
of  long  service  in  the  promotion 
field,  were  given,  the  recipients  be¬ 
ing  Court  Conlee  of  the  Milwau¬ 
kee  (Wis.)  Journal  and  George 
Morris  of  the  New  York  Times. 

The  final  business  meeting  was 
devoted  to  revenue  producing  ad¬ 
vertising  promotions.  Speakers  dis¬ 
cussed  the  subject  from  the  stand¬ 
point  of  classified,  retail  and  na¬ 
tional  advertising.  They  called  for 
close  cooperation  between  the 
newspaper’s  advertising  salesmen 
and  promotion  staff. 

Speaker  at  the  closing  luncheon 
was  Douglas  Taylor,  secretary  of 
the  American  Association  of 
Newspaper  Representatives.  He 
emphasized  that  promotion  men 
should  keep  their  advertising  rep¬ 
resentatives  well  informed.  He 
said  too  many  advertising  man¬ 
agers  have  “media  recorditis”— 
they  think  too  much  in  terms  of 
figures. 

Before  adjourning,  the  associa¬ 
tion  decided  to  hold  next  year’s 
convention  in  Louisville. 

And  as  the  members  left,  they 
agreed  they  had  found  what  they 
had  come  in  search  of — facts.  The 
biggest  task  ahead  was  summed 
up  by  one  promotion  manager 
who  said: 

“Now  I’ll  have  to  sell  my  pub¬ 
lisher  on  all  the  new  ideas  I 
picked  up  here.” 


Oak  Ridge  Seminar 

Oak  Ridge,  Tenn. — A  Southwi^ 
Conference  on  Atomic  Energy  will 
be  conducted  here  for  newsmen 
sometime  during  July  or  August 
The  program  will  include  a  tour 
of  the  Oak  Ridge  laboratory. 
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Housewife  Puts  I 

Newspaper  Ads  ! 

1st  in  Shopping  ! 

Milwaukee  —  Mrs.  Robert  | 
Holzhauer,  an  instructor  in  the  , 
Journalism  and  English  depart-  , 
ments  of  Marquette  University 
and  a  housewife  with  several  chil¬ 
dren.  has  confirmed  what  news¬ 
papers  like  to  believe  about  them¬ 
selves. 

M  the  Sunday  dinner  of  the 
Spring  meeting  of  the  Advertising 
Managers  Association  of  Wiscon¬ 
sin  Daily  Newspapers  here,  April  i 
29,  Mrs.  Holzhauer  spoke  from 
her  personal  experience  and  from 
contacts  with  other  housewives. 
She  said  the  consensus  was  that 
the  advertising  sections  of  the 
newspaper  are  “attention  compell¬ 
ing”  and  that  the  modern  woman 
“shops”  the  newspaper  as  an  im¬ 
portant  part  of  her  household 
duties. 

Printed  Page  Leads 

While  radio  and  television  are 
also  factors  in  family  life,  their 
advertising  value  frequently  seems 
overrated  as  the  result  of  the 
more  spectacular  presentation  in 
many  instances,  .she  said.  But  the 
newspaper  with  its  permanent 
printed  page  and  accessability  at 
the  convenience  of  the  shopper  as 
a  handy  reference,  still  far  out¬ 
ranks  the  other  media,  Mrs.  Holz¬ 
hauer  believes  from  her  own  ex¬ 
perience  and  investigations. 

Store  Spends  2%  in  Papers 
How  a  Wisconsin  department 
store  organization,  the  H.  C. 
Prange  Co.,  plans  advertising  and 
promotion  for  four  stores  in  as 
many  cities,  was  discussed  by  John 
S.  McComb.  in  charge  of  adver¬ 
tising  and  sales  promotion  for  the 
company.  Prange  spends  about 
2%  of  its  gross  on  newspaper 
advertising  and  the  results  have 
warranted  serious  consideration  of 
using  more  of  the  total  appropri¬ 
ation  in  newspapers,  Mr.  McComb 
said. 

In  discussing  experiences  with 
promoting  specific  merchandise 
items  as  compared  with  more  gen¬ 
era!  advertising.  Mr.  McComb 

SCO^^  REEL^ 
\J0NES  TENSIONSj 

...the  only  instantan-  f 
eou$  and  entirely  auto¬ 
matic  paper  roll  tension 
control. 

. . .  entirely  mechanical  , 
-responds  instantly  to 
"red  button"  stops  ' 
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gave  result  figures  on  a  number 
of  such  specific  item  promotions 
that  proved  conclusively  to  the 
Prange  organization  that  the  for¬ 
mer  pay  off  much  better  than 
general  ads.  In  his  criticism  of 
newspapers,  he  pointed  to  a  num¬ 
ber  of  “irritations”  of  which  the 
most  aggravating  was  the  appar¬ 
ent  laxity  of  newspapers  in  many 
instances  to  have  a  more  effec¬ 
tive  policy  in  dealing  with  adver¬ 
tisers  whose  price  comparisons 
frequently  go  beyond  a  point 
where  the  intelligent  reader  be¬ 
gins  to  doubt  the  accuracy  of  ad¬ 
vertised  statements  in  the  adver¬ 
tisements  and  raises  doubts  about 


newspaper  advertising  to  a  point 
of  losing  faith  in  its  truthfulness. 

An  innovation  at  the  conference 
was  a  “Best  Advertising  Idea”  con¬ 
test  for  staff  members,  for  which 
an  applause  meter  was  used  to  de¬ 
termine  the  winners.  Eighteen 
presentations  were  made  and  were 
judged  not  only  on  the  basis  of 
the  linage  results  but  also  for 
their  adaptability  by  other  news¬ 
papers  and  their  ad  staff  mem¬ 
bers. 

More  extensive  use  of  the  Bu¬ 
reau  of  Advertising  promotional 
material,  market  data,  etc.,  was 
urged  by  Robert  K.  Drew,  Mil¬ 
waukee  Journal. 


Ella  M.  V.  Williams, 
Missouri  Editor,  Dies 

West  Plains,  Mo. — Ella  M.  V. 
Williams,  long  known  as  an  out¬ 
standing  newspaper  woman  in 
Missouri  and  the  Ozarks,  died 
here  April  12.  She  was  a  daughter 
of  Mills  Williams,  who  founded 
the  weekly  West  Plains  Quill  in 
1885  and  the  Daily  Quill  in  1903. 

Miss  Williams  and  two  sisters 
assumed  control  of  the  Quill  in 
1930  and  operated  it  until  it  was 
sold  in /1 946. 

She  also  was  the  local  corre¬ 
spondent  for  the  Associated  Press 
for  a  long  time. 


CkT. 


WOULD  BE 
SAFE 

today! 


Back  in  1887  a  famous  ballplayer 
named  “King”  Kelly  was  refused  life 
insurance  protection  because  profes¬ 
sional  baseball  was  considered  a  “haz¬ 
ardous  occupation.”  Similarly,  life 
insurance  could  not  be  obtained  by  the 
Forty-Niners  because  of  the  perils  of 
the  gold  rush;  and  women  between  the 
ages  of  18  and  48  were  classified  as  “sub¬ 
standard”  risks  because  of  the  prevail¬ 
ing  high  mortality  from  child-bearing. 

Then  as  now  a  careful  study  of  new 
applications  for  life  insurance  was 
made  to  protect  the  interests  of  exist¬ 
ing  policyholders.  For  if  life  insurance 
were  granted  indiscriminately,  it  would 


be  impossible  to  provide  policyholders 
with  protection  at  reasonable  cost. 

But  experience  gained  over  the  years 
has  provided  precise  information  about 
the  amount  of  extra  premium  neces¬ 
sary  to  insure  exceptional  risks  prud¬ 
ently.  This  experience,  as  well  as  the 
advances  of  medical  science,  have 
made  it  possible  to  insure  more  and 
more  people  as  normal  or  “standard” 
risks  at  regular  rates. 

Thus,  while  The  Mutual  Life  fol¬ 
lows  a  basic  principle  of  caution  in 
selecting  individual  applications  for 
life  insurance,  “King”  Kelly’s  pro¬ 
fession  would  not  disqualify  him  today. 
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New  Orleans  Trial 

continued  from  page  7 


testimony  in  some  form  is  highly 
essential. 

“Mr.  Nicholson  attended  the 
meeting  in  New  York  of  the  Amer¬ 
ican  Newspaper  Publishers  Asso¬ 
ciation  and  the  board  of  directors 
of  the  Associated  Press,”  Mr. 
Flurry  pointed  out,  “so  it  should 
not  be  too  much  of  a  hardship  to 
take  a  brief  written  interrogation.” 

Judge  Christenberry  suggested 
there  is  quite  a  difference  in  the 
strain  that  would  be  involved  in 
testifying  in  open  court  and  in  an¬ 
swering  a  written  interrogation. 

“It  is  a  fact  that  he  did  go  to 
New  York,”  Mr.  Phelps  said. 
“Whether  it  was  against  his  doc¬ 
tor’s  orders,  I  don’t  know.  But  I 
understand  he  was  ill  while  there.” 

Judge  Christenberry  then  sug¬ 
gested  that  the  attorneys  agree  on 
a  date  for  the  interrogation. 

Mr.  Ladreyt,  called  as  first  wit¬ 
ness,  was  questioned  by  Mr. 
Kramer. 

“Prior  to  1950,”  Mr.  Kramer 
asked,  “did  any  member  of  your 
staff  devote  himself  exclusively  to 
the  sale  of  advertising  for  the 
States?” 

“No,”  the  witness  replied.  “As 
far  as  I  can  remember,  we  have 
had  one  staff  for  the  sale  of  adver¬ 
tising  for  the  morning  and  after¬ 
noon  editions.” 

To  Attract  More  Business 
After  considerable  groundwork 
'questioning  about  rates,  Mr. 
Kramer  propounded  a  series  of 
questions  regarding  introduction  of 
volume  discounts. 

The  witness  testified  they  were 
first  offered  in  January,  1938,  and 
that  the  plan  was  preceded  by  con¬ 
siderable  discussion  on  the  part  of 
the  company  management.  He 
said  the  general  purpose  of  the 
volume  discount  offer  was  to  at¬ 
tract  “more  business  to  our 
papers.” 

“We  have  found  it  very  success¬ 
ful,”  Mr.  Ladreyt  said. 

Mr.  Kramer  then  questioned  Mr. 
Ladreyt  closely  about  the  purpose 
of  instituting  a  combination  rate 
in  general  advertising  in  the  Times- 
Picayune  and  the  States. 

The  witness  insisted  the  purpose 
of  the  combination  rate,  which  he 
described  as  a  universal  practice  in 
the  newspaper  business,  had  been 
to  increase  the  revenue  of  the  T-P 
Publishing  Co. 

Mr.  Kramer  attempted  to  show 
that  the  purpose  of  such  a  rate  was 
to  increase  general  advertising  in 
the  States,  which  in  1949  was  los¬ 
ing  such  advertising  linage  while 
the  Item  was  gaining. 

Under  persistent  questioning, 
Mr.  Ladreyt  ultimately  said  his 
answer  “would  have  to  be  ‘no’.” 

Item  Sale  Timing  a  Point 
Mr.  Kramer  attempted  to  tie  in 
the  purchase  of  the  Item  by  the 
Sterns  with  announcement  of  the 
unit  advertising  rate  by  tbe  T-P 
Publishing  Co. 


The  government  introduced  a 
letter  written  by  Mr,  Ladreyt  to 
Jann  and  Kelley  in  1949  in  which 
he  discussed  the  comparative  ad¬ 
vertising  linage  for  all  three  New 
Orleans  papers. 

“If  you  have  a  competitor  giv¬ 
ing  the  idea  they  have  made  great 
gains  and  talking  about  their  ac¬ 
complishments  it  can  be  detrimen¬ 
tal  to  you  in  a  competitive  mar¬ 
ket”  Mr.  Ladreyt  explained. 

Under  further  questioning,  Mr. 
Ladreyt  said  the  unit  advertising 
rate  had  had  the  effect  of  increas¬ 
ing  general  advertising  linage  in 
the  States.  Announcement  of  the 
unit  rate  was  made  Dec.  1,  1949, 
to  become  effective  Feb.  1,  1950, 
he  added. 

“Did  any  advertising  agencies 
object  to  the  forced  combination?” 

“Yes,”  the  witness  answered. 

Not  Fair  for  Local  Ads 

As  to  why  the  company  did  not 
apply  the  unit  plan  to  local  display 
advertising,  Mr.  Ladreyt  said,  “It 
would  be  an  imposition  on  local 
advertisers  to  force  them  to  carry 
identical  copy  from  one  edition  to 
another.  They  gear  their  sched¬ 
ule  to  produce  immediate  results. 
They  may  have  limited  amounts  of 
merchandise — dresses  or  furniture 
or  the  like.  These  may  be  sold  out 
by  1 1  o’clock  in  the  morning. 

“It  would  be  a  hardship  on  the 
merchants  and  on  the  customers  as 
well  to  require  publication  of  the 
same  advertisement  in  such  cases. 

“But  general  advertisers,  are 
selling  brand  merchandise — staples 
which  are  offered  for  sale  every 
day.” 

Mr.  Kramer  turned  his  ques¬ 
tions  toward  the  move  by  the 
Item  in  1950  of  publishing  a  Sun¬ 
day  paper. 

“Were  you  ever  informed  that 
the  International  Paper  Co.  forced 
the  Item  not  to  publish  a  Sunday 
paper  in  1941?”  Mr.  Kramer 
asked. 

Letter  to  Representatives 

“I  never  heard  of  such  a  thing 
until  I  read  testimony  in  the  news¬ 
papers,”  Mr.  Ladreyt  said. 

Mr.  Kramer  read  a  letter  written 
by  Mr.  Ladreyt  in  January,  1950, 
to  the  Jann  and  Kelley  offices  dis¬ 
cussing  the  plans  of  the  Item  to 
start  a  Sunday  paper.  It  said:  “It 
will  be  difficult  for  them  to  serve” 
the  city. 

When  Mr.  Kelley  was  called  to 
the  stand  he  was  reminded  of  a 
staff  memo  which  concluded  with 
the  assertion:  “This  unit  rate  ought 
to  eliminate  to  a  great  extent  the 
deleterious  selling  of  our  evening 
competitor.” 

Pressures  Cause  Loss 

The  witness  explained  that  pres¬ 
sures  on  advertisers  had  been  one 
of  the  handicaps  of  the  business 
for  years,  and  that  many  times,  as 
a  result  of  these  pressures,  the 
advertisers  would  turn  from  the 
newspapers  altogether  and  go  to 
some  other  medium. 

Mr.  Kelley  said  that  when  the 
national  advertisers  found  they 
were  getting  good  coverage  in  the 


New  Orleans  market  at  an  extra 
attractive  rate,  present  national 
advertisers  would  remain  in  the 
New  Orleans  field  and  new  ones 
would  come  in.  Thus,  more  dol¬ 
lars  would  be  spent  for  advertising 
in  the  area. 

“What  do  you  mean  by  dele¬ 
terious  selling?”  Mr.  Kramer 
pressed. 

“Anything  that  tends  to  pull 
down  the  structure  regarding  ad¬ 
vertising  in  the  newspapers,”  Kel¬ 
ley  answered. 

“And  how  would  unit  combina¬ 
tion  rates  tend  to  eliminate  this?” 

“In  our  particular  case,”  Kelley 
said,  “we  could  go  out  and  sell  the 
whole  market  at  a  reasonable  cost. 
The  added  impressions  would  sell 
more  merchandise,  and  that  in 
turn  would  mean  more  advertis¬ 
ing.” 

“Would  the  single  unit  plan 
make  it  more  difficult  for  the  Item 
to  get  national  advertising?”  Mr. 
Kramer  asked. 

“That  is  hard  to  answer,”  Mr. 
Kelley  said.  “The  Item  has  a 
piece  of  merchandise  to  sell,  and 
if  their  rate  is  higher  than  the  ad¬ 
vertiser  is  willing  to  spend,  they 
cannot  say  they  are  losing  the 
business  because  our  rates  are 
lower,  rather  than  because  their 
rates  are  higher.” 

Denies  Plan  to  Hurt  Item 

“Would  you  agree,”  Mr.  Kramer 
asked  “that  the  forced  combina¬ 
tion  rate  when  adopted  in  1950 
at  least  compelled  the  advertiser 
who  wanted  to  use  the  Times- 
Picayune  in  the  morning  to  use 
the  States  in  the  afternoon, 
whether  he  wanted  to  or  not?” 

“I  can’t  agree.  It  is  perhaps  true 
in  a  number  of  cases.” 

The  witness  then  said  he  would 
like  to  revise  the  answer,  and 
stated: 

“A  number  of  accounts  had 
bought  the  Times-Picayune  exclu¬ 
sively  and  at  the  unit  rate  they 
stayed.  New  advertisers  came  in 
after  the  unit  rate,  but  a  number 
of  them  might  have  bought  space 
anyway.” 

“Do  you  deny  that  one  of  the 
purposes  of  the  unit  rate  was  to 
take  advertising  away  from  the 
Item?”  Mr.  Kramer  asked. 

“Certainlv,  I  deny  it,”  Mr.  Kel¬ 
ley  responded. 

Mr.  Kramer  mentioned  the 
Anahist  account  and  dwelt  on  the 
switching  of  ads  from  the  States 
to  the  Item  because  the  Item’s 
drug  linage  appeared  to  make  it 
the  favored  afternoon  edition. 

“Do  we  understand,”  Mr. 
Kramer  asked,  “that  deleterious 
selling  to  you  means  taking  busi¬ 
ness  from  the  States  to  the  Item?” 

Objection  Sustained 

An  objection  by  defense  counsel 
was  upheld  by  the  judge. 

Mr.  Kelley  said  the  memoran¬ 
dum  was  “not  accurate.”  The  ad¬ 
vertising  agency  handling  the  Ana¬ 
hist  account  had  “recommended 
the  Times-Picayune  and  States,”  he 
explained. 

Mr.  Kramer  asked  whether  Mr. 
Ladreyt  had  told  him  that  the 
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Item  by  publishing  a  Sunday  Edi¬ 
tion  was  infringing  on  a  franchise 
“that  belonged  exclusively  to  the 
Times-Picayune.” 

Mr.  Kelley  said  that  was  merely 
the  jargon  of  the  industry.  Mr. 
Kelley  had  mentioned  the  Item’s 
Sunday  edition  as  an  “interloper.” 
He  said  this,  too,  was  part  of  the 
nomenclature  of  the  business. 

The  witness  said  it  was  his 
“logical  conclusion”  that  there 
wasn’t  room  in  New  Orleans  for 
another  Sunday  edition. 

He  said  that  “if  the  item 
wanted  to  spend  its  money”  that 
was  “all  right,”  but  the  Sunday 
Item  fell  far  short  of  its  publicized 
goal. 

In  cross-examination,  Mr.  Kel¬ 
ley  identified  Sawyer,  Ferguson, 
Walker  Co.  as  a  newspaper  rep¬ 
resentative  and  said  the  Item  was 
among  its  clients.  The  firm,  he 
pointed  out,  represents  some  news¬ 
papers  that  have  similar  unit  rates 
as  those  of  the  Times-Picayune. 
And,  he  added,  selling  and  buying 
of  unit  contracts  is  “definitely  ac¬ 
cepted  trade  practice.”  He  said 
some  newspapers  rated  among  the 
first  20  of  the  nation  use  unit  rates. 

Mr.  Phelps  also  asked  if  adver¬ 
tising  agencies  were  able  to  select 
newspapers  in  which  to  run  their 
ads  without  “personal  pressure" 
after  the  unit  rates  became  effect¬ 
ive. 

Mr.  Kelley  replied  in  the  af¬ 
firmative. 

The  witness  also  said  the  “per¬ 
sonal  pressure”  possible  in  cases  of 
optional  combination  rates  or 
units  was  detrimental  to  the  manu¬ 
facturer  and  to  the  newspaper  in¬ 
dustry  since  pressure  frequently 
caused  advertising  dollars  to  go  to 
other  media. 

Unit  Rates  Well  Receiwd 

Mr.  Kelley  said  the  unit  rate 
was  “very  well  received  by  the 
advertising  agencies  in  New  York” 
and  that  of  the  3,200  agencies  in 
the  nation,  “as  far  as  we  can  re¬ 
call,  we  got  six  letters.” 

Judge  Christenberry  asked  Mr. 
Kelley  if  it  were  his  view  that 
advertisers  favored  unit  rates  once 
the  papers  were  selected  because 
when  pressure  was  brought  to 
bear  on  the  advertising  agencies, 
the  agencies  would  have  a  defense 
against  personal  pressures  and  say 
they  had  no  choice. 

Mr.  Kelley  said  that  was  hi' 
view.  . 

Others’  Rates  Irrelevant 

As  Aubrey  F.  Murray,  advertis¬ 
ing  director  of  the  T-P  Company, 
took  the  stand  on  the  second  day, 
Mr.  Kramer  advised  the  court 
that  the  government  wished  to 
present  a  blanket  objection  to  any 
and  all  evidence  relating  to  the 
practice  of  other  newspapers  re¬ 
garding  combination  advertising 
rates  as  irrelevant  to  the  case. 

Mr.  Murray  described  his  po¬ 
sition  as  different  from  that  of 
persons  with  similar  titles  on 
other  newspapers. 

“For  the  most  part  I  am  sort 
{Continued  on  page  58) 
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MacArthur 
Congratulates 
Hearst  at  88 

Greetings  received  by  William 
Randolph  Hearst  on  his  88th 
birthday  April  29  included  a  tele¬ 
gram  from  Gen.  Douglas  Mac¬ 
Arthur. 

The  General’s  message,  sent  to 
Mr.  Hearst,  care  of  the  Los  An¬ 
geles  Examiner,  read: 

“My  heartiest  congratulations  on 
your  reaching  this  new  milestone 
in  a  lifetime  of  distinguished 
service.  It  has  become  a  part  of 
the  American  tradition  that  dur¬ 
ing  moments  of  world  crisis  you 
wield  your  great  leadership  in 
American  journalism  toward  the 
dissemination  of  knowledge  and 
understanding  of  the  truth,  in¬ 
vincible  faith  in  the  country  and 
the  ultimate  survival  and  strength¬ 
ening  of  our  free  institutions. 

“May  God  grant  us  many  more 
years  of  your  service  that  the 
country  may  continue  to  benefit 
from  your  wise,  calm  and  vig¬ 
orous  leadership. 

MacArthi'R." 

Gene  Fowler  Proposes 
Toast  to  'Great  Friend' 

Chicago  —  A  double  toast  to 
William  Randolph  Hearst  ap¬ 
peared  in  the  Chicago  Herald- 
American  on  Mr,  Hearst’s  birth¬ 
day. 

The  well-wishers  were  Ashton 
Stevens,  Herald-American  drama 
critic  and  long-time  friend  of  Mr. 
Hearst,  and  Gene  Fowler,  former 
Hearst  newspaperman  and  author. 
Mr.  Stevens  preceded  Mr.  Fowler’s 
toast  with  a  brief  appraisal  of 
‘The  Chief,”  stating: 

Praised  for  Humanness 

“I  think  it’s  fair  to  call  Wil¬ 
liam  Randolph  Hearst  the  inventor 
of  the  human  interest  story.  Of 
course,  he  gave  crime — social,  po¬ 
litical,  military  —  its  just  scare- 
heads.  But,  best  of  all  I  like  to 
think  he  brought  the  home  into 
the  newspaper — the  little  human 
story  of  little  folk  that  made  the 
reader  say,  ‘They  might  have  been 
you  and  me.’ 


Australia 

*  Th«  only  journal  giving  tho 
news  of  advartitars,  advartis- 
ing  agants,  publishing,  print¬ 
ing  and  commarcial  radio  in 
Australia  and  Naw  Zaaland, 

If  you  ara  planning  salas 
campaigns  or  ara  intarastad 
in  thasa  tarritorias  raad 
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“I  think  it  can  be  said  that 
W.R.  has  made  journalism  human 
because  he  is  himself  so  hu¬ 
man.  .  .  .” 

Mr.  Fowler’s  letter  to  Mr. 
Stevens  proposed  this  toast  to 
Mr.  Hearst: 

Cites  Wise  Counsel 

“May  your  crusade  never  end 
until  all  the  men  and  women  of 
our  land  come  to  know  of  a  cer¬ 
tainty  that  America  rightfully  be¬ 
longs  to  them,  and  not  to  the  sin¬ 
ister  usurpers  of  power,  here  or 
abroad. 

“May  your  pioneer  deeds,  un¬ 
dertaken  in  the  true  interest  of 
your  countrymen,  and  intended 
for  the  good  of  all  men,  and  not 
for  the  tyrannical  glory  of  the 
greedy,  wicked  few,  bear  fruit. 

“May  your  voice  of  wise  coun¬ 
sel  prevail  in  this  time  of  doubt 
and  world-despair. 

“May  your  ears  hear  the  words 
‘Well  done!’  uttered  by  those  who 
for  more  than  a  quarter-century 


have  been  incited  by  your  ene¬ 
mies  to  hate  you  for  telling  grave, 
unpopular  truths  at  times  when 
men  of  lesser  courage  and  intelli¬ 
gence  would  have  held  their 
tongues  or  put  aside  their  pens 
for  personal  safety’s  sake. 

“May  your  stout  heart  be  glad¬ 
dened  by  the  belated  thanks  of  a 
people  long  exploited,  long  mis¬ 
led,  and  long  misinformed  by  the 
villains  who  have  desecrated  the 
Temple  of  our  Founding  Fathers. 

“And  may  you,  great  friend  of 
those  who  know  you  and  love  you 
as  a  human  being,  have  a  happy 
birthday  and  live  on  in  all  good 
cheer.” 

■ 

Sell  12,500  Records 

Chicago  —  More  than  1 2,.‘'00 
orders  for  records  of  General 
MacArthur’s  address  to  Congress 
have  been  sold  during  the  first 
week  by  the  Chicago  Tribune’s 
public  service  offices. 


Official  Resolution 
On  Hearst  Birthday 

San  Francisco — Birthday  greet¬ 
ings  to  William  Randolph  Hearst 
Sunday,  April  29,  included  a  reso¬ 
lution  by  the  San  Francisco  Board 
of  Supervisors. 

The  text  expressed  pride  in 
the  publisher’s  early  labors  here 
where  Mr.  Hearst  “conceived  and 
formulated  many  of  his  great  jour¬ 
nalistic  crusades  which  since  have 
inured  to  the  benefit  of  all  Amer¬ 
icans  in  particular,  and  all  man¬ 
kind  in  general.” 

The  resolution,  presented  to  the 
supervisors  by  ^ard  President 
George  Christopher,  expressed  the 
prayer: 

“That  Providence  may  sus¬ 
tain  him  (Mr.  Hearst)  for  many 
years  to  come  that  he  may  con¬ 
tinue  to  lend  his  sage  advice  to  a 
world  filled  with  tribulation.” 
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New  Orleans  Trial 

continued  from  page  56  ' 

of  a  creative  person.  I  am  a  sales¬ 
man  more  than  I  am  a  desk  man.” 
He  added  that  his  duties  in¬ 
cluded  special  newspaper  sections, 
special  advertising  events  such  as 
automobile  and  grocery  shows, 
etc. 

He  was  questioned  at  length 
concerning  the  methods  of  solicit¬ 
ing  ad  accounts  and  about  claims 
in  promotion  ads  for  the  T-P  and 
States. 

Asked  by  defense  counsel  what 
he  had  meant  by  using  the  term 
“monopoly”  in  reference  to  the 
Liggett  account,  Mr.  Murray  said 
he  had  intended  to  convey  the 
fact  that  for  many  years  “the  ac¬ 
count  had  been  exclusive  with  the 
Times-Picayune  and  that  we  were 
jealous  of  the  account  and  wanted 
to  get  it  back.” 

FBI  Accountant 

The  next  witness  was  Lawrence 
J.  Frank  Jr.,  FBI  agent  with  a 
degree  in  accounting.  He  identi¬ 
fied  various  bound  volumes  of¬ 
fered  in  evidence,  mainly  financial 
statements  and  employe  records, 
showing  distribution  of  costs  as  to 
morning,  evening  and  Sunday  pro¬ 
duction. 

Mr.  Phelps  interrupted  to  ask 
if  it  was  understood  by  both 
sides  that  an  original  argument 
of  the  government,  that  the  States 
had  increased  its  page  content 
without  a  corresponding  increase 
in  revenue,  was  no  longer  an 
issue. 

Mr.  Kramer  agreed  this  was  » 
fact. 

Tims  Quizzed  on  Newsprint 
John  F.  Tims  Jr.,  first  vice- 
president  and  general  manager  of 
the  T-P  Company,  was  questioned 
by  Mr.  Flurry.  The  witness  said 
he  became  first  vicepresident  and 
business  manager  of  the  company 
on  March  8,  1948;  first  vicepresi¬ 
dent  and  general  manager  on  Dec. 
12,  1949,  and  vicepresident  on 
Dec.  11,  1939.  He  became  busi¬ 
ness  manager  on  Jan.  15,  1923. 

“Who  directs  the  operating 
policies  of  the  paper?”  Mr.  Flurry 
asked. 

“Mr.  Leonard  K.  Nicholson,” 
the  witness  replied,  adding  that 
he  confers  with  Nicholson. 

Mr.  Flurry  asked  why  news¬ 
print  couldn’t  be  taken  from  the 
Times-Picayune  and  the  Sunday 
editions  of  the  Times-Picayune 
States  and  used  in  the  States. 

Mr.  Tims  said  he  couldn’t  re¬ 
member  why  that  couldn’t  be 
•done.  But  he  explained  that  the 
Sunday  editions  entered  a  growing 
field  with  the  closing  down  of 
the  Item’s  Sunday  editions  and  the 
Sunday  paper  needed  more  news¬ 
print. 

Later  he  said  a  War  Production 
Board  order  made  it  mandatory  to 
cut  the  Times-Picayune,  the  Sun¬ 
day  editions  of  the  Times-Picay- 
une  States  and  the  States  percent¬ 
agewise  on  newsprint. 


Mr.  Flurry  asked:  “Mr.  Tims, 
why  could  the  Item  use  its  Sunday 
paper  (newsprint)  on  week  days, 
and  you  were  unable  to  do  so?” 

“That’s  what  I  went  up  there 
(to  Washington)  to  find  out 
about,”  Mr.  Tims  replied. 

The  witness  said  that  about 
two  years  after  he  made  his  ap¬ 
peal  for  additional  tonnage,  the 
Times-Picayune  “got  half  of  the 
Item’s  Sunday  allotment.” 

‘Separate  Paper*  Plea 
Judge  Christenberry  commented 
laughingly  that  it  appeared  to  be 
the  government’s  contention  to 
show  that  the  “half  loaf  it  (the 
T-P  Publishing  Co.)  was  willing 
to  take  was  some  one  else’s  loaf.” 

Mr.  Flurry  said  the  government 
was  trying  to  show  that  the  T-P 
Publishing  Co.  elected  to  have 
a  separate  afternoon  paper. 

The  judge  asked  if  it  wasn’t  the 
WPB  that  treated  the  papers  as 
separate  and  distinct. 

Mr.  Flurry  said  he  assumed  all 
allotments  for  newsprint  were 
fixed  according  to  what  the  news¬ 
papers  filed  and  that  the  T-P  Pub¬ 
lishing  Co.  “filed  for  separate  pa¬ 
pers  and  was  stuck  with  it.” 

‘Surprise’  Is  Pleaded 
Fred  D.  Turnage,  Government 
attorney,  claimed  “surprise”  after 
Gordon  M.  Philpott,  director  of 
advertising  for  the  Ralston  Brew¬ 
ing  Co.,  testified  Wednesday  that 
his  company  specifically  had  not 
desired  to  place  advertising  in  the 
Item. 

Mr.  Philpott  was  one  of  several 
out-of-town  advertising  men  called 
by  the  Government. 

Mr.  Turnage  told  Judge  Chris¬ 
tenberry  the  testimony  of  the  wit¬ 
ness  contradicted  what  he  had 
previously  given  to  the  govern¬ 
ment. 

The  questioning  of  Mr.  Tims 
was  continued  on  the  line  of  rate 
changes. 

“Who  determines  what  the  ad¬ 
vertising  rates  are  going  to  be?” 

“I  confer  with  various  people. 
When  I  reach  a  conclusion  I  sub¬ 
mit  it  to  Mr.  L.  K.  Nicholson.  If 
he  approves,  the  new  rates  go  into 
effect.” 

Rate  Discount  Explained 
Mr.  Tims  was  asked  about  the 
provision  in  the  rate  cards  where¬ 
by  an  advertiser  contracting  for 
100,000  lines  a  year  in  the  Times- 
Picayune  for  retail  advertising 
could  place  any  lesser  amount  in 
the  States  and  pay  for  the  States 
advertising  at  the  States’  sliding 
scale  rate,  but  on  the  basis  of 
volume  placed  in  the  Times-Pic¬ 
ayune. 

It  was  explained  that  under  this 
provision  an  advertiser  placing 
10,000  lines  in  the  States  would 
be  charged  the  lower  line  rate 
fixed  for  100,000  lines  in  the 
States  provided  he  used  100,000 
lines  in  the  Times-Picayune. 

“Under  that  rate  which  of  the 
newspapers  received  the  benefit?” 

Judge  Christenberry  interrupted, 
“it  would  appear  that  the  adver¬ 
tisers  received  the  benefit.” 


Mr.  Flurry  then  asked  for  the  ' 
rates  in  the  1950  rate  card  for  • 
100,000  lines  in  the  Times-Picay¬ 
une.  I 

“If  the  contract  were  for  the 
morning  and  Sunday  editions,”  , 
Mr.  Tims  replied,  “the  rate  would 
be  19  cents  a  line  daily  and  27 
cents  Sunday,  and  any  advertising 
placed  in  the  evening  edition 
would  be  at  12.5  cents  a  line.” 

“And  if  10,000  lines  were 
placed  in  the  States  without  a 
contract  with  the  Times-Picay¬ 
une?” 

“Then  the  rate  would  be  1 5 
cents  a  line.” 

“If  the  retail  advertiser  has  a 
contract  for  100,000  lines  in  the 
Times-Picayune,  is  he  obliged  to 
take  any  advertising  in  the 
States?” 

Not  a  Fixed  Science 
“Not  at  all.  He  can  run  it  in 
either  edition  or  both.” 

Mr.  Tims  was  asked  why  the 
T-P  Publishing  Co.  had  adopted 
the  present  rate  plan  instead  of  a 
straight  quantity  discount  for  ad¬ 
vertising  in  each  edition. 

He  replied  that  rate-making  is 
not  a  fixed  science  and  each  news¬ 
paper  adopts  the  system  it  feels 
will  best  meet  its  situation. 

“How  many  different  classifica¬ 
tions  are  there  in  classified  adver¬ 
tising?” 

“There  are  as  many  as  there 
are  lights  in  St.  Louis  Cathedral.” 

“Are  there  separate  rates  for 
each  one?” 

“No,  the  rate  card  speaks  for 
itself.” 

“What  effect  did  the  unit  rate 
have  on  the  linage  in  the  Times- 
Picayune?” 

“I  do  not  recall.” 

“And  the  States?” 

“Their  classified  linage  in¬ 
creased.” 

“Did  the  States  linage  rise  to  a 
point  of  practical  coincidence  with 
that  of  the  Times-Picayune?” 

“Yes,  that  would  be  a  natural 
result.” 

After  the  witness  mentioned 
“milline”  rates  for  national  ad¬ 
vertising  in  various  cities,  he  was 
asked: 

“Were  you  more  concerned 
with  the  competition  in  Kansas 
City,  New  York  and  other  places 
than  the  local  competition?” 

“I  know  they  are  publishing  a 
newspaper  over  on  Union  St.  (lo¬ 
cation  of  the  Item)  but  national 
advertising  can  go  to  the  places 
with  the  most  favorable  rates.  I 
am  also  concerned  with  television, 
outdoor  advertising,  broadcasts 
and  other  media.” 

Asked  what  effect  the  unit  rate 
had,  Mr.  Tims  said:  “it  increased 
company  revenues.” 

Mr.  Tims  read  the  following 
figures  for  gross  profits,  before 
general  and  administrative  ex¬ 
pense  and  before  income  taxes: 

1947  —  Times-Picayune,  M&S, 
$2,673,953;  States,  $476,068. 

1948  _  M&S,  $2,698,639;  E, 
$327  521. 

1949  _  M&S,  $3,026,566;  E, 
$247,838. 


Fire  Doesn't 
Suspend  Doily 
At  Sioux  Falls 

Sioux  Falls,  S.  D. — Continu¬ 
ous  publication  despite  a  fire 
which  wiped  out  its  editorial  and 
business  offices  is  the  record  of 
the  Daily  Argus-Leader. 

Within  three  hours  after  the 
fire  Friday,  April  27,  had  been 
discovered,  Argus  -  Leader  staff 
members  were  at  work  in  tem¬ 
porary  offices  in  an  adjacent  build¬ 
ing. 

Even  more  speedily,  E.  J.  Kah- 
ler,  manager  of  the  66-year-old 
daily,  had  made  arrangements  to 
use  machinery  of  the  Daily  Re¬ 
public  at  Mitchell,  S.  D.  for  pub¬ 
lication  of  an  evening  edition. 
Mitchell  is  75  miles  from  here. 

By  using  type  and  features  on 
hand,  pictures  of  the  fire,  type 
which  was  set  in  Sioux  Falls  print¬ 
ing  plants,  and  late  news  which 
was  set  at  Mitchell,  the  Argus- 
Leader  was  able  to  start  delivering 
papers  to  homes  in  Sioux  Falls  by 
9  p.m.  By  2  a.m.  it  had  served  all 
of  its  53,000  subscribers. 

The  Argus-Leader  had  its  own 
newsprint  trucked  to  the  Mitchell 
plant. 

Under  similar  arrangements,  the 
Argus-Leader  published  Saturday 
and  Sunday  in  Mitchell.  On  the 
fourth  day  it  was  able  to  publish 
in  its  own  plant. 

The  Argus-Leader’s  press,  com 
posilng,  and  stereotyping  equip 
ment  were  housed  in  a  fireproof 
addition.  Water,  chemicals,  and 
heat  rendered  the  machinery  use 
less  for  a  time.  The  press  was  al 
most  covered  by  water.  With  the 
aid  of  its  own  mechanical  staff  and 
service  experts  from  Minneapolis, 
however,  the  machinery  was 
cleaned  up  gradually. 

The  fire  is  believed  to  have 
started  from  a  short  circuit  in 
Associated  Press  wires  between 
joists  under  the  first  floor.  Tele 
type  machines  were  destroyed.  Re 
placements  were  on  hand  and  in 
operation  the  third  day  after  the 
fire,  having  been  shipped  via  air 
cargo  from  New  York. 

■ 

Pressmen  Granted 
8c  Hourly  Raise 

Chicago — Pressmen  of  the  Co 
lumbus  (Ga.)  Ledger  -  Enquirer 
were  granted  a  wage  increase  of 
eight  cents  an  hour,  effective  Dec. 
1,  1950,  according  to  the  recent 
award  of  Chairman  Hugh  Bentley. 

The  ruling  denied  any  wage  in¬ 
crease  for  the  first  10  months  of 
the  contract  year  of  Feb.  1,  1950 
to  Jan.  31,  1951,  with  the  eight 
cents  hourly  increase  effective  the 
last  two  months  only.  On  a  week 
ly  basis  the  increase  amounted  to 
$3  for  a  37Vi-hour  work  week. 

The  union  had  proposed  an  in 
,  crease  of  30  cents  per  hour  for 
day  work  and  35  cents  hourly  for 
,  night  work  for  the  entire  contract 
year. 
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Were  you  on  this  tire  company’s 
$433,582  newspaper  list? 

Almost  a  half  a  million  dollars  was  spent  by 
one  of  America’s  top  tire  and  rubber  compan¬ 
ies  in  newspapers  in  1949.  Big  money  You 
bet!  And  some  of  it  can  be  yours — if  you  put 
your  promotion  where  this  manufacturer’s 
advertising  executives  and  its  agency  advisers 
will  read  it.  A  consistent  schedule  in  Editor 
&  Publisher  reaches  these  influential  execu¬ 
tives  because  they,  like  so  many  buyers  of 

EDITOR  & 

TIMES  TOWER,  TIMES  SQUARE.  NEW  YORK  18,  N.  Y. 

No.  24  of  o  Sorioi 


newspaper  space,  are  regular  readers  of  E  £•  P, 
studying  it  from  cover  to  cover  every  week  for 
the  all-important  news  of  the  whole  newspaper 
field. 


Big  People  . . .  Big  Newspaper  Advertisers 
. . .  Big  Business  for  You 

Almott  all  important  netoapaper  buyers  road 
Editok  &  PuBusms 
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Classified  Section 

A  Country-Wide  Advertising  Exchange 
TO  BUY:  Equipment,  Plants,  Properties 
TO  HIRE:  Qualified  Help  in  all  departments 
TO  SECURE:  Positions  all  departments,  any  state. 
RATE  GUIDE— Consecutive  Insertions 


SITUATIONS  WANTED 


Intiertlons 

1 

3  and  over 


Line  Rate 

$.5(* 

.40 


ALL  OTHER  CLA.SSIFICATIONS 
Insertions  Line  Rate 

1  $1.00 

•z  .90 

4  and  over  .80 

(Lower  20  and  52  week  rates 
obtainable  upon  application). 
CharKC  aids  aecepte<l  from  recog¬ 
nized  companies. 


Consecutive  insertions  bring  best  11  weea  raies 

results  II  obtainable  upon  application). 

.  II  Charge  ails  aecepteii  from  recog- 

.\dvanee  Payment  Resiuested  ||  nized  companies. 

ADVEB.TISI1IG  AGENCIES  charged  at  our  National  Classified  rate 
less  commissdon.  (Inquire  for  rates.) 

Count  30  units  per  line  (Box  wonling  takes  27  units) .  No  abbreviations. 
Add  16c  for  Box  service — Reidies  mailed  daily.  Box  holders’  identities 
held  in  strictest  eonfideiiei'.  ■ 

Editor  &  Publigher  reserves  the  right  to  edit  all  copy. 

DEADLINE  WEDNESDAY  at  2  P.M.  (After  Last  Mail) 
Phone  BRyant  9-3052 


ANNOUNCEMENTS 
_ Newspaper  Brokers _ 

MAY  BROTHERS,  Binghamton,  N.  Y. 
Established  1914.  Newspapers  bought 

and  sold  without  publicity. _ 

PKOSPEKOL'S  Iowa,  Nebraska,  South 
Dakota  Newspapers.  Herman  Koch, 
2610  Nebraska  St.,  Sioux  City,  Iowa. 
CONFIDENTIAL  INFORM  ATI ^N 
Daily  Newspaper  Properties. 

W,  H.  Glover  Co..  Ventura,  California. 
PACIFIC  COAST,  sound  investments 
in  good  newspaper  properties.  J.  R. 
Gabbert,  3937  Orange,  Riverside,  Cal. 
FOR  31  YEARS  We  have  dealt  in 
nothing  but  newspapers.  Nation  wide. 
Honest  service  to  both  buyer  and 
seller. 

LEN  FEIGHNER  AGENCY 

Box  192 _ Mt.  Pleasant.  Michigan 

DAILIES  OR  WEEKLIES 
Ray  E.  Mobler  &  Associates 
312  Boston  Bldg.,  Denver,  Colo. 
NEWSPAPER  VALUATIONS 
Tax  and  all  other  purposes. 

A.  S.  VAN  BENTHUYSEN 
446  Oi-ean  Avenue.  Brooklyn.  N.  Y. 
CALI FORNI A  DAILIE.S.  WEEKLIES 
J.  A.  Snyder.  3,570  Frances  Avenue 

_ Venice.  California 

BYIR  better  newspaper  properties. 
Good  selection  dailies,  weeklies. 

ODETT  &  ODETT,  Brokers 
P.  0.  Box  527.  San  Fernanilo,  Calif. 

Middle  west  Dailies — Weeklies 
Buy  or  sell,  write  us.  Jack  R.  Lyddon 
1016  Baltimore.  Kansas  City  6.  Mo. 
EXTRA  HELP — Expert  tax  and  legal 
service  furnished  free  to  both  seller 
and  buyer  on  every  deal.  Larry  Towe 
Agency,  1807  South  Shore,  Holland, 
Michigan. 

Newspaper  Connsclora 

IX>ANS  negotiated,  tax  appraisals, 
aales,  advertising  rate-making,  person¬ 
nel  procurement,  public  relations 
counsel.  PUBLISHERS  SERVICE, 
P.  O.  Box  3132,  Greensboro,  N.  C. 

Pablicadons  for  Sale _ 

FOR  SALE — Weekly  newspaper  estab¬ 
lished  62  years.  Good  equipment, 
good  town,  exceptional  opportunity. 
$75,000.  Unless  you  can  hanille 
please  do  not  answer.  Address  935. 
Editor  A  Publisher 

CAROLINA  weekly,  unopposed  in 
beautiful  town  of  3,315,  near  coast. 
Net  $5,500  in  1950.  No  shop.  $6,000. 
Box  832,  Editor  &  Publisher. _ 

SOUTH  DAKOTA  WEEKLY 
CJOUNTY  seat,  exclusive.  Choice  loca¬ 
tion  that  insures  growth.  1950  Gross 
over  $38,000.  Net  over  $13,000.  Priced 
at  $40,000,  $10,000  cash,  15  years  on 
balance. 

BAY  E.  MOHLER  &  ASSOCIATES 
312  Boston  Bldg.  Denver  2,  Colo. 


ANNOUNCEMENTS  | 

Publications  for  Sale 

■■  I 

PUBLISHER  IS  DEAD 
P.IPER  must  be  sold.  Unopposed 

weekly  in  beautiful  New  York  college 
town.  Established  100  years.  Format: 

7  columns.  20  inches,  12  ems,  8  pages. 
Fully  staffed.  Income  last  year  nearly 
$35,000.  Occupies  own  newspaper 

building  on  public  square,  witli  mod-  i 

eiii  five-room  apartment  upstairs.  Two- 
machine  plant,  plus  Babcock  news 
press,  Kelly  B,  Kluge,  2  folders,  3 
jobbers,  power  cutter,  numerous  oth¬ 
ers.  One  of  the  finest  newspaper  and 
residential  areas  in  the  East.  Adver¬ 
tising  rates;  49(‘-56c.  We  repeat:  .Must 
be  sold,  starting  at  $40,000.  Inquirers 
will  please  qualify  as  to  experience 
and  financial  competence.  Immediate 
possession.  No  telephones  please.  MAY 
BROTHERS.  Newspaper  Brokers,  I 
Itingliamton.  N.  Y.  | 

DAILIES  —  WEEKLIES  in  10  Mid- I 
west  States  now  listed  by  BAILEY- 
KREHBIEL  Paper  Service,  (formerly 
Clyde  Knox  Agency).  AVrite  Box  396,1 
Salina.  Kansas.  j 

W.VSHINGTON:  Circulation  3,400  1 

paid  in  advance.  2  linos,  Mic.ilo, 
.Monotype.  Gross  $65,000.  -Asking  $55.- 
000  with  $25,000  down.  JACK  L. 
STOLL  &  ASSOCIATES,  4958  Mel-  , 
rose  Ave.,  Los  Angeles  29,  Cal. _ 

PARTNER  WANTED:  Suburban  Los! 
.Angeles  paid-circulation  newspaper  in 
fast  growing  community,  netting  $20.-  | 
000  as  one-man  operation,  will  give  I 
50%  partnership  to  experienced  ad-  | 
vertising  man  for  $5,000.  Box  1016,  | 
Editor  A  Publisher. _ , 

SM.ALL,  deep  south  daily.  Excellently  I 
located  market.  Profitable.  Not  a  “bar¬ 
gain.”  Priced  $75,000  (annual  gross) 
half  cash.  Unless  serious,  don’t  reply.  ' 
Box  1035,  Editor  &  Publisher. _ 

UNOPPOSED  S.  Central  Florida  week¬ 
ly  and  job  shop.  $25,000  gross.  Cash  i 
price  $20,000.  Terms  price  $23,000.  | 
Write  Box  1029.  Editor  &  Publisher.  I 

CHAIN  of  papers  includes  COUNTY 
SEAT,  serves  half  of  gooil  Michigan 
county.  Equipment  excellent.  Buyer 
should  have  publishing,  job  printing 
experience.  $12,500  down  payment. 
Send  facts  about  yourself  with  In¬ 
quiry.  Larry  Towe  Agency,  1807  S.  , 
Shore.  Holland,  Michigan. _ 

EXCLUSIVE  Florida  county  seat  week¬ 
ly.  '50  gross  $22,000.  High  net. 
$14,000  down.  Wonderful  climate. 
Excellent  hunting,  fishing.  Box  1056. 
Editor  A  Publisher. 

EXCELLENT  Small  daily.  Priced 
below  market.  Low  down  payment. 
Profitable,  growing,  unlimited  possi¬ 
bilities.  Will  stand  close  investiga¬ 
tion.  Would  consider  lease  to  respon¬ 
sible  party.  Box  1055,  Editor  A 
.  Publisher. 


ANNOUNCEMENTS 
_ Publications  for  Sale 

FINE  CALlFURNlA  WEEKLY 
Own  plant  and  building.  Also  out¬ 
standing  semi-weekly  with  complete 
plant.  Not  bargains  but  rare  oppor¬ 
tunities  for  well-financed,  capable  pub¬ 
lishers. 

RAY  CAMPBELL 

4101  W.  3rd  St.,  Los  Angeles,  Calif. 

Publications— Wanted 

ADVERTISING  AGENCY  Executive, 
former  newspaper  publisher,  will  pur¬ 
chase  well-entrenche|l  weekly  or  small 
daily.  Up  to  $50,000  cash  down  pay¬ 
ment.  Must  stand  rigid  investigation. 
References  exchanged.  No  brokers. 
Box  838,  Editor  A  Publisher. 

TWO  advertising  salesmen  desire  buy 
weekly  in  East  with  good  printing 
contract.  Netting  about  $8,000.  Box 
1(124,  Editor  A  Publisher. 

_ Cartoono — Features _ 

FREE  proofs  to  all  editors  who  may 
be  looking  for  an  editorial  cartoon. 
Available  in  2  or  3  column  sizes. 
MIDWEST  SYNDICATE,  Box  583, 
Wheaton.  Illinois. 

The  Strategy  of  World  Peace 
UNE — The  United  Nations  of  Earth 
UNEl., — World  Second-Language 
WRU — World  Radio  University 
Public  Opinion  on  Public  Questions 
Indictment  and  Trial  of  Crimes 
Stimulation  of  Invention 
weekly  releases;  manuscripts;  write 
Darrin  Feature  Syndications 
1710  G  St..  N.  W  ,  M  ash!ngt  -n  D  C 

P.ARENTS’  PROBLEMS  is  the  No.  1 
weekly  features  f"r  >•  ii-  f.imilv  cir 
culation.  Dr.  Donald  M.  Maynard  an¬ 
swers  questions  of  parents  of  children 
from  birth  through  the  teens — from 
thumbsucking  to  dating.  Special  terms 
for  six  months.  Write  or  wire  for 
sample  releases.  Family  Features,  810 
Broadway,  Nashville  2,  Tennessee. 


Correspondents _ 

NEWS  SERVICE.  Special  stories,  re¬ 
ports.  All  publications.  Boston  and 
New  England  area.  R.  A.  WOOD,  11 
Whittier  St..  Cambridge.  Mass. 

_ Promotion  Services _ 

MODERNIZE 

YOUR  WOMEN’S  PAGEI 
I  Personalized  survey  by  working  wom- 
I  an.  editor  evaluates,  advises  practical 
(uetliods  of  improving  women’s  page 
!  coverage,  content.  Box  1034,  Editor  A 
I  Publisher. _ _ 

!  DIRECT-.MAIL  PROMOTION 
I  THAT  YOUR  CLASSIFIED 
I  PROSPECTS  WILL  RE.ADl 

“CLICKING  WITH  CLASSIFIED,’’ 

'  the  amusing  folder  for  Want  Ad  de- 
.  iiartments  to  mail  to  prospects  and 
I  accounts,  gets  a  warm  welcome  every 
I  iiKinth.  Its  ad-laughs,  nuggets  of  wis- 
j  dom  and  brightly-told  capsule-sized 
I  rase  histories  of  firms  using  Classified 
I  are  read — and  remembered. 

You  get  500  copies  with  your  pa- 
1  per’s  logotype  printed  front  and  back 
I  for  only  $13.50  monthly.  Write  me 
for  samples  copies,  full  price  list  to- 
1  day. 

HOWARD  PARISH 

Tested  Want  Ad  Selling  Plans 
j  2900  N.W.  79th  St.  Miami  47,  Fla. 


manuscript  typed  at  home. 
Past,  accurate,  neat.  Reasonable  rates 
References.  For  Details.  Box  654. 
Qiiogiie,  New  York. 


CENTRE-AMMON  CO.  Inc. 

(Div.  of  Centre  Trucking  Co.,  Inc.) 
Machinists  —  Riggers  —  Hauling 
For  the  Allied  Printing  Trades. 

Dismantling  -  Moving  •  Erecting 
Single  Machines  or  Entire  Plants. 

IX>CAL  AND  LONG  DISTANCE 
575  Washington  St..  N.  Y.  14,  N.  Y. 
PHONE  WATKINS  4-2010 


ANNOUNCEMENTS 

_ Press  Engineers _ 

LOYAL  S.  DIXON  CO. 

NEWSPAPER  PRESS  ERECTORS 
Dismantling — Moving — Erecting 
Newspaper  Conveyor  Installations 
Service  Nationwide 
738  N.  Victory  Blvd.,  Burbank.  Calif. 

M  ACH I NI  STS — Dismantling,  niovinr, 
assembling,  entire  newspaper  ]>lanti. 
Repairs,  maintenance,  service  nation¬ 
wide. 

LORENZ  PRINTING 
MACHINE  CO.,  INC. 

3626 — 31  St..  Long  Island  City  1,  N.Y. 
_ STillwell  6-0098-0099 _ 

MASON-MOORE-TRACY.  Inc. 
Printing  Press  Engineers 
Machinists  and  Movers 
Web,  Offset,  Flat-Bed  Experts 

We  will  move,  erect  or  repair  presses 
ANYWHERE 

28  East  4th  St.,  New  Y'ork  3,  N.  Y. 
Phone:  SPring  7-1740 

Maintenance — Service — Repairs 
SAM  S.  PU.NTOLILLO 
311  Lincoln  Ave..  Lyndhurst.  N.  ]. 
Dismantling — Moving — Erection 

CROSS  FILES 

NEWSPAPER  presses  dismantled  and 
erected.  .Vnywhere  in  United  States  or 
Canada.  Specializing  in  Duplex  equip¬ 
ment. 

Call — Walter  E.  Hamlin — Write 
211  Nlarion  Bldg.,  Cleveland  13,  Ohio 
CHerry  1-3305  —  YEllowstone  2-4445 

K  P.  WALLMAN  AND  CXIMPANY 
Printing  Machinery 
Bought  and  .Sold 
Erecting  and  Rebuilding 
975  North  Church  Street 
Rockford  Illinois 

MACHINERY  and  SUPPLIES 
_ Composing  Room 

FUUR  MUDEL  X  Intertype  machinei 
— thrcf-  of  which  includes:  Gas  Host¬ 
ed  Metal  pot,  two  molds,  two  stand¬ 
ard  9(j-('hannel  Intertype  magazines. 
One  includes:  Gas  Heated  Metal  puts, 
single  mold,  single  90-channel  mags- 
aine.  Motors:  110  volts,  60  cycles, 
single  phase.  No  matrices,  no  metal 
feeders.  Box  723.  Editor  ft  Publisher. 

FOR  S.\LE  6  fonts  5)4 — 42  Ionic 
with  bold ;  7  fonts  7  Ideal  with  bold 
5637 :  1  font  7  Ideal  with  Italics  5639. 
Inquire  Business  Manager,  Albany, 
N.  Y.  Times  Union. 

.MODEL  EIGHT  LINOTYPE  with  two 
main  90  channel  magazines,  two  fonts 
of  type,  three  molds,  electric  metsl 
I>ot,  Mohr  measure  control,  Emerson 
motor.  Herald-Leader.  Lexington.  Ky. 

INTERTYPES  ’ 

“C”  Intertypes  512835,  514869 

with  qiiailding  attachment. 

“C”  lutertyii  7891  -  8239.  3 

mugs.,  gas  or  electric  put. 

C3SM  57867,  electric  pot. 

LNOTYPES 

Models  5,  8.  14. 

45C  Goss  Mat  Roller 
72D  Goss  Shaver 
NORTHERN  MACHINE  WORKS 
323  29  N.  4th  St.,  Philadelphia  6,  Ps. 

WHY  PAY  MORE!  Materials  arc  get- 
ing  scarce,  but  we  can  still  give  you 
immediate  delivery  on  L  ft  B  Heavy 
Duty  Newspaper  ’nirtles  in  any  quan¬ 
tity.  Cast  iron  miuihined  top,  tubular 
steel  legs  with  rigid  “X”  cross  brace. 
Height  you  specify  with  half  inch  ad¬ 
justment  up  or  down.  With  4-inch 
cast  iron  wheels  in  ball  bearing  swivel 
fork,  $68.50.  Same  wheel  and  fork, 
but  with  Durex  wheel  bearing  $71.50. 
With  5-inch  Darnell  steel  wheel  iu 
ball  bearing,  swivel  steel  fork,  $76.50; 
with  5-ineh  Darnell  rubber  wheel  iu 
ball  hearing.  swWel  steel  fork.  879. .50. 
All  prices  F.O.B.  Shipped  fully  as¬ 
sembled  and  crated.  Satisfied  cus¬ 
tomers  in  practically  every  state  in 
the  Union.  90%  of  North  Carolina 
dailies  are  using  Lft  B  Turtles, 
for  literature  or  order  direct  from  Ad, 
L.  ft  B.  SALES  COMPANY 
113  West  Market  Street 
Elkin.  North  Carolina 


EDITOR  &  PUBLISHER  lor  Mery  5  1951 


MACHLNERY  and  SUPPLIES 


Room 


.  ...lee  Type-U- Writers, 
-jly  been  sliKhtly  used.  Excel¬ 
lent  condition.  Box  Mo.  8U8,  Editor  & 
Poblisher. 

Mail  Room 

SALE;  Model  duu  straight  liue 
Tscnum  feed,  Cheshire  mailing  machine 
snd  18'  conveyor,  complete  with  elec¬ 
trical  equipment.  Mew.  $11,000, 
f.o.b.  Dallas.  P.  O.  Box  688,  Dallas, 
Texas. 

_ Newsprint _ 

70  l.NCll 

NEED  SO  tons  standard  finish, 
maximum  32  inch  diameter — 

J2  pound  basis  for  immediate 
needs.  Can  use  some  52%  inch. 

THE  DAILY  CALUMET 
CHICAGO  17  ILLINOIS 
ONE  of  N.  Y.’s  largest  converters 
offers  newsprint.  S.  B.  Behrens  &  Co., 
115  Onderdonk  Ave.,  Bklyn.  Phone 

Evergreen  6-0505. _ 

WE  will  supply  10,000  tons  newsprint 
per  year  at  or  near  contract  price. 
Delivery  4-6  months.  Principals^  only. 
Eastern  Seaboard.  Box  1044,  Editor  & 

Publisher. _ _ ' 

CANADIAN  Newsprint,  original  mill  ■ 
shipment,  any  size  rolls,  carload  lots 
at  attractive  prices.  May  shipment 
and  continuous  bookings.  Inquiries 
invited.  Canadian  Newsprint  Supply 
Co.,  Alfred  Horn,  18  East  41  Street, 
New  York,  N.  Y.  Tel:  ORegon  9-3870. 

XEWISPRINT  WANTED,  150  tons, 
331^-inch  at  reasonable  price  during 
year  1951. 

RODGERS  &  MCDONALD  ! 

PUBLISHERS  INC.  i 

2621  W.  54th  St..  1ms  Angeles  43,  Cal. 

NEWSPRINT  WANTED 

ROLLS.  Sheets,  Any  size.  All  type 
Print  Papers.  ALgonqiiin  4-8729,  N.  V. 
STANDARD  NEMl^PRINT.  Rolls^ 
sheets.  All  sizes.  All  types  printing 
papers.  Box  158,  Editor  &  Publisher. 


Photo-Engraving  Equipment 

PHOTO 

ENGRAVING 

EQUIPMENT 

ZINC  AND  MAGNESIUM 
E.  T.  SULLEBARGER  CO. 

110  Fulton  St.  588  8.  Clark  Bt. 

New  York  Ohieago 

Press  Room 


MACHINERY  and  SUPPLIES 


Press  Room 


12  HOE  Super  Production  Vertical 
Press  Units:  3  Pairs  Double  Folders; 

4  Drives  and  Controllers;  Rubber  Roll¬ 
ers;  21)4  inch  cut-off.  Complete 
Stereo.  Will  sell  as  4,  6,  or_  8  Unit 
Presses.  Can  he  inspected  in  daily 
operation  at  Washington  (D.  C.) 

Times-Hersld. 

IH-PAGE  Hoe  Unit — }4  and  'A  page 
folders  A.  C.  Drive.  Complete  Stereo; 
23  9/16  inch  cut-off;  end  feed. 

24-48  PAGE  Hoe  Unit  Type  —  A.  C. 
drive;  with  Pony  Autoplate;  22% 
inch  cut-off;  end  feed. 

:52-64-l’AGE  Goss  —  A.  C.  Drive;  com¬ 
plete  .Stereo;  2 154 -inch  cut-off,  end 
feed.  Ideal  Comic  Press. 

32-64  or  40-80-Page  Scott  Multi- 
Unit  —  .V.  C.  Drive;  Steel  Cylind.-rs 
and  Roller  Bearings;  22%  inch  cut-' 
ofT;  on  substructure. 

24-48  or  48-96-Page  Hoe  X-Pattern;j 
21 '4  inch  cut-off;  equipped  for  full 
i-olor;  D.  C.  Drive.  I 

BEN  SHULMAN  ASSOCIATES! 

500  Fifth  Avenue 
New  York  18,  N.  Y. 

Phone:  BRyant  9-1132 

c’DK  sale,  Hoe  Press,  Pancoast  type,  i 
12  cylinder,  21%'  cut  off,  two  formers 
•nd  2  motors  D.C.  drive.  Maximum  i 
'spacity  24  pages  in  4  colors  on  each 
iiage  or  48  pages  in  one  printing. 
This  press  is  in  excellent  condition. 
Stereotype  equipment.  Cutler  Ham¬ 
mer  conveyor,  and  Paper  Hoist  for 
same  is  available.  Box  910,  Editor  A 
Publisher. 

IH)SS  4'i  DECK  SINGLf:WlDTH 
:!2-P8ge,  23  9/16"  cut-off,  color  deck, 
.\  C  drive,  stereotype. 

GEORGE  C.  OXFORD 
Boise,  Idaho 

FOR  SALE:  24  -  Page  Hoe  ^yeb 
Newspaper  Press,  two  plates  wide, 
23  9/16’  sheet  cut.  With  complete 
stereotype  equipment  and  A.  C.  mo¬ 
tors.  Re.ody  prompt  shipment.  Thomas 
W.  Hall  Company.  Ine.,  Stamford, 
Connectient. 


FOR  SALE 

I 

HOE  5  UNIT  PRESS  ' 

22%  Sheet  Cutoff 

2  Double  Folders 
with  C  H  Conveyors 

Subatruetnre  A  Roll  Stands 

Ink  Pun^t  Quick  Plate  Lockup  I 

Kabber  Kolleri  Auto  Web  Teneion  | 

2  100  HP  MOTOR  DRIVES 
ALTERNATING  CURRENT 

220  Volts  3  Phase  60  Cycles 

This  press  may  be  inspected  in 
operation 

For  complete  information  inqnlre  of 
Pnblisher’i  sales  representative, 

JOHN  GRIFFITHS  CO..  INC.  I 

11  West  42nd  St..  New  York  City  IS 


PrenRen  leO'  Hted  \#»w  York  City  ' 

I  3  HOE  OCTUPLE 

I  Super  Production  Newspaper  Presses.  I 
1  STANDARD  22  %*  CUTOFF  MOST 
MODERN  A'ERTICAL  UNITS  I 
j  Now  operating  as  12  nnit  straightline  | 
press,  3  double  folders — 3  motor  drives. 
WILL  SELL  AS  4-6  8  or  12  UNITS  ! 
Best  mechanicwl  condition  you  csn  find  i 
in  used  market.  | 

PRINTCRAFT  REPRE-SiENTATIVES  | 
277  Broadway.  New  York  7,  N.  Y.  I 
i  _ Phone  worth  4-1370 _ 

I  HOE  Octuple  4  Units,  double  folder, 

'  22%*  cut-off.  A.C.  drive.  Phil  D. 

.  Schwartz  Co.,  1004  Howard  Street, 
Omaha,  Nebraska. 

I  - 

I  FOR  -SALE :  8-Page  Duplex  .4ngle  Bar, 

!  immediately  available,  fully  equipped. 
Box  1050,  Editor  A  Publisher. 


MACHINERY  and  SUPPLIES 


Press  Room 


FOR  SALE 

24  PAGE  DUPLEX  TUBULAR 
•  PRESS 

1/2  &  1/4  Page  Folder 

50  HP  FULL  AUTOMATIC 
.Alternating  Current  Motor  Drive 
220  Volte  8  Phaee  60  Cyclee 
All  Tubular  Stereotype  Equipment 

48  PAGE  GOSS  ROTARY 
PRESS 

3  Deck  Highspeed  Straightline 
Double  Newspaper  Folder 

22%  Cutoff 

100  HP  PULL  AUTO.MATIC 
Alternating  Current  Motor  Drive 
220  Volts  3  Phase  60  Cyclee 


Complete  information  on  both  ms 
chines  available  on  request  from  the 
publisher's  sales  representative. 


JOHN  GRIFFITHS  CO..  INC., 

11  West  42nd  St.  New  York  City  18  ! 


PONY  AUTOPLATE  23  9/16"  length 
.">000  lb.  metal  pot  with  pump 
CURVED  Plate  Routers 
HOE  A  GOSS  Quarter-Page  Polder 
KEMP  Immersion  Gas  Burner 
HOE  Single  Folder  22  %"  length 
.MANY  Other  Items  > 

GEORGE  C.  OXFORD 
Boise.  Idaho 

DUPLEX,  GOSS,  HOE  newspaper 
presses — from  8  pages  to  96  pages. 
Contact  Newspaper  Division.  'Tumcr 
Printing  Machinery,  Inc.  2630  Payne 
.Avenue,  Cleveland  14,  Ohio,  Branches: 
Chicago  and  Detroit. 


GOSS  Radial  Arm  Ronter 
HOE  Monorail  Saw  Trimmer 
GOSS  Steam  Table 
HOE  Plate  Finiaher 


John  Griffiths  Co..  Inc. 

1 1  West  42nd  St.,  New  York  OU7  18 


MACHINERY  and  SUPPLIES 


NEWSPAPER  PRESSES 
UNOTYPES-INTERTYPE8 
COMPOSING  ROOM  EQUIPMENT 
appraisals 

BEN  SHULMAN  ASSOCIATES 

^  500  Fifth  Avenue 
New  York  18.  N.  Y. 

Phone:  BRyant  9-1132 

needed  now 

Linotypes  8  and  14 
Elrods  and  Ludlowa 
Highest  Cash  Prices  Paid 
Send  particulara  to 
AMERICAN  PRINTING  MACHINERY 
CO.,  INC. 

88  Gold  Street,  New  York  City 

_ INSTRUCTION _ 

Linotype — Printing 

Linotype-Intertype  Instruction 
Ohio  Linotype  School 
Logan  18,  Ohio 

Free  Booklet  and  Information _ 

TELK.TY PIESETT^R  keyboard  instruc¬ 
tions  for  Linotype  operators,  typists 
and  apprentices.  Complete  home  prac¬ 
tice  Teletypcsetter  keyboard  fingering 
setup,  colored  layouts,  nomenclature, 
operating  instructions  etc.  Write  for 
details.  CALLAGHAN.  P.O.  Box  1493, 
iipeftt  Falls,  Montana. 

WRITERS’  SERVICES 

L,itcrary  Agency _ _ 

NEWSPAPERMEN'S  AGENCY.  -Arti¬ 
cles.  Books.  Fiction.  Plays  raarketed. 
Berths  Klsiisner,  130  E.  40  St.,  N.  Y. 

help  WANTED _ 

Administrative 

OPPORTUNITY  tor  ambltioui.  sober 
young  man  to  manage  job  shop  gross¬ 
ing  $75,000  and  grow  with  growing 
Southwest  City.  Must  be  exi^rienced 
estimating,  fnlly  able  supervise  ym- 
mercial  printing,  also  meet  puMic. 
Write  full,  explicit  particulars,  Box 
918,  Editor  A  Publisher. 


28  PAGE 
GOSS  PRESS 
#541 

OLD  but  in  good  running  order. 

Can  be  seen  in  operation 
any  day  before  July  1,  1951. 

Would  be  good  press  for  small 
publication. 

AVAIL.ABLE  IN  JULY. 

$12,500.00 

(as  is — where  is). 

C.  W.  Moody, 

HAWK  EYE  GAZEHE 

BURLINGTON.  IOWA 


CkemMom 


**‘24  1*AGE  Oom  Singlewidth,  22%"  condition.  Now  mnn 
A  C  drive,  atereotype.  George  middle  of  Jnne  — 
Oxford.  Roiae,  Idaho.  I  (Texaa)  Telegram. 

editor  &  PUBLISHER  for  May  5,  1951 


28  PAGE  Goss  straight  line,  semi* 
cylindrical,  21)4*  ent-off,  single  width 
press  with  accessory  stereotype  equip¬ 
ment.  Excellent  reproduction  snd  good 
condition.  Now  running  and  available 
middle  of  Jnne  —  bargain  I  Temple 
(Texaa)  Telegram.  ' 


DOUBLE  WOOD  JR.  Antoplates  witb  ' 
Automatic  Pumps  snd  8  ton  Pot. 
AUTO*SHAVERS,  Sta-Hi's  and  elec  - 
trie  scorchers.  i 

PRINTCRAFT  REPRESENTATIVES  - 
277  Broadway,  New  York  '7.  N.  Y  | 

MODEL  22  Linotype,  high  serial  no.,  | 
with  3  main  and  side  magatine,  gas 
pot  with  Monomelt,  and  three  fonts 
modern  display  mats;  1  to  4-ton  Melt¬ 
ing  Pots,  with  and  without  pumps; 
Model  25  Vandercook  full  page  Proof 
Press  with  self-inker;  Hoe  Dry  Mat 
Boiler;  NEW  Hall  regnlation  Newa- 
l>aper  Form  Tables  and  ‘‘Dural” 
Stereotjjie  Chases  (prompt  delivery) ; 
Baling  Presses,  both  hand  and  power; 
Paper  Shredding  Machine.  (Send  for 
new  Current  Liat  of  many  worth-while 
Savings.)  Thomas  W.  Hsll  Company, 
Inc.,  120  West  42nd  St.,  New  York 
18.  (Factory  at  Stamford,  Conn.)  | 

PLANE-O-PLATE  SHAVER.  Model  I 
C-1-221,  extra  cutter.  A.C.  Motor 
Heavy  Duty  Wesiel  Electric  Pnoof 
Press,  A.C.  Motor.  Phil  D.  Schwartr  i 
Co..  1004  Howard  Street.  Omaha  - 
Vehraska. 

STEREO  SAWI  Augustine  30  x  30  i 
•  able,  AC  Motor.  Exceptional  buy.  i 
Box  158,  Marshalltown,  Iowa. 

I 

Wanted  to  Bwy _ | 

IKhKS  Press  single  width  (two  pages  ‘ 
wide).  13%  inch  printing  diameter,  I 
21)4  inch  rut-off  nr  deck  for  same. 
Give  full  details  snd  prices.  Box  1042, 
Editor  A  Pnbllsher. 


OIROULATION  MAVAGM  for  raall 
Pennsylvania  morning  daily.  Muss 
have  experience  developing  carrier 
service,  ^x  744,  Editor  A  Publisker. 
WANTED — Young  Circulation  man  on 
way  up  who  wants  to  use,  as  one  rung 
n  Udder,  circulation  managership  of 
7  000  North-East  competitivo  after¬ 
noon  deily.  This  is  toughest  elrenU- 
tion  job  in  the  United  States.  Bo* 

835,  Editor  A  Publisher. _ _ 

SMALL,  but  progressive  and  Rowing 
North  Carolina  daily  desires  Circula¬ 
tion  Manager.  Good  proposition  for 
hastier.  Permanent.  Apply  Editor  • 
Publisher.  Bo*  938. 


ClaMited  Advt 


CLASSIFIED  DEPARTMENT  TELE- 
PHONE  ROOM  SUPERVISOR  — 
MALE.  Large  Midwestern  Newspa- 
oer  employing  20  Telephone  Sales¬ 
girls.  This  ie  a  splendid  opportunity 
for  a  man  about  85  years  old.  For 
further  information  tell  ns  all  about 
yourself,  yonr  accomplishments  and 
ambitions.  State  salary  expected. 
Box  917,  Editor  A  Publisher, 

_ CoTwpondtnte _ 

AGENT  DESIRED  —  for  individual, 
not  a  firm.  Columnist  on  a  daily 
paper  would  like  items  on  any  snbj 
ieets;  for  short  featnres.  “chit-chat, 
social,  etc.,  within  a  100  mile  radius 
of  Philadelphia,  including  sonth  New 
Jersey,  Delaware.  ...  An  agent  with 
many  contacts  over  this  area,  for  col¬ 
lection.  and  direction  of  items  to  me  at 
regular  intervala.  SUte  rates  and 
r^fipr^nf^x.  Bov  ^28.  Editor  A  Pub- 
ilRbov. 


HELP  WANTED 


Comspondeats 


STRING  NEWS 
CORRESPONDENTS 

Men  or  Women 

W'.iATED  in  many  parts  of  country 
adding  to  present  list.  Write  in  detail, 
Box  1032,  Editor  &  Publisher. 


Dhplay  Advertisine 


HELP  WANTED 


Display  Adveitisiiig 


HELP  WANTED 


Editorial 


WANTED 


WIaNTED _ Experienced  adTertlsing  MANAGING  EDITOR — group  of  four  FOREMAN  with  thorough  knowled|t 

solicitor  who  can  make  good  layouts  weekly  newspapers.  Philadel^ia  of  all  departments.  6  machine  shop, 
and  sell  Salary  and  a  commission.  if open.  Box  Growing  afternoon  daily.  11,000 


Write  Paul  Morgan,  Texarkana  Ga- 
sette,  Texarkana,  Texas.  _ 


s^eSi^'deti^eYby^'lHemoon^news'  A* p”  hV  b’'®'*  MACHINIST  or  Ady^ 

paper  published  in  small  New  York  tor  Sc  Publisher. _  mg  Machine  operator,  experienced. 

State  city  offering  unusual  advantages  NEWSPAPERWOMAN  wanted  to  take  ''A***’ 

as  place  of  residence.  Job  permanent  over  one-woman  societv  denartment.  !*.*“*  employe  benefits  available,  Opss 


911.  Editor  &  Publisher. _  A.B.C. 

NEWS  EDITOR:  30-40.  Court  House-  Good  i 
City  Hall  experience.  Midwest  25,000  l‘»her. 


A.B.C.  Union.  Central  Eastern  states. 
Good  salary.  Box  941,  Editor  &  Pub- 


EINOTYPE  MACHINIST  or  Adyertii- 
ing  Machine  operator,  experienced. 


as  place  of  residence.  Job  permanent  over  one-woman  society  department.  1"“*  employe  oenents  avaiiMie,  upes 
with  opportunity  for  promotion  to  man  Must  have  technical  know-how  includ-  *l*op.  Please  state  *?«■.  e^enence  ud 
who  makes  good.  Must  be  able  to  ing  page  make-up  and  also  be  goodwill  Cl’ 

write  and  layout  ads  as  well  as  sell,  builder.  Apply  by  airmail  letter  to  Slabach,  Phone  5251,  ^ncMter  New 


Give  essential  facts  concerning  your-  Brownsville,  Texas  Herald  giving  full 
_  self,  your  qualifications  and  experi-  data  on  experience,  references,  per- 

A  Splendid  Opportunity  on  the  ence.  Address  Box  1008,  in  care  of  |  sonal  history,  salary  range  expected. 
D  ,  -I  r-i  rr  r  ^  ^  r  r  Editor  &  Publisher. 

Ketail  Stan  ot  a  treat  eastern 

Newspaper 


papers.  8  West  King  Street,  I/anrastn, 
Pennsylvania. 


IF  YOU  ARE  qualified  to  haudle  de-  EXPERIENCED  advertising  space 
jiartment  store  accounts,  here  is  a  salesman  for  new,  high-class  monthly 
truly  exceptional  opportunity.  What  magazine  covering  Michigan,  with 
we  want  is  constructive  sales  ability,  original  issue  over  100,000.  Must  be 
WTiether  your  experience  has  been  qualified  to  deal  with  top  executives 
gained  on  a  metropolitan  paper  or  in  and  agencies.  Salary  and  commissions, 
a  smaller  city  doesn't  make  any  dif-  Write  fully.  Inside  Michigan  Mag- 
ference.  We  arc  more  interested  in  the  azine,  944  Free  Press  Building,  De- 

rapability  of  the  man  than  in  any  troit.  Michigan. _ 

specific  background.  This  opening  of-  NEED  A  thoroughly  experienced  ad- 
fers  attractive  salary,  security,  and  vertising  salesman  for  E  &  S  Natchez 
opportunity.  Write  giving  complete  de-  'Times.  Permanent,  replies  confidential, 
tail  about  yourself,  and  your  experi-  wire.  John  Gibson,  Times,  Natchez, 
ence.  This  ad  is  being  published  with  Mississippi. 

the  knowledge  of  our  organization.  - w ■  ■  5, p  /vtt  *1  imv  \v* z* v K 

Box  1040.  Editor  &•  Publisher.  SLM.MER  SHDRE  QUAEITi  4VEEK- 

EY  needs  unencumtiered  couple  or 
single  man  competent  to  handle  ad- 

-  vertising.  editorial,  accounts,  door  to 

.\DVERTISING  MANAGER  —  imme-  door  distribution  with  proof.  June- 
diate  opening  for  experienced  man  August.  Car  needed.  $100  couple,  $70 
who  can  increase  lineage  and  wear  single  a  week,  plus  25%  of  profits, 
well.  Send  full  details,  including  Write  giving  phone.  Box  1001,  Editor 

salary  wanted,  to  Daily  News,  Lewis-  &  Publisher. _ 

town.  Montana.  ORF.NTVti  for  vnnno-  «.l  mun  with 


PERSONNEL  wanted  for  various  New 
York  State  dailies — advertising,  edi¬ 
torial.  circulation,  mechanical.  Write 
New  York  State  Publishers  Associa¬ 
tion,  The  Castle,  Syracuse  10,  New 
York. 


SITUATIONS  WANTED 


-ADVERTISING  MANAGER  — imme-  door  (irsJribution  _with  proof.  June-  gta}f’''o/*V”Dpe?‘’Midwes’t  frriir‘*ps'’ne-’  YOUNG  COUPLE  with  newspaper,  ad- 

^^“^ca^n^^rfealre^SeTn^d  wTa?  -S' a '^ort^oIJs'!  n“/usHrv\^K^|.r  Hn  -‘ising  rn“’*:‘Snalln1'’s".SanTaSTr 

well.  Send  full  details,  including  Write  giving  phone.  Box  1001,  Editor  preferably  in  Middle  West  or  North-  Wegt  „  SytHest.  Write 

salary  wanted,  to  Daily  News,  Lewi."-  &  Publisher. _  »"'^h“-«^*'ad  fa^  and  journa^  Sox  10‘27,  Editor  &  pSbli.hlr.' 

town.  Montana. _  OPENING  for  young  ad  man  with  j^rven^rn^X  ha7®nt^^s“p'aVrmak^  - .  -  .  ^  .  77- - 

ADVERTISING  SALESMAN— weekly  Selt8"’'DeLc?a[*’  'ffmer^”sa  ®ind  "’I.  e^'P^'-ience.  who  likes  an  inside  job,  AltWl  ClltOOM^ - 

newspaper  coot  and  lavont  experience.  _ _ _  t> _ »'  who  is  married,  and  in  his  middle  30  a  AR'PTS'r  ox 


®°P7  layout  experience,  commi-ssions.  Permanent.  John  Gibson, 
plus  incentives.  We  pub-  Greenville.  Mississippi, 
lish  4  quality  ABC  papers  in  our  own  : _ _ - : - 


or  slightly  older.  Give  full  informa¬ 
tion,  references,  and  present  salary. 


ARTIST,  25  years  experience,  editor¬ 
ial  art,  spot  drawings,  cartoons,  cari¬ 
catures,  book  and  magazine  illnstrs- 


S.V.n'X'f THROL-CH  .  promot,™.  «  h.„  ..  ''eI  SSJEKS 

send  sample  layouts  and  bioeraohv.  ?‘?“''fkouse  beat.  afternoon  daily.  854,  Editor  A  Foblisher,  , 


ADVERTISING 

MANAGER-SALESMAN 


send  sample  layouts  and  biography.  "I.  •  aiterno^  oaiiy. 

Prefer  man  in  east  central  states.  R.  -Argus,  Goldsboro, 

C.  Pace.  Call-Chrouicle  Newspapers,  North  Oarolina. _ 


C.  Pace.  Call-Chrouicle  Newspapers 
Inc..  Allentown.  Pennsylvania. 


North  Carolina.  '  '  ’  EDITORIAL  CARTOONIST,  prolific, 

-  20  years’  experience,  seeks  new  posi- 

W.ANTED:  Immediately,  by  Public  tion  on  U.  8.  or  Oanadisn  daily.  A-1 


YOUNG  man  with  successful  experi- 1  “'^ox Edito^r“*  P^bfer'^^ 


ence  on  jfood 
for  handling 


man  wiin  succeastui  exi>6ri*  makp  eood  lavouts  ufacturing  industry  in  small  midwest  tails, 

good  weekly  or  medium  daily  wno  can  make  gooa  layouis  dmft.PXPmDt  PTD<»riPTi«pd  n^ws- 

lling  sales  and  promotion  on  and  sell.  Base  salary,  $60.00  per  week  "‘y-  ''faH  exempt,  experien^d  news 


weeklies  in  combination,  printed  in 


man.  s>tart  nity  per  week  plus  com-  newsroom  man  on  small  or  medium  tnce  notice  reouired.  It  you  aesiK 
czwvcx  ft /A /A /A  r  1.  mission.  Write  Box  1011.  Editor  &  daily.  Applicant  should  be  able  to  high  grade  Editorial  Cartoons  Toe 

}'i  circulation.  Publisher.  plan  and  make  up  a  newspaper  page,  should  look  into  this  ad.  Samplsi. 

tousg  ^xmaemed. 

p  o,  willil,,  to  l.iln  tl,  0,0^  SpJod  ESPERIENCED  oditofi.l  M, 


MAYON  PARKER,  MANAGER 
Parker  Bribers.  Inc..  Publishers 
.Ahoskie.  North  Carolina 


P  <»•  billing  to  learn  to  use  Speed 

tl'nV  Roloiv  p  Graphic.  Personality,  ability  to  make 

X  P'  1  r  h  ^  <l‘‘'‘'«-ed.  Box  1012,  Editor  important.  Job  pays  aronnd 


or  willing  to  learn  to  use  Speed  EXPERIENCED  editorial  cartoonist-— 
Graphic.  Personality,  ability  to  make  Paper  or  Syndicate.  Six  cartoons  MZt 


DlbPI^Y  AD  MAN — who  can  sell,  daily  newspaper,  twelve  thousand 

his  own  layouts  and  write  copy  circulation.  San  Francisco  peninsula.  Editor  A  Publisher. _ 

for  the  usual  run  of  retail  accounts.  Salary,  bonus,  expense  account.  Must  ■ttiAv'rpn  a...:..,..  _ 

10.700  ^0  p.m.  daily  in  good  small  be  tops  on  layout,  selling  both  regular  f„|i  ‘  Mperienced  yon 

coUege  town  of  15,900.  Progrezaive,  and  special.  Highly  oom)>etitive.  Bur-  Permanent  ^send  reference 
fast-moving  organization.  Salary,  lingsme  (California)  Advance.  “"d 

bonuses  and  many  “fringe”  beneflti. 

Good  opportunity.  Permanent.  Might 
consider  beginner,  but  prefer  young  , 

man  with  experience.  Write  fully  EXPERIENCED  CAPABLE  NEWS 


ADVERTISING  STAFF  salesman  ground,  training,  experience  and  refer- 
daily  newspaper,  twelve  thousand  ences  with  application  to  Box  1010, 


friends  important,  job  pays  aronnd  weekly.  Samples  on  request.  Box 
$60  per  week  to  start.  Send  back-  922,  Editor  4  Publisher. 


Editor  &  Publisher. 


CSrcaladon 


-rr—  CIRCULATION  MANAGER— Oonzei- 
entiouz,  aggressive,  draft-free.  Thor- 
’  4°?*"  onghly  experienced— carrier  boys,  mo- 


Edkorial 


►  -  -  '  \ - 7  * - ^  .4  1  1  ougnij  cxperiencru— uvjo$ 

•  Cerls-  to,  routes,  promotions,  ABO  account- 

bad  (New  Mexico)  Chirrent  Argus.  |  etc.  Efficient  management  of  your 

department.  Will  go  anywhere.  Box 


Promotion — ^Public  Relations 


845,  Editor  4  Pahlisher. 


giving"«ferrn^es:completo  personal  mIn  tor  s^x'^da^  aftern^n  dail^;  mu«  I„T''exne^ie°„ce’^in'''hiIdlto4‘iS,t‘l?4  OIRODLATION  MANAGER.  Presently 

and  work  experience  data,  education,  be  able  to  take  over  city  desk  and  employed  for  the  past  12  years  « 

draft  or  reserve  status,  housing  needs  assume  responsibiRty  of  getting  to  eXTirFse*^’ wUh  n^uinal  renntotton  **'****?  competitive  area.  Excellent 

and  wage  requirements.  Guide  and  Prese  on  time.  Pull  background  of  record  on  increased  circnlation  r«» 

Tribune,  Fremont,  Nebraska.  actual  knowledge  of  job  required.  .  5  *““*•  Thorough  knowledge  of  liMls 

- : - - -  Excellent  opening  for  qualified  man  merchant  plan  promotion.  Age  86. 

THE  WICHITA  FAGI  F  h«g  <^an  be  available  soon.  Prefer  a4nio publicity  married  family  man,  I  am  desirous  of 

ing  tor  a  thor^Fhlv  Wisconson  or  north  central  "4-T  •  personal  interview.  Box  820,  Editor 

ing  ror  a  tnorougniy  experienced  man  ..ates  Write  nr  wire  F.  P  Hamil-  ’^®*-  complete  details  on  jour-  »,  p,,i,ii.hor 

to  manage  the  Special  Advertising  De-  nalistic  and  sports  experience.  Box  *  PuoH»ner. 

psrtment.  If  you  feel  qualified  please 


states.  Write  or  wire  E.  C.  Hamil¬ 
ton,  Evening  Times,  Monroe.  Wiscon- 


UTite  letter  of  application  to  Jack  - 

^.®«r.  Advertising  Director.  The  GENERAL  REPORTER,  experienced. 


Wichita  Eagle.  Wichita,  Kansas’. 

WANTED:  Advertising  Promotion  man  1 
tor  50.000,  old  established,  North-East 
Daily.  Must  have  original  ideas  and 
really  enjoy  promotion  and  of  course 
w  good  on  layout  and  copy  writing. 
Box  842,  Editor  4  Publisher. 


ress.  _  Give  complete  details  on  jour¬ 
nalistic  and  sports  experience.  Box 
944.  Editor  4  Publisher. 


Mechanloil 


willing  for  upstate  New  York  Morn- 

m3.^  Edltor^A*  Pu'blishen  mau^  Yp^aX*”wrVte"  T^e^I^mP^at  wo^rk^d"  on“”pe%7onarfnto??.>* 

.lOB  OPEN  for  woman  who  can  write  tVr"pe"nnFylvanra"‘'g4rng  a4!’"maritoi  “feTencIs  “box’^  8*5*9*’Tditor®  4*']^b- 
to  cover  fashions.  Midwest  evening-  status,  experience  and  wages  expected,  iith/r  “  ^  *'"‘*°*^ 


CIRCULATION  MANAGER  of  provw 
ability  for  more  than  20  years  oa 
Morning.  Evening  and  Sunday.  PiJ*j 
to  create  and  maintain  successnu 


Sunday.  Box  1037.  Editor  &  Publisher. 

NEWS  EDITOR,  afternoon  paper. 
University  city.  Want  experienced 


M.AKE-UP  man  for  daily  newspaper.  1377 

Job  open  now.  Day  work:  40  hour  OIRCULATION  MANAGEIL 


_ _  .  .  week:  air  conditioned  building:  new  .  ... 

NEW  YORK  suburban  daily  has  op-  man  with  southwest  or  midwest  ex-  equipment:  housing  available;  Univer-  ninri  room,  and  ABC  pn^edure 

portnnities  for  well  trained,  reliable  perience,  close  enough  to  come  for  a  njjy  ,ity  Norman  Transcript  Norman  newspapers;  All  phases  CCA  circma- 

salesmen  who  can  write  copy,  prepare  personal  interview.  Give  full  details  Oklahoma  ’  tion.  Now  employed  by  a  leading  Ut/Z 

layout  and  sell  retail  advertising.  We  background.  experience,  references,  - ^ -  industrial  magazine.  Married,  travw 

prefer  men  not  presently  subject  to  personal  habits,  military  status,  earn-  EXPERIENCED  tubular  pressman —  anywhere.  Conscientious.  Will  ac«P» 

military  service.  Write  Boit  916,  ings.  Good  pay.  Housing  plentiful.  Stereotyper  take  charge  of  new  Uni-  assistant’s  position  with  a  future.  Boz 


Editor  &  Publisher 


Transcript.  Norman,  Oklahoma 


tube.  The  Dothan  Eagle.  Dothan.  Ala. 


ienced  in  promotion,  truck  rouW 
mail  room,  and  ABO  procedure  1« 
newspapers;  All  phases  CCA  cirw»' 
tion.  Now  employed  by  a  leading  OCA 
industrial  magazine.  Married,  travu 
anywhere.  Conscientious.  Will  ac«P» 
assistant’s  position  with  a  future.  Boz 
843,  Editor  4  Pnblisher. 
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SITUATIONS  WANTED 


CIRCULATION  MANAGKR  with  ac- 
tail  experience  and  know  how  from 
bottom  np.  Know  the  problems  of  the 
rirrier,  district  man,  independent 
distributor,  and  mail  room.  Know 
A.B.C..  little  merchant  plan,  and  direct 
mail.  Self  starter  with  20  jears’  ex¬ 
perience  on  morninK,  ereninK,  Sunday, 
metropolitan,  medium,  small  dailies. 

p' 

manager  with  ability  to  produce  strong 
promotion  to  meet  situation.  Age  40. 
Present  earnings  $7,000.  Box  923, 
Editor  &  Publisher. 


.tGOKSSSIVE,  Conscientious,  circula¬ 
tion  man  desires  connection  with  large 
daily.  Well  experienced  in  all  phases 
of  circulation.  Young,  married,  draft- 
free.  Box  1018,  Kditor  &  Publisher. 


CIRCULATION  MANAGER 
with  an  excellent  past  rec¬ 
ord  of  increased  circulation 
on  metropolitan  new'spapers. 
Thoroughly  versed  in  all  de¬ 
tails  with  emphasis  on  eco¬ 
nomical  home  delivery.  Age 
48.  Salary  commensurate  to 
position.  Available  immedi¬ 
ately.  Box  1047,  Editor  & 
Publisher. 


IF  YOU  ARE  interested  in  a  circula¬ 
tion  manager  with  twenty  years  of 
outstanding  circulation  building 
schievement  on  some  of  the  country’s 
outstanding  newspapers,  please  let  me 
hear  from  you.  I  am  interested  only 
in  the  west  or  middle  west  states. 
Member  of  the  I.C.M.A.  and  the  Mid- 
West  and  ran  offer  you  outstanding 
references  from  both  Publishers  and 
Circulation  Managers.  Wish  to  change 
climates.  Box  100.5.  Editor  &  Pub¬ 
lisher^ _ 

CIRCULATION  MANAGER  for  50,000 
M-E-S.  Northeast  Newspaper.  Appli¬ 
cants  from  Pennsylvania.  New  Jersey, 
New  York  and  New  Englaml  only.  Box 
1053.  Editor  &  Publisher. 

ChMUed  Advertfai^ 

YOiUNG  WOMAN,  classified  telephone 
solicitor  3  years  newspaper  experi¬ 
ence.  Prefer  commuting  distance  New 
York  City.  Box  1049,  Editor  &  Pub¬ 
lisher. 

Pbphy  AdrrrtlrtBt _ 

DESIRE  national  advertising  mana¬ 
ger’s  job  or  top  assistant  to  same  in 
city  of  about  100,000,  West.  South¬ 
west  preferred.  Eight  years  space 
sales  with  daily  of  over  500,000  cir¬ 
culation.  Record  of  energy,  braiiM 
•nd  integrity— Bales  results  excellent. 

Box  852.  Editor  A  Publisher. _ 

.VDman  15  years  retail  and  classified 
39.  family,  teetotaler.  Box  1041,  Edi- 
lor  &  Publisher. _ 

-IDVERTISING  DIRECTOR,  strong, 
merchandising.  Public  Relations,  sell¬ 
ing.  Mass,  class  and  trade  experience. 
Box  1045.  Editor  &  Publisher. 


ADVERTISING  MANAGER 
KEY  SALESMAN 

.BALE.SMAN-leader,  whose  creative 
ability  and  personal  industry  will  set 
the  pace  for  the  staff  of  a  medium 
’’f  targe  circulation  newspaper.  Extra¬ 
ordinary  record  as  producer  in  both 
retail  and  national  advertising, 
achieved  in  tough  competitive  midwest 
and  eastern  newspaper  markets.  Plus 
a  natural  hard-hitting  promotional 
aenae  that  has  whipped  many  challeng- 
lag  situations.  Presently  employed, 
pliable  May-June.  Locate  anywhere. 
Draft-exempt.  Box  1002.  Editor  * 
Publisher. 

IBSPLAY  SALESMAN,  young,  produc- 
''rc.  aggressive.  Experienced  copy 
and  layout.  Seek  position  New  Eng- 
l??-r  York.  Married.  Box  1026, 

Editor  &  Publisher. 

Editorial 

EDITORS:  Can  yon  use  an  eager 
"**rer  who  places  future  above  pres- 
Interested  in  police  sports  and 
features.  Handle  camera.  22,  draft- 
^empt.  Resume,  references  on  request. 
“OX  830,  Editor  k  Publisher. 


CRACK  CITY  EDI’TOR,  40,  married, 
wants  chance  as  managing  editor  small 
city  daily.  Ten  years  present  post. 
Best  References.  Box  814,  Editor  k 
Publisher 


PAST,  ACCURATE,  LUCID  writer 
and  editor  seeks  special  assignment 
or  desk  job  on  west  or  midwest  daily. 
Four  and  a  half  years  experience.  Age 
31,  draft-free,  married,  one  child,  beat 
references.  Available  two  weeks. 
Loren  King,  1356  Sixth,  Douglas,  Ari- 
sona.  Phone  Douglas  835  M. _ 

NEWSPAPSai  REPORTER 
MAGAZINE  EDIiTOR 
FIVE  years  experience  N.  Y.  TIMEIS 
reporter  and  rewrite.  Nine  years 
supervisor  and  editor  of  puip  maga- 
xines.  Good  factual  writer.  Seek  re¬ 
sponsible  magaiine  or  newsaper  con¬ 
nection  in  East,  South  or  Southwest. 
Married.  Family.  Employed.  Box  826, 
Editor  k  Publisher. 

NEW  YORK  Metropolitan  editor  and 
critic  wants  to  relocate  with  growing 
daily  in  need  of  good  entertainment 
and/or  literary  section.  Available  im¬ 
mediately.  Box  801,  Editor  A  Pub¬ 
lisher _ 

REPORTER,  24,  vet,  2  years  experi¬ 
ence.  Prefer  daily:  newsMat,  features. 
Have  car,  go  anywhere.  Collins,  840 
W.  Laurel  Street.  Compton.  Calif. 

TOP  DE9KMAN  15  years  metropoli¬ 
tan,  medium  dailies;  87.  married. 
Want  good  desk  spot  or  working  edi¬ 
torship.  Write  editorials.  Box  825, 
Editor  k  Publisher. 

VERSATILE,  experienced  young  wom¬ 
an.  3  years  experience,  2  on  daily,  1 
semi-weekly.  Also  educational  and 
commercial  radio  background.  College  I 
grad.  Theta  Sigma  Phi.  Have  been 
reporter  -  photographer,  news  editor, 
women’s  editor.  Seeking  responsible 
editorial  (daily)  or  public  relations 
job.  Will  go  anywhere.  Box  822,  Edi- 
tor  k  Publisher. 

YOUNG  EDI’TOR  wants  desk  spot  in  { 
Middle-Atlantic  States  about  July  1.  | 
B.S.  J.  Experienced  wire,  copydesk, 
reporting.  Box  817,  Editor  k  Pub- 

lisher. _ 1 

EDITOR.  WIRITER;  Five  years  re-  i 
porting,  editing,  publishing;  newspa¬ 
per.  magaxine,  house  organ.  BA, 
SDX,  35.  married,  draft-exempt  vet, 
pilot.  Seeks  editorial,  publicity,  pub¬ 
lic  relations  job  anywhere.  Box  921, 

Editor  k  Publisher. _ 

GENERAL  REPORTER,  young  draft- 
proof.  Re-write  sports  and  radio  ex¬ 
perience.  Ready  NOW  to  relocate  any- 
where.  Box  800.  Editor  k  Publisher. 

ME’TROPOLITAN  REPORTER. 

27,  draft-proof  veteran,  six  years  col¬ 
lege.  150,000  afternoon  daily  and 
Sunday,  desires  re-location  anywhere 
for  more  res^nsibility  in  large,  mod¬ 
ern.  progressive  city.  Box  924,  Edi¬ 
tor  k  Publisher. 

A.MBITIOUS  girl,  24,  hard  worker 
wants  editorial  position.  Recent  uni¬ 
versity  grad.  A.B.  Journalism,  2  years 
non-newspaper  work.  Accurate,  adapt¬ 
able.  Go  anywhere  for  permanent  as¬ 
signment.  Box  1021,  Editor  k  Pub¬ 
lisher^ _ _ 

:  CITY  EDITOR  ' 

I  MR.  PUBLISHER:  Do  you  need 

young,  aggressive,  civic-minded  city 
L  editor  who  has  had  experience  on 
City  Hall.  Courthouse,  Statehouse 

;  beats  along  with  photographic  back- 

\  ground  ? 

1  FORMER  serviceman,  now  employed 
on  metropolitan  newspaper  as  by-lined 
,  reporter,  seeks  advancement  to  City 
Editor  on  medium-sized  paper.  For- 
•  mer  State  Editor  and  Assistant  Sports 
Editor.  References.  Available  for  in- 
terview.  Box  1033.  Editor  k  Publisher. 

r  CORRESPONDENT-REPORTER,  tired 

-  of  free-lancing  desires  permanent  po- 
,  sition.  Will  travel.  4  years  varied  ex¬ 
perience  (newspapers,  magazines. 

_  book -editing.  UN,  beat.)  Familiar  with 
ea.st  coast,  midwest  areas.  Car.  single, 
,  age  28.  Veteran,  draft-exenijit .  Box 

r  1D39.  Eilitor  A  Publisher. _ 

DESKMAN,  5  years,  reporter,  feature 
1  writer.  A.B.  Journalism,  veteran.  30, 

-  \  single,  now  employed,  seek  more  re- 
.  j  sponsible  job.  chance  for  advancement. 

I  Box  1009.  Editor  k  Publisher. 


SITUATIONS  WANTED 


Editorial 


REPORTER,  4  years  all  beats,  seeks 
chance  to  show  extra  ability.  A.B. 
Vet,  29.  Box  909.  Editor  k  Publisher 
SELLING  WRITER.  Reporter  5  years 
Vassar  graduate,  28.  Women’s  fea 
tures,  etc.  Permanent.  Give  salary 

Box  940,  Editor  k  Publisher. _ 

WASHINGTON.  D.  0.,  ONLY.  Solid 
midwest  daily  experience,  employed 
in  D.  C.  Available  (or  interviews 
Write  Box  925.  Editor  k  Publisher. 
WEEKLY  EDITOR  with  20  months’ 
medium  daily  experience  desires  im 
mediate  position  on  daily  staff  in 
southwest.  Married.  26  years,  and  in 
no  reserve  unit.  Now  in  midwest  and 
available  for  employment  on  two 
weeks’  notice.  Box  919,  Editor  A 

Publisher. _ 

WEST  AND  FAR  WEST.  Broad  ex 
perience,  heavy  on  features,  seeking 
permanent  spot.  Write  926,  Editoi 

A  Publisher. _ 

ABLE  sports  writer,  now  radio  news 
Chicago,  seeks  return  to  first  love, 
dailies.  College  grad,  28.  vet.  Current- 
ly  $75.  Box  1051,  Editor  k  Publisher. 

EDITORIAL,  rewrite,  national  syndi¬ 
cate  experience.  Prefer  reporting  on 
small  daily  but  will  consider  any  edi¬ 
torial  offer.  Draft-exempt.  23,  college. 
Relocate  anywhere.  Box  1000,  Editor 

k  Publisher. _ 

GENEROUS  EXPERIENCE.  10  years, 
weekly  newspaper,  consumer  and  in¬ 
dustrial  magaaines,  trade  association, 
sales  promotion,  publicity,  employe 
newspai^r.  Resourceful ;  accurate,  easy 
style,  (^-n  photo  equipment.  Univer¬ 
sity  graduate,  39,  now  employed; 
draft  free,  married,  one  child.  Want 
editorial  position  daily  or  weekly. 
Can  handle  technical  assignments. 

Box  1030.  Editor  k  Publisher. _ 

I  AM  20  with  one  year  of  college 
and  a  good  car.  From  a  newspaper 
family.  I  have  had  five  years  writing 
experience  and  am  a  trained  news 
j  photographer  with  Speed  Graphic. 

I  Will  work  like  fury  as  reporter  (or 
I  $45  a  week.  Cornell  Wright.  Rumson, 
New  Jersey. _ ; 

j  REPORTER  DESKMAN  I 

OUTSTANDING  background.  Now 
employed  3-edition  southwest  daily. 
Top  references;  35^  years  solid  ex¬ 
perience.  For  resume  and  clippings. 

Box  1015,  Editor  k  Publisher, _ i 

REPORTER — sports  or  news.  Experi¬ 
enced  on  20,000  midwest  daily.  Col¬ 
lege  grad.  23,  draft-exempt.  Best  ref¬ 
erences.  Prefer  East.  Salary  second- 

ary.  Box  1036,  Editor  k  Publisher. _ 

SKILLED  in  reporting;  editing;  liter¬ 
ary.  theatre,  and  creative  writing; 
French;  Spanish.  Vet;  draft-free;  25. 
N.  Y.  C.  ares.  Box  1022,  Editor  k 
Publisher. _ 

SPORTS  EDITOR.  Native  Middle 
•Vtlantic  States  wants  job  sports-mind¬ 
ed  Eastern  city  under  100.000.  Con¬ 
sider  staff  offer.  Now  employed.  Varied 
experience.  Box  1017,  Editor  k  Pub- 
lisher. _ 

SPORTS  WRITER.  3  years  experi¬ 
ence.  Sports  editor  daily,  column,  make 
up.  College  grad.'  vet.  married,  draft 
exempt,  ^x  1028.  Editor  k  Publisher. 

UNIV'ERSITY  PUBLIC  REIiA’TIONS 
will  need  Molly  Pitchers  to  man  the 
guns  on  the  campus;  Newspaper  wom¬ 
an,  wide  experience,  will  take  part 
salary  in  lieu  of  work  to  standardize 
degree.  Prefer  Southwest  or  Califor¬ 
nia.  Write  Box  1025,  Editor  k  Piib- 
lisher. _ 

WIRE  EDI’TOR,  26,  family.  Journal¬ 
ism  grad.  3  years  experience,  2  on 
present  paper.  Want  same  job  one- 
man  desk  of  10.000  to  20,000  daily. 
Interested  only  in  paper  with  decent 
I  type  faces.  Please  send  me  samples  of 
front  pages.  Will  send  same  of  own 
work.  Am  no  $5.5  per  week  man.  Box 
1020.  Editor  k  Pnolisher. _ 

WIRITER-EDITOR 

WI'TH  common  touch,  youth,  capital 
to  invest,  ideas,  ideals.  BS,  family, 
equanimity  and  daily  editor’s  job  in 
Southwest.  Box  1014,  Editor  &  Piib- 
•  lisber. _ _ 

,  2.5  YE.IRS  experience  wire.  rim.  45. 

Family.  Now  employed  Metropolit.an 
daily.  Top  references.  Box  1019.  Edi- 
'  tor  k  Publisher. 


SITUATIONS  WANTED 


Editorial 


WOMAN,  with  wealth  of  exMtienca 
— 28  years  in  journalism — public  rela¬ 
tions — social  work.  National  and  in¬ 
ternational  news  reporting.  Free  and 
able  to  go  anywhere.  Box  1048,  Edito* 
k  Publisher. 

PEA'PURE 5VRITER-PUBL10ITY  .M  AN 
desires  permanent  position  in  elUm 
field.  Now  writing  for  magazine,  syndi¬ 
cates.  Solid  newspaper  reporting,  mag¬ 
azine  staff  editing  and  corporation 
publicity  background.  36,  family, 
N.  Y.  area  preferred.  Box  1054, 
Editor  k  Publisher. 

Piwdtioe— PmMIc  HdtioM 

ADVERTISING  RESEARCH  MAN 
Heavy  Newspaper  experience  on  mar¬ 
ket  data,  readership  data,  survey  di¬ 
rection  and  analysis.  Box  1038,  Editor 

k  Publisher. _ _ 

EXPERIENCED  PROMOTION  MAH 
— On-the-job  background  all  phases,  of 
newspaper  advertising  and  promotion 
— retail,  classified,  motion  pictures, 
trade  paper,  direct  mail,  circulation, 
office  ads,  civic  papers,  etc.  Educated, 
steady,  solvent.  12  years  in  present 
position.  Outstanding  creative,  admin¬ 
istrative  and  selling  ability.  Able  to 
organize  and  run  a  promotion  depart¬ 
ment  or  serve  as  assistant  to  manager. 
Now  hopelessly  ’’boxed  in”  as  promo¬ 
tion  manager  on  85,000  daily.  Want 
to  ’’break  out”  while  still  young  to 
better  assignment.  Consider  moderate 
salary  with  advancement  assurance. 
Married.  Draft -exempt.  Available  twu 
weeks  notice.  Top  references,  com¬ 
plete  information  on  inquiry.  Box 

1007.  Editor  k  Publisher. _ 

Promotion  with  a  Punch! 

8  YEARS  top  experience;  30;'  high 
type.  Box  1004.  Editor  k  Publisher. 

UP  Blind  Alley  —  Job-wise,  Chicago 
publicity  writer,  5  years  experience, 
college,  vet,  27.  Box  1043,  Editor  A 
Publisher. 


CHARLES  F.  KETTERINQ 

Retired  Y.  P. 

of  General  Motors  said: 

“Research  is  the  foundation  of  all 
dustrial  Progress.”  This  should  ap¬ 
peal  to  all  publishers  with  vision. 
Leading  industries  in  almost  all  other 
lines  have  profited  snbst  antiall] 
through  business,  general  research  and 
planning.  Man  with  background  M 
uiinsnally  diversified  eyierience  and 
study  desires  place  DIREC’TOR  RE- 
SEAROH  and  PLANNING  for  daily  or 
chain  organization.  Department  shonld 
prove  very  profitable  for  paper  with 
25.000  circulation  np.  Prefer  post  with 
daily  50,000  np  or  chain.  Initial  cost 
modest.  Activity  should  more  than  imy 
way  first  year — interesting,  cumnlatlvs 
profits  thereafter.  Confidential.  Address 
Box  863,  Editor  k  Publisher. 


EXPERIENCED 


COMPOSING  ROOM  FOREMAN 
OR  will  take  position  as  ad  operatoa, 
compositor,  make-np,  with  chance  foe 
advancement.  Thoroughly  experieneed 
in  newspaper  and  Job  production. 
Draft-exempt,  will  go  anywhere.  Avall- 
•  I'le  (or  interview  at  N.  i.  convention. 
Box  721.  Editor  k  Publisher. _ 

MECHANICAL  SUPERINTENDENT 
or  Production  .Manager:  Strictly  sober, 
reliable,  thoroughly  experienced  in 
newspaper  production  seeks  position 
with  a  challenge.  Age  44,  married, 
more  than  30  years  experience.  Ton 
notch  reference.s.  Box  743,  Editor  A 
Publisher. 

PRODUCTION 

Front  and  Back  Shop  Management. 
Young.  Experienced,  Energetic.^  Union. 
Record  of  schievement  in  East,  in 
Publications  and  Commercial.  Con¬ 
sidering  and  settling  Peninsula  to  San 
.lose.  California — No  nights.  Contact: 
P.M.  care  of  J.  Hinds.  1415  California 

Drive.  Burlingame.  California. _ 

M.VCHINIST — Linotypes  and  Inter¬ 
types,  Slixers,  saws,  quadders.  Tele¬ 
typesetters  and  keyboard  maintenance. 
Union  or  unorganized.  H.  D.  Shaw, 
1  4810  Lake  Park.  Chicago  15,  Illinois. 
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Shop  Talk  at  Thirty 


By  Robert  U.  Brown 


There  was  a  disappointment 
for  us  in  the  meeting  of  the  Amer¬ 
ican  Society  of  Newspaper  Editors 
two  weeks  ago.  The  chairman  of 
the  resolutions  committee  had  told 
the  meeting  on  the  first  day  that 
among  the  resolutions  to  be  pre¬ 
sented  would  be  one  on  the  use 
of  television  in  public  hearings 
.and  courtrooms. 

We  had  expected  a  rousing  good 
fight  over  that  issue  on  the  floor 
of  the  meeting,  but  the  resolution 
was  not  forthcoming.  Someone 
told  the  committee  that  a  test 
case  had  been  been  brought  in  the 
Court  of  Appeals,  District  of  Co¬ 
lumbia,  by  one  of  those  who  re¬ 
fused  to  testify  because  of  tv. 
So,  the  committee  decided  to  let 
the  court  decide  the  matter  first. 

Unfortunately,  the  Kefauver 
committee  reports  to  us  that  no 
case  testing  the  right  to  refuse  to 
testify  under  tv  has  been  filed. 
The  question  was  raised  by  two 
witnesses  but  was  settled  to  their 
satisfaction,  we  were  told.  There 
is  some  discussion  in  Congress  and 
a  suggestion  of  an  inquiry  to  de¬ 
termine  whether  witnesses  can  be 
forced  to  answer  while  tv  cameras 
are  on,  but  nothing  has  been  for¬ 
malized  yet,  we  learn. 

It  seems  to  us  that  the  issue  is 
two-pronged:  it  not  only  involves 
the  use  of  tv  at  public  hearings 
and  in  courtrooms  but  it  involves 
the  commercial  sponsorship  of 
those  telecasts. 

It  all  started  with  the  Kefauver 
hearings.  It  was  a  newspaper- 
owned  TV  station — wpix  of  the 
New  York  News — which  went  to 
bat  and  talked  the  committee  into 
permitting  tv  broadcasts  as  a  pub¬ 
lic  service.  The  station  had  no 
thought  of  sponsorship. 

When  TV  was  given  the  go- 
ahead,  another  station  and  net¬ 
work  (ABC)  sold  the  program 
for  sponsorship  to  Time  magazine. 
Those  who  refused  to  testify  be¬ 
fore  the  Kefauver  committee  be¬ 
cause  of  television  did  so  purely 
on  the  ground  that  klieg  lights  and 
TV  cameras  were  present.  They 
did  not  think  to  object  to  the  use 
of  their  physiognomy  on  a  spon¬ 
sored  broadcast  without  their  con¬ 
sent. 

Thus  the  issue  is  broadened 
from  the  relatively  simple  question 
of  whether  such  events  should  be 
televised  as  a  public  service  on 
the  theory  that  the  camera  is 
merely  an  extension  of  the  re¬ 
porter’s  pencil,  to  the  question 
also  of  whether  such  broadcasts 
should  be  sponsored. 

Should  ^nators.  Congressmen 
and  other  public  officials,  who 
might  not  object  to  appearing  on 
television  in  these  events  as  a 
public  service,  lend  their  names 
and  faces  to  commercial  sponsor¬ 
ship?  If  they  do  not  object,  and 


if  televised  proceedings  in  the 
halls  of  Congress  should  become 
an  eventuality,  could  not  the  ses¬ 
sions  be  sponsored  by  Dr.  Sloan’s 
Tiger  Balm  or  perhaps  a  dozen- 
odd  products? 

In  other  words,  is  a  public  serv¬ 
ice  broadcast  still  a  public  service 
broadcast  if  it  is  sponsored? 

In  the  case  of  sponsorship,  the 
rights  of  the  witnesses  become 
more  complicated.  Supposedly  the 
courts  eventually  will  determine 
whether  a  person  can  be  forced 
to  testify  before  a  television  cam¬ 
era.  if  he  can  be  forced  to  do 
so,  can  he  be  forced  to  lend  his 
name  to  the  sponsoring  product? 

The  courts  have  upheld  the 
rights  of  individuals  against  hav¬ 
ing  their  pictures  used  for  com¬ 
mercial  purposes  without  their 
consent.  The  courts  likewise  have 
upheld  the  right  of  newspapers  to 
print  in  their  news  columns  pic¬ 
tures  of  people  who  are  in  the 
news.  But  a  newspaper  could  not 
sell  such  a  picture  to  a  department 
store  for  use  in  an  ad  without 
permission  of  the  person  involved. 

Isn’t  there  a  parallel  between 
that  and  the  commercial  sponsor¬ 
ship  of  a  televised  public  hear¬ 
ing?  And  if  there  is,  can  a  person 
rightly  be  cited  for  contempt  of 
court  for  refusing  to  appear  on 
a  sponsored  program? 

Televising  of  the  Kefauver  hear¬ 
ings  gained  wide  public  accep¬ 
tance.  People  in  general  thought 
it  was  a  wonderful  idea  and  that 
all  such  proceedings  should  be  on 
the  air.  Those  who  supported  the 
right  of  witnesses  to  refuse  to 
testify  under  such  conditions  were 
in  the  minority.  Most  people  just 
suspected  they  were  afraid  to  ap¬ 
pear  and  answer  questions.  There 
probably  was  a  lot  of  truth  in 
that,  too.  but  the  question  of  in¬ 
dividual  rights  is  a  weighty  one 
and  will  have  to  be  settled,  we  be¬ 
lieve,  before  another  spectacle 
like  the  last  one  can  be  televised. 
*  *  ^ 

Reports  in  the  papers  this  week 
to  the  effect  that  Irving  Sherman, 
long-sought  witness  for  the  Ke¬ 
fauver  hearings,  is  willing  to  testi¬ 
fy  reminds  us  that  we  did  an  in¬ 
justice  to  Leonard  Lyons.  New 
York  Post  columnist,  in  a  piece 
we  did  about  the  hearings  March 
24.  Mr.  Lyons  reminded  us,  too. 

Our  column  of  that  date  told 
how  all  sorts  of  columnists — la¬ 
bor,  night  club,  sports,  fish  and 
game.  etc. — found  a  “peg”  in  the 
hearings  to  write  around.  We 
picked  up  a  lot  of  quotes  from  a 
lot  of  columns  and  among  them 
said  this:  “Leonard  Lyons  was 
misinformed,  or  made  a  bad  guess, 
with  ‘friends  of  Irving  Sherman, 
the  missing  witness  whose  name 
has  been  mentioned  as  a  Costello- 
O’Dwyer  link  at  the  Kefauver 
hearings,  believe  that  he’s  hiding 


E  &  P  CALENDAR 

May  10-12  —  International 
Council  of  Industrial  Editors, 

1 0th  anniversary  conference. 
Congress  Hotel,  Chicago. 

May  11-12— Interstate  Ad¬ 
vertising  Managers  Assn.,  meet¬ 
ing,  Shenandoah  Hotel,  Hagers¬ 
town,  Md. 

May  11-12 — Illinois  Press 
Assn.,  Spring  convention.  Ho¬ 
tel  Pere  Marquette,  Peoria, 

111. 

May  13-15  —  Institute  of 
Newspaper  Controllers  and  Fi¬ 
nance  Officers,  Southern  Reg¬ 
ional  meeting,  Andrew  Jackson 
Hotel,  Nashville. 

May  13-15 — Canadian  Cir¬ 
culation  Managers’  Assn.,  18th 
annual  convention,  Leonard 
Hotel,  St.  Catherines,  Ont. 

.May  14-15 — Institute  of 
Newspaper  Controllers  &  Fi¬ 
nance  Officers,  Eastern  Region¬ 
al  meeting,  Bellevue  Stratfoid 
Hotel.  Philadelphia 

May  15 — ^New  England  Daily 
Newspaper  Assn.,  annual  meet¬ 
ing.  Copley  Plaza  Hotel,  Bos¬ 
ton. 

May  16  —  Overseas  Press 
Club  of  America,  12th  annual 
Awards  Dinner,  Waldorf-As¬ 
toria  Hotel,  New  York  City. 

May  18-19  —  Pennsylvania 
Newspaper  Publishers’  Assn., 
Pennsylvania  Press  Conference 
jointly  by  Pennsylvania  Society 
of  Newspaper  Editors  and  Jour¬ 
nalism  Department  of  Penn 
State,  Nittany  Lion  Inn,  State 
College,  Penna. 

May  18-20 — Pacific  News¬ 
paper  Mechanical  Conference. 
Biltmore  Hotel.  Los  Angeles. 
Calif. 

May  19-20  —  Indiana  Asso¬ 
ciated  Press,  meeting.  Hotel 
Gary,  Gary,  Ind. 

May  20-21 — Institute  of 
Newspaper  Controllers  &  Fi¬ 
nance  Officers,  Midwest  Reg¬ 
ional  meeting.  Commodore 
Perry  Hotel,  Toledo. 

May  21-22  —  Inland  Daily 
Press  Assn.,  spring  meeting. 
Congress  Hotel,  Chicago. 

May  24 — Sigma  Delta  Chi 
Awards  Dinner,  N.  Y.  Profes¬ 
sional  Chapter.  Waldorf-As 
toria. 

May  24-25  —  Institute  of 
Newspaper  Controllers  &  Fi¬ 
nance  Officers,  West  Coast  Reg¬ 
ional  meeting.  Ambassador 
Hotel.  Los  Angeles. 

May  26-29— Connecticut  Ed¬ 
itorial  Assn.,  annual  summer 
meeting  and  outing.  Banner 
Lodge.  •  Moodus,  Conn. _ 

somewhere  south  of  the  border.’ 
This  appeared  on  the  same  day 
that  Sherman  contacted  the  com¬ 
mittee  from  his  hideout  in  Ka- 
tonah,  N.  Y.” 

Well,  the  New  York  papers 
reported  the  Sherman  contact. 
But  he  never  did  show  up.  Ap¬ 
parently  the  “contact”  was  a 
phoney  and  on  April  8  the  Times 
reported  the  FBI  was  still  looking 
for  him.  This  week  Sherman’s 
lawyer  in  New  York  said  he  was 
willing  to  accept  a  subpoena  and 
“cooperate  fully.” 

Glad  to  correct  an  injustice. 


Plan  to  Swap 
Newsmen  Gets 
Another  Airing 

Last  year,  editors  and  publish¬ 
ers  discussed  a  proposal  for  ex¬ 
changing  journalists  between 
English-speaking  countries  at  a 
luncheon  at  the  Waldorf-.^storia 
Hotel,  New  York  City,  given  by 
Basil  Brewer,  publisher  of  the 
New  Bedford  (Mass.)  Standard- 
Times  (^P,  May  6,  ’.50,  page 
.50). 

Last  week,  Mr.  Brewer  again 
was  host  at  a  luncheon  in  the 
same  hotel  for  some  21  British 
and  American  newspapermen 
gathered  to  further  discuss  the 
proposal  raised  a  year  earlier. 

In  his  opening  address,  Mr. 
Brewer  revealed  that  little  had 
been  done  regarding  the  exchange 
of  journalists  during  the  year.  "In 
the  year  that  has  passed,”  he  said, 
“we  have  not  done  much  beyond 
interchanging  opinions.  .  .  .” 

Response  to  this  year’s  opinions 
were  reportedly  enthusiastic.  Har¬ 
old  Riley  Grime,  director  and  edi¬ 
tor  of  the  Blackpool  (England) 
Evening  Gazette,  told  the  luncheon 
group  that  “if  there  were  an  or¬ 
ganization  to  bring  the  whole  of 
the  newspapermen  of  the  LI.  S.. 
Britain  and  English-speaking  peo¬ 
ple  generally  into  line  with  each 
other,  the  results  would  be  far 
reaching.” 

Formation  of  two  small  com¬ 
mittees — one  British  and  one 
American  —  was  advocated  by 
Alec  Jeans,  director  of  the  Liver¬ 
pool  Post,  Echo  and  Enterprise. 

American  publishers  and  editors 
were  similarly  unanimous  in  their 
endorsement  of  the  project,  some 
even  offering  to  underwrite  the 
funds  necessary  for  transportation 
and  initial  expenses  for  the  ex¬ 
changes.  British  representatives 
expressed  the  belief  that  the  same 
action  would  be  taken  by  their 
group. 

Among  those  present  at  this 
year’s  luncheon  were:  Prescott 
Low,  publisher,  Quincy  (Mass.) 
Patriot-Ledger;  William  J.  Pape, 
publisher,  Waterbary  (Conn.)  Re¬ 
publican  -  American;  Oscar  S. 
Stauffer,  publisher,  Topeka  (Kan.) 
Journal  -  Star;  Blance  Hixson 
Smith,  co-editor,  Meriden  (Conn.) 
Record-Journal;  Carl  P.  Slane 
publisher,  Peoria  (111.)  Journal- 
Star;  J.  N.  Heiskell,  editor.  Little 
Rock  (Ark.)  Gazette;  Alfred  G. 
Hill,  editor  and  publisher.  Chester 
(Pa.)  Times;  Talbot  Patrick,  edi¬ 
tor.  Rock  Hill  (S.  C.)  Evening 
Herald;  O.  G.  Andrews,  general 
manager.  New  London  (Conn.) 
Day;  Duncan  Oliphant,  publisher. 
Portland  (Me.)  Pre.ss  -  Herald: 
Robert  M.  White,  editor.  Mexico 
(Mo.)  Ledger;  and  J.  W.  Seacrest. 
publisher,  Lincoln  (Neb.)  Jour¬ 
nal-Star. 

A  five-man  American  commit¬ 
tee  has  already  been  named;  con¬ 
sists  of  Messrs.  Low,  Stauffer. 
Patrick,  Pape  and  Heiskell. 
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•ABC  Publlsher'i  Statement — March  ot  fears  noted. 


••These  Hgurjes  are  those  tiled  under  date  of  April  16.  I$5t.  tpith  the 
A.B.C.  for  the  six  months  ending  March  Jtst,  liSt.  Like  the  tlQ*’’** 
in  the  Publisher's  Statement  /or  the  same  period,  when  released,  theg 
are  subject  to  audit  bg  the  A.B.C.  Ang  dil/erence  between  the  figures 
as  tiled  by  a  publisher  and  those  contained  In  the  Publisher’s  Stale 
ment  when  released  will  be  reported  in  Paragraph  21. 
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SELLS  MORE . 
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NEW  YORK.  WarU-r*(«groinSrh« Sun 


COlUMUJS . Citiisn 

CINONNATI . Potl 


DENVER . Itoekf  Min.  Nsw$ 


SAN  FRANCISCO . Newi 

INOIANAFOLIS . Times 


Covington  edition,  Cincinnati  Post 
KNOXVILLE . Newt  Sentinel 


MEMPHIS . Preii-Sciniitar  FORT  WORTH . Preii 

MEMPHIS  .  .  .  Commorciol  Appeal  ALtUOUEROUE . Tribune 


EL  PASO . Herald-Poit 
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